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HIS was the first telegraph 

—invented by Claude 

Chappe and adopted by the 
French government in 1794 
The long arm and two short 
arms moved on pivots, permit- 
ting 94 different positions. These 
immense semaphores were 
mounted on towers about five 
miles apart and on clear days it 
was possible to send a short word in about half an hour. A Russian 





word took all the morning. 

@ About this period it was the custom, in adding or subtracting, to 
write down all of the figures and then laboriously foot up each col- 
umn mentally—a crude, slow and necessarily inaccurate method but 
the only one available. 


@ The semaphore has been superseded by the modern telegraph (wire 
and wireless) and by the telephone. No one would think of using 
it now, but strangely enough it is still a common practice to employ 
in bookkeeping the faulty old method of mentally adding, subtract- 
ing, multiplying and dividing, although a marvelous calculating device 
is obtainable which rivals the telegraph or telephone as a time saver. 
@The value—Mr. Manufacturer or Merchant—of the Burroughs 
Adding Machine to you is this: your bookkeeper, if given the time and 
facilities for quickly handling figures, can die out and analyze those 
hidden facts on which the success of your business rests He can 
show you the relative ability of salesmen, the true cost of manufacture, 
which goods are selling, what your profits are and hundreds of other 
vital statistics. 

@ Let the Burroughs man call and talk these 
matters over with you—he is used to business 
problems and can help solve yours; or send 
for our book—‘‘Cost Keeping Short Cuts’’ for 
manufacturers, or “‘Better Day’s Profits’’ for 


retailers. 


Burroughs Adding Machine Co. 


39 Burroughs Block, Detroit, Michigan 


76 Cannon Street, London, E. C., England 
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This model 
Capacity $99,999.99 
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Confidence 


may be placed in a welded bar or a spliced rope. Why? Because service has tested the 
material. That part which has withstood the test has proved its quality, and the weak 
spot has been revealed. Strengthen that and the product will give satisfactory service. 


You may depend upon 


Ramer Remanufactured Typewriters 


because they go through that same process. “They possess the advantage of having 
passed through a test such as only service affords. Part of the machines has conclu- 
sively demonstrated its serviceability. Any parts which have not thoroughly stood 
the test are discarded and new material is substituted. 

Our method is to completely dismantle a typewriter and remanufacture it with 
material, the quality of which in every part has been determined. 

The result is a typewriter strong at those points at which service has shown the 
need of strength. 

Not only quality but also appearance is considered, for we re-enamel and nickel- 
plate the parts so that it is difficult, even for an expert at close range, to distinguish 
between typewriters which we have remanufactured and new ones of the same model. 

After all, a Ramer Remanufactured Typewriter is the closest approach to a new 
machine. 


Its perfect service for the user is the guarantee of successful business for the dealer. 




















Wholesale Typewriter Company 
314-316 Broadway, New York Office 
London, 136-137 Long Acre, W. C. 
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Tension Clasp 





Improved Singie Clasp 








Paper Tongue Clasp 











Metal Flap Clasp 








The Utility of 


Tension Envelopes 


has made them a popular favorite for years 


We are pioneers in the manufacture of envelopes 
designed to carry matter other than regular corres- 
pondence. The goods we make represent the evo- 
lution of an idea that was originated and developed 
by us and put into practical use 30 years ago. This 
idea put into effect affords a convenient and econom- 
ical method of mailing merchandise, samples, books, 
premiums, catalogs and countless other articles 


The line includes 


Tension Envelopes 
Mailing Boxes 
Document Envelopes 
Clasp Envelopes 
Filing Envelopes 
Photo Mailing Envelopes, Etc. 


These envelope specialties are made of strong, 
tough fiber, and withstand an immense amount of 
wear. They are made and carried in stock in a 
great variety of sizes. Special sizes made to order. 

Every commercial stationer should feature this 
line. It is a staple and a necessity, and because of 
its wide range of usefulness, coupled with the high- 
est standard of quality, it can be used to advantage 
and at a saving in every business. Stock the Ten- 
sion line and you can meet the constantly growing 
demand that exists for it 


Write today for your copy of our catalog, ‘‘En- 
velope Specialties.”’ 


THE TENSION ENVELOPE CO. 


Salesroom: 296 Broadway, NEW YORK 
Factory: Bush Terminal 


Selling agenis im princi 

















Improved Double Clasp 
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Another Record Breaking 
Remington Year 








Remington 
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These f/ve words 
tell the whole 
Remington Story 

of the year 1912, 
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In 1911, Remington Typewriter sales broke all 
records. In 1912, they again broke all records. 
And 1913 is starting off like another record breaker. 


The Remington is not content with record 
making. Record making plus record breaking 1s its 
slogan. Achievement builds on achievement. Each 
record is the foundation for a new record. For it 
means the wider use of the Remington Typewriter 
—hence the assurance of other records to come. 


Remington Typewriter Company 


Incorporated 


New York and Everywhere 
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What Service can mean to you 


Are your Orders Shipped at Once 
When you need them? 








Your Profit and Reputation as a Live Dealer will be governed 


by the Service you Give. 


Protected 
Dealers 


i 


Prompt 
Shipments 


t 





No. 262 


On Service to the Dealer we have built a reputation. We have 
the Stock subject to your Order. 


You ought to get in line for “‘Murphy Service’’ on 
that next Rush Order. 


J\urphy (bair e 


Detroit, Mich. 
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For a Successful 2 
Business Administration ° 
inaugurate a, % 





Holder of All 
World’s Records 


for 
Speed, Accuracy 
and Stability 





“The Machine You Will Eventually Buy”’ 


UNDERWOOD TYPEWRITER CO. 


(INCORPORATED)? 


Underwood Building New York City 


Branches in All Principa! Cities 
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THE 1913 


CHICAG 
BUSINESS 
SHOW 


will be held in the 


COLISEUM 
September 8th-13th, Inclusive 


@ Over two years since the last Chicago Show. 

@ Increasing prosperity in the rapidly growing West demands the 
opportunity to show at one place and time the latest develop- 
ments of manufacturers of office economizers. 

© The Chicago Business Show presents to all manufacturers of office 
devices, systems and supplies the one big opportunity of the 
year to meet and show dealers and users how they can promote 
office economy and efficiency. 

@ The Coliseum has been arranged to meet demands for small as 
well as large space. 

@ Prices are moderate and include uniform decorating and every- 
thing necessary for the installation of exhibits. 

© Show conducted along same lines as last New York Show 


q Floor plan and further information for the asking. 


ANNUAL BUSINESS SHOW CO. 


150 Nassau Street 
New York 


—_ 1913 NEW YORK SHOW Oct. 20th-25th 


Send for Floor Plan and List of Firms who will exhibit. 








The Typewriter That | Does The Work Of Thirty 


The type of the Hammond Typewriter is inter- changeable, a change from one style or language to 
another is made in ten seconds. The Hammond has all the up-to-date features that make a 
writing machine, such as Two Color Ribbons, Back Spacer, Marginal and Line Locks, etc., and also perfect and permanent 
alignment. When buyinr the Hammond you buy many machines in one. 
DON’T “wonder if it's so” BUT “let us prove tt” 
Send fora catalog and particuiars today 


THE HAMMOND TYPEWRITER CO., Factory and General Offices: 69th to 70th Street and East River, NEW YORK 


Branches or Dealers {n all the principal cities of the world. ‘ 
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T takes no more time to sell a good Office Chair, that will 
give comfort and years of service, than it does to sell a 
cheap, poorly constructed and unserviceable one. 


Isn't it to your interest to sell the better kind of chairs—those 
that make friends for you and those on which you can depend 
to give your customer the most value for his money? 


- Office Chairs made by The B. L. Marble Chair Company have 
no equal for giving satisfactory service to their users. 





Write for 1913 Catalog showing complete line. 


THE B. L. MARBLE CHAIR CO. - BEDFORD, OHIO 


Makers of Office Chairs exclusively 





No. 1025}. 
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The Most Convincing Evidence 












of the superiority of the 


Amfil XXX Non-Hardening Blue Platen 


is the attempt at imitation by every other manufacturer 









The best thing ever said of 


Amfil XXX Non-Hardening Blue Platen 


is the statement of every imitator that their product is ‘‘just as good as Amfil.”’ 






The Amfil XXX Non-Hardening Blue Platen is the very best platen made 






The “Amfil Special’’ is the best low priced platen on the market. 








These platens are sold on their merits and prove every claim we make for them. 









AMFIL SERVICE CAN BE MADE 
AN ASSET IN YOUR BUSINESS 


The Ames & Filstead Co. 


Producers of Better Platens for Typewriters 
CHICAGO NEW YORK BOSTON SAN FRANCISCO DENVER 
508 S. Dearborn Street 314 Broadway 17 Milk Street 58 2nd Street 1626 Champa Street 


St. Louis Distributing Office: Union Typewriter Exchange, 821 Chestnut Street 
Special Representatives for Great Britian: Thrale & Beaumont, Kingsway House, W. C. London 






Beware 
of Imitations 
All ‘‘Amfils’’ Are 


Stamped 
























WE HAVE THEM ALL 


Select Rough— Quick Rebuilt 
Rebuilt—Factory Repaired 











Visible Remingtons Y Underwood 
L.C. Smithe Bros. P Smith Premier 
Monarchs ' seroee 
E Oliver 
sein | Cheapest Remingtons 
° Fox Visible Bast = Smith Premiers 
T ewrlters Hammond —— Rav Leach< . 
yp Stearns —— Blickensderfers 
Victor coon All other 





Remington Sholes American makes 


H= 





Foreign trade specialists 
Wholesale | 
Exclusively eg We always have the Best 
Price. ousngg 
We mpete wi E GENERAL 
the D We sup} R TYPEWRITER EX. Inc. 
a" - 70 Washington St., 
S BROOKLYN, N. Y. 
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A Master-Model of the Royal 


That Has Achieved a Typewriter Triumph! 


Everything 
Included a 
No Extras " 7 
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‘Exclusive 
Features 
Found in 
No Other 


Standard 
Typewriter 


You’ve heard of the “master key” that fits every lock—did you 
ever hear of a Master-Model of a typewriter? 


One Standard Model for ALL Purposes 


One Typewriter with the Combined Advantages of Many ! 


‘Think of all the combined advantages of several typewriters you have seen, 
concentrated in ONE standard writing-machine that handles perfectly every 
known form of general correspondence and does card-writing and condensed 
billing besides—without a single extra attachment to complicate the mechanism 
or add extra cost to the typewriter and you will have a fairly good conception 


of the MASTER-MODEL of the Royal!” 
The Best Built Typewriter in the World 


Write for the ‘‘Royal Book’’—or Send for a ‘‘Royal Man”’ 


ROYAL TYPEWRITER COMPANY, Royal Typewriter Bldg., 364-366 Broadway, NEW YORK 
Principal European Office: 75-A, QUEEN VICTORIA ST., LONDON 
Branches and Agencies the World Over 


























—— ————— 
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AM the most adaptable machine where- 
ever typewriting and computing exists 











Sears, Roebuck & Company use me in quantity —and at 
annual economy of more than my original cost. 


macGel No. I's do all their estimating (on construc The reason is—that I am the fastest 
tion work—multiplving, totaling, etc., writing the complete . : } ' 
po rears! Agana machine, the easiest to operate, and the 
best investment. 

Model No. 3’s write their voucher showing totals of 
debits and credits, and distribution by account numbers, aaa ; 
and net amounts—also total and net for the da I am Phe Moon Hopkins —working 

for hundreds of industries in Chicago — 

New York—St. Louis—Boston—Cleveland 


—Cincinnati — Will you try me?P 


Model No. 4's prepare the daily distribution of si 


by states (and automatically furnish to cashier’s departmet 


statement of dav’s receipts). 


MOON HOPKINS BILLING MACHINE COMPANY 


Main Offices and Factory, 2235 O’Fallon Street, St. Louis 


Philadelphia Chicago 


New York Boston Cleveland Cincinnati 
Lafayette Building 29 South La Salle Street 


350 Broadway Oliver Building Rose Building Lincoln Inn Court Building 
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MULITGHAP! SVSTE: 


- folding and Sealin 


Advertising 


and Printing 














he Family 


HE Multigraph System embraces many 
means and methods of aiding business. 
It would probably help your business in 
or more of the following ways: 


Producing your own direct-mail advertising, including 
perfect typewritten form-letters and real printing; 


Printing our own office and factory stationery and 
( -fOoTm 
Saving 25°, to 75°, of the price you are now payin 
TINLET F 
» 11 tin pace, waste: 
( tributing a free advisory service in connection Wit! 
dvertising, selling and other business problem 
ur advertising and correspondence for th 


It would seem that these benefits would help 
business; but whether they would help 
enough to pay for the investment can be deter- 
mined only by investigation. If you wish 
further information or desire one of our repre- 
tatives to call, you have only to ask. 


THE AMERICAN MULTIGRAPH SALES CO. 
EX! oe lets ne Cleveland 


\ PRICES Where the Multigraph may be seen in operation Akron, Ohio; Atlanta 
re, Md Birmingham, Ala.: Boston, Mass.; Buffalo, N. ¥ Chicago, Ill.; Cincin 
elard. O.: Columbus, O.: Dallas, Tex.: Davenport, Ia Denver. Colo.: Des Moines 

lich Harrisburg, Pa.: Hartford, Conn.; Houston, Tex.; Indianapolis, Ind.; Jack 
Kansas ¢ Mi Los Angeles, Cal.; Memphis, Tenr Milwaukee, Wis.; Minne 
Mobile, Als Montreal, Que.; Nashville, Tenn.; Newark, N. J.: New Orleans, La 


City, Okla.: Omaha, Neb 


shor Philadelphia, Pa ; Pittsburgh, Pa.; Port 
R. I Richmond. Va.; Rochester, N. ¥ te | ‘ity t ; 


ke Ci San Fran 





Ili: St. Louis, Mo 


: Sa Ar ton re Seattle, Wash Spokane, Was! Ss 
St. P Minn.: Syracuse, N. ¥ racoma, Wash.: Toledo, O Vancouver, B. ¢ 
Wa » ¢ VW nipeg, Man.: Worcester, Mass 
tatives: The International Mu'tigraph Company, 59 Holborn Viaduct, London 
I W Krausenstr., 70 Ecke Friedrichstr Paris, 24 Boulevard des Capucines 








bed with self-contained type, Set 





The Basic Multigraph 
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LFFICIENLY 
METHODS: 







t 


Multigraph Letter-Folder 


yvm-letter typewiting and 
n >this Equip Makes al! customary letter- 
li form-ty t WTrti 12. uC - ° ® sa > 
ae ‘ _ folds; electrically driven; 4,800 


sheets an hour. Universal Fold- 


le ania: sete) ing-Machine for larger work. 








Complete Unit 
fad priniing and jJorm-type- 
Equipped with electric 
automatic feed, and print- 








Multigraph Printer 

The printing end of the Multi- 
graph without the type-setting end. 
Used where printing largely ex- 
ceeds typesetting. 





Multigraph Compotype Markoe Envelope-Sealer 
The type-setting end of the Seals all regular. sizes and 
Vultigraph without the printing shapes; 6,000 to 10,000 an hour. 
1. Sets type without interrupt- Electrically driven; simple, 
printing silent, sure 


You Can’t Buy a Multigraph 
Unless You Need It 





You ne¢ e no fear that a show 

erest will lead to 1importunity upon 
Wi not sell you a Multi- 
ph until we are satisfied it will stay 


old. We must be sure that you can 


Your busin must furnish the 
t we will gladly send a repre- 
uu ascertain them. 

' tigation today. 
G n tou vith our nearest branch 
e; or write lirect, on your busi- 
nteresting infor- 





What Uses Are You 
Most Interested In? 


Check them on this slip and 
enclose it with your request for 
information, written on your busi- 
ness stationery. We'llshow you 
what others are doing. 


AMERICAN MULTIGRAPH 
SALES CO. 
1830 E. Fortieth St., Cleveland 
Printing: 
| Booklets 
—™ « olders 
i-n velope-Stuffers 
——~| H ouse-Organ 
| —~) Dealers’ Imprints 
——~Label Imprints 
~__|System-Forms 
____ Letter- Heads 
~__ Bill- Heads and Statements 
___| Receipts, Checks, etc. 
Envelopes 
Typewriting: 
___jCircular Letters 
____| Booklets 
____ En velope-Stuffers 
__| Price-lists 
__. Reports 
___| Notices 
__. Bulletins to Employees 
____' Inside System-Forms 
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GOING! GOING! 


Only a Few More 
Booth Spaces Left 
in the 


First Annual 


PHILADELPHIA 
BUSINESS 
OFFICE APPLIANCE 
SHOW 


March 24th-29th, 1913 


All standard lines are 
represented. Can you 
afford to miss this 
great opportunity? 


Prices of Space Reasonable 


For information address 


FRED A. DEMAREST, Gen’! Mgr. 


414-15 Commonwealth Building 
Philadelphia, Pa. 


N. B..-Mr. Business Man 
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KILLING 
CUSTOMERS 


When you sell typewriters which 
you would not buy for your own 
use you are killing your business. 





Selling used typewriters is a legitima 
trade, and when conducted wisely it is profitablk 
the trade has its pirates and kikes just like 

This sort of men would rather sell 

or $20.00, knowing that it can’t turn out 

sell one for $50.00 which they know can and must 


ag 
a macnn 


up under a guarantee 


Every cheap machine is a knock at the busines 
makes it harder for the man who sells dollar for dolla: 
goods to convince the general public that he is not kir 
On the other hand, every good machine properly rebut 
creates confidence in the business because of. 11 I 


The cheap machine man is the fellow who 

before the fight. Fifty dollars looks as big to hn 
brown stone house. The only way he knows whereb 
to get money is to sell something shoddy | 
price. He can’t understand that he can talk quality 
and give qualit Vv, and get bigger ] 


at a cheay 
rofits 

In offering. to ¢ nergetic and reliable dealers 1 
machines our high gerade 


Retyco Rebuilt 
Typewriters 


we are supplying them with merchandise that brings r 
orders, builds up their busine 
profits than can be secured fr 
company in America 

rebuilt. Wr 


When we 
that the machine is genuinely remade, that it 1s 
good as new This is the only kind of used machin 
wise dealer can afford to handl Dealers who realiz 


that thisis the onlv honest policy are invited to write to u 


and makes for bi 
m dealing with 


say rebuilt, we mean 








Rebuilt Typewriter Co. 


BALDWIN, President 
CHICAGO 


GEORGE A. 


417 S. Dearborn Street 
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The Bookkeeping Machine 


Will keep the work up-to-date and 
always have it correct 


Elliott-Fisher, The Bookkeeping Machine, will inform you every day 
about the condition of any and all accounts on your books. 


The trial balance that keeps bookkeepers 
hunting for mistakes while you are waiting for 
reports will vanish as soon as The Bookkeeping 
Machine is properly installed in your office. 












It is no longer necessary for you to 
wait for statements from your Account- 
ing Department. 


Elliott-Fisher, The Bookkeeping Machine, 
will do all the posting, adding, subtracting and 
extending balances which takes so much time to 
do by hand, and it will do it with machine accu- 
racy and machine speed. 


It will save your bookkeeper brain-fag, 
fatigue and worry and enable him to get his work 
done twice as fast as he is doing it now. 





Makes Le:ible, 
Non-fading Records 


It posts to a standard loose-leaf ledger and 
does not require removal of the leaves from the 
binder. It is equally efficient for posting to card 
ledgers. 

[t automatically checks every posting. If the bookkeeper makes an error in opera 
tion, The Bookkeeping Machine calls attention to it at once. There are no mistakes to 
look for at the end of the month. The work is proved for correctness every day. 


It helps to make quick collections, because it prepares statements at the time it posts 
to the ledger. Your statements can be mailed as soon as the last posting for the month 
is made. 

There is no more reason for having your books kept by hand than there is for long- 
hand writing of your business letters or invoices. 


The big advantage of having your books a/ways correct and in balance should make 
it an object for you to ask us for more detailed information about Elliott-Fisher, The 


Bookkeeping Machine. 


Elliott-Fisher Company 


32 Cedar Street Harrisburg, Pa. 
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FINE ROTARY CHAIRS with NEW HIGH-GRADE IRONS 


The new M. & S. Feature 
t A Chair Iron as good and lasting as the chair itself 

; —this is the new feature offered in M. & S. Chairs—a 

‘ feature never before obtained in high grade designs. 

: The new M. &S. Iron operates easily—silently. It is 

P strong and rigid. 

. Increase Your Sales 

i > 

Al You can double your sales on Rotary Chairs by offering this new 
iron. A demonstration of its smooth and silent operation is 
convincing. It is an immense advantage in competing for office 
contracts. This iron can only be obtained on Marble & 
Shattuck Chairs, and with the greater sales possibilities which it 
provides, combined with the beautiful designs and strong 
construction of M. & S. Chairs, it furnishes talking points superior 
to those of any other line 

Write for this Booklet 

We have issued a booklet called **.4 Revolution in Chair Trons’* which ex- 
plains more fully the advantages of this new tilting mechanism. It will be 
sent upon request. The complete line of Marble & Shattuck patterns is 
of shown in our large catalog. 


Cnicago Office, 30¢ South Wabash Avenue New York Office, 815 Marbridge Building 


the MARBLE & SHATTUCK CHAIR CO. Cleveland, O. 








RS 


Ml cipal cw snub * 

















When you add to three up-to-date factories 
with most modern equipment, services of 
three highly efficient factory organiza- 
tions, workmanship unexcelled, unlimited | 
capacity—then you will know why 


American Factory Rebuilts a ~ 


are the most popular rebuilt 
typewriters amoné¢ dealers 
and users alike. 










24 HOUR PLATEN SERVICE 
We guarantee to re-cover and re-ship your platens within 
24 hours of receipt at our plant. Send to nearest office 


AMERICAN WRITING MACHINE CO. 
345-347 Broadway - NEW YORK 


Chicago Salesroom, 437 South Dearborn Street 
Los Angeles Salesroom, 641 Santa Fe Avenue 


PLATEN DEPARTMENTS 
369 Mulberry Street 641 Santa Fe Avenue 501 Ply mouth Court 
Newark, New Jersey Los Angeles Chicago, Illinois 
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e Meaning of the Trade-Mark 


The Hand Graphotype embosses type on 
metal address plates. 





The Automatic Addressograph addresses 


envelopes, cards and certain forms of 
circulars at the rate of 125 per minute. 





Alddres 








sogta 


dreggogfeph 











““ADDRESSOGRAPH” is the trade-mar] 
name of machines manufactured Sy th 
ADDRESSOGRAPH Company. Literally, the 
word “ADDRESSOGRAPH,” a coined word, 
means a machine to write addresses. ut 
ctually, it means a great deal mor: 
for embossing type on address plates 
ines for li 
selecting cl: 





sting, imprinting, automatically; 
assified lists and a great many other 


1. 1 ry a 
Kinds OT special WOTK. 


In a word, the term “ADDRESSO- 
GRAPH” does not mean a mere machin 
o much iron and wood, a motor, etc it means 
more. It means a complete system—a com- 
plete unit composed of several machines with 
the one object of saving time and labor and 
increasing efficiency in the maintenance 
addressing of regular lists of names. 

The ADDRESSOGRAPH for listing, in 
printing and addressing of every nature, is 
illustrated in the upper right hand corner. It is 
now being used in 244 distinct lines of busines 





In the lower left hand corner is the Auto- 
matic ADDRESSOGRAPH—a machine built 


especially for addressing envelopes, cards and 
ertain forms of circulars. It prints’ type 


written addresses at the rate of 125 per minute 


Then there is the Motor Graphoty pe an 1 
the Hand Graphotype machines for emboss 


ing type on metal address plates. One is used 

in connection with the larger ADDRESSO- 

GRAPH equipments — the other, with tl 
naller outfits where the changes and addition 


g 
e not so great in number. With these ma 
hines names can be formed on metal plates 

almost as quickly as they can be written wit] 


the typewriter 


The word ““ADDRESSOGRAPH,” in 


minds of pre ere ssive busine ss men who belie e 
in ethciency, means the standard addressing 
chine—the leader in its field. It is used | 


ch concerns as: 


THE NATIONAL CASH REGISTER CO. 
rHE EQUITABLE LIFE ASSURANCE SOCIETY 
MONTGOMERY WARD & CO. 

THE B. F. GOODRICH COMPANY 
AMERICAN TELEP. & TELEG. CO 
AMERICAN SURETY CO. 

JOHN DEERE PLOW CO. 
INTERNATIONAL HARVESTER CO. 
FORD MOTOR.CO. 

U. S. STEEL CORPORATION 
NATIONAL CITY BANK 

NEW YORK EDISON CO. 

UNION PACIFIC CO. 


And more than 40,000 others, all lead 
in their line 














Addressograph Co. 


903 W. Van Buren Street, 
Chicago, Illinois 


The Addressograph—The Leader of the “Line’’ 
can be used for addressing and 
imprinting of every nature. 





The Electric Graphotype—Forms an address on 
a meta! plate almostlas quickly as it can 
be written on altypewriter 
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these 
were 


Your Hands 
t 4 











CES 


“‘To Labor Less 
and Accomplish More’ 


, 


You could almost dictate your own Salary 


ADD 


SPEED - - - a word at a stroke 
ACCURACY - ona machine 
LEGIBILITY ~- in plain type letters 





TO INCREASE 





Efficiency 
Your | and 


Earning 





You have the HANDS The Universal Stenotype Co., Owensboro, Ky. 
We have the KEYBOARD Please send me, without cost or obligation, COPY 





of KEYBOARD Used by STENOTYPISTS, (Exact 


SEND US THE COUPON Size) together with COMPLETE LESSON. 


We'll send the Keyboard WR 
With Full Lesson FREE : Stree = 





___. honey 














CR 
aR Wig 
a : 





ly as NEW as TODAY but 
as old as EXPERIENCE, 
for itsums up all that is known 
in the typewriter art. 


SPEED inevery manipulation, 
from the insertion of the paper 
to the finished writing and the 
care of the machine, is its 
SPECIALTY, and DEPEND- 
ABILITY its characteristic. 
Catalogue sent on request 


Applications for agencies are invited 


The VISIGRAPH TYPEWRITER COMPANY 
116th Street and Lenox Avenue, New York 


New York Branch Office, 203 Broadway, N. Y. 





Typewriter 























THE MIND WHICH CREATES 


devices like the P. & M. STEEL LEDGER and the SILVER CAP TRANSFER 

BINDER, showing mechanical perfection | 
in every line, is an asset you should de- 
sire as your own when deciding what | 
line to adopt to satisfy your customers. | 


bale P. & M. Steel Ledger 


fla ng; guaranteed for a term of years; 
ximum expansion of 135% than any 


maximum of only 100% 





Is there anything more to be said ? 


MEC ater ati of two locking bars moving 


to clamp on two 


. And about this same SILVER CAP— _ 
x ; 
END CAPS 0 heavy brass, nicely rounded and _ nicke ; 

i) therefore cannot rust; clinched into the case, not ¥ 
ld ial therefore cannot come loose: 

: RU BBER ENDS when wanted, fastened the me way: 
PLAIN ENDS showing no rough edges; 


ME r AL HINGES as flat openir 


AUT igor 


NON- -PROT RUDING POSTS if preferred, 


1On 











What more can anyone say? 


‘““ THE PLEW & MOTTER CO., Center Ave. and Monroe St., Chicago, U.S. A. 











Here You Are! New $10 Envelope Sealer 


Seals 100 Envelopes Per Minute 
BIG PROF sid FOR DEALERS 


ON” on reading more ads. Stop right now. Tear off the coupon, chuck in an envelope and 
D mail ‘toda Ly. Get a sample started yot ir way without delay. We call this wonderful new sealer 
our ‘‘Office Boy” and it’s the best a boy you ever saw—for all it’s only a machine. 

None of these fussy, intricate, hope Prog My: ork kind of contraptions that you use once or twice and 
then throw on the junk heap). You just feed in the envelopes and turn the crank—that is all. A sim- 
ple, fool proof, easy-to-work machine slike a shot out of a gun. Can’t get out of 

there’s nothing to get out of order. Few parts. All metal. Guaranteed. 
ve that ifice Bov” wi > t re r¢ i j 

10 peagdl Free Trial ; P ( positic t We Il se nd y gape | “Office Tee plane a on ee ee 
ten t tl it won't sel you're willing some one else should have the agency, send 













ting office 


eals envelopes 
or le r be ause 


sel rif your 


tisfied a unk it W t 
S i tk ave it ir “Office Boy.’”” How much faith have you that you can sell a really good 


s how mu ch faith we 


ne LOW-PRICED MACHINE ON THE MARKET 
Tou | ed envelope sealer on the market, and you know that a 


ag | y-pri 
t aio s. The answer is, get busy with the coupon. This is where you 






ll as we do thé 
rom a big supply house: ‘“‘In every case where we sell one of your ‘Office 
i pleased customer Here with find order.” And soitgoes. “A hit’— 
sreat stuff” We want it’’—‘‘Send more,” are every-day expressions of 
nthusiastic ap proval. SEND COUPON NOW. No need to write a 
etter. Be first to cash in on what is sure to be the fastest selling 


y ever brought out. 
BORGER MFG. CO. 
120 Borger Building CINCINNATI, OHIO 
SOC COOEOEOEOOOSOOOOOOEES COLIPON Ceeccccoccorrcsacessosos 
BORGER MFG. CO. 
[] Send your “Office Boy” on 10 days’ free trial. 


[| Send dealer's prices, terms, etc. 





Cee eRe HOHE EHH HEE EEE SEES SSE SESESEEESE 


Name 





BACCO . oo 0.0 00c0600~deensencenae shapenss neste 
Check either or both items. 
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IOI 3. 





A Sectional Bookcase embodying ail 
the advantages of solid construction 





HIS Schram Sectional Bookcase is 

equipped with an exclusive Inter- 
locking device, which makes practically 
a solid Bookcase, as shown in 
illustration. 





Our Knock Down construction line, re- 
duces weight about 4, and insures lower 
freight rates. 

Other features include dustproof sec- 
tions, excellent workmanship, attractive 
finishes, and the highest degree of 
service to the user. 





Secure the exclusive agency for your 
town, and soon you will add to the 
testimony of scores of other dealers that 
the line is a money-maker. Send for 
catalog. 














SCHRAM BROTHERS CO., 421 Armour St., Chicago, U. S. A. 














s 
Today Every CORONA Typewriter is Sold 
before it is manufactured. 


Yet the output of the 

Standard ‘Typewriter Company 
has increased nearly threefold 
in the past year. 


Why? 


If you need a machine 
for personal use— 


investigate the CORONA, 
it has advantages possible only 


to a folding typewriter. 


Standard Typewriter Co. 
GROTON, N. Y., U.S. A. 
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A Bond of 











Mutual Interest ||}| THE BADGER 
PROGRESSIVE 
oe LEDGER 


Quick-acting. Covers can be locked or released 
by the mere half-turn of the counter-sunk screws, 











and the manufacturer of branded paper. 


For the printer whose customers force with any ordinary coin. 
him to juggle with price, and who has Capacity. 250 leaves and index. Expansion, 80 
° . per cent 
reat “Ap T ‘ c - ‘ ° ° 
not yet seen the wisdom of abandon Cover. Olive-green cloth sides, with black seal- 


grain cowhide leather back and corners. 
— = | Rulings. Choice of nine standard rulings, with 
we > - ak y : ‘le ¢ ; : 
excuse for making up on stock ant printed headings. : 
Index. Ruled and voweled; with red leather tabs, 
stamped in genuine gold leaf. 


ing such customers, there may be some 


ink, and in any way that will give him 
a chance to get out on a price that has 


been ‘“‘squeezed”’ too low. 





q The new printer should welcome a 
standard paper like Old Hampshire 
Bond, a paper his customers know, for 


his opportunity of building a profitable 





business does not lie in his ability to 


fool his customer on stock, but to offer PROGRESSIVE 
LEDGER 





real printing service. 


rs : ss : Siz Number C ‘ 
With service the printing business of of “a Price 
, ; . Comp. 
is one of the foremost industries of Leaf Posts C P 

' ‘ ‘ , ‘ 71, 

this country; without it the business is 73x10. 4 68 | $4.00 
aa 7$x10% 3 5 4.00 
one no ambitious or capable man should 8éx11% 3 5 4.50 
941x114 4 73 4.50 


enter or remain in. Write us. We 


would like to talk it over. Perhaps Ae a 

. lhere’s a stopper provided that permits of inser- 
we can help each other. tions or removals without taking the covers apart. 
You can separate them if you wish—but you don’t 


L. + 
I C LO 


Every Ledger is completely assembled and 
the index spaced throughout before it is 


HAMPSHIRE PAPER CO. shipped. The book is delivered ready for 


W re the onlv Paper Makers in the World We make good terms to dealers. Write us. 
\¢ © wie Oly ap Viadk > 1 OTia 





Making Bond Paper Exclusively 

















SOUTH HADLEY FALLS 
MASSACHUSETTS 








‘THE HEINN CO. G2) MILWAUKEE ry 



































































+ Why Experiment? ; 
, The sales history for 1912 > 
, of the Eclipse Pneumatic ) 
Inkwell shows that you can 
, well afford to carry a com- » 
, plete assortment. 4 
a 
Every day you delay you are losing sales q 
, and consequent profit that can not be made 
, up later. > 
4 Railroads, Banks, Corpora- ) 
> tions, Clubs, Hotels, Libra- { 
, ries and Factories today 
use this inkwell exclusively > 
, because it saves ink and { 
, trouble. > 
The demand for the Eclipse is so certain, 4 
so emphatic, that distribution is quite general > 
, and the consumer will have little difficulty in 
purchasing of someone else if not of you. ! 
, Why not secure your share ; 
, of Eclipse sales by immedi- 
ately stocking the Eclipse? ! 
, , 
4 / We'll help you. > 
j Write us for propo- 
f Y : sition, new 1913 il- 
; Yj lustrated catalogue, 
etc. Do It Today. 
, ee j > 
‘ | 
} The General Supply Company } 
, Department A Danielson, Conn. | 


te te Mh, i in, A A, tn, A An, lan Ann. ln lin, An, tna, 






ON 
THE ; 
~ 4/RUN! 


DON’T STOP ME 




















Catalogu 


I must get one of tho Tower 


rush my order for 


TEMCO GOODS 


TEMCO FOUNTAIN PENS 
Easter Trade Specialty 
AND 
TEMCO LEAD PENCILS 


Have Been Building My 


COMPETITOR’S TRADE 


ENVELOPES—F 


TEMCO PHOTO MAILING 
sending out elaborate Easter cards 
TEMCO ERASERS Superior quality and 


erate price 





I shave with then 


TEMCO SAFETY RAZORS 


self—A good, clean, close shave with no 
or irritation of the fact 

YES, and I must get that PHOTO MATERIAL 
Of course you know the season opens about 
APRIL Ist Unfortunately last season I o 


looked this, which resulted in disappointed custot 
ers. This season I am on the job, with 
prompt 

Repeated requests from customet 
Camera have been made 


osestce Tower Mfg. & Novelty Co. \<"" 


Manufacturing and Distributing 
STATIONERS 


N Y 326-328-330 Broadway 





New York N 
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(- LAMSON —a, 


The Messenger 
that sets on the Desk 


Lamson Tubes and Carriers take a message to its 
destination before the human messenger has time to 
even leave your office. 























They put orders on record and leave nothing to 
memory or argument. 

They are not subject to telephone repetitions and 
delays. 

They are speedy, safe and private and keep your 
office free from time-wasting telephone talks and 
interruptions of messengers. 


Write for THE STORY OF A SERVICE IDEA 








‘* The Credit al - The Lamson Company 


" SERVICE 

















NN 




















We 
Manufacture 





Roll and Flat-Top 
Office Desks, 
Standing Desks, 
Typewriter Desks, 
Office Tables. 


A full line of 


Sanitary Desks 


Write for copy of our new catalog, 
issued January Ist. 


J. F. DIETZ AS CO. 309 West Third St., Cincinnati, O., U.S. A. 
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ON THE 


SENGBUSCH 


SELF-CLOSING INKSTANDS 


The public is growing rapidly convinced that 
there is no other inkstand on the market that will 
absolutely prevent evaporation. 

Inkstands that are not closed airtight will allow 
ink to evaporate almost as quickly as an open well, 
and besides will admit dust and dirt to settle right 
at the point where the pen is inserted. 

SENGBUSCH Self-Closing Inkstands are closed 


airtight and absolutely keep the ink fresh at all times 
and once a customer has tried a SENGBUSCH no 


other inkstand will interest him. 

The live dealers sell SENGBUSCH Inkstands 
chiefly. Why? Because they know by doing so 
they gain a satisfied customer. 

They also know that they will get future and 
larger orders invariably for a complete equipment, 
thus causing other inkstands to be discarded. 
SENGBUSCH Inkstands are sold strictly on their 
merits, if not satisfactory money refunded. Sales 
are more than doubling year after year. Are you 
getting your share of the business? 

Think:it over. Get our latest catalog at once 
and equip your stock with our complete line. 


SENGBUSCH SELF-CLOSING 
INKSTAND CO. 


STROH BLDG., MILWAUKEE, WIS. 


























Eaton, 


Pittsfield, .@ € 


Mass. 


MYX TH after month we ar 

educating the people in your 
vicinity to a higher ideal in writing 
We are telling them in 
advertisements that 


papers. 
our magazine 
the paper used in social correspond- 
ence is just as truly representative 
as the words that are written on it 
And we are explaining that the way 
to secure a writing paper that is of 
high quality and in the best taste 
at a very moderate price, is to go 


to vour st 


\IGHLAND 
LINEN 


You will profit by just carrying 
Highland Linen and _ the 
Eaton, Crane & Pike writing papers 
rofit 





+] 
otner 


But you will ; far more if vou 


will show these papers continually, 


in your windows and on vour coun- 


ters, advertise them locally anc 


recommend them confidentl, 


Crane & Pike Co. 


wa) New York 
ane s® 
TRADE MARK 


“who comes into vour 
























































I N . ! A | UM r Binders 
These two new additions to the Tatum 
family of loose leaf devices measure up » \ 
in every particular to the “Tatum “ 
Standard,’’ which alone is responsible 
for the high standing of our goods ; 
among the trade. ee ee 
THE “ELSINORE” 
The “ELSINORE” and ‘‘DAISY” Binders are 
distinctively “TATUM” products, the locking ‘ 
mechanism being of absolutely new construction, 


vitn no complicé ited part to get out of order 
LOC KS OR UNLOCKS WITH A PUSH OF 
THE BUTTON—NO LOOSE KEY TO BE 
LOST—SAVES TIME, TROUBLE AND 

ANNOYANCE 


Our new LOOSE LEAF CATALOGUE 
No. 31, “‘B’’ which is hot off the press, 
will tell you more about these and other 
equally interesting loose leaf devices. 
Our line is most complete and it will be 
worth your while to write for YOUR 
copy of the new catalogue. It is yours 


WMO 





== | ! 


THE “DAISY” | 


53 YEARS OF KNOWING HOW 











THE SAM’L C. TATUM COMPANY 


New York Office: 
180 FULTON STREET 


Main Office and Factory: 
CINCINNATI, OHIO 





MAKERS OF “THE LINE OF TRUE MERIT”’ 



































_| The Established Trade of Big Offices 


—_—_—_—_—— ——_ («-2 | 





If you cultivate the patronage of a few Big Offices, you will also very likely enjoy the major share of pate 
ronage from the Small ones—which very naturally follow similar methods to promote the successful develop- 
ment of their Business. 


tal Globe“Wernicke | 


| Standardized Office Equipment | 








Those agents who Reinforce their Cfhce Equipment Department containing Standardized Lines of Desks, 
*} Chairs, Tables, etc., with Well Arranged Displays of Globe-Wernicke Wood and Steel Office Devices, Cabinet 
Supplies, Desk Accessories, are most successful in their competition with the Out-of-Town Solicitor after the 
Business of the Big Office. 

Catalogues and Trade Helps on Request. 








: The Globe-Wervicke Co. 
x CINCINNATI 
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MR. DEALER 


With your co-operation we find the sale of the 
Washburne Pat. “O.K." Paper Fasteners nearing the 
100 Million mark. This has been brought about 
through the recognised merits of these Celebrated Fas- 
teners, the attractive way of putting up, and last but 
not least, our extensive advertising campaigns, which 
we have planned not only to maintain but to increase. 


In addition to our car advertising contracts for 1913, 
we are pleased to call your attention to the main part 
of our advertising list of well known weekly and month- 
ly mediums as follows: 


PPLIANCES 





Washburne’s Pat. Paper Fastener is mechanically 
Having the advantage of an open recess, on 
one side, forming a protect- 
ing sleeve, adapted to re- 
ceive and protect the paper- 
piercing point on the other, 
allows both sides of the fas- 
N\\ tener to lie flat on the pa- 
per and to hold with a “bull- 


dog grip.” 
Altractive, Compact, Strong, no slipping, never ! 


Look Well, Work Well, File Well, and go through 
| the Mails Well. 


perfect. 








AMERICAN MAGAZINE 
BUSINESS 
COSMOPOLITAN " 
CURRENT LITERATURE f} 
COLLIER’S WEEKLY ‘ 
EVERYBODY'S 
HARPER'S WEEKLY 
HEARST’S MAGAZINE 


REDUCTION OF Led A 
: 5 BES % 






itinnes PATENT ADJUSTABL E a 


=PAPER FASTENE 


SIGN USED THE PAST YEAR. | Easily put on or 
taken off with the 
‘thumb and finger; 
_canbeused repeat- 


| edlyand ‘‘they al- 


































_ESLIE’S WEEKLY Pr 
LIFE 75,000,000 sold the past ag) “as work 
LITERARY DIGEST | h uld convince u of their F 

eCLURE: Se bat Shas yo _ Our trade mark 
cece sail Axe ri tat: Oi superiority. Handsome Compact |; i’ K.”i d 
MODERN METHODS v Ii A Strong. No slipping-NEVER! Made of | | ay 
ssl PUR) 25 ©, aon BRASS in BRASS boxes of 100 each. | 2°" papa astener 
POPULAR MECHANICS As YR <i ‘| and every box; 


onoe 


REVIEW OF REVIEWS 
SATURDAY EVE. POST 
SCIENTIFIC AMERICAN 
SUNSET-PACIFIC 


d 
. Sony 












aN S ao rr Red 


f and this TRADE 


A) 








YOUR Si J NER Ee: MARK i 
Tue ().K-MFc. xo Syracuse,NY. us. y Ww wring > 
cept no substitute. 





SYSTEM 
TECHNICAL WORLD | 


YEARLY SALE NOW APPROACHING THE 100 MILLION MARK. 














With this extensive advertising, reaching millions of users, will 
be found always the request to buy from YOU. 


In connection with this line of Brass Fasteners, our 
Nickel-Plated Steel Fasteners are proving good sellers; a 
trial order will convince you that they are in no way in- 
ferior. Put up in nickel- plat ed steel boxes of 100 fasten- 
ers each ten boxesto acarton. Retail price 15¢ per box. 

Keep your stock well up to meet the increasing demand. 


Your profits will be greater by ordering in larger lots. Write 
for quantity prices. Samples sent on request. 


SOLD BY ALL RELIABLE JOBBERS 


L. & C. HARDTMUTH, Kingsway, London, England, 
e selling agents for Europe, Asia, Australia, New Zealand and South Africa 


E. xc lusiv 


THE 0. K. MANUFACTURING CO., Syracuse, N. Y., U.S.A. 


Makers of Stationers’ Specialties. 


MADE OF BRASS AND NICKEL-PLATED STEEL 





Natural Sizes 
Put up in bright metal boxes of 100 fasteners each, ten boxes to a carton. 


PRICES 15, 20, & 25¢. Special, 1B brass fasteners in boxes of 50; 10¢. 


IN UNITED STATES AND CANADA. 


A. M. CAPEN'S SONS, 60 Pearl £t., New York City, 
Exclusive selling agents for Latin America. 
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The Mechanism of a Kalamazoo Binder 


T will pay you to investigate the work- 
ing parts of a Kalamazoo Binder—as 
shown above—because its mechanical 

simplicity means better binder service for 
you. Not only in point of long lite—but 
for day-in-and-day-out service you will 
find the Kalamazoo best. 

It saves hours of your clerks’ time 
that are now wasted in unproductive 
effort—it enables your bookkeepers to 
put in full time for you. If you will buy 
them Kalamazoo Loose Leaf Equipment 
no longer will they waste one-third their 
working time on such trivial matters as 
hunting-up binder keys before making 
sheet-insertions or removals. Of course 
these latter operations are necessary to 
bookkeeping—yet they pay no dividends. 
The idea should be to cut the time they 
consume to a minimum—instead of en- 
couraging greater wastes. 

The Kalamazoo permits sheet-inser- 
tions or removals ina jiffy. <A finger push 
adjusts the Kalamazoo for business. You 
make your insertion or transfer in a few 
seconds—and the book is closed again 
ready for more important work. This 


one feature alone establishes the superi- 
ority of the Kalamazoo from the stand- 
point of economy and convenience—but 
it is one—and only one of the many 

that contributes to Kalamazoo efficiency. 


The Auto Step Index 


Here is a feature that, without ques- 
tion, represents the greatest improvement 
in accounting methods since the organiza- 
tion of double entry bookkeeping. The 
Auto Step Index reduces the use of tabs 
to a minimum, only 1-10 as many tabs 
being used as in any other index giving 
a like sub-division. Each account has an 
individual identifying number and the 
account can be located as quick as a flash 
without reference to the number or the 
written index. A complete record of the 
accounts can be maintained and an 
account located without previous instruc- 
tion, making a very desirable and instan- 
taneous index. Sheets in transfer are 
located instantaneously and infallibly 
no error being possible. Saves time and 
costs less than any other index. 


“1,000 to 1—it’s a Kalamazoo’’ 


KALAMAZOO LOOSE LEAF BINDER CO. 


Kalamazoo, Mich. 



































|I Want to Send YOU a Suoply of BULL 
FROG Carbon Paper Sufficient to Last 
One Stenographer One Week. FREE! 


t] it make 13¢ 


[ mean ju For I know if you once use Bull Frog 



































a louble the service of ordinar rbon paper that Bull a will 
write as long as the paper it elf holds together, ind that oul arbor “ \LI . 
to read as newspaper print, you’ll never order any other carbon paper 
A 
I Assume All the Risk “Under Your Own Labels " 
‘ s : “Se: fn EX . 
The arbon paper business is my choice of deals ir, aad © ant } + Va ent: Tear Out and Mail 
life work. I’ve been engage od i in ‘t many years eorcers, tha decsapes ALG we * Test 
and I expect to devote the remainder of my work- é write us! Ws Fo< Coupon for Free Tes P 
ts rog Q ; ‘ 
8 day 4 * +} working of +} law ofc 7 Se ur.¢ oe sd ¢ o.« ’ AS “428 If you're busy just hand the cou 
I know t y 1 Re a Ww hetclby neny serngyedl : We furnish label or yo ir wa rade Th RQ 62 pon to your stenogré apher and let . 
tion, and mage a for me ro if you preter You can advertise it as your owt QF * her write on your business letter- . 
develop : 1 mp se Bn a ica ” ~~ head for the liberal Free Trial Pack 
er po Nagel peng meee If y idle it under the Bull Frog brand . age. If Bul! Frog does what I claim j 
nie bo gp eeegg 7 measure of we ee ee ee however on get the benefit of our extensi' rityouand I both gain,andI know jj 
with the retest measut — advertising in System, Mode “Methods, Ir it will. Mail the coupon today 
I could not afford put my goods in your Age, Office Appliances, et Write for detai 








hands and make you the . 

sole judge and jury after H. W. ROTHERICK, President, 
a week's trial, if they Newton Rotherick Mfg. Co , Dept. E, 368. Clinton St., Chicago 
were not certain to meet Active Salesmen Wanted I have filled out the blanks. Please send me Free Test Pack- 
your requirements and Bull Frog is the easiest paper on earth t age of Bull Frog Carbon Paper advertised in January Office 
even your whims. My ell, for it always wins in a “tual test Libera Appliances 

plan eliminates all risk salary and commission arrangement to the right 

ur part men 


Color o carbon wanted 





YES NO I would like the agency for Bull Frog in my city 


: ' v Name . osevemeanae coos es @pe dneewaee 
This old-fashioned Bull 
Frog appears on every ; : U, . TE re ae ae ee 


box of genuine Bull Frog 


for Unvarnng qaaicy, Newton Rotherick Mfg. Co., Dept. E, 36 S. Clinton St., Chicago 
























Real Profit Is 
Yours 


if you have the agency for 
Central Desks. 


Quality and Service 
at a Fair Price 


Each desk is made with a prime 
motive for giving the greatest 
amount of service possible. 
Perfect in construction and 
beautiful in finish and design. 





We Sell to Dealers Only 


MY WS 


Write at once for new catalog 
off the press this month. 


Central Mfg. Co. 


No. 6060—60x34 in. 43) in. High 454-456 Armour Street 
Write for Specifications and Prices—-You Will Be Interested. CHICAGO 


my 
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The surface of the 
paper is not crack- 
ed to obtain the 
hioge and the full 
strength of the 
sheet is at the bind- 
er holes. 


Hinged Section is 
sized and calender- 
ed on both sides 
and can be written 
on, ruled and eras. 
ed as easily as the 
rest of the sheet. 





Loose Leaf Ledgers for Equitable Life Assurance Society 
Equipped with Byron Weston Patented Hinged Paper 


The First Practical Hinged Paper 








Byron Weston Hinged Ledger Paper is the first corporations and banks everywhere use this paper 
hinged paper that has met successfully the require- exclusively for their loose leaf work. 
ments of the largest and most exacting users of The hinged section which is processed into the 
loose leaf stock. paper during course of manufacture is actually 
City and County Courts and Governments, great stouter than the body of most loose leaf papers. 


A Saving in Money and Space 


An Economy to the Employer A Boon to the Bookkeeper 
Loose Leaf Binders onooes with Byron Bookkeepers and accountants work with Byron Weston Hinged Paper can be 
. orscuto ime- Pe - ae itte > nee 5 readily « 
ns ee ee oy oat far greater rapidity and satisfaction on the heey pork. = ts —— no cae fa 
of accountants. By saving useless effort, their smooth, firm, uniform surface of Weston 1 spa t phe gg Ph igh ting A : 
work is lightened, making for rapidity and ac- Hinged Ledger. They find this paper sheet can be used, doing away with the 
curacy. The invisible economies effected by responsive to every move of the pen. They wasteful margins and added expense of all 
this paper will cut operating cost of the book- know that the hinge will not crack or tear, other ledger papers, making possible smaller 
keeping depart ment and increase the efficien- necessitating the removal and re-writing of and more compact ledgers, with a resultant 
the whole page. saving in space and greater ease in handling 


cy and satisfaction of employees. 
Send for Sample Book U and a sheet of our Patented Hinged Paper, with directions for ordering. 


BYRON WESTON COMPANY, Dalton, Mass. 


ESTABLISHED 1864 





“The Paper Valley of the Berkshires’’ 











WY SS ~ SO WY \ MO LINN IN SY IAN \ SOX 
11 4 





ITH the ordinary typewriter, the day’s work — 
\ usually begins to tire the operator by three /10 anes P) 
o’clock; the constant strike, strike, strike on the 


YN usual heavy-touch machine shows its fatiguing § 
N effect in mid-afternoon. But when the opera. [9 att |. 3 
4 tor has the advantage of | 
| Monarch 7o%cn < , 
\ NO 

Touch THREE OCLOCK 


there is neither three o'clock fatigue nor closing hour FATIGUE 
fatigue. The Monarch operator doesn’t hammer the keys, 

she touches them. The mechanical principle exclusively incorporated in the 
Monarch completes the impression. A feathery touch starts it—therefore 
strength isn’t called for and fatigue doesn’t follow. 


Letters written on the Monarch Typewriter 
are uniform in spacing, alignment and color. 


Touch and the exclusive Monarch Rigid Carriage feature, every 


In addition to the Monarch Light 
c Key, Two-Color 


: other important improvement of the modern typewriting machine, such as Back Spa 
\J Ribbon Shift, Contained Tabulator, etc., will also be found in the Monarch 


331 Broadway, New York 
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Have You Received The 


New G2, Supplies Catalog, ~ 1152? 





SUPPLIES | 
for Filing Systems 





| 
| 


General Supply Catalog 
BP a 
1ISSEz 














es 
Replaces Catalog No. 1151. 100 pages, 
5 colors. Many new items shown. Prices 
on same pages as illustrations and de- 
scriptions. Write today for your copy, 
if you have not received it. 


YAWMAN > FRBE Mrc.(0. Rochester, N. Y. 


Largest Makers of Filing Systems 
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“I Can Bank on That Brand 
Getting Me The Business 





at a better price than the other dealers quote on the Brands they handle 
It’s the Best of its Kind in Town.’’ 
Do you feel that way about the Typewriter Ribbons and Carbon 


Papers on your shelves? If not, right now is the time to send for samples 
and prices. Make a test for your own satisfaction—A. & W. Line against 
the one you handle. See which is the better. 


You’ll like PROMPT SERVICE too. <— 











The Ault & Wiborg Company 


Factory: Cincinnati, Ohio 
CHICAGO, 619 S. Dearborn St. | NEW YORK, Cor. Pearl and Elm Sts. ST. LOUIS, 322 No. Third Se. 





BUFFALO, 145-147 Ellicott St. TORONTO, CANADA, 19-23 Charlotte St. 
PHILADELPHIA, 1217 Cherry St. MONTREAL, CAN., 302 Lagauchetiere St., West 
MINNEAPOLIS, 729 Fourth Si. South WINNIPEG, CANADA, 2 1 Fort St. 

SAN FRANCISCO, 545-547 Mission St. HAVANA, CUBA, Calle Galiano 69 

BOSTON, MASS., 394 Atlantic Ave. BUENOS AIRES, S. A., 535 Calle Bolivar 
CLEVELAND, 121 St. Clair Ave., N. W. PARIS, FRANCE. 82 Guai de Jemmapes 
ATLANTA, 127-129 Central Ave. LO N, E.C., ENGLAND, 4-5 St. John's Square 





























Where are the Capitals? ~~ 
They are before you—under your Lees 
fingers, ready to imprint themselves on 
the paper at a single stroke, if your 
typewriter is a 


Model 10 Visible 
SmithPremier 


Writing in sight is of course important, and the writing of the Smith Premier is 
always in sight. But this is not all. Every character written by the Smith Premier 
is in sight—not simply when it is written, but a// the time. It is the only typewriter 
on which everything is visible, from each and every character on the keyboard to 


the writing on the paper. 
And this is only one of the fourteen special features of the Model 10 Smith 


Premier Typewriter. 





331 Broadway, New York 
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Sheet without 


Hinge — 





Sheet with 


our invisible 
Hinge 


Mr. Stationer—Here’s One Hinge Without a Fault 


OUR Invisible Hinge is the only hinge 

that has the same strength, the same thick- 
ness, the same writing and erasing qualities as the 
rest of the sheet. As the illustration above sug- 
gests, our Invisible Hinge is very flexible at the 
binding edge. 


‘THE ordinary hinge is produced by 

reducing the thickness of the paper 
near the binding edge. This naturally weakens 
the paper. And this weakness comes at the point 


of greatest strain—near the ‘binding edge. 


Brown’s Linen Ledger Paper 


iy unive rsally accepted as the best ledger paper. 
It is the standard—the choice of leading stationers for 
particular purposes—the choice of state, county and 
city governments—the choice of banks and big business 
interests for record books that must last with the ages. 
It never deteriorates with age and its great strength make * 
it ideal for loose-leaf ledgers. 


ROWN’S;Linen Ledger can be obtained with or 
without the best and most flexible hinge. Our In- 
visible Hinge eliminates the awkward, springy bulge 

of the pages when,the book isopen. Ledgers made of our 
hinged paper open, flat and solid—their pages can be util- 
ized to the very binding. Recommend the use of this per- 
fect ledger paper with or without our Invisible Hinge, to 


your good trade. Write for samples. 


L. L. BROWN PAPER COMPANY 


ADAMS, MASS., U. S. A. 


Established 1850 


ALP RIOWAN 
LANIER 





e of Watermark 


CB 


PAPER CO. 
AING PIR 
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Adds 
Subtracts 

Multiplies 
Divides 












ADDING : 
ACHINE : 


‘“‘The Machine That Does Things’’ Sy 


HIS is the machine such firms as Armour & Company, the New York Life Insurance Company, th 
Standard Oil Company, the Merganthaler Linotype Company, the Curtis Publishing Company, the I: 
ternational Harvester Company, the Pennsylvania Railroad Company, the General Chemical Compan) 

the United States Government, the cities of New York, Boston and Chicago and thousands of other large cor- 
porations use to lighten the day’s work in their accounting departments. In every instance the Dalton won 
its signal honors in competitive tests against every adding machine known. No matter what the nature of 
your accounting work is you cannot do better than follow the example of the expertly trained buyers of th« 

great firms. For seldom, 7/ ever, is their judgment at fault. Even if they all were to err in judgment som 

times, it is not likely they would all make the same mistake. So when they prefer the Dalton for its all-around 
: most versatile and desirable calculating device on the market 


RIEL STS 


qualifications as the fastest—easiest to operate 
they have learned what you, too, should know: that the Dalton is 


255 


kinds of work that it performs so admirably, you wi 


Fastest for the Expert—Fastest cinds 1 “ill 
find it always the same old story: Where other 


. 

machines are stumped.or stumble the Dalton tak« 
for the Novice hin tumped tumble the Dalt _ 
vou to the correct answer with wonderful swiftn: ba, 
It accomplishes with seeming ease the most difficul end mechanical certainty ae 
problems that confront the bookkeeper, auditor and Se 

are ¢ ¢ « < PACTS +4 1eC « +04 Ts q ° 

oo t add aig t » mnaltiplae ores An easily operated 10-key keyboard is partly responsi- fe 
ey acter an ant tr machine f : : , ._. aon E 
@ ti per cent fast ‘ah 1an a other : machine, 1 ble for the added simplicity—versatility and speed of es 
landies tractions as readi \ as wnole numbers the Dalton 4 feature possess d bv no other machin <v 
At cross-footing, computing interest, making up pay- ee 
rolls, extending bills, prorating, verifying invoices, Our new booklet, ‘Half a Hundred Reasons” will ou 
footing trial balances, checking postings, figuring costs make these claims clearer. Employer or employ: Bat 
or discounts, averaging accounts, or in dozens of other vou can profit by it. Write for it—TODAY. a 
5 
ee 


e Dalton Adding Machine Company re 
303 Water Street, Poplar Bluff, Mo. ee 


Sales Offices in All Principal American and European Cities sy 
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THE PUBLISHER’S POINT OF YVR 


Have You Noticed It? Uniformity in Catalogues. 
\\ I you evel /DSE rved, but of course you nave, that the ‘ Nati mal . atal uC Commission at its meeting this m nth 
. ' , , ,  — bt a Pen ms a es » dhe Sa sa . 
more you achieve in your business, the higher you establish ll discuss the question of uniformity in the size and style of 
prestige, the more you excite the envy of those wh atalogues his is urged for the sake of convenience and as a 
ae ‘tad natter of econo! both to those who make and these who 
a il ; use catalogues of the stationery trade 
\nd nave you evel observed, but of course you lave that ° 
, , There seems to be much to be said in favor of this idea 
e brought forth a new idea and established it, there imme 
: : ‘ + Were catalogues standardized as to the style and size it would 
diately springs up a lot of imitators who, with no ability to com ’ 
, , ' , 14 , ot necessarily put a limitation upon the activities of manufac- 
prehend your ideal, or indeed any ideal, have the stupid idea that 78 
, ; irers in catalogue making, for full opportunities would still 
they can build up their own by tearing yours down , 
remain for excellence of matter and artistic pictorial and ty; 
\nd have you ever observed, but of course you have, that pra 
, ipl rk 
tically every one who attempts to establish a business in imita a ; 
Under the present system it is necessary for a dealer who 
tion and to build it upon the ruins of another, ultimately disappears , Paths 
ould use in his catalogue matter from the catalogues of dif- 
n the consuming maw mn 4 5 
ferent manufacturers whom he represents, to reset practically 
acid erything he so uses, because there is no standard that will 
accommodate itself to all the different styles in use. 
America a Nation of Idealists. Certainly the movement to standardize catalogues will be 
rW.IMES without number Americans have been characterized watched with interest by the trade, and the discussion of the 
by isitors from abroad as materialistic and money mad matter ought to bring out some inteersting points. 
The general impression of the American people is that they 
, ‘ -~- 
have no other interest beyond the dollar. In view of this, it ts 
refreshing to note that an Italian writer, Signor Ferrero, in an Sharing Profit With Employes 
ticle: i - caste at edie Eien iawn bees - ae ? . ; 
article in a recent issue Hearst’s Magazine, declare hat Amer In a discussion of profit-sharing at a recent meeting of the 
a isa nation of idealism. Signor Ferrero believes that Americans New York Stationers’ Association, Charles Addoms, treasurer of 
are too idealistic, and that they are inspired very often with a the Miller & Wricht Paper Company, gave as the reason for the 
prodigious faith in man’s ability to conquer human misery and th adoption of the plan by his company that they could not build 
troubles of life ‘With a frequency .unheard of in Europe, a big business without the greatest efficiency on the part of 
says Signor Ferrero, “they will set out to slay innumerable drag employes, and that they could not secure this maximum of 
ons of life without any certainty of success, but with the inspiration efficiency among the greatest number unless they made their 
ot a mystic faith that all things must somehow turn out right in employment “interesting.” A practical system having been put 
the end into effect, they discovered an almost immediate increase in the 
He suggests that the same spirit is at work even in business, and net average of efficiency, and found that profit-sharing promoted 
he hints that possibly this great American people are driving them- economy, interest, industry and esprit de corps. 
selves with prodigious energy toward ends which they themselves The profit-sharing idea is an old one, but it is not impossible 


do not see, and that perhaps almost unconsciously they are driven that many office equipment dealers troubled with the inefficiency 


forward by a force which will bring them to the final conquest and carelessness which will crop out in all establishments, would 


by instruments unknown find the idea of use among employes. We like to think that every 


from sea to sea of an immense continent, 
to our fathers man, no matter what he earns, does the best he knows how to 
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do; and we believe that most conscientious employes do fulfill 
this standard. But even with such, it is possible that a moderate 
interest in the net profits might have an unconscious eftect to 
promote keener alertness and a stronger grip of the problems 
of the business. The subject is one that will reward investiga- 
tion 
—_— 
Are Office Appliances Dealers Indifferent? 

HE dealer in office machines, devices and supplies is sup 

posed to be the most up-to-date man in the field of retail 

merchandising. The nature of his calling helps—or should 
help—to keep his mind active and his perceptive faculties always 
on the alert. This condition of mind presupposes an alertness 
of understanding with regard to all departments of the business, 
and one would naturally suppose that the first man to grasp 
an opportunity for more business would be that same live dealer 
himself. We are loath to believe that such is not the case. We 
know, indeed, that it is the case among many dealers whom we 
could name, but are the body of dealers proportionately effi- 
cient? Do they come up, measurably, to the standards set by 
their more brilliant and successful brethren in this field of human 
activity? 

\ gentleman who is at all times in close touch with the 
manufacturing end of the field and especially well posted with 
regard to conditions in the office furniture manufacturing indus- 
try, says that manufacturers have told him one of their chief 
annoyances is tnat dealers themselves do not take care of the 
business which is almost begging to be done. Many of them, 
say these manufacturers, do not even attend to inquiries which 
the manufacturers themselves send them to be covered in their 
territory, and, they say, it takes something of strength akin to a 
stump puller or a steam crane to get an answer out of them 
after an inquiry has been sent to them to be attended to. 

[These manufacturers are advertising all the time in business 
magazines and are using every influence they can bring to bear 
to popularize the use of their respective lines among business 
men They naturally receive many inquiries from prospective 
purchasers which can best be filled by the nearest dealer handling 
their goods. When this dealer ignores their letters and fails to 
follow up business opportunities sent in good faith, the manu- 
facturer naturally cannot long remain in good temper or main 
tain that confidence in the dealers who have failed him that 
he should have, both for his own benefit and that of the dealer 

Office Appliances cannot believe that dealers as a class are 
asleep at the switch. If they are, then there is some ground for 
the wish of the furniture dealers to father the thought that one 
day the office furniture business will come back to them. It is 
up to the office equipment man. He must either shrink or grow. 
Like the germinating bulb, he must press outward in every direc- 
tion and miss no chance to lay hold of every source of strength 


in the medium of growth which surrounds him 


President Wilson's Inaugural. 


rl WAS to be expected that the inaugural address of Wood 
row Wilson would bespeak the scholar and the man of high 
ideals. Such documents are always more or less idealistic 


in their expression of aims and purposes. They are the salutatory 


of the President of the United States—his first message to the 


American people—the expression at once of his convictions and 


his hopes with regard to the high office to which he has been 


elevated Had the tone of the President's address been other- 


wise, we would have been disappointed, for we believe that 
it is the conviction of the people of the United States that Wood- 
row Wilson is a sincere man who believes every word he uttered 
and will bend every ounce of energy and influence he has 
nal 


to bring about the realization of ideal conditions in nati 


affairs His attitude in assuming his high office is one which all 


must commend. “This is not a day of triumph,” said the Presi- 
dent, “it is a day of dedication. Here muster, not the forces 
of party, but the forces of humanity. Men’s hearts wait upon 
us; men’s lives hang in the balance; men’s hopes call upon us to 


say what we will do. 

“Who shall live up to the great trust? Who dares fail to 
try? 

“IT summon all honest men, all patriotic, all forward-looking 
men, to my side 

“God helping me, I will not fail them, if they will but coun- 


sel and sustain me!” 


In reading the President's inaugural one discovers that he 
favors the conservation of natural resources and the conserva 
tion of life and health through the operation of suitable laws to 
these ends He favors changes in the tariff, an adjustment 


banking and revenue laws, the promotion of agriculture and 
the study of economies in manufacturing and agriculture whi 
while maintaining justice and promoting efficiency, shall keep 
us mindful of our extravagant tendencies and watchful of our 
resources against the day when we as a nation shall need our 
reserves of wealth and vigor 

Following are some of the chief items which the Presiden 
said ought to be altered: 

‘A tariff which cuts us off from our proper part in the com- 
merce of the world violates the just principles of taxation and 
makes the government a facile instrument in the hands of pri 
vate interests. 

“A banking and currency system based upon the necessity 
»f the government to sell its bonds fifty years ago and per 
fectly adapted to concentrating cash and restricting credits 

“An industrial system which, take it on all its sides, financial 
as well as administrative, holds capital in leading strings, restricts 
the liberties and limits the opportunities of labor, and ex- 


ploits without renewing or conserving the natural resources of 


the country 


“A body of agricultural activities never yet given the efh- 
ciency of great business undertakings or served as it should be 
through the instrymentality of science taken directly to the 
farm or afforded the facilities of credit best suited to its pra 
‘tical needs 

“Watercourses undeveloped, waste places unreclaimed I 
ests untended, fast disappearing, without plan or prospect ol 
renewal, unregarded waste heaps at every mine.” 

Should the democracy succeed in coping with the evils here 


outlined, they will be sure of as many years in office as they can 
make their practice square with the principles 


--~-<— 


Patent Owners May Not Fix Retail Prices. 


HE editorial which follows is clipped from the Springfield 
(Mass.) Daily Republican of February nineteenth. It gives 
a terse and interesting statement of some facts regarding 
the application of the Sherman law to patented articles. The com 
ment is so crisp that we take the liberty of reproducing it bodily, 


with thanks to the enterprising journal referred to 








The decision ot the United States district court at New York 


against the Waltham Watch Company, denying to patent owners 


the right to fix the price at which retailers must sell their patented 


articles, is obviously of far-reaching importance. It not only will 


affect trade conditions in innumerable lines, but it has indirect 


bearing on the tariff 


“Charles A. Keene, the New York jeweler, against whom the 
watch company brought unsuceessful suit, seems to be the same 
‘Keene of lower Broadway’ who came into fame several years 
ago through a tariff speech and exhibit given in the House of 


Rainey 


[llinois Mr 


American manufacturers of selling to the 


Representatives by Congressman Rainey of 


attacked the practice of 


foreign trade at lower prices than to the home consumer, and 
called specific attention to watches bought abroad by ‘Keene of 
lower Broadway’ at such figures as to make possible their reim 


portation and sale at less than the prices prevailing here, The 


speech made a strong impression, and was perhaps the most ef 


fective low tariff argument delivered in Congress before revision 


was actually undertaken in 1909. Evidently Mr. Keene was too 
much of a menace, and the watch company subsequently weni 
after him in the courts, with anything but satisfactory conse 
quences 

“The practice of fixing the price at which retailers must sell 


patented articles has become so much a part ol the established 


system of business that the decision, if sustained, may prove in 
its actual results one of the most revolutionary that the courts 
have recently handed down. And it is not least important in its 


further demonstration of the applicability of the Sherman antitrust 


law \ bill has been pending before Congress to enact what the 


decision of Judge Ray declared to be already in the law, when 


he held such a price-fixing agreement between the patentee and the 


retailer to be an illegal combination in restraint of trade. Recent 


history has served to prove rather notably the presence of more 
teeth’ in the Sherman law than many of its critics have been 
willing to concede.” 

-7-_- 


No Cause for Alarm Here. 
WRITER in one of the leading furniture magazines extracts 


comfort out of the thought that there is a certain 


Some 


class of office trade which the furniture department of the 


AP fF ini 
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it ld the trade of the modern business man unless 


attempting to hi 
he puts in a complete stationery department,” he draws consola- 
tion from the thought that “the average office equipment dealer 


is at a disadvantage, for there are many articles needed for the 


office that he cannot supply.” He then relates a tale of the worry 


which is gradually sapping the joy from the life of a stationer 


friend of his, because a physician had found in his store everything 
for his office but rugs and pictures, and leaving, had gone to the 


We 


short, “he 


furniture store across the way and bought his whole kit. 
think the 
should worry,” not because he does not supply Beloochistan rugs 


rather stationer had cause for alarm. In 


and Tyrolese landscapes, but because he needs such properties 
to make a sale to a hard-headed doctor. Something must be 
wrong with the stock or wrong with the warm, vivid, accurate 


salesmanship of the stationer when he lets a man get away from 
him who came willing to buy, with a roll of bills big enough to 
wad a brass cannon, for know you that no man of sense, least of 
all an educated professional man, would expect to buy a fine rug 
or a pictorial masterpiece in a stationery store. 


Nobody denies the furniture man can sell office desks, but he, 


too, is in a mighty hard way if he has to use them as an accessory 


after the fact, as it were, depending on something else to make 


the sale he has not force enough to make on the merit of his goods 


There is a class of business which the office equipment dealer 
does not expect to get. He can in the main meet the demands of 
the office man; but rugs and wall decorations are of far less im- 


portance in the office than a thousand other things peculiar to the 


line of the office specialist, who, unlike the dog which dropped the 


had to grasp the one reflected in the water, is willing 


bone he 
enough to give others what business they can derive as an incidental 


to household equipment. To argue that the office equipment man’s 


department is in danger because the furniture man can 


furniture 


supply rugs and pictures is the purest nonsense. He will never, 


anywhere, lose this business as long as he is worthy to get and 


to keep it. He need fear for his trade only when in the exclusive 


furniture field there arises a competitor who overtops him in 


energy and selling force—then let him look to his 


ageressive 
business! 


\s Herbert Kaufman says, “A man’s speed is governed by the 


speed of the man behind him.” Should the furniture man “speed 








commercial stationer can never get While confessing that “the up,” it would, perhaps, be a good thing for the office appliances 
average furniture dealer will, of course, always be at a disadvantage man 
 o ‘ eS, 
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THEORETICAL SALESMANSHIP 


SUPERIOR MENTALITY NEEDED FOR MEETING OBJECTIONS AND 
TURNING OpposiTION INTO AGREEMENT; ON POINTS OF MENTALITY, 
THouGut, Locic, REASON, INTUITION, INSTINCT, UNDERSTANDING 
By O. H. CHAMBERLAIN, JR., District SALES MANAGER, AMERICAN 
MULTIGRAPH SALES COMPANY, CHICAGO. 











Il! hardest task a salesman ever has is to think. He tries petitors take business away from him and he cannot understat 
to focus his mind on an abstract truth—it will not remain why So he probably blames it to luck He knows thi 
there. Will yours? Will mine Do | not ramble overmuch have devoted themselves to his pet subject as he has : 
in this series of essays Phe abstract thing we would consider in realize that their thought has had so wide a range t 
this article is thought itself child in their hands when they meet him in competition 
He is truly and literally wearing blinders 
Whatever there is great in business today is the work of in 
tellect. The perishable parts of the great salesmen of the past Then there is the chap whose thought ranges from A to Izzard 
the Marshall Fields, the A. T. Stewarts, the Cyrus MecCormicks, He. too. loses out in competition, and like his narrow-minded con 
all those great men whose heirs we salesmen are, have passed to temporary blames it to tack 
dust His prospects quickly exhaust his knowledge of any particulai 
The imperishable things they left are their thoughts topic and he loses to the man who has thought as widely and 
The thoughts of those men live every day—they will not perish more deeply He can hold his own on any subject, for a fe 
Their constructive intellects produced thoughts, business meth minutes. ad if the subject doesn’t change weinidn he is beyond his 
ods, systems and truths which salesmen will use so long as the depth 


world is a market place 


7 Three salesmen, A, B, C, were competing for the business 
In the preceding articles we have considered respectively the large public service corporation The concern in question was 
relation to success in salesmanship of good appearance, expression in the market for a large number of auto trucks \ had spent 
character, information, education and personality many weary hours considering one phase of the benetits of auto 
Che mentality of salesmanship is to the writer the next logical trucks. He had studied this one advantage to the practical « 
consideration clusion of all others He presented this important advantage 
For a man might have all of these qualifications dealt with in) most thoroughly, and exhaustively. He lost the business 
the former articles and fall short es «4 
He requires the natural endowment of mentality B was not more fortunate. He took up all the advantage: 
-! . his auto trucks, touching lightly on each He touched so very 
\ natural salesman is fundamentally a thinker. His salesman lightly on each, however, that the purchasing agent had a smat 
ship is simply the ability to think right and to express his thoughts tering only of them 
As Hugh Chalmers says, “A sale don’t occur in a man’s order There were few facts and figures to back up the advantages 
book, his bank book, or his check book. It occurs in his mind.’ He lost also to ( 
\ sale has to begin in mind 
It isn’t one-tenth as much what a salesman says as what he C had less advantages to present than B. He had less to say 
thinks which makes or-mars a sale of each advantage than A had of the one he banked upon the most 
* + But he presented all of the really important advantages. In addi 


tion he presented facts and figures to back up his argument suff 
Phere are two kinds of thought—depth and breadth \ man strats ee ssuaptiatns of —— 

cient to give the purchasing agent a comprehensive view 
whose thought possesses one of these qualities without the other 


The purchasing agent took C’s list of advantages togethet 


is at a great disadvantage If his thought is circumscribed, no : ; 
matter how great its depth, it is one-sided hail Ghee smh thaws the sufficient data to prove them to his directors and secured 
the narrow-minded man authority to purchase 

For if a man apply himself to a single aspect of truth for a From A Cstess again, gentle reader 
long time, that truth “becomes distorted and not itself but false From B Nay, Pauline 
hood balance 1s lost by the exaggeration of a single top From ( because he had pre papers a square proposit ; a.’ 

But if a man have a wide ranyve ol thought without depth he mg depth and breadth \'s ind B's propositions hac ' ne 
is superficial, and full of half truths dimension, and so they lost 

\lmost every reader of this can immediately visualize two op 
posite types he has met Ihe literature of salesmar » IS advertising The 

Ist—The man who has thought on and can discuss almost ¢ single advancement in advertising has been in its log \ 
ery topic, but only for a few minutes, and peal of mode dvertisin nvineing “rea 

2Znd—The man who has concentrated his thought on one idea glance back over the pages zine for ty yi 
until he has become a bore and a nuisanes be el e! it | ing this 

Insanity takes two forms 

Ist—Thinking along many lines superficially \ll torn i salesmanship depend upon that scien 

2nd | xayvweration ot a single top laws thought logic. to a vreatet degree than eve! el 

The presentation of selling propositions must be logical 

Every one has met the one-idea salesmart HHe has one pet shall aces mplisl Che minds f men in business art nt 

theory on which he has spent most of his thinking hours His by appeal Oo reason 


prospects are glad to get rid of him for he is a bore His one idea 


’ 


scems © obsess him and he cannot be diverted from tit Con 1 chosimes a prospect, a logical revi w of his nee i the 











proot that the salesman’'s proposition fills that need, has landed 
many an order. On the other hand many near sales have been 
' ° 
lost pecaus I the sale Stan Ss lack ot logic K | d P t | A t 
— | nowledge as a Practica sse 
His approach may have been pleasing and attention-compelling 
His demonstration may have been flawless 
at hi tter inability OPICi o review all th conditions . ’ = me. = 
But ( na logically to rev ull the nd INFORMATION—CLEAR. ACCURATE, 
that go to make up the reasons why the order should be placed ' . ag a 
<- ; Com HENSIVE, SUFFICIENT— 
with him at that time renders all he has done futile z T Ww 
He has l ide it hard to reopen it later because the lmpressio!1 asi ; ESSION OF HOSE HO 
are not orderly enough arranged to be retained LEAI ‘ THEIR BUSINESS. 
\ laren thee device ompany, having finely e¢ upped demon A - . 
" W fi st a man go in the pursuit of knowledge 
strating 1 n all the principal cities, could not understand , 5 ‘ : , ; 

1] | I , efore he may safely regard himself as a master 
the smal a oO! sales to the demonstrations made in tne the sines he follows? The off-hand answer 
average OTTice is that we never cease to learn something new; that every 

They knew that a great number of people were coming to man must keep on learning if he would retain his place. 
their offices, as a result of their advertising, or were brought there But we do not seek superticialities, however obvious a 
truth may be hidden in them. One may go as far as he 


by the salesman, but that a great many demonstrations, in fact : : : 
‘ : will in educational fields to his benefit and enjoyment, but 
with the average man there is a bread and butter equa- 
le it tion to be reckoned with which limits his excursions to a 
The general sales manager called in the salesmen who made certain extent and demands the examination of particular 
subjects whose pursuit may be foreign to the inclinations 
of the moment 


the great majority of them, were evidently wasted 


the smallest number of sales in proportion to the demonstration 


They also called in the salesmen who made the largest number 
of sales in proportion to their demonstrations \n excursion into almost any industry develops the fact 
They had the salesmen demonstrate to the officers of the com that chemistry and the higher mathematics have an im- 


portant place in them; but a thorough, working knowledge 
of the business may be had without the chemistry and 
without understanding the differential calculus. One who 
sells office equipment, for instance, ought to know what 


pany, and the reasons for the discrepancy were very obvious 
The demonstration of the first salesman was general and scat 
tering It began nowhere and it ended in nowhere in particular 


He pointed out a great many advantages of the machines, but he sells as thoroughly as he can within practical limits. 
without regard to logical sequence or a plan to arrive at anywhere He should know of what the goods are made, what they 
in particular will do, what they are for and why they will come up to 

eo a the practical requirements of the purchaser. He need not 


know what flux is used to produce a certain quality of 
steel, nor need he understand the chemistry of varnishes 
and enamels. But he should know enough to enable him 


Che other salesman began with a clear understanding between 
himself and the prospect as to what he expected to prove. Every 


point he made was logically linked up to what had gone before to distinguish accurately what is good from what is not 
His demonstration occupied less time than the other man took sood He should learn all he can of manufacturing pro- 
but when he got through, the man he demonstrated to undoubtedly cesses and standard materials without spending time on 


researches that only the experts in the laboratories must 
know Che exact proportion of clay to graphite in a given 
lead pencil is interesting information, but the pencil sales- 
man does not have to know the figures to satisfy the 


would have a clear understanding of the entire proposition 
When he finished he went back over the ground, step by step 
and the result was that he had made a complete and clear case 


As a consequence a convention of all the salesmen of that com- wants of even the finicky customers. He may know and 
pany was called and they were taught to make the clear logical should know how pencils are made and what they are 
demonstration used by the man who was closing over 75% of the made of and perhaps how the blending of clay and 


graphite produce different degrees of hardness, but this 


people to whom he was demonstrating ‘& ; 
knowledge alone will not suffice unless he can instantly 


; d ear tell one that Venus 6B is a soft pencil and that 3B is 
Natural salesmen are gifted with large intuition. When they relatively hard and suitable for certain purposes for which 
meet a prospect they intuitively know what kirgl of a man he is the softer pencil cannot be used. He should know his 
and what his mood is. They intuitively know what line of argu- goods so well that on knowing the requirements of his 
ment to take with him and how he receives it. They intuitively customer he can put his hand instantly on something that 


, : vill fill the need and perform the service expected. 
know when to change their method of attack and just when to : . “ a ee 





take each step down to the point of presenting an order blank ‘le : ; a + Acne 
Intuition is a sort of sixth sense and it arrives at a decision All knowledge . good ~ the Cam of ee ave 
' ut of proportion to the benefits. Common sense should 
without evidence [The salesman who cannot take a hint, who be a guide to our researches, leading us to the acquire- 
doesn't see he is failing to make progress, until it is too late, never ment of that knowledge which will enable us most surely 
gets very far and accurately to perform the work we must do; to mini- 
But the salesmen who senses situations, moods and crises is mize our*mistakes and to guard against the costly errors 
the one ft whom his company and his customers all say, “He OF Ignoranct 
has the easiest way of selling.” He it is who really has the selling With regard 1 icquiring the knowledge demanded of 
instinct ne in one’s business, it is probably true that those who 
have a consuming thirst to find out about the goods they 
ire handling are the quickest to get what they seek. One 
annot learn with an indifferent mind. Neither can one 
learn much with half of the mind on baseball while all of 
{ ht to isiness. Salesmen, catalogues, books 
ind careful examination of the goods themselves are all 
good sources nformation, and work thus done will 
ring returns a sand told. 
ne | ected his knowledge of his calling let \ 
hin yncentrat s energy upon it. Only by doing so 


will be have k e later to pick flowers by the wayside. 
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PROBLEMS OF DISTRIBUTION 





THE 


BRAND AND THE 


PACKAGE 


By GEORGE B. SPENCER.* 





NOTE This ts the fourth of 
American manufacturers are nou 





little effect can be 


ERY 


expected from generally advertising 


permanent 


a line of goods unless such goods 


by a clear 


known to the 


are to be distinguished very 


mark of identification well 
buying public 

The ultimate consumer must be 
to look for means of identification 
which will enable him to know at a glance 


that he is getting that which he prefers and 


taugnt 


some 


for which he has learned to ask. Other 
wise, much of the effect of advertising will 
be totally lost 

General advertising is of very little value 
unless the goods advertised may be very 


easily identified 
For this 
a plain, easily seen, easily understood trade 


+ 


nothing is better than 


purpe se 


mark. 
lost 
and some have many trade-marks, but very 
few manufacturers appreciate the full sig- 
nificance and value of a trade-mark. 
Suppose your factory were burned to the 


manufacturers have a_ trade-mark 


ground. Suppose every bit of stock you 
have on 
every material asset you have were wiped 


What would enable you to start busi 


hand were destroyed Suppose 


out. 
ness anew? 

Your “established trade,” of course In 
other words—the “good will” of your busi 
ness. 


Now—how is the good will of your busi- 
By what means—or mark 
These 


ness identified? 
your business known? 
questions are asked to show the value of 
the trade-mark. 

What do Proctor & 
Gamble business in fine soap would amount 
trade-mark? 


best 


you suppose the 


to without the “Ivory” 
Just what value do you suppose the Na- 
tional Biscuit Co. put upon the trade-mark 
“Uneeda”? 
Now there are concerns 
concerns they are, too—which have many 
trade-marks and yet not one of them is 


and very large 


1 sertes of articles written 


concerne 1. 


(Copyrigh, 1913, by OFFICE APPLIANCES) 


Mr. Opencer u 


iently well known as a means of iden 


Sultie 


tification of the quality of their goods to be 


of any tremendous value as an asset of 


‘good will.” 


If all 


eliminated 


trade-marks, save one, were 
that 
“good will’ would 


that 


these 


and then one advertised 


exclusively—an asset of 
be created as valuable as represented 
“Uneeda.” 


a trade- 


by the trade-marks “Ivory” and 


very manufacturer should have 
mark, 

\ manttacturer 
marks, but ome should be paramount and 
that one shotld be known the country over 
Chis the consumer’s 
guarantee of the quality he \nd 

it will be such, if it is backed by a manu- 


may have several trade 


trade-mark should be 


expects 
with ret 


facturer who is building business 


erence to the future 
Too much emphasis cannot be prt upon 


the value of the trade-mark because it is 


the sign by which the intangible asset of 


‘good will” is recognized—and every manu- 
that the 
business is its valuable 
it is what keeps all the rest going. 

Back of the trade-mark—if the goods are 
should 


“oood will” of his 


facturer knows 


most part because 


such as can be put up in packages 
be a distinctive package. 

Each bar of “Ivory Soap” is covered with 
distinctive as the 


a wrapper which is as 


trade-mark. 


\ny customer who steps into a grocery 
store can easily see the stock of “Ivory 
Soap.” The wrapper is so distinctive that 
the stock of Ivory Soap contrasts with 
nearly everything else in the store. This 


is the condition in every grocery store from 
Maine to California—and from the source 


of the Mississippi to where the lowest 
point of Texas touches Mexico. “Ivory 
Soap” is found everywhere—and may be 


quickly identified by the package before 


one is close enough to see the trade-mark 
Advertising may convince users that they 
Then must 


should buy your goods you 


Ly Mr. Spencer on Problems of Distribution with which many 
rites with authority, because his business is that of rendering 
counsel to the sales departments of manufacturers who employ him to help them with the solution of their problems 





make it easy for them to find your goods 
Have a trade-mark—and a package—which 
may easily be seen 

Show your trade-mark in every advertise 
ment you put out 

Teach users to look for your trade-mark 
as a means of finding and identifying yout 
goods 

Teach users to understand that your 
trade-mark is their guarantee of the quality 
your name and brand stand for 

Thus you will lead users—those vhom 


you depend for business—to respect your 


trade-mark as having the backing of your 
reputation and prestige 
The United States Government recog 


nizes the value of trade-marks and nce 


established as yours, a trade-mark cannot 
be taken from you because the laws of 
your country protect for you th se of 
your trade-mark and prevent others from 
using it to injure your business by taking 
away from you trade to which you are 


rightfully entitled 
This is also true of styles of packing 
Once yours—these signs 


yours, always 


of good will the most valuable assets in 


your business—your trade-mark a1 


of packing 

In a recent suit to stop imitation of a 
package, Wallach Bros. of New York City 
were enjoined from using a package similar 
to that used by the Holeproof Hosiery Co. 
of Milwaukee for packing Holeproof Hose 
and, in handing down this decision in favor 
of the plaintiff, the judge stated that his 
reason therefor was evident intent on the 
part of the defendent to profit by using the 
well known style of packing of the Hole- 
proof Hosiery, and thereby to defraud them 
of business to which they were rightfully 
entitled. 


These articles are copyrighted and must 


produced without permission of George B. Sp« ¢ nd 


Office Appliances 


IT goes without saying that to make any appreciable degree of success you must be equal 
to the majority, and as that majority is possessed of much greater ability than was 
possessed by the majority of fifteen, or even ten years ago, you will immediately see that 
you have to labor much harder to catch up with the procession than did those who have 
preceded you, and, granting that those people had brains equal to your own, the problem 
simplifies itself into this result 
the end they attained. 


you have to work longer and harder than they did to attain 


J N. KIMBALL 








43 





TRAINING YOUR SALESMEN 








F THERE were a thousand real sales 
men of loose leaf goods looking for 
bs they could all be placed in good 


positions tomorrow 


The trouble is that real salesmen are 


never looking for jobs in the loose leaf 
field or any other field 

Every good man has a good job, and 
knows that the house he is with will pay 


that unless he 


more elsew here 


as much as he earns, and 
earns more he can’t draw 

Dealefs are constantly looking for clever 
some training and adapta- 
leaf. It 


dealers ever attempt 


salesmen, with 


bility to loose seems strange that 


so Tew to make loose 


leaf salesmen out of their own people 


It stands to reason, that, given the same 


knowledge of the subject, the young man 
who is right at home can make a better 
success of selling goods than a stranger 


who must learn new customers and new 


conditions before he can produce. 

| know a house which, after several sad 
so-called experts, im- 
ported work to make its 
salesmen, and its success has been so 


experiences with 


from afar, set to 


own 
great that it is now a rule of the house 
that every vacancy be filled by the advance- 
ment of its junior clerks. Suppose that 
you, Mr. Dealer, instead of worrying and 


fretting because you can’t get the man you 
want, would set out to build a selling force 
of your own 

pick four or five likely 
young fellows from among your clerks and 


Suppose you 


invite them to spend an evening with you 
at your club Let 


dinner, a game of pool or two, and then 


them enjoy a good 


outline vour plan of getting together with 


them once a week to make a study of sell- 


'f they are the right young men you will 


find them ready and willing. Get a table 


and some easy chairs in a quiet corner and 


lay out your course of study 


If you wish to equip your class to sell 


loose leaf goods it will be a good plan to 


lay a foundation for course by ex- 


plaining some of the more popular systems 


your 


they are used in various lines 
leaf instruc- 


and how 


The trouble loose 


with the 


tion usually given to the young salesmen 
by the dealer or department manager is 
that deals too much with devices and 


not enough with systems 
Until the 


binders, 


beginner learns what loose leaf 


and indexes’ are _ for 
w they are used, it is almost a waste 
to take him through a lengthy dis- 
mechanical 


sheets 
and he 
oft time 
con- 


cussion of the merits of 


or to attempt to convince him of 


Struction 


FARGO, SALES 
Co. 


By CHARLES R. 
MANAGER, C. S. & R. B. 





goods yt 


tiie superiority of the indi¢ 
over those of your competitors 

\ knowledge of these details is well 
enough in its place, but this knowledg« 
alone, can never sell loose leaf goods; there 


fore if you would hold the undivided inter 
est of your prospective salesmen, you will 
study on lines which 


plan your course of 


will give them a clear understanding of 
loose leaf systems in actual use 

Suppose for your first lesson you take up 
systems of original entry and look into the 
blank, book 


register systems, studying their adaptability 
You might 


order sales and autographi 


to various classes of business 


provide a number of forms from each of 


these classes of original entry systems, and 
by this means show why the autographi 


register is in most cases best suited to the 


needs of machinist, the garage man, the 
blacksmith, the dealer in fuel and feed; 
while the sales book is preferred by retail 


butchers, dry 
blank 


quadrupli 


merchants such as grocers, 


goods dealers, etc., and the order 
forms in duplicate, triplicate, or 
cate make the best method of original entry 


for jobbers and manufacturers 


Show in your discussion the proper 
method of handling the forms, how the 
entries are made and what disposition is 


various Illustrate, 
for example, that the 
der blank form 


house is 


made of the copies 
quadruplicate or 
wholesale. hard 


flat-bed 


used in a 
written 
original order remains 


ware up on a 
billing machine, the 
in the office, filed alphabetically, the dupli 
cate goes to the stock man, the triplicate 
to the shipper, and the quadruplicate to 
the customer as an acknowledgment 

transit of 


this 


imagination the 
through 


Following in 


these various order copies 


jobbing house, your future loose leaf sales 


men will see the sheet holders, solid post 
binders, sectional post binders, clip files 
and storage binders actually in use. They 


will learn the meaning of the various 


spaces and columns on the order form, they 
will.see the uses of alphabetical, geographi 
cal and classification indexes They will 


learn the advantage of the ring binder in 
the hands of the pricing 
holder in the stock 
post binder for storage 


This is practical teaching. It 


clerk, the sheet 


room and the solid 


purposes 
opens the 
way to discussion and leaves in the minds 


ofthe salesmen a firmly fixed picture 


vhich develops thought and future study 


These young men will quite naturally fall 


1 
} 


looking into various sys 


into the habit of 
tems of original entry as opportunity af- 
fords, and within a few weeks they will 





€ pointing out to prospective customers 
ound reasons why one or the other of the 
they have studied will work an 
iprovement in method and a saving of 


systems 
time and money. 
These young men will become real sales- 
because they learn to make service 
sales. Price does not enter into their sell- 
ing talk, for they are not dealing with 
goods, but with the uses to which the 
goods can be put to the advantage of their 
ustomers. They do not look for oppor- 
tunities to quote prices on binders, sheets 
and indexes for systems already in use, be- 
cause they are too busy selling new sys- 
tems where price is a secondary point. 

\s your course of study progresses, it 
might bring out a discussion of such sys- 
tems as the purchase order, the duplicate 
bill and charge, and duplicate monthly 
statement, the loose leaf ledger, the com- 
bined cash and journal, inventory, pay roll, 
accounts payable, etc., all of which are well 
within the range of average young men. 

\s the weeks go by you will see that 
your task as instructor will grow gradu- 
ally lighter because the enthusiasm of your 
class will make it less and less necessary 
for you to lead in the discussions. 
books, special articles, manufac- 
turers’ bulletins, circulars and catalogs can 
be read and discussed at each meeting and 
notes should be made covering the points 
in these and the discussions that follow. 

Between meetings each salesman should 
be required to prepare a paper describing 
everything learned at the last meeting, and 
papers should be submitted to the 
employer for comparison, the’ writer of 
the best paper receiving a cash prize. 

\s the more complicated systems are 
taken up the services of public accountants 
and teachers of bookkeeping in business 
schools can be enlisted. 

The traveling representatives of loose 
leaf houses can be drawn into these discus- 
sions aS opportunity presents and often- 
times the auditor or head bookkeeper of a 
large business house can be induced to ex- 
plain the system his house is using. When 
you get into the subject there are many 
ways in which valuable information can be 
obtained for every meeting. Your supply 
houses are always ready to aid you by 
sending forms and suggestions and by ex- 
plaining complex problems that come up. 

| know this plan has been tried by sev- 
eral large houses and has resulted in mak- 
ing many good salesmen. Put it to the 
test in your business. You will find it a 


men 


Text 


these 


paying proposition. 
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AND OUTDOOR ADVERTISING | 








OF BEAUTY 


AN ANALYSIS OF THE COMPARATIVE COMMERCIAL VALUE 
AND UGLINESS By W. HERBERT BLAKE. 








NTI-BILLBOARD legislation is be 
coming less common. Only the oth 
er day Ohio’s voters defeated a law 
to prohibit out-of-door advertising Per 
haps that is because the billboards are be 
coming less ugly, while the advertiser 
grows more exacting In the whole field 
of out-of-door advertising a great change 
has been progressively manifest since those 
days not so long ago when the yellow and 
black praises of a certain brand of pills 
were monotonously thrust upon the cross 
country traveler all the way from New 
York to Chicago. Competition in ugliness 
itself eventually produces a kind of beauty, 
and in this field the cultivation of an artis 
tic sense has been richly rewarded in keyed 
returns 
An American who returned home after 
ten years abroad would notice several 
marked changes today in the newer out 
of-door advertising First, as to color 
The sign-painter is beginning to learn that 
harmony has a value as well as contrast; 
that contrast, in fact, to be effective, must 
itself exhibit a kind of harmony. We do 
not see so often nowadays those garish 
clashes of brilliant scarlet against a sodden 
green which used to caricature the sunrise 
on many a railway-bordered meadow. The 
old idea of effectiveness in color use was 
a kind of riot or explosion: it was thought 
that the observer had to be jarred violently 
to be induced to read. Judged from this 
viewpoint, the display signs of the type 
were remarkably effective. They jarred us 
all—even their designers, who were near 
kinsmen to the school of business writers 
who carry a “punch” for every emergency. 
The fallacy of all this kind of publicity 
was, and is, the idea that people do not 
care to read advertising. The “ad” with an 
ever-aggressive punch, like the glaring bill- 
board, proceeds on the assumption that the 
reader is asleep, or at least hostile. The 
effort, then, is to wake him up, or to coerce 
his attention and interest. It overlooks the 
fact that the mood of the reader, when 
“caught,” is quite as important as his atten- 
tion in influencing a sale. The billboard 
which still occasionally screeches, like the 
salesman who relies on “stunts” to arouse 
his prospect, awakens only an angry curi 
Osity at best. Both undeniably create an 
impression—an unpleasant impression. A 
mental slap in the face may sometimes be 
tonic to the wits, but it seldom stimulates 
the buying impulse or unlocks the cash 
register. 
Advertising Appeal is Recognized. 
Results forthcoming from the sanest and 
best guided modern advertising campaigns 


show that the general reader is not indif 
ferent to carefully prepared publicity which 
appeals to his reason as well as his emo- 
tions. The capable advertising copy-writer 
today, whether he writes in small pica for 
a farm journal or six-foot capitals on a 
bill-board, can count on a certain audience 
\ien and women are getting the habit of 
reading advertising. That means that they 
are becoming increasingly critical of the 
crude, the gauche and the insolent in pub 
licity no less than in personal intercourse 
\ common urbanity has banished the insult 
from direct business transactions: it should 
and will do as much for the field of the 
printed or painted word 

There is another blunder behind the 
abuse of color contrast in display advertis- 
ing—the habit of belittling and underrating 
the mind of the mass of men. “The people 
who see it won't know the difference” is 
the common defense of an uncommonly 
wild piece of incongruity or ugliness. To 
any man who knows “the people,” this is 
common stupidity. Artistic perception in its 
broader aspects is not the possession of a 
privileged few, but an instinct of the many 
\rt—that much abused term and thing—is 
the most democratic institution or impulse 
in the human category. And this is so 
because art itself implies a pleasing rather 
than a displeasing impression in conveying 
a message. It has its canons, which the 
masses approve without knowing—by en 
joying the masterpiece which embodies 
them. The throngs of “common” men and 
women who fill our great art galleries to- 
day may not be able to descant with a 
critic's keenness as to why certain effects 
appeal to them, but the significant fact is 
that the appeal is made Excluding the 
color-blind and the color-drunk impression- 
ist, you will find a tolerable unanimity in 
recognizing that appeal. The man—be he 
advertiser or art critic—who scorns “the 
comma mind” merely proves himself to 
be uncommonly deaf to facts. 


Restraint Does Not Exclude Emphasis. 


The right use of color is fundamental to 
the successful out-of-door advertisement, 
and a sane recognition of certain values in 
certain shades and contrasts by no means 
precludes a necessary emphasis. One may 
shout without shrieking, and be understood 
the better. But the real progress in mod- 
ern publicity is very largely evinced by a 
slowly growing tendency to rely for effect 
upon the design, and the idea back of the 
design, rather than upon the mere dumping 
of reds and blues and greens upon a white 
background. As in every other branch of 





advertising, reason, too long tlawed I 
mere scarlet emotion, is having her word 
to Say Instead of merely trying to make 
the observer remember a certain brand of 
pork and beans or a certain typewriter 
name, we are trying to fix in his mind some 
salient fact about the product which will 
inspire a purchase. In short, it e still 
use the billboard megaphone, we shall at 
least have something to say The widely 
placarded slogan of the Goodrich tires is 
an excellent illustration. “Best in the long 


run” beside a speeding Mercury and a pic 
ture of the product presents a clear and a 
definite idea which the memory retains 

In the whole field of artistic display ad 
vertising we have much to learn from Con 
tinental Europe. There billboard advertis 
ing has long been frankly recognized as an 
art deserving the most careful and logical 


study. In France a company would as soon 
throw mud at a customer’s window as to 
placard a hoarding with an ugly advertise 


ment It is true that the average level 
French artistic taste is very high 
is its national rating in Bradstreet 

Art the Efficiency of Fitness. 


Art, carefully analyzed, may fairly be de 


fined as the efficiency of fitness 1 sense of 
order and of relevancy in life—the demand 
for coherence and attractiveness in the pre 
sentation of ideas. Now this is precisely 
what modern business in the hands of its 
farthest seeing and most intelligent execu 
tives is trying to achieve [If out-of-door 
advertising is to be a form of service—and 


if it is not it will surely cease to be at all 
it must earnestly seek and wisely regard 
those fundamental principles of beauty of 
arrangement and fitness of idea which are 
the common heritage of the race. In the 
old fable, you will remember, the wind and 
the sun laid a wager as to which should 
succeed in making a traveler doff his coat 
The wind raged and whistled about him 
it had all the hearty and whole-souled 
“punch” of Mr. Herbert Kaufman and his 
strenuous school. He only wrapped him 
self the closer and fought off its vigorous 
advauces. Then the sun shone down as 
only the sun can after a storm. And the 
coat came off like magic 


; y 


It is a familiar old tale—so familiar that 


we forget its meaning sometimes The 
thunderer arrests attention. But only a 
smile can evoke a smile. And only an 


artist in the rare and delicate business of 
persuading the modern mind can create 
from the advertised word and symbol a 
potent and engaging adjutant of sales- 
manship. 
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APPROACHING THE PROSPECT 





How THE 


MerETHODS OF TWO SALESMEN 


[DIFFERED. 





od salesman. Not only 
slips, but the company’s no 


re-orders on many of them, 
Jones’ specialty is speed. He 
his orders in less than half 
he clock—some in half that 


leaves the customer con 


all know Jones, and we all ad- 


asionally, some of us wonder 
Perhaps Jones is too busy 


w himself. He has capitalized 


a salesman—a good sales 
him is to admit it. He sug- 
living idea of service itself 


ulty of bringing out the real 


reterences ) his prospects 

_ and Smith takes all the 

He never hurries. He lets the 

each step He waits for the 

nvines and somehow, the 

always is, perhaps because 

ce himself. Smit! 

alwavs seems to be going 

nows precisely the method 

pproaches each customer. He 
se T 

ir this article t 

Smith or to shy bricks 

l é field as modern busi 


have their place. Many 
The mag 


tv, instinct with vitality and 


bine then 


is optimism, may also 


rer, more subtle ability 
he individual whom it 1s pur 
Che ilmer, less impulsive 
ve | moments of con 
iasn But in either case one 
nalterable: the problem of 


is essentiallv a problem 
ines, for all his magnetism 
ive touch with the pros 


in a position to think in his 


peak, before he can arouse his 


he first half-minute of hi 


oncerning his suc 


are going to be decided And 


l 
f 


t is in this first half-minute that sympathy 
must build its bridge between both person 


alities, 1f at all 


Now sympathy which is purely assumed 
is not only difficult to maintain, but usually 
transparent as well. To be interested in 
man’s business, you must know something 
about it. In short, there must be a reason 


r sympathy, as there must be a support 


for a bridge Che problem approaching 
the prospect, then, really begins with the 
office of the salesman Before e goes on 
the road every man on whom he 1s to call 


should be sharply and definitely imaged in 


is mind He should take pains to know 
as much as possible about the business 
each He should get a fairly precise ide 
the range of purchases, trade  pretet 
ences and varieties C1 each poss 
ble buyer Avoiding elaborate and danget 
s prepo sions, he sl oe ne idea 
e personal pe lia ies 1 | Sé 
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And he will know on what special line 
irgument or appeal to press rdest, as well 
is when and how 
It is true that a good salesman is always 
repared 1oT the unexpected whatever hi 
system,” he expects exceptions But it S 
t ell ipprec ted | 1 i \ t it the 








ian who 1s best equipped to meet the un- 
xpected is the man who has thoroughly 
drilled himself in encountering the proba- 
bilities. And the problem of approach, on 
ts mental side, is largely a problem of just 
such anticipation. 

Che salesman who frankly adopts the 
habit of thinking from the customer's view- 
point, with a store of information as to his 
preferences to aid him, will find his path- 
way to a sale surprisingly smoothed as the 
He will find the man to 
vhom he is talking unconsciously coming 
nto harmony with the purpose of his call; 
even volunteering information as to needs 
and requirements which the lines of his 
house can satisfy. Before the conversation 
has progressed far, he will cease to feel that 
he is a stranger in the office of another, but, 


rather, that he is himself the host, because 


interview goes on. 


the one who is offering that which is nec- 
essary to the other’s success. The diffi- 
‘ulties of the “approach” have lost much of 
their formidableness, for mutual sympathy 
as built its bridge of understanding. 
Someone has said that selling goods is 
selling ideas. This is only relatively true. 
Che imparting of ideas requires, first of all, 
in attitude of receptivity in the person to 
vhom they are to be imparted, and most 
prospects are too “prospective” to permit 
the salesman to count with any certainty 
n such a receptive attitude. It has taken 
human race a number of centuries to 
begin to realize that thought and opinion 
annot be coerced with any permanent suc- 
ess. The salesman “with a punch” must 
always warily calculate on the possibility 


f its proving a boomerang. For the lasting 
truth about selling goods, which every year 

civilization makes plainer, is that it is not 
the process of making impressions or bend- 
ing reluctant wills, but rather that of satis- 
fying a demand. 

And, when you come to think of it, that 
s precisely the difference between the dim 
prehistoric wars of the cavemen and the 
mutual tolerance and courtesy which make 


vilized life possible 
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SOMETHING CONCERNING THE PRINCIPLES WHICH SHOULD GUIDE 
THE MERCHANT IN THE TREATMENT OF His WINDOW DISPLAY. 








” HE old quarrel tor precedence be- 

tween the chicken and the egg has 

a parallel in the function of the 
show window in the modern business 
scheme. What is its purpose? Is it to 
draw a crowd of the curious? If so, the 
more startling and unusual the effect, the 


more successful the display. Or is it to 
sell goods for which a demand already 
exists? Then silent argument must take 


the place of sensation, and the appeal must 
be to the reason rather than to the eye 
Here are the two alternatives commonly 
discussed Is there a third? Is the true 
purpose of the show window, under normal 
business conditions, neither sensation nor 
immediate sales, but education? Like many 
kinds of printed advertising, are its results 
to be general rather than direct—the prod- 
uct of cumulative suggestion instead of 
instant decision? The editor of Office Ap- 
pliances has asked of the writer an answer 
to this question, one of the knottiest which 
confronts the modern merchandiser 


“The Bull's Eye of Business.” 

For the show window is the bull’s eye 
of business. It is the only salesman who 
works day and night, the only advertise- 
ment that knows no last edition. You can- 
not key its net returns. You cannot even 
fairly guess at them. The man who glances 
at your window today may forget about it 
tomorrow, but remember its suggestion a 
month from now and come in and make a 
purchase. He will have forgotten the show 
window, like enough, but he will remember 
the article it featured. He will remember 
it because somewhere in his mind, when 
he stopped to note the display, it made an 
impression of specific usefulness which for 
a time was obscured, but which came to 
the surface when the need suggested be- 
came personal and pressing 

This is what is meant by saying that the 
real aim of window display should be edu 
cational. It is simply recognizing the plain 
fact that the main purpose of modern busi- 
ness must be largely propaganda. Exclud- 
ing regular customers and all those people 
who come in to buy what they know they 
want, salesmanship, whether by word of 
mouth or word of print or window sugges- 
tion, is 90 per cent education. Far from 
making people think they want what they 
know they don’t—the old cynical definition 

it is bringing them to realize their own 
needs by exhibiting the things which sat 
isfy those needs. The chef who consults 
his guests’ digestion in preparing a dinner 
illustrates the idea. Instead of making the 


buyer agree with him, the successful sales 
man makes the sale agree with the buyer 

And that kind of sale invariably agrees 
with the digestion of the house 

Now the show window must be that kind 
of successful salesman, to be worth its cost 
in plate glass and electric light. The win- 
dow space which is a mere architectural 
mass of huddled stock, with no definite 
idea behind its choice or arrangement, not 
unnaturally suggests the notion that all the 
stock of the house is in the window. The 
window which aims boldly at sensation 
achieves sensation—and usually nothing 
else. If there were only a circus going on 
inside, it would be a splendid barker. But 
the circus is all in the window. The side 
show is bigger than the real show, and free 
besides 

Now the real show should be in the 
window, or a life-size segment of it. The 
show window, in other words, should be 
a demonstration in three dimensions and 
not a mert flat display in one. It would 
be far better for many a business establish- 
ment if, instead of piling up loads of un- 
related stock in its front display, it could 
show its salesmen actually selling - goods 
to a customer. Mere goods cannot hypno- 
tize trade, but the sight of an actual sale 
may. 

A venturesome Eastern merchant not 
long ago put this idea into actual practice 
He literally did away with the show win- 
dow as a mere display idea, using the space 
for actual sales. He put his best and live- 
liest salesman in the front of his shop, and 
surrounded him with the latest and fastest 
selling lines in the establishment. Then he 
turned over to him the most promising 
customers. The result was a continuous 
demonstration of selling, with the added 
advantage that it was real. Crowds gath- 
ered daily to enjoy the sight. A cash reg- 
ister was used and the money passed in 
full sight of all. The result was a substan- 
tial access of sales, based on the impres- 
sion thus made. 

But the idea of a show window as a thea- 
ter for ingenious “stunts” and sensations 
even when the actors pocket real money 
for the house—has its limitations. The 
show window is an institution, and institu 
tions tend to resist abolition, especially if 
they respond, however poorly, to a real 
popular demand. People expect the show 
window to show them something. To that 
extent it is a permanent business necessity, 
and to that extent it must show them 
something interesting. That granted. its 





real function must be to advertise rather 
than to register immediate sales [his is 
especially true in the case of office furni 
ture Few who look at such a window dis 
play will be moved to buy on the spot. But 
the impression is made, if the display is 
a good one The looker goes away, car 
rying it with him. Later on, when the need 
arises, that impression suggests the method 
of satisfying it And there is one more 


sale registered, which no “inside” key sys 
tem can trace to its real source | 
window 

It is true that a stationer wl 


» teatures 


a particular line of office chairs or desks 
runs the risk of the visual advertisement 
resulting in favor of the line rather than 
his store. The man who sees a particular 
make of flat-top desk in a particular win 


+ 


dow may remember the make and forget 


the window Later on, he may buy the 
make—somewhere else But such cases, 
after all, are exceptional. The idea of the 


desk will normally be associated in his 
mind with the window where he saw it, 
and with the house that'displayed it. We 
think in personalities, rather than things, 
for the most part, which brings us to the 
final point of the whole matter 

The show window must educate a de 
mand, but it must educate that demand 
in the direction of the store itself. In a 
word, the show window must reflect the 
personality of the proprietor or of the 
house whose personality he is. Right here 
is the peril of leaving the whole problem of 
window arrangement to an “expert” dress- 
er His work may exhibit the goods ad 
mirably, but will it, in the long run, adver 
tise the house? 

What is the answer? Merely that every 
proprietor should be, potentially, his own 
window-dresser. He may not do the actual 
work, but he should be able to do it, and 
should show by his knowledge of its tech 
nical requirements sufficient experience to 
direct the actual dresser along the practical 
lines of the actual display. The ideas should 
be his, the execution the expert’s The 
result will be a display whose educativ 
value will pull straight toward his store 
Instead of holding people spellbound on 
the outside, it will draw them in Even 
with those who go away the memory will 
remain \nd the memory of the public is 
the bank in which the wise merchant de 
posits the suggestions—by advertisement 
and display and demonstration and exhibi 
tion—which later bring him that stead 

oa 


interest which is coined into dividends 


permanent prosperity 
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The illustration at the 
right is a fine sample of a 
feature window display 
showing some cf the fa- 
miliar lines of The Carter's 
Ink Company and their well- 
known slogan, ‘‘After all, 
no ink like Carter’s.’’ This 
window was arranged by 
the Pound & Moore Com- 
pany of Charlotte, N. C. 


The window shown below 
at the right side of the 
page is an interesting ex- 
ample of a gift display 
featuring books in conneo- 
tion with Globe-Wernicke 
sectional bookcases. This 
display was arranged by the 
expert of the J. K. Gill 
Company o- Portland, Ore. 





The Book heepersVerdict 
After all. 
no Ink like Carters 
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The 
at the left side cf the page 
is a successfil pre-Thanks- 
giving display arranged by 
Messrs. Brubaker and John- 
ston of the staff of Walker 
Bres, & Hardy, Fargo, N. 
Dak. The tree is real, but 
the turkeys are cut from 
Dennison’s tissue and 
mounted on cardboard. The 
turkey on the stump asks, 
“Say, fellows, what are you 
thankful for?’’ Others make 
various replies, such as 
“That I am _ protected by 


windcw sown above 


The window at the left 
is an exceptionally fine ex- 
ample of office furniture 
display. It was arranged 
by the Louis F. Dow Com- 
pany of St. Paul and shows 
not only Browne-Morse filing 
cabinets, but the appropriate 
supplies which go with 
them. This picture was re- 
produced in Office Appli- 
ances for July, 1911, it hav- 
ing received Honcrable Men- 
tion in the Browne-Morse 
window trimming contest 


the Protectograph,’’ ‘‘That 

I can have ancther bottle cf 

3anford’s Crimson,"’ ‘‘That time Big 47 
ime. 


he Safe-Cabinet protects 
verybcdy but pcor me," 
etc, 














THE DEALERS’ ADVERTISING 





SOME SUGGESTIONS 


AND EXAMPLES OF Goop ADVERTISING FOR DEALERS. 








to advise the dealer to ad- 


echoes and his store is filled with people 





not because it brings business, but because 
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narrows us down again to advertising as 


it is popularly understood, viz., advertis- 
ing by newspapers or circulars, or both 
In getting together a stock of goods one 
buys these things which, in his best judg- 
best advantage 


He selects men 


ment, he can re-sell to the 


to persons who need them. 


to sell these goods who are trained in the 
art of selling—if he can get such men—or 
he trains them himself if he cannot. But 


farther, for he knows if he hides 


will eventually cease to burn 
what 


he goes 
light it 
He advertises 
he has to sell At 
iasm, he lets go a broadside that 


his 
He lets people know 
filled with enthus 


wakes the 


first, 


By this time, of course, John Jones has be- 


come a sort of local institution with a line 
of customers who have the Jones habit 
His church associates and his lodge breth- 


ren buy from him to a certain extent and 
is able to pull little 


business 


down a 


And, 


perhaps he 


county or municipal too, 


he has been alert and worked hard; he has 
given good service and his business nat- 
urally has grown. With its growth have 
come fresh demands on his time and 


strength. He is no longer confronted with 
the immediate need for new customers and 
so the fine edge of his enthusiasm is dulled 


and he remains a patron of the local paper 


publicity is adver laitterent businesses 
tising we shall ee repre In respect to ad 
. | sented! | 
avoid some con cies ene ani | vertising there are 
troversy which 1s quirements, for exainp! | many concerns 
" | you will not only find I 

not to the point just what is NECESSARY which are particu- 
° for your business, but you P 

Circulars, new s- will find Forms and De larly energetic and 
: . . vices which, if USI D in | 

papers, window | YOUR office, would be the who adopt in 

> s of not only saving 4 
and counter dis- loameeett gem eunlenes their advertising 
‘ 1 ‘ stomers time 
plays and the good al ae Pe arama peer the same quality of 
service of the store nare om intelligence they 
j —This is an MDUCATIONAL 

itself are all ad EXHIRIT of interest to every —‘\eo Matter How Rus: You Mas Be put Into their daily 
are ae. . . : business and professional man an Walf Hour of Your Time WH! Be VW , Sd 

vertising — every- [Jr Portland -it is @ nusiNnes : ; Profitubly Spent by Calling at Our Store selling Sey wee 
‘ SHOW! Here's your eket,—clip it our e you tur ° OF | | 

thing which pro ‘cay ether subdect ig at ea “ to See the Exhibit derstand that ad 

ceeds from the | —_—<—$<$<$—$ . ee Pe Ne ae oak vertising is some 

store and its staff |The J. K. Gill Co.. Books, Social Stationery, Office Supplies And Furniture thing more than a 

isadvertising., —_ graceful arrange 

good or bad, even A J. K. GILL CO. ADVERTISEMENT WHICH CREATED INTEREST AMONG BUSINESS ment of black type 

to the reputation MEN OF PORTLAND, ORE. and white paper 

of the personnel of They know that it 

the business. It is not mecessary to dis- he settles back to the stereotyped “John 1s selling talk in print They try to put 

cuss ethical matters concerning which Jones, Dealer in Stationery and Office themselves in the reader's place and make 

there can be but one opinion. This, then, Equipment Fine Printing a Specialty a talk that will interest him about what the 

advertiser has to sell. They waste neither 


time nor space in_ stereotyped phrases 


They have a definite message and they give 


it. Their advertisements are of such size 
as to carry what they have to say effec 
tively and whatever cuts are used are to 
the point of the subject 

The alert dealer advertises at all times 
and is quick to take advantage of all sea 
sons and occasions. When some f his 
stock is slow, he takes the public into his 
confidence and announces a special sale; 
when he gets a new line or something 
especially interesting in equipment, his ad 
vertising gives the news. Not all his ad 
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vertisements pay, but even if they average 
up well he is a tremendous gainer by the 


sheer cumulative effect of good work. 

The advertisements shown herewith are 
actual examples and are intended to show 
the character of some of the work that 
is being done by dealers Two of these 


examples were clipped from the pages of 


Banks ¢& Business Firms 
Needing Office Supplies 


will Gnd that the Parce! Post has made it possible to get from 
Smith-Brooks’ Stationery Store most of the supplies needed 
in LESS time and at much LESS cost than ever before. 


Mo matter where you are, Smith- Brooks’ Cate GOODS Breet weer 
log of office equipment wil) bring to your office SHIPPED ‘rev od a 
Une convenience of selecting your supplies from will be Alles 
the very complete stock of this Denver Station SAME DAY —<— 
ery Store Gend for the Catalog qoode can be hed in Deo ver 


Smith-Brooks’ Guarantee Ps, 200 PAGE 


We guarantee absotutety that 
office supplies we send will <& CATALOG 
satisfy you in every par 
= 'sccmn” oe. \ FREE! 
we will gladly 


refund the pur 
chase price plus 
carriage charges 


Get (his Book 


Senird- Brooks’ Caulog te « 200 
book 112 in in eise, 











wred |) will De sent wo benke and Dusicem 
Gree without charge | Wrie for H (oday 
Mal ORDER O8PaRTWRFT 


Smith-Brooks Printing Co., Deoves 





FINE EXAMPLE OF EFFECTIVE LAYOUT 
FOR NEWSPAPER. 
Printer’s Ink, where they were given favor- 
able comment. One of these was prob- 
ably prepared by the advertising depart- 
ment of the Eastman Kodak Company for 
dealers, and is a good example of concen- 
tration upon one largely known product 


The other is an _ excellent example of 
straight dealer advertising, terse, pointed, 
informative and well arranged. The large 


advertisement is asample of some of the 


APPLIANCES 





WYOMING BOOK STORES 60. 


1614 CAREY AVENUE 


Leather Goods 


We have on sale one of the finest ‘lines 
shown in this locality, Ladies Hand Bags, 
Music rolls, Pocket Books, Card Cases, Men’s 
Purses, Bill Books, Letter Cases, Cigar 
Cases, Etc., Ete. at prices to suit all 











Lines Specially Priced 
for this week 


i $2.75 
' $1.00 
he 75c 


75c 
25c 50c 
50c 


THESE ARE GESTINE BARGAINS AT WANE FACTIR 
PRER'S PRICES 


AT 


i614 CAREY AVENUE 























HOW A CH 


EYENNE, WYO., DEALER AN- 
NOUNCES 


E 
A CLEAN-UP SALE. 


recent newspaper advertising of the J. K 
f Portland, Oregon, This 


Gill Company « 
has a news value, for it is an announcement 
very recently made and shows with what 
vigor and frankness the Gill people go 
after business in their newspaper cam 
paigns. Their public is interetsed in loose 
leaf goods—and Gill's folks are telling 
them something new about what interests 
them. The advertisement of the merchant 
at Cheyenne is a pretty good example of 


. 


brevity. This concern has something to 


say and has said it with almost telegraphic 
advertisement 


terseness Evidently this 


49 


was written to sell a definite lot of goods. 
If it brought a demand for the goods adver- 
tised, no doubt the alert merchant saw 
that his customers did not leave without 
knowing about other things he had to sell. 

One who would advertise well must have 


Visit the 
KODAK 
EXHIBITION 


and then see OUR exhibition 
at-our store. It is tho largest 
display of Eastman Kodaks 
and Supplies in the state. 
WE ARE THE 
AUTHORIZED AGENTS 
FOR THE FAMOUS 
EASTMAN KODAKS, 


Complimentary tickets 
to the exhibition for 
the asking. Call at 
our store, 

































EFFECTIVE SINGLE LINE NEWSPAPFR 
ANNOUNCEMENT FOR SMALL SPACE. 
something to say and then say it with 
frankness and simplicity. He who is ener- 
getic and aggressive, filled with the possi- 
bilities of his business and alive to the 
spirit of service which should pervade his 
place of business need never lack some- 
thing to say in advertising that will inter- 

est and attract the public. 





STANDING OF THE STATIONER 





S indicated in previous articles, the 
stationery business stands very high 
in the commercial scale. The sta 
tioner holds an enviable position in the 
business world. These things, with the 


high average of intelligence among com 


mercial stationers, gives to the class un 
usual power and influence in the business 
community. This is not commonly under- 
stood but becomes evident when attention 
is called to it Indeed, it is doubtful 
if the average stationer himself fully real 
izes it. In any event he is not given proper 
credit, nor does he credit himself with all 
that he is entitled to But through the 
great success of the National Association 
and a goodly number of energetic local as 
sociations, stationers are coming into their 
own, both as men in business and as met 
outside of business 

If stationers fully understood the possi 
bilities of their business—its relations to 
the commercial world—its importance to 


the progress of business everywhere—their 


By ULyYssEs GRANT CASE 





irganizations could wield an influence f 
the good of the country second to none 
When one scans the reports of the pro 


ceedings of the annual conventions of the 
National Association on? cannot fail to be 
impressed with the high average of ability 
shown These conventions have brought 
sut latent ability—they have demonstrated 
that no one knows what the quietest of men 
can do until they try. They have shown 

t we have men among the ranks of the 


stationers who are fit to meet men in any 


arena and to hold their own. These meet 
ings bring out the strength, intelligence 
and force of the members, and by the de 
bates, the discussions and the positive a¢ 


tion taken and adhered to, the standards 
the business have been elevated already 
a most gratifying degree, and I firmly be 
lieve that we have only begun 
The influence of the stationer in 

affairs in and out of the business is becon 
ing more and more evident. That influence 
should be extended to state and national 


matters, for it is undeniably true that in 
political as well as in business affairs we 
stand in need of the application of system- 
atic business principles. 

The business of the stationer has always 
greatly appealed to me, and I have always 
respected the stationer as a man. By a 
narrow margin and through force of cir- 
cumstances I missed getting into the busi- 
ness myself, but being outside of the fold, 
I have nevertheless had continuous busi- 
ness relations with the stationery trade. 
As the years go by I think still more of 
the business and of the men actively en- 
gaged in it. Being an outsider and yet to 
a certain extent inside the lines, I have 
been able, perhaps, to get a better perspec- 
tive of the business as a whole. 

Another reason for expressing myself is 
that I don’t want any stationer to miss the 
opportunities that his calling spreads be- 
fore him. I want every member of the 
trade to live up to his business opportuni 


ties, 
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CASH REGISTER CASE 





SEVERAL OFFICERS FOUND GUILTY 
(GOVERNMENT'S SUIT 


IN THE 
APPEAL TO BE TAKEN. 








HE government's suit,-begun in No 
vember last against the National 
Cash Register Company of Dayton, 
Ohio, under the criminal provision of the 
Sherman anti-trust law, resulted in the con- 
viction of twenty-nine officials and former 
officials of the company 
The Chicago Tribune report in the issue 
of February. 18 states 
President John H. Patter 
Register Company of Day 


Cincinnati, O., Feb. 17 
aon of the National Cash 
ton, Ohlo, today was sentenced to serve one year in 
the county jail at Troy, Ohio, and to pay a fine of 
$5,000 for violation of the Sherman Anti-trust Law 

Twenty-eight other officials and employes of the com 
varying from 


pany were given jail sentences three 
menths to one year and were ordered to pay the costs 
of the prosecution, 

The sentences were prqnounced after United States 
Judge Hollister had scored the defendants bitterly for 
thelr business methods, methods which, he declared, 
were reedless in a concern 
eculd have been made legitimately 

Men Receiving Year's Sentence, 


Following are the names of those besides Mr. Pat 


where millions of dollars 


terson who were sentenced to one year 
Edward A. Deeds, Dayton, 
William H. Muzzy, Daytor 
William Pflum, Dayton. 


vice president 


Robert Patterson, director 
Thomas J. Watson, sales manager 
Joseph E. Rogers, assistant sales manage: 


Alexander C. Harned, salesman 

Frederick S. High, district manager, Bostor 

Pliney Eves, district manager, San Francisco 

Arthur A. Wentz, Columbus 

George E. Morgan, Dayton 

Charles T. Walmsley, Chicago 

Charles A. Elizabeth, N. J 

Walter Cool, Denver. 

Myer N. Jacobs, Pittsburgh 

Mont L. Lasley, Detroit. 

Earl B. Wilson, Los Angeles 

Alexander W. Sinclair, New 

Jobn J. Range, Washington 

M. G. J. Keith, New York 

William Cummings, Brooklyn 

J. Cc. Laird, Torento. 

W. C. Howe, San Francisco 

E. H. Epperson, Minneapolis 

Sentences of nine 
following: 

William Bippus, 

Alfred A, Thomas, 

Jonathan B. Hayward, New 

George Edgeter, of Dayton, 
pany, was given the lightest sentence of three months 
Judge Hollister then set this judgment eside us 
Edgeter had not 
ister Company during the time fixed in the indictment 


In its comment upon “Bath Tubs, Cash 
Registers and the Trust Problem,” the Out- 
look of March 1 
Register case 

“It is important to realize that the acts 


Snyder, 


York 


months were pronounced on the 


Dayton 
Dayton 
York 


secretary «f the com 


been connected with the Cash Reg 


says, regarding the Cash 


of which the defendants were convicted in 
this case belong to a very different category 
those involved in other 
cases. In particular, they are quite differ 
ent from those in the other case which we 
Cash 
Register case there was no combination of 


trom many trust 


shall consider in'a moment In the 


competing corporations, there was no unit 


ing of different groups for the elimination 
of competition and the establishment of the 
power to monopolize. It was not a case 
of combination used as a club to kill com- 
petition, but of competition used as a sword 
to kill Whether ‘trusts’ 


are to be regulated, 


isn. * * 
‘busted,’ condoned, 
this kind of 


civilized society.” 


naturalized, competition has 
no place in 

The case against the Cash Register Com 
pany stands out all the more clearly because 
of the National Cash Register Company’s 
enviable position in the public esteem. In 
much excellent business practice it has 
challenged the admiration of the business 
world 
of American business enterprise and Ameri- 


work, 


For years it has served as a model 


can business system. Its welfare 
which has dignified labor, stimulated indus- 
try and thrift, encouraged education, pro 
moted fraternity, developed clean living and 
factory 
an inspiration to many other employers 


From the ranks of its army of salesmen 


beautified surroundings, has been 


have gone a great number of men to occupy 
important positions in the business world; 
men whose value to themselves and whose 
value as citizens has been increased through 
their with N. C. R What is 
good (and there is immense good) in the 
company, benefited all in 
greater measure than what bad 
enced the few. To have been a part of the 


splendid N. C. R. 


connection 


policy of the 
was influ 


organization is consid- 


ered a recommendation in the business 
world 
And the effect of the suit, whatever the 


What shall it be? 
R.—the 


outcome of the appeal. 

It will be two-fold—for N. C 
effect will be a bigger and better organiza- 
tion, of influence in the world than 


ever; a new policy of a standard as high 


more 


as that of the cash register itself, a selling 
policy in accord with the manufacturing 


policy 
What was wrong in the method was 
doomed to failure from the very day the 


principle was incorporated in the 
What was unjust and un 


wrong 
selling policy. 
fair were bricks of sand being put in the 
magnificent superstructure which the com- 
pany is building upon its fine foundation 

The folly of using such material is quite 
plain now that the hole in the wall is ap- 
parent; but the wall will be rebuilt and 
be stronger than ever before, for the splice 
in the rope and the weld in the metal are 
their strongest spots 


ke « x 


\ popular magazine is inviting articles 


upon the cause of the present social unrest 





May it not be founded upon the disregard 


ot law, upon which hinge all the troubles 
attendant upon “big business” 
Not all men who preside over DIg Dus 


The 


men sometimes makes us and them lose the 


ness’ are big men success 


sense of proportion—lose the appreciatior 
of relative values 

Men who disregard the law in the con 
duct of their business affairs are first to 
call upon the law for protection Chey 


demand that the state shall safeguard their 


property; shall force men to keep thei 
agreements with them, They applaud the 
conviction of men who carry dynamite in 
the common carrier. But they seem to 
consider themselves exempt from the effects 
of the same machinery 

Our friends of “American Sugar” paying 
a tidy little sum of three millions of dollars 
to the government—-some friends in the 
paper business paying a fine of a thousand 
each and promising not to do it again 


railroad companies paying fine for rebates 


—oil companies convicted of illegal acts 
and “big business’’ in many other forn 
being brought to the bar of judgment for 
violation of law, seem to show utter dis 


regard for the laws of the land 
\nd for what? Nothing short of cupidity 
For the accumulation of 


them power over their fellows. Stupid and 


wealth to give 


absurd 


The joy of life is in the living, the satis 


faction of achievement is in the achieving 
Unfair or illegal practice not only robs 
both of the pleasure but brings sure dis 
aster 

\s a man soweth, that Shall he also 
reap.” This is no statement of theology, 


although a theology has been built upon it 
This 1s no expression of religion, although 
it has been incorporated in religion. It is 


We shall not 


spring 


a simple statement of fact. 
potatoes in the 


plant and gather 


corn in the autumn 


K * * 


\nd the other effect of the Cash Registe: 
case. It should be very plain 


Other manufacturers who come danger 


ously close to the borders of unfair and 
illegal practice in their desire to dominat: 


the industries in which they are engaged 


will see to it that, in the future, the conduct 
of their affairs is above reproach 

Business buccaneering is doomed The 
landwriting is plain upon the wall. Public 


shall be 
established enduringly which does not carry 


opinion is aroused. No business 


with it the well grounded esteem of men 











cn. ¢ ray sider general manager of 
Payogra ( I D Michigan, was at one 
til yn f t large manufacturers of 
omputing machines Later on Mr. Ovaitt became a 
ve + essful adding machine salesman. He con 
bined some of the ideas which he obtained from his 
experie paymas others gained in the 
adding i ne field ind as a result he invented the 
Payog! ! k ind change counting 
nac 
* * 

§ J. H. Hine. manage of the Hine Desk & Fixture 
Company Denver, Colorat is a breezy and energeti 
westerne! But he has not lived all his life in Colo 
rado Before going to Denver he spent some time in 
the employment of a wel wn office furniture manu 


where he learned a lot 
furniture. Mr. Hine is 
salesman, as 


facturing house in Michigar 
of valuable points about flice 


a good advertising man and a expert 


{ Iran | Allen of the Fielder & Allen Company, At 


inta, Ga s e of the big me in office equipment 
affairs Dixie He is known as ‘‘a corporation of 
fice architect His firm specializes in handling big 
ontracts, and that they land so many fine orders is 
lue no deubt, n considerable measure to the fact 
tl M1 Allen has few superiors as an expert in the 
systemat £ ge ft s 
* e 

* Fred. H. Knapp, president of the Writerpress Sales 
Company ‘ the most energetic and versatile 
men tl ffi equipmer industry He was for 
s veral years well known as the head of the Fred H 


".napp Company, makers of labeling machines, Mr 
Knapp’s activities are not nfined exclusively to office 


equipment devices, for it is said that he is promoting 
“orn husking machine which promises brilliant finan 
i t r = 
© Edwir Moore president f the Moore Push Pin 
Compar mighty isciple of Nimrod. Every 
vear | goes somewhe nt he woods or among the 
mountains where game abounds, and he usually brings 
home a fine bag as a result of his skill. Mr. Moore 
is the sort of in wi an wade waist-deep through 
y rivers and dry his clothes at a fagot fire without 
itching ev a trace of a cold Hardships that would 
paralyze most of us are a part of the day’s sport fir 
hin 
, A VW \ iams wh wis cently made sales 
manager for the house of I ard Faber, is a product 
f the | ifie Coast He was reared under California 
skies id s practically brought up in a big sta 
tionery store San Francisco At any rate he began 
young to learn the mysteries of the stationery business 
ind he learns them so well that his abilities attracted 
the attention of Eberhard Faber The earthquak« 
shook him up pretty well, but failed to break his hold 
m ‘Frisco It is hinted, though, that Mr. Faber re 
garded him as too good man to risk his person in a 
place where the ground t s over to rest on the other 
side ones t while and gave him peremptory orders 
t n I 
7 « g I Wi th Ww esident of the Elliott 
Fishe Company, was printer He started i 
s father’s shop and rose from apprentice to a fore 
man Sition by virtue of having learned the busines 


characterized 


ilwars 


AN ¢ 
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Letters from the Boss 


rO HIS SON 


C) Park, Ill., Sunday, February 9, 1913. 
Dear Ge oe 
lwo long letters reached my desk last night as 1 was putting on my 
vat to go home, so | brought them with me. The first was no sur- 
prise—it merely told me what I’ve been expecting to hear for many 
weeks. It was from the principal of your school, and it said, with a 


kind of acid politeness, that you had left the institution “to embrace 


a business career.” The good man added that he “wished you well,” 





but it was plain enough he feared the worst 
The second was from Old Crab our foreman at the desk factory. It 
was fighting mad. Old Crabbe always did speak his mind to me, 


one reason I made him foreman. In terse words of one 
syllable he asked me whether he was running a furniture plant or a 
kindergarten—and then it all came out. It seems he saw through your 
disguise” from the start, and hired you when you applied for a job 
because he thought I had sent you—as a spy on his management, I 
suppose. It was plain he rather liked you, in spite of all, though he 
seemed to think your overalls were suspiciously new and your hands 
unforgivably white. At all events, he put it squarely up to me whether 
your career should begin as one of the hands in the factory of John 
Brown & Company—and so washed his own of the whole matter. 


which is 


I see why you did it right enough, and I haven’t a word of reproach or 
regret for the school end of it. You were out of place there—you’re 
no more a scholar than I was before you, though I kept at it a good 
two years longer. And you thought, in a mood of self-accusation for 
your failure, that by making good, incog., in the Old Man’s factory, 
you could square it all with him, and surprise him some day, like the 
fourth act of a melodrama, by the honors you'd win, all unknown, in 
his employ 


fine idea, old boy, and here’s my hand on it. You could do it, 
I’d let you. But, frankly, | won’t—and here’s why: 


It was a 
too, if 


In the first place, the “disguise” won’t go. Suppose it worked on Old 
Crabbe, it would certainly have slipped off at some unguarded moment 
when an under-boss ruffled your peppery young temper (you come by 
it honestly, mind). Or suppose I came strolling into the shop some 
day—for I do, now and then—and you had to strike the villian’s atti- 
tude, offhand im your apron, and cry “Discovered, dad!” That would 
end the plucky struggle you’d be making and smash your incog. into 
a cocked hat, or thereabouts. And with your “discovery” would come 
shop jealousies—or, what is worse, a greased path for you with no 
hard knocks or setbacks 


It won't do, son. It’s been done too often already, in many a business 
and many a family for the good of either. You want to iearn Business. 
Well and good. Go learn it—first of all, by getting a job somewhere 
where you don’t have to don a shame-faced disguise to get in. Learn 
the Big Game first. Get solidly next to the big sure principles of life 
and work, which any square business can teach you and which that 
school might and should have taught you, but somehow didn’t. 


Go in to win, too, and forget your old man ever existed—except on holi- 
days and Sundays. Forget he has a business—or a bank account—or 
an obliging disposition. Forget your “career,” and maybe you'll find 
it. And if you make too good somewhere else to let us pry you away, 
I’ll take off my hat to that concern—even if it’s our dearest rival for 
the trade 


not my property nor an appendage to my ambition. And 
your next birthday 


You’re my son 
I'm your father and afte 


No longer 
YOUR BOSS. 


P. S—There’s a matter of $100 due on your allowance till the end of the 

year—I was just about to raise it when you cut the school. It may 

me in handy till you land that job. Good luck, old man, before and 
irter 


JOHN BROWN. 

















tn 
































HOW 7 
NEW 
LSED 


CHAIN 


Ht 
MAN 
THI 


s\ 


STEM 





LINKS IN THE CHAIN 





SOME OF 


TO MAKE 


Day's SALES. 


THE NECESSARY PARTS WHICH GO 
Up A SUCCESSFUL 





H IX was a new salesman, and perhaps a trifle 
But 
hurry, which turned a tactical error into an 
The latter had entered the store for a 
tacks 


were at a premium. 


over-eager. the customer was in a 


asset. 


paper of it was Moving Day, and they 


He was a brisk young man—this junior sales- 
man—and he whipped a smart little tack hammer 
down from a top shelf, almost as if by accident, 
The 

It 


more 


as he was rapidly wrapping the tack parcel. 
buyer saw it, and purchased it on the spot. 
was all the opening the salesman needed 
than had dared to hope for. Three 
pointed questions as to the new flat led to a train 
The 


tub, 


he briet 


of equally brief sentences in explanation. 


net outcome was a clothes-line, a wash 
wringer, clothes pins and half a dozen other 
household articles. Each had followed naturally 
from the former purchase—and yet had seemed 
to require the preceding article to bring it to 
mind, 

It was a good day’s work for the new saies 


man. 

His method, varied according to immediate re- 
juirements, is familiar to every seller of goods 
of whatever kind. It is the so-called “chain” 


system, by which the salesman deliberately and 
easily leads the buyer from one article of stock 
to another—and that with a discreetly logical ap 
peal which hooks each separate purchase up to 
the one before. When he is through, if he has 
been deft in his work, the purchaser goes away 
under the firm and glowing impression that he 
himself has bought each article without sugges 
tion from any one. And, what is more, he is apt 
to be far more deeply convinced that he needs 
them than if this were really the case. When 
we are fully persuaded by another that we need 
a novelty, we are pretty likely to hold to it. When 
we ourselves ask for it, it is very often as impos- 
sible to satisfy us as to square the circle. In 
the one case the ideal and real combine in the 
same article: in the other, nothing can approach 
the qualities of perfection with which we invest 


which does not 


—the mouse-trap, let us say 
exist outside our desire. 

2 Ss & 

HAT is human nature as you see it over the 

counter or across the leaves of the order- 

service 


book in the private office. Granted a 


WHEN 


EASIER TO LI 


THAN 


ITS 


TRAIL 


A 


tragi-comedy of life itself, it is a ticklish 





able line and the customer's interest, it is often 


his mental 
the 


actually easier to lead than to follow 


The 


you 


crux of either method is 
the 


the method, the order and the necessary climax 


turns. real 


way connect items with each other 


lor the taking of an order by what may well 
be called the “Sequence System” may easily be 


made almost as exact a science as a problem in 
Euclid or a detective story. It iS really the 


dramatization of human need, skillfully and log 
ically drawn out by the man whose business it 
is to satisfy it. Like all good acting, like the 


1 
| 


busi 


ness when bungled by ever so slender a margin 


Like all good art, the successful ‘“‘chain” sale is 
frail but perfect. At any moment you expect 
the thread of interest to snap quite short. And 
still it goes on—weaving profits and the equiva 
lent service into the web of trade 

(ne of the most adroit methods of carrying 
on the “chain sale” is also one of the simplest 
and most sincer« It is nothing short of getting 


acquainted with the customer. Get him to talk 


his likes, disclosed. They will sug- 


as 


Study 


gest—often unconsciously—the things h« 


Sometimes the suggestion will cause him 
\t other times, this is the 


for them. salesman s 
task. In either event the first requirement of 
sales service is met: that the buyer be quite sat 
pping 


isfied with his purchase in advance of wra 
it up. 

Much depends upon the order of sequence in 
which the sales suggestions are made \ big 
; ae 
prospective order may be cut squarely in two by 


the injudicious hint of a single large purchase a 


few minutes too early in the conversation. It 
is easy to scare the customer off: is he not the 
personification of “timid capital” itself > Go slow 


You have all the time he has. Let the big article 
ven then, introduce 


let 


be reserved as the climax. 
it not too eagerly, but rather casually him 
buy it himself, but never attempt to force it on 
his attention. Better a dozen small articles of 
whose necessity the purchaser is convinced than 


a single big item he will regret taking five min 


utes after he crosses the threshold of your store 
S Fs St 

ape it must never be forgotten that while 

you are striving, as a salesman, to serve 


the buver’s needs—even to discover to him those 


Mayr ; 


THI 
DIPLOMACY 
SALESM 


VISI 
THI 
PROSPECT 


ALIZIN 


\NSHIP 
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needs by the exhibition of the goods which sat N' ) good business man nowadays con- 
isfy them still the real initiative must come 4 sciously underrates his competitors, but 
from him. You must please as well as serve, often an opportunity to learn from them is neg- 

, ecte \ wise general insists on penetrating to 
just as you must truly serve, in the long run, 1n ‘ - P : 8g 
wes the reason for every defeat, and the successful 
order to please. That is the diplomacy of sales RD ROM, handiser can do no less. Losing a custo 
’ ~ Mmercnandiser Cz ( ( >SS. OS Susto- 


manship—and none the less real and exacting be 
cause those who do not understand it have scof 
fingly termed it “dollar diplomacy Upon its 
discreet and at the same time straightforward 
exercise hang the fortunes of many a fat order 

It has been left to the modern American sales 


man to uproot an ancient fallacy—the fallacy 


that diplomacy must needs be insincere. Profes 
sional men of a hyper-puritanic squint have be 
littled modern business as wholly the art of “put 
ting it over.” To be politic has been held equiv 

alent, in some devious way, to being dishonest 

and that despite the fact that the very preachers 
of this doctrine are fond of repeating that “hon 
esty is the best policy.” Now the good salesman 
is tactful even when most sincerely desirous of 
serving his client’s wants. Being so, he is free 


all 


proach and appeal which seem promisiog or plaus 


to experiment with those methods of ap 


then, are 
for 


It is only his inten 


ible. and his address, 


the 


His manner 


any 


as variant as temperature 


rightly 
given twenty-four hours 
tions which are as fixed as the poles. It is his 
heart that is ‘on the right side.” 

I; must never be forgotten that even the 


or it 
most captivating diplomacy depends, in the long 
run, for its success upon an underlying integrity 
of motive in the mind of the diplomat. Lik 
\nd it 
is this sincerity that gives it poise and power 

like the ballast that the most daring aviator cat 


ries to steady his flight aloft 


lrish blarney, true tact is always sincere 


& ” “ 
(' IUNTLESS sales and advertising cam 
4 paigns go wrong because the man who 
planned them had his eye centered upon his 
own office instead of upon the man he was aim 


ing at. A simple little mental method for getting 
human interest [mto advertising “copy” or a 


sales-campaign is to visualize the customer. Get 
firmly fixed in your mind’s eve the sort of mat 
This 


much as of 


to whom you are appealing need not be 


an exercise of imagination so mem 
stomer whose att! 


tudes and ideas are broadly those of the 


ory Fix on some friendly cu 
oreal 


buying public. Suppress all that is individual in 


his ways, but get the broad human picture firmls 
planted in your mind before you write a line 
Then go ahead and talk to him—on paper or by 


dictation. The result will have all the freshness 
of real conversation, and its sales-pulling quality, 


17 
as Wel 


nay thus become, in reality, gaining an idea 


ner I 

which will add many more. Failure is only utter 
vhen the man who fails ignores its lesson. The 
nan who thanked God for enemies was really 


grateful for what they had taught him, and the 
holds true in the keener, if frierfdlier, con- 


ests of modern business. 


Ft F&F fB 


whose daily duty it is to scan the columns 
he daily. week'y and monthly press which 
covers its field, and to clip such material as bears 


~~ VERY large office should contain one man 
i 
of 1 


RNIN 
PRINT closely upon the business. Not half the matter 
. thus accumulated need be filed away; much of 
it will serve its turn by suggesting an idea or a 
new field of endeavor for some department. 
Hlalf an hour a day thus spent will mean the gar- 
nering of many an opportunity otherwise lost. 

ss Ss 
Sie birth of system in an office inured to 
lisorder and departmental anarchy is a 
tt f tact quite as much as science. Even 
llercules did not clean the Augean stables in a 
day, and they could doubtless have given the 
rst cluttered modern office a few points on 
nfusion. The best way to install a new system 
of office administration is by departments. Take 
ors ‘the least troublesome as a starter. Take the head 
EM. of the department, and if necessary his subor- 
dinates, into your confidence. Tell them success 
ere is to be a test. Every man has a sneaking 
fondness for being ‘chosen as an object lesson. 
\lake no general proclamation of increased ef- 
ficiency. Let it tell its own story. The demon- 
stration once made, the idea can be gradually 
extended without disorder and with a minimum 
f friction. Many an office has thus been re- 
juvenated without knowing it, and even against 
ts will. Strategy camps by the roll-top desk as 

mgenially as on the battlefield. 

ss & & 
kf \ ERY member of the house staff should be 
Y member ex-officio of the house organ 
editorial board. Suggestions should be wel- 
provinc THECOomed, whether available or not, if only as a 
eee proof that the publication is being read and so is 
| becoming truly representative. Sonuses may 


well be paid for articles or ideas of exceptional 
and helpful criticism should be in order 


merit, 


it any time, 











OFFICE MACHINES IN THE STATIONERY STORE 





ICAL 


Is THE COMMERCIAL STATIONER THE LOG- 
MACHINERY? 


OUTLET FOR OFFICE 








—~ ELLING the large number of office 


machines which have come upon the 


\ market during the past generation 
has offered a new problem to the commer 
cial stationer: “Shall I] handle these ma- 
chines, or shall I not?’ These machines 
are of all sizes, for almost every conceiv- 
able use, and of great variety. As in all 


other questions of policy, there are two 
sides.. Shall one concentrate his efforts 
on a few things which he understands? In 
other words, shall he remain a conserva- 
tive, or shall he broaden out into new fields 
in the belief that he can increase his busi- 
ness by this broadening process, not only 
by the sum of the rewards he obtains for 
the new lines he takes, but by the influence 
of those new lines upon the volume of his 
former trade? 

By the nature of his calling, the commer 
cial stationer has been forced to take on a 
large number of different lines The sta- 
tioner who nowadays would confine him- 
self to paper, lead pencils and pens would 
probably make a scant living. He would 
have to be a wonderful specialist in such 
things to make good on those items alone 
in a retail way. The stationer, in his grad- 
ual evolution, has taken on pretty nearly 
everything needed in the modern office, his 
latest acquisition being furniture which is 
used by the office man. 

But one thing stands in the way of the 
successful sale of such machines by the 
commercial stationer, and that obstacle is 
no ant-hill, but a real mountain. To market 
profitable any office machine of consider- 
able size, such as the typewriter or dupli- 
cating machine for instance, requires a fac- 
tory equipment large enough to be able 
to turn out quantities at a 
comparatively This in 
turn demands a large investment of capital, 
the interest upon which calls for the sale 
of the large output. Pressure is brought 
to bear upon the factory to produce quanti- 
of machines, which must be sold in 


machines in 


economical cost. 


ties 
order that interest and dividends may be 
paid. This puts it up to the sales force 


to dispose of these machines. How, then, 
is the stationer equipped to handle this 
sort of The answer must in- 
evitably be that in the 
population, at least, he is hardly equipped 
at all to take care of such business 

But if he wanted this 
could he do to get it? It is business which 
requires intimate mechanical knowledge, 
which demands specialization in the high- 
To make it profitable, it must 


business? 
larger centers of 


business, what 


est sense 


be pushed with as much energy and selling 
ability as one can possibly put into it. The 
salesman must get out among the people 
and make his calls, and demonstrate his 
goods before he can sell them in sufficient 
quantities to make a good showing on the 
Had the stationer 
and 


manufacturer’s records 
appreciated this situation 
had he taken up in earnest the sale of these 
machines, himself employing specialists to 
sell them and training salesmen to call on 
the trade and demonstrate the merits of 
such devices, he would probably today be 
business 


ago, 


years 


in possession of this branch of 
But he did not do so. He preferred to re- 
main in the store and let 
him. But the millions of capital invested 
in all the office machinery whose whirring 
and clicking we hear cannot wait for cus- 
tomers to come around and ask for goods; 
they must be sought for and found, and 
the arts of salesmanship must be brought 
them of 


trade come to 


to bear upon them to convince 
their need of the machines 
stationers, especially 


Many commercial 


in the agencies for 


smaller cities, control 
duplicating machines, adding machines, 
typewriters, etc., and where is it possible 
for them to install repair departments and 
to hire one or two: first-class salesmen to 
push the lines they are giving a good ac- 
count of themselves, and they are showing 
satisfactory results to the manufacturers 
After all, what is the acid test as to 
not the stationer can handle 


Many such devices of the 


whether or 
office machines? 
smaller kind he does handle now as a mat- 

What, then, is the touch- 
will enable him to tell which 
Granted that he is 


er of course 
stone which 
goods he can take up? 
willing to put on the kind of salesmen nec- 
essary to take care of the work; that he 
will provide for the necessary demonstra- 
and repairs and put in a requisite 
what sort of machine shall he select? 


tions 
stock, 
That which naturally occurs to him first is 
the typewriter, which is more generally in 
use than any other office machine. Type- 
writers are in demand by the general pub- 
lic, therefore the general public is inter- 
ested in them and buys them liberally. A 
smaller proportion of the public is inter- 
ester in adding machines, which, however, 
are coming to be more and more in 
eral use, second only to the typewriter in 
Perhaps the stationer 
He probably 


gen- 


their universality. 
can handle these machines 
can with the right kind of equipment, but 
with the cash register and duplicating ma- 
chine, which is hardly less than a printing 





establishment in miniature, he very likely 
can do little, for the expense of a s k of 
such machines, and the hiring of the neces 
sary help to dispose of them, might be 
more than his resources would stand 

The acid test, it is suggested, might per 
haps be the demand for machines on the 
part of the public—whether this demand is 
a general one, as in the case of typewriters, 
or whether it is circumscribed and confined 


Where the 
among 


to store keepers and others 


use of a machine is circumscribed 
a comparatively small class of business 


houses, its handling might not necessarily 


result in satisfactory business to a man 
whose establishment is handling ten thou 
sand other items at the same time But 


where the demand is general and the uses 
of the machines are already comparatively 
well understood, it is not unlikely that the 
stationer might find such business a valu 
able adjunct to his trade. 
Most stationers do handle 
chines; every day they sell pencil sharpen- 
ers, looseleaf books, files and cabinets, fre 
other mailing 


omce ma 


quently stamp affixers and 


machinery. We can see no legitimate rea- 
son why, with the understanding 
of the business, they may not take up the 
sale of still 

As intimated 
ness of the dealer which has permitted this 
business to go into other hands and to be 
manufacturers direct, 
not, or can- 


proper 
other machines. 


before, it is the careless 


controlled by the 
who feels that the dealer will 
not, give the proper attention to the busi 
ness, that he will not cultivate the field and 
sell the maximum number of machines pos- 
sible \nother thing operates against the 


dealer, for too often he gets in a stock of 


three or four large machines and lets them 
remain in the salesroom, without attention 


When he attempts to demonstrate them to 


1 


a customer he finds that something has 
gone wrong When a machine will not 
work in demonstration, one might as well 
close it up and take it away, for no sale 
can be made under such conditions. When 
the salesman has to give his customer. 
after a glowing talk on the virtues of the 


machine, a reason as to why the particulaz 
machine does not work, all the effect of his 
carefully planned argument is lost and 
might better have said nothing at all until 
he has a machine which will stand up per 
fectly under demonstration. 


Buying goods is an act arising out of a 
mental condition. When the machine ill 
not work, it sets up the wrong psycholog 
ical impulses—hence, no sale! 
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TEMPERAMENT IN 


BUSINESS 





Its 


INFLUENCE 


Upon SUCCESS AND 


FAILURE. 








NCE upon a time in this country 
( ) only the actor was allowed to be 

‘temperamental.” He had to be 
It w 


vas a part of what one paid to see at 


the play—like Rosalind’s doublet or the 
camel's hump. It was temperament that 
made him act, and, again, it was acting 
that made him temperamental. Both 
brought him dollars and our wonder 
But, little by little, plays insisted on 


being serious and players began to demand 
thinking” parts. That was the beginning 
end of the stage monopoly on tem- 
flies 
day the 
And it seems 
seeking asylum 
hard thought 


of the 


perament. It flew over the and out 


the stage door the American 


became “intellectual.” 
to have revenged itself by 


in those other fields where 


always had been an essential of success 


Professional men welcomed it, and discov 


ered new scientific truth under its stimulus 
One day it moved quietly into business 
and stayed. It is a primary factor today in 


all lasting 
Everybody 
ody ever quite defined what every- 
Webster solemnly de 
mental 


commercial success. 


knows what temperament is, 
but nol 
body means by it 
clares it to be “a special type of 


constitution due to natural characteristics.” 


That is like defining an office desk as a 
special kind of wood due to manufacture 
It is too comprehensive to be accurate; 
like the young lawyer’s defense of his 
negro client, it proves too much, “In the 
first place, your honor,” he said, “this 
chicken was dead when my client bor 


roost; in the second 


returned it, 


rowed it from the 


place, he didn't keep it, but 


alive and kicking; and in the third place, 
your honor, my client never took this 
chicken at all.” 
Temperament — Temper + Control. 

Now it takes a paradox to rightly define 
a good many other things pesides the inno 
cence of a negro thief. Temperament in 
the business sense is one of them. Perhaps 
som- who read this article would cut off 


letters of the word, and let it 
\ pundit might describe it as 
But either 


Temper 


the last five 
go at that 

the “mental temper” of the man 
would be too easy to be correct. 
goes We call it bad or good 
Tempera 


comes and 
Its very nature is to be fleeting. 
The man 


other 


ment is a permanent possession 
from any 
rather, 


only 


who has it is no different 
mort 
think 
United 
us feel 


man in kind or nature He is, 


What 


recent 


intense other people 


like a 


ates, he 


President of the 


feels What most of 


feels strenuously And it is a 
that 


calmly, he 


law of his nature that he transform 


feeling into action. 


But roughly and crudely, temperament 


is insight plus energy. If you add tact, | 


think we must agree to call it a type of 


genius 
mod- 


wonderful development of 


this 


In the 


ern business, quality has been’ the 


power-generating dynamo It is tempera 
ment that makes of a mere executive a true 
The first men 


the second discerningly orders the gifts of 


manager gives orders to 


men. The one more or less automatically 
checks or impels, like the controller of an 
engine; the other sometimes actually seems 
to be the boiler, supplying the steam itself 

We all 


He creates an atmosphere 


sales 
the at 
and good will. He 


know the temperamental 
man 
mosphere of confidence 
sells us a little of his own enthusiasm along 
with the And the more he 
oddly enough, the more he has left [ do 


not mean 


order gives, 


here his cousin—the emotional 


blunderbus, whose temperament needs 


valve. It is not the 
thing itself, 


of all a safety 
thing, but the 


most 
abuse of the 
which has a trade value and a definite rating 
Bradstreet. It is the 


in the salesman’s 


controlled temperament which controls 
others 

The Motor Force of Commerce. 
last. for good or ill, it is 


temperament that gets things done 


For, first and 
In one 
great and enduring vocabulary, it was the 


faith that moved mountains. In every office 


and on every hand today, it is the power 
that removes obstacles, or transforms 
them into friends. The very condition of 


existence of the man of temperament is 
that of accomplishment. When we say that 
“will wear out but never rust 


such a man 


out,” we are defining the thing vividly and 
exactly 
The 


mental quality seldom harden or crystallize 


spirits of the executive of tempera- 


for long. His determination may be stable 


enough; his will may well be firm enough 


conservation to 


will 


to lend a certain poise of 


his essential character He always 


have a knack of finishing the things that 
matter. But the thinking part of him is 
always fluid. His convictions are clear, but 


not hard—perhaps because he is always 


fearlessly welcoming new light to brighten 


and them. He is open-minded 


even about what he 


invigorate 


knows to be true, and 


it is perhaps because of this mirror-like 


quality in his mind that it is able to reflect 


1 
+} 


instantly and unerringly the truth from the 





minds of others. It is this quality in the 
salesman of temperamental characteristics 
which makes him popular—which makes 
men say he has the faculty of “bringing 
the best out of them.” It is a bridge which 
unites else separated souls and makes a 
partnership of personalities possible. 

[s temperament, then, af unmixed bless- 
ing? Far from it. It may even be the most 
persistent of handicaps, unless wisely 
ruled. The temperamental man may be 
selfish, ungovernable, egotistic, ruthlessly 
dominant. It is a gift, and like all gifts 
the easiest thing to do with it is merely 
to traffic with its power. The easiest thing, 
not the most permanently wise or profit- 
able. The man of temperamental power 
who really makes it most effective is the 
man who forgets that power in the service 
of others or in the solid conviction of sin- 
cerity which he puts into that service. 
Mere individual power, today as ever, is 
by itself the most helpless thing in the 
world. The greater the power, not rightly 
used, the more utter and complete the iso- 
lation. 

Napoleon a Tragedy of Temperament. 

Napoleon confronting the pyramids was 
a plucky but puny pygmy; in that he was a 
was superb; in that he was one 
man he was tragi-comically powerless. 
[It was the army behind him that curbed 
his wonderful energies of one dimension. 
[It was the Old Guard that made the Little 
Corporal of Waterloo a giant even in de- 


man he 


Teat. 

For it is the glory and the salvation of 
the temperamental man in business and in 
life that his very excess of human nature 
forbids him to live a hermit. However 
masterfully he controls his powers, they 
will be felt; indeed, the firmer his control, 
the greater the power, like the steam that 
is compressed in the’boiler. In the field 
of business, especially, this added power 
will bring with it the consciousness of a 
larger responsibility. Little by little, he 
will come to feel that his life is not wholly 
his own, even when most vigorously self- 
directed. In its capacity to shape and vital- 
ize the lives of others, through the medium 
of daily work and hourly thought, he will 
find the true metier of temperament and 
and the natural place for its exercise. He 
will be most himself when he is all things 
to all men. 

For if the ingrowing temperament breeds 
morbidity, the outgoing temperament sure- 
ly is the harbinger and the fulfillment of a 
larger and ever larger life. 
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LITTLE KINKS 


IN THE STORE 





PARAGRAPHICAL 


SUGGESTIONS INTENDED TO 
FACILITATE WORK AND PROMOTE BUSINESS. 





ERSONALITY sells goods, and personality 
P advertises the seller to the buyer after the 
sale as well as before. It is the memory of the 
stock which sold fast and profitably which re- 
minds the dealer of the logical place to put his 
re-order, And that memory is tied up with the 
man who sold him the line—and promised him 
the profit which it brought. To cash in on this 
personal equation is the aim of a large share of 
“The name on the 


It has 


modern dealer advertising. 
package” was one of the first ways tried. 
lasted, for the name suggests the personality, and 
the personality the profit. Folders, circulars and 
a wide variety of imprint methods are being in- 
creasingly used by manufacturers to the same 
end. They are ceasing to regard the sale as a 
thing in itself, ended as soon as the contract ts 
signed, and are considering, rather, each sale as 
the link in a chain of business which it may bring. 
In every parcel or box, therefore, some terse, 
striking suggestion is made for a further pur- 
chase. Here is where the personal factor may be 
employed even more extensively. Some firms 
enclose a card bearing a photograph of their 
offices, a group of officials surrounding a table 
or desk just arrived from the factory, perhaps, 
or a busy cross-section of that factory itself, 
producing the goods for the dealer’s handling. 
Sometimes the manufacturer’s family is cleverly 
introduced as an appeal to interest: on the out- 
side fold of the circular the dealer sees the good- 
natured features of the manufacturer, with a 
little group of youngsters surrounding him—the 
caption being “Future Salesmen for the ——-—— 
Company,” or the like. The impression made 1s 
pleasant and yet deep. The memory sticks in 
the mind, Couple with it satisfaction in the pur- 
chase itself, and a heavy link in the chain of 
permanent sales is forged. 


ss 4 


ANY a sales method which the manufac- 
M turer finds useful in placing his lines with 
the dealer can be adopted quite readily by the 
dealer in pushing the same goods to the trade. 
Here is where dealer advertising by the manu- 
facturer has been especially fruitful. It has 
started the dealer thinking. Out of that thought 
has come the whole field of modern merchandis- 


ing to the consumer, The package of pens which 


GIVING THI 
DEALER A 
SALES 

DEA 


TAKING THE 
CHRON I¢ 
KICKER 
SERIOUSLY 





the school-girl buys of the retail stationer con 


tains an invitation to come and look over his 


stock of note-books or envelopes. The business 
man who purchases a new assortment of desk 
trays or inkwells for his office use finds neatly 
tucked in with the goods, when delivered, a slip 
calling attention to similar lines which go to 
make up a well equipped desk. There is a host 
of practical novelties for tactful handing out 
over the counter together with the small pur 
customer. Care must be 


chase of the casual 


taken not to make these hints either presumptu 


mechanical. 


ous or No buyer likes the dealer's 
entire stock to be flung, metaphorically, in his 
face. That is quite as bad as the over-eager 
clerk, just hired, who rattles off the purchasing 
possibilities of the establishment with all the 


glib vigor of the waitress in many a boarding 


house. But the habit of throwing in a handful 
of circulars with every purchase without regard 
to the purchaser or the nature of the sale, is even 
more objectionable. What is needed is keen in- 
sight into the situation—and then the treatment 
of each customer from the standpoint of his own 
The more varied the 

What 
\nd out 


system—hooked up with 


interests and preferences. 
stock of advertising matter, the better. 
does not attract one will please another. 
of this follow-up “ad” 
the sale itself—will come the re-order. 

. 4 7 4 
such a cus 


you do with 


6¢ HAT can 
W tomer ?""—it 

talking—“I never sold him an order yet that he 

with a kick of 


was the sales manager 


did not back some kind. 


Price or quality or delivery or discount or some 


come 


thing—he had a perfect instinct and talent for 
complaint.” 

“He was perfectly serious about it?” ques- 
tioned the man addressed, a fellow official on 
the same staff. 

“Perfectly 
each kick was justified, and I[ had to pretend to.” 

“Why not take him equaily seriously, and by 


too much so. He really thought 


the sincerity of your service disarm the objec 
tion?” 

It was a new idea, and it hit the nail on the 
head. In fact, it answers to the downright need 
in many an office today where complaints are 
rather than 


treated as things to be got rid of 
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adjusted. The trouble had been that the sales 
manager had not taken the first necessary trouble 

that of looking at the complaint from the cus 
tomer’s angle. Instead of studying his grie\ 
ance, he had merely tried to patch it up, when it 
was not possible to explain it away. A little 
more seriousness in handling complaints would 
turn many a chronic kicker into as persistent a 
booster for the house showing the consideration. 
It always pays to take a customer as seriously 
as he takes himself. 


M 2 % 


A \RGE firm of merchandisers in a_ well 
known American city make it a point to 
find out the real reason for every order they 


the lash on the 


+ 


lose. The purpose is not to ply 
unfortunate salesman, but to keep in constant 
active touch with the weak spots in their own 
stock and service. To this end the salesmen 
themselves are instructed to seek, tactfully, the 
real objections to the goods which have pre 


When the 


plan was first tried, a few salesmen even had to 


vented any given deal or purchase. 


be “jacked up” for blaming themselves rathet 
than the lines they had failed to sell. “Dig down 
get at the root of it” was the department man 


ager’s order. The result today in that store 1s 
a system by which every turn and drift in popu 
lar preference is constantly known by the pur 
chasing department—and the stock itself 1s 
“turned over” with surprising regularity. By 
assuming its fallibility and trying to improve on 
it, the establishment has per fe cted a service which 
is well nigh perfect. And the complaint depart 
ment is reduced to a clerk and a boy assistant. 
Oddly enough, it has also tended to improve the 


urtesy of the salesmen themselves. 


a J bf a 


NEW YORK merchant has adapted the 
A Red Cross Christmas Seal to the bargain 
counter. Before every special sale he has made 
a good-sized supply of little round stamps calling 
attention to the date and the goods featured 
These his clerks paste unobtrusively but sug 
gestively on envelopes or packages sent out of 
the office for several weeks before the sale 
itself. The plan has been found to work ver) 
well—the novelty of the idea attracting many 
and its similarity to the method adopted by one 
of the country’s most deserving charities adding 


to the interest and its advertising value as well. 


4 a x 
F . pamgeone alert Eastern store proprieto1 
has standardized color as a spur to sales. 
His store originally was painted blue, and this, 


oddly enough, gave him the idea. Many people 


superstitiously regard blue with aversion, as a 


APPLIAN( 


HOW A 
OLOR 
MADE A 
FOR NI 


AS AN ADJUN( 


TO SALES 


THE PROBLEM 


ES 57 


synonym or suggestion of melancholy. This 
man decided to reverse the notion. So he made 
blue the color of his store—and chose a peculiarly 
attractive light shade as the means. The front 
The interior decorations were 
made to harmonize. Wrapping paper, order 
books, letter heads, ledger covers, even the twine 
that tied up the packages were all the color of 
the sky on a placid May day. Soon his estab- 
lishment became known as “The Blue Store.” 
People laughed at it, but remembered, and find- 
ng the service good and the stock satisfactory, 
began to come again. The color scheme made 
the place easy to remember and easy to choose 
from a dozen or more when the buyer was in a 
hurry. It was only another instance of a simple 
idea used skillfully—the essence of advertising 


was repainted. 


success. 
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PTX HE clerk who can demonstrate as well as 
[ talk the merits of an article is the valuable 
nan. This is not merely another way of saying 
he must know the stock to sell it. It is one 
thing to know—and quite another to impart. 
\lany a salesman whose mind is a logical in- 
ventory of the goods on the shelves behind him, 
fails in the crucial test of demonstrating those 
goods to a customer. He may be a good talker 

and a poor explainer. The knack of resultful 
demonstrating is an art in itself. It demands 
snot only understanding of the product but a quick 


'eye and instinct for the method which best suits 


1 


the mind of the individual buyer. With a cap- 
tious customer it may be a matter of self-defense 

like the trained judgment of the pitcher who 
learns to put the ball in the only place where 
the batter can’t possibly hit it. With the average, 
reasonable buyer, however, it is merely a matter 
of fitting the goods to the man—salesmanship in 
the concrete and raised to the nth power. The 
article well demonstrated is more than half sold 
and often resold as well. 


ss © 


od | EVER raise a clerk’s pay until he asks 
4 for it” was an old rule and a bad one. 
Most sensible executives of today have forgot- 
ten it. The whole feeling of loyalty and co- 
operation in a store or office depends largely on 
the common conviction that a sense of justice 
dictates the amount of the varying pay-checks. 
lhe prompt reward for improved work simply 
puts that loyalty out at interest. The employer 
who makes his workers fight for every penny 
of advance they gét must not complain if he 
finds co-operation a waning quantity. The man 
who proportions salary to added enthusiasm and 
intelligence is capitalizing both in the interest 


of his balance-sheet. 














STOPPING THE LITTLE LEAKS —. 





A FEW SUGGESTIONS AS TO STORE ECONOMIES 


By A. H. CHILDs. 








OURS is not an easy request, 


said A. H 


Chicago 


66 


Stationers’ 
(othce \pphances 


of the littl 


when a representative ot 


asked him to detine some 

wastes of the commercial stationery busi 
ness and suggest ways of stopping then 
‘How to reduce losses and inaugurate econ 


omies are among the chief problems o 


every business 

Perhaps one of the principal leaks o 
any manufacturing business arises from th 
fact that salesmen do not always suf 
ficiently understand the orders of custom 
ers In the commergcial stationery busi 
ness, especially where we are called upon 


every day to make up especial blank books 


rulings, bindings 


with ditferent headings, 
etc., mistakes in regard to such orders ar 
a source of annoyance and a considerabl 


(nd hard t 


To prevent some of this waste 


aggregate of loss it is very 


stop them 


[ have adopted the practice of drafting 


up all such orders in writing and submit 


with proofs of the printed mat 


ting them, 

ter, before finishing up the job. This gives 
the customer a chance to make corrections 
r necessary changes before it 1s too 
late But in the case of rulings it is im 


show proot and some 


have failed to explain this 


possible to any 


times when we 


point to the customer, he complains ol 


something wrong and insists that he nevei 
isnt of 


saw any proof of the ruling. It 


much use to explain the situation to him 


afterward, so we have to make up a new 


lot and pocket whatever the loss may be 
If we had taken time by the forelock and 


explained to him how paper is ruled, and 
why proof cannot be shown, he might 
have insisted on being more careful in 
his directions, knowing that they would 


constitute his only chance of having the 


ruling just right One 
way, then, to stop this leak, partially, at 
any rate, is to see that 
shall take infinite pains to get the orders 


that 


part oft the job 


every salesman 


the customer recéives 
full 


customers 


right, and to see 


proof and a copy of the instructions 


for his O. kK There are who 


are simply changeable and are disgruntled 


because they cannot change the rulings 


aitter the job is done. There is no known 


} 


cases to the Satis 


No an 


way of handling svch 


faction of everybody ount of car 
will enable a concern to avoid all losses 
arising from this source 

“Another little leak is allowing small 


articles of merchandise to lhe around on 


counters and showcases where they may 


be picked Up by errand boys or casual 


callers at the store We have stopped that 


Childs, president of the 
\ssociation, 


leak by establishing an inflexible rule com 


pelling salesmen to return goods to the 


cases as soon as they finish showing them 


to customers 


‘Losses arise trom eoods becoming 
shopworn and _ unsalable The action of 
the air, moisture, and the fumes of gas 


affect all metal goods, especially plated 


ware, cutlery, etc.. so that they have to 


be repolished and replated once in a while 


These conditions affect enameled goods 
such as enameled machines, metal boxes, 
et Dust settling in such goods helps to 
destroy their finish, especially if they are 


shown as samples. To avoid these 


as much as possible all such goods art 


+ 


carefully wrapped to keep the 


from them 


moisture away 

goods when carefully rapped in tiss 
will retain their luster long time Wi 
did until recently display a nS 
amount of nickel-plated shears and other 
like goods on our big sample racks, bet 
their condition soon convinced us that w 
would have to tind some other way 


showing such goods. for they soon became 


hopelessly tarnished and worse than use 


less as samples 


‘In the 
are the leaks 


same category as the foregoing 


which arise from the rotting 


of the leather bindings of expensive blank 
hooks. Certain of these books are slower 
sellers than others, and if kept too long 
they become a loss instead of a source et! 
profit. Overheating the store from Satu 


day night to Monday morning, making the 


air excessively dry, hastens this decaying 
process The same effects are to be ob 
served in rubber bands, etc We avoid as 


much of this loss as possible by ordering 


frequently and placing the old stock in 


front to be sold out before the new stock 


is touched 


‘\ commercial stationer doing a larg 


business has a vast quantity of samples oi 
goods which must be shown It 1s cus 


place these upon 


tomary to substantial 


racks, hung upon hinges attached 


vall, so that they may be turned like the 


book 


always become soiled and unless they are 


leaves of a huge These 


nailed to the rack, many of them disappear 


altogether, making it necessary to go int 


stock for others. To avoid this annovance 


and to stop some ot this leakage, we Nave 


these samples with big sheets o 


celluloid 


covered 


transparent securely fastened all 


around the margins with = strong thun 
tacks In this way the samples can be 
seen as closely as anyone would want t 


see them, yet they are kept clean and in 


condition indefinitely 





“Of course, one of the leaks in any S! 
\We mamta! a 


credit department and depend to a certain 


bad accounts 


ness 18 


extent on the mercantile guides and edit 
ratings If a man has no rating or satis 
factory references, goods bought outright 
are sent C. O. D In the case of manu 
tactured goods—goods which must be 
made up payment on account 

manded, and when the goods ar nished 


they are sent to him C. O. D. for the bal 


ance of the account. Notwithstanding our 
vest precautions, however, we do occa 
sionally get stuck It is encouraging, 
though, to realize that losses from bad a 
ounts are comparatively very small 

“The commercial stationer, more than 
any other business man, must have « 
enced me as employes and the nly ay 
to get such men as a rule 1s to get them 
voung and train them in the business \ 
good stationery salesman is always in dé 
mand, because there are so many items a 
man must know We must occasionally 


hire inexperienced men, and their 


and stumblings while they are learning the 


} 
COStTILV experience 


painful and 
f loss We havet 


certain source ol 


discovered a way of stopping such a leal 


The stationer must get the best men he 
can find, and if he has to take a good man 
without experience he must thank fortune 
that the man is. getting etter every 
day 
‘Old stock in any store is a source 

loss To avoid this we have a general 
round up twice a yea! before inventors 
vetting out all the old stuff. Then we put 


sell it out for what 


know the 


it up in front and 


longer we 


will bring, for we 


can get for it 


keep it the less we 
“When the stationer allows his sales 
people to become automatons for the regis 


tration « irders, he loses \ good sales 


number of slot machines 


man 1s worth any 
Clerks should be trained to be sales n 
“Stationers generally are doing business 


What keeps th: 


on too close margins 


‘ommercial stationer alive is the fact that 
so many general and department stores 
advertise stuff away below the market 
price and when the customer inquires 

the goods he hears the familiar 

‘We are just out of that article Business 
men do not care for this kind of service 


They buy where they can get the goods 


and get them right when they want thet 


They pay for service as well as for met 


chandise, and there is no need for the 


stationer to enter into a price competition 
with stores which have merchandise only 
nd no service to sell is 








ARTICLE II] A ] 


AZILIAN PIONEER 











(For the subs ( this chapter in f 
series of historical articles which began in the 
August number of Office Appliances, acknowl 
edgment is due to Schreibmaschinen-Zeitung of 
Hamburg, Germany n whose issue for August 
15 the achievements of de Avezedo are treated 
it some length.) 

OUTH AMERICA, too, has her typ 
iter piones although it was n 


intil the dawn of the Nineteenth Cen 


tury that he began to enlarge the inventive 


path already beaten smooth from _ the 
travel of Ravizza, Kempelen and Turri 

already noted in this series. Franzisce 
Joao de Avezedo was his name and hi 


was born in Brazil, in 1801 


His early education, curiously enough, 


Parahyba, 
was 


for the priesthood, in accordance with the 


wishes his family, but even in his semi 
nary days he evinced a significant prefet 
ence for technical studies. By 1823, al 
though apparently ordained, he had de 


nitely devoted himself to mechanical pur 
suits, that year, by 
the government in his province, he estab 
lished the first and office in 


Brazil, in the uss 


and in commission of 


printing 
of which he 


press 
was ap 
general managet 
Roman 


instructor and 


was the old 


pointed 

Progress definition 
for revolution, and it is interesting to note 
Nineteenth Cen 


inventions found their way there rose 


that wherever the earliest 


tury 


up temporary tumults and disquietudes 


imbroglio seems to have en 


Brazilian pioneer in that land 


Some such 
snared our 
of frequent political sedition and overturt 
In 1841 he implicated in an 
conspiracy flee from his 


Betaking Recife, 


Was alleged 
and forced to 
some 


himself to 
submitted 


home 


miles distant, he to deposition 


and unfrocking on the part of the clerical 


authorities, and entered the Marine-Atr 
senal the Brazilian Government to pros 
ecute still further his studies in mathe 


matics and mechanics Here he first de 


vised a typewriter model, carving and join 
ing together its parts from wood, for 
which steel later was substituted in the 
finished product This perfected model 
was e) ited by its inventor at the FE» 
position Arts and Crafts held in the cits 
‘ Perna uco in 1867, in the hope that 
thereby he might interest sufficient capital 
in his plans to crown them with commer 
cial s ess In this hope, like so many 
other penniless though far-sighted inven 
tors he vas disat inted The commit 
te dges solemnly declared his typ 
writer é p ing invention,” and 





Seeks Fortune at the Capital. 

but de Avezedo had already had 
iny clashes with the solen futilities of 

ffiicial authority to be long cast dow 
this new rebuff He decided to take th 
bull by the horns d go to Rio de Janeiro 
tself—the capital of Brazil and already 
giving promise of the marvelous commer 
progress which has since made its 


name a synonym for enterprise in the 
Southern Hemispher¢ In letters which 
time he 


this 
that his machit 


he wrote about 
rm conviction 
tined to revolutionize the worl 
ness tools and equipment. To tl 
head of the Brazilian monarch) 
betook himself, with all the con 
the adventurer plus the certain 
scientist 
Here his first reception left no room tot 
The ministry of the pro 
Olinda then in 


accorded the 


disappointment 


gressive Marquez de was 


and he was honor of 


interview He 


power, 
a personal demonstrated 
his invention so convincingly that the gov 


ernment at once awarded him a gold medai 


and its “royal favor” in prosecuting his 
experiments. That was as far, however, 
as the royal generosity got. The Brazil 
ian Kingdom, even then showing signs of 


the break-up which was to establish a re 


public in less than another generation, was 
lavish in anything but 


too noor itself to he 


which they 


decorations, the substance of 
stranger 


Latin, 


almost a 
Like a true 
however, 


were composed being 


to the royal treasury 


l grateful, 


cle \vezedo and 


Was 


ontinued to make the capital his head 


quarters for further study 


Sends Model to the United States. 


While here he fell in with a native of 
the United States. who was about to re 
turn to his home The records, untor 
tunately, do not supply the name of this 
traveler, who figures quite prominently in 
de Avezedo’s later fortunes He strongly 
urged the Brazilian to accompany him and 

seek in the United States the financial 
backing which his own land had failed to 
give him But de Avezedo was growit 
older and less venturesom He declined 
the proposal, and suggested instead that the 
North American should take back t 
| the typewriter model on which s 
nany days of toil and study had been 
lavished, and should try to interest Yankee 

ital in the project This plan was 


The returning wanderer sailed 
with the Brazilian’s- model in his trunk, 
Avezedo waited for news of him. 
De Avezedo meanwhile grew 
yearly and at last in utter want 
wearily back to his old home in 
Parahyba. Here, in 1877, he read in the 
daily papers that his American friend had 
introduced the first typewriter into Por- 
Then, one day, there came for him 
a bulky package from the United States. 
He opened it, and found—his old type- 
writer model! Not a part was missing 
But no word of explanation. 

This blow appears to have stripped de 
shred of hope. He 
had long his experiments, and 
not long after he died, forgotten and in 
poverty. But into a deeper oblivion than 
his own has disappeared the name of the 
American who, to all appearances be- 
trayed his confidence. The machine which 
he was reported to have patented in Por- 
tugal was never located, and it may even 
be that he too failed to secure the ex- 
pected aid and had not the heart to write 
Avezedo of his defeat. 


ried out 


and de 
None came. 
poorer 


turned 


tugal 


Avezedo of his last 


given up 


to de 
Picture Shows Modern Features. 

\ picture and a description of the Bra- 
zilian’s machine, however, are in existence, 
having been printed in the columns of the 
Illustrada, a Spanish publication, 
in 1868. The picture shows an unwieldy 
piece of office furniture, with many bits 
of useless ornamentation, but with a key- 
board of fairly orthodox modern design 
and four rows of keys with round key- 
taps, controlled by levers and each labeled 
with a letter. The paper runs over a 
cylinder, and the space-key is very large 
and broad and has two key-taps, being di- 
vided into two parts situated to right and 
left behind the keyboard proper. The car- 
riage is returned by the use of a pedal- 
tread lower down and connecting with the 
machine. The movement is automatic with 
the pressure of each key, and, quite re- 
markable to say, the scheme is obviously 
for visible writing! 

Accompanying the picture and descrip- 
tion is a photograph of de Avezedo. It 
shows him yet a young man, with a smooth, 
beardless face, in whose lines may be read 
already a hint of the bitterness of hope 
ever deferred. It is easy to point out his 
capital error of judgment in intrusting his 
invention to another when he had the op- 
portunity himself to take it to the north- 
ern land of promise and of opportunity. 
Perhaps it is wiser, as well as more char- 
itable, to remember only his remarkable 
achievement in a land then barely awak- 
ened to the meaning of modern progress, 
and to add his name to the long list of 
pioneers who enjoyed the satisfaction of 
discovery without being able to share in 
its more substantial rewards. 

Every cause must have its martyrs, and 
in obscurity and in poverty de Avezedo 
amply merits at least this poor honor from 
the modern world whose needs he sought 


Revista 


to serve. ; 
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USINESS conditions in Great Britai 


London, February 


continue to be most favorable. Look 


Mg at affairs generally the 


record of last 


splendid 
year shows 


the 


no ot yet 


signs 


petering out in 
So far 


industry is 


current annual period 


as typewriting and office applianc: 
the 


concerned outlook 1s 


wholly good. There is, of course, the gen 
eral influence of national prosperity and 
the great helping factor that business men 


have more money to spend. Years of stren 


uous propaganda on the part of the sales 
men of office specialties also have now 
taught the British business man how to 


allocate his added organization expenditur: 
Che 


men in the 


properly, promptly, and profitably 


continual movement of leading 


England and America keep 


well 


and 


trade between 


this country abreast of every up-to 


method that tl 
skill 
Heads of the 


date device modern 


fecund imagination and inventive 


American can produce euro 


pean located in London also 


make 
Continent 


departments 


such trequent business tours on tl 


that any new want is rapidly 


satistied and every new idea noticed lI 


that men 
shaken old 
conservatism and In many departments now 
rank 


ances 


general result is British business 


have been well up out of their 
the 
Your 
in 
effect ot 


our 


as smartest users of new. appli 
corre spondent has mentioned 
tremendous 
\ + 


with th 


the 
National 


own business I: 


these columns 


the 


before 
Insurance 

talk 
this 


good 
on 
British 
birst 


very 


executives adds to impression 


and foremost, typewriter sales hav« 


Not 


departments 


been only have 
the 


commissions established to superintend th 


particularly helped 


various government an 


operations of the new legislation been bis 


buyers of long lines of machines 


but the 
lowed under the act to solicit membership 


writing 


approved societies, which are al 


receive dues, and pay benefits, have also all 


around been laying In up to-date models ot 


practically all the leading makes of typ: 
writers 

Passing on to other office specialties, cal 
culating machines have been necessarily 
hig sellers, no matter at what price The 
Burroughs Adding Machine Company, for 
one, has reaped a rich harvest. The Pru 
dential Assurance Company, the biggest 


approved society in the country, placed ar 


order for eleven or twelve specially built 
machines at substantial figures, and many 
other big orders are noted Even with 
the smaller approved societies with, say 


20,000 or 30,000 members many single ma 


chines have been installed, 


in many cases 
at $600 or $700 a piece The Burroughs 
people laid themselves out very specially 


Office Appliances in Great Britain. 


(Exclusive Correspondence of Office Appliances 


for this work and were prepared to meet 


approved societies in all manner ot ways 
Probably this has been the biggest boom 
for calculating machines known in this 
country 

Furthermore, the index card and vertical 


has also been ex 


The 


Vast 


ling cabinet business 


tremely stimulated commissions, ap 


proved societies, and numbers of em 


have indulged 


outthit 


labor 
kind 


ts 


ployers of im every 
the 
nstallations 


be 


tire 


class and of ranging 


to 


dollars It « 


from 
$1.25 out for small firms 


running to thousands of an 


said. therefore. that whatever benetit 


act may be or may not be to the 


people 


to their compulsory due 


pas 





LEADING ROYAL SALES 


MR. H. JONES, A 
MAN IN ENGLAND. 


week by week. the whole thing will have 
been of great value to suppliers otf ofhes 
specialties, and the evangel of modern 
methods has been carried nto regions 
where the tale had never been told before 
Business Shows in Britain. 
Business shows continue to be a regular 
feature of business booming in this coun 
try \t the end of January a very success 
ful affair was held at Nottingham, the great 
lace and knit goods center here \ nun 
ber of leading firms participated, and R 
Curtis gave some remarkable speed demon 


strations on the Royal 
Last September a number of office appl 


e manufacturers got together and co 

















operated to run a business exhibition in 
Manchester They secured Free Trad 
Hall, which, though not large, was certainly 
located centrally It did not take long to 
let all space in this hall, and several office 


applance manufacturers were keeNly dis 


appointed in not being able to secure posi 
tions The income from stands and gate 
receipts was spent under the direction of 


a committee of exhibitors, and several novel 


introduced 


features were in the endeavors 
to secure a proper attendance 

Through a ceNtral addressing agency a 
distribution of nearly 200,000 free tickets 
was effected without any overlapping 
These tickets comprised one-third prin 
pals’ season tickets, admitting every day 
and two-thirds staff tickets for one admis 
sion Besides this there was a fair poste 


ampaign ,and a very respectable newspaper 


campaign The results were excellen 
lifty thousand or more visitors in ten days 
in a small hall such as Free Trade Hall 
surpassed expectations 

\s a result of this exhibition the y! 
mittee decided to continue this system of 
provincial exhibitions, and booked tw ) 
the largest halls, one in Glasgow and one 
n Birmingham \t Birmingham they ive 
secured the Zoo Building, whicl s the 
largest hall in Glasgow under one roof; at 
Birmingham they have secured Bingley 
Hlall, which is the largest hall outside | 
don \s an evidence that the meth 
working was corres t, the fact that every 
hibitor at Manchester has booked up r 
(slasgow and Birmingham speaks well 

In Glasgow the committee has decided 
to distribute 350,000 tickets As the « 
hibitors have the right also to issue their 
own invitation tickets, without charg: 


distribution of over 40,000 tickets is insured 
Nearly 
posted In 


ity 16-sheet broadsides will 


Glasgow, and over 500 thr 


out Scotland In addition double crown 
posters will be placed on railway Stations 
and on every suitable location \ lara 


number of sandwich-board men and trollies 


will be employed for the streets of Glasgow 
the poster 
printed and given to all exhibitors 


reproduction of 


\ post-card 


W ill be 


tor distribution before the exhibition \ 


catalogue containing a description of the 


exhibits of every exhibitor will be printe: 


and given free to visitor Besides 


all the 


every 


this newspapers of Glasgow an 


Glasgow will carry I: 


the 


chief ones outside 


announcements exhibition, the 
of the 
all 

A similar 
Birmingham 
booked 


ot 
newspaper being preatet! 


the 


Campaign 


than other advertising 


procedure will be followed at 


Among the firms who have 


already for these exhibitions 
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Varci 
the lowing I Underwood, Shaw 
Walk« El s \ddressograp!l 
Shannon. Roneo, Burroughs Adding Ma 
nes Ediso1 Tarrant, Lamso1 
Paragot Kenric nd Jefferson, Blickens Que shows that advantage has been 
derte de lultigraph, Pett and *,° . 
ee a eae, ee taken of all opportunities. Our success is 
facturing, Moores Modern Methods, Hals largely due to tak- 
V Co1 International Stamp ° 
\fixine Machine, Mittag and Volger, Mor ing every oppor- 
land i! | Impey ( arl on Pape Tr Suppl tunity to improve 
Company, and the Royal 
Some Interesting Typewriter News. our products. 
looking at current business returns 
the various companies we find the news 
all g 1. On Friday, February 7, the Royal Even though the best 


their London sales 


stant it 1 banquet at the Holborn Restau 
rant, P. G. Ritter, managing director, in 
the I When full justice had been done 


the excellent spread and the toast 


1 and royal family duly 





H. N. WAST, A LEADING ROYAL SALESMAN 
IN LONDON. 


honored a musical treat was provided by 


some half-dozen specially engaged London 
concert artists Further than that, inter 
spersed with the musical items were one 


or two delightfully interesting speeches 
H. L. Rose in proposing the toast of “The 
Chairman,” referred to the extraordinary 


of business which had taken place 


Increas¢ 

hi - luring I: ary ith he } 
in this country during January with the 
Royal typewriter One interesting point 


he mentioned was the very exciting con 
test for the highest number of sales in 
the London branch, which took place dur 
ing January, H. N 
as “a machine a day man,” making a bril 
liant finish with a total of 34 machines 


Wast, already known 


for the month, whilst H. Jones came in a 
good second, totaling 30 machines for the 
month The menu and program was got 
out in an attractive form under the heading 
of “Royal Rooters’ Revelry.” 


The Royal has received some substantial 











to make a better best 
result 


“Our Line” 


TYPEWRITER RIBBONS 
AND CARBON PAPER 








Take precedence 
everywhere, being 
used by the most 








discriminating. 


Our goods bear the highest guarantee; therefore the dealer 
should enter with enthusiasm into the sale 
of our high class products. 


Other Reasons: 
Consistent trade protection together with the fact that 


We meet every condition 
We fill every requirement 








MITTAG & VOLGER, Inc. 


Sole Manufacturers for the Trade 


Principal Office and Factory: PARK RIDGE, N. J.,U S.A. 


BRANCHES: 
261 Broadway 205 W. Monroe St, 7 and 8 Dyers Bidg., 
NEW YORK, N. Y. CHICAGO, ILL. Helbore E. C. LONDON 


AGENCIES: All Over the World 
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Panama Carbon 


As the largest 
manufacturers of 
Carbon Paper, 
we have been 
content that all 
acknowledge that 
our position re- 
quires exceptional 
ability and facili- 
ties. We have 
unceasingly exert- 














7 Maniroin Suppuies.Ca 


Geoourn Mew Youn. US 





ed that knowledge and those unusual 
manufacturing facilities not so much to 
produce a cheaper, but a distinctly 
superior sheet of Carbon Paper. 

“Panama” Carbon Paper is the result. 


A copy made with a “Panama’’ sheet 
will quickly satisfy you that it is a re- 
markable and decided improvement over 
any copy produced by any other sheet 


of Carbon Paper. 


The Largest Manufacturers of Carbon 
Paper in the World 


)) 


St a of UV 


0.G. DITMARS., Vice-President 


168 THIRD “AVE. BROOKLYN. N.Y... U.S.A. 
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lJ > 
orders tor typewriters to be used in the 
post office for the typewriting of telegrams 
which is now gradually being introduced 
The Royal typewriters have been tested 
in the Telegraph Department during the 
past year, and the company has had the 
satisfaction recently of receiving orders for 
machines through H. M. Stationery office 
“IT don’t think the date is very far off,” 
said the London manager of the Royal 
“when all telegrams will be typewritten.” 
The same company has recently placed on 
the market a new model of the Royal 
fitted with pin-point type for the purpose 
of writing checks 
It may be noted here, by the way that 
R. Curtis has recently joined the staff of 


the Royal and has already become not only 


an efficient operator on their machine 


has surpassed his previous speed records 


HHe made a remarkable show, it wil 


membered, at the chaimpionship contest at 
the London business show last year, al 
though crippled by blood poisoning in one 
hand. He issued a challenge to any other 


} 


operator of another machine, which chal 


has been accepted by Miss Rita Far 
Smith 


London championship in 1910, 


lenge 


rell of the Premier, who won third 


prize in the 


when Curtis was second. Last year Curtis 


was third. The contest, 


when it is arranged 


will be very interesting. In the first place, 
there will be a man against a woman and, 
secondly, two different machines will be 


used, the operators in each case having 


been championship prize winners Last 
year Farrell was very little behind Curtis 
in speed, and in the dictation test came 


within three points of the champior 
Trefzger 

Smith Premier business is rapidly ex 
tending, and a further branch has been 
opened at Swansea in South Wales 


a great coal and tin mining dis 
control of S. B. Mullis 


center of 
trict, under the 


The company has just received a notable 


repeat order from the Great Western Rail 
way Company for 250 machines. ( 
Millington, who has been acting as ul 
ager of the employment department at 


London, has been appointed manager 


Newcastle branch in place of G. W. Shel 


drick, who goes to Sheffield to take charge 
of the branch in that city, and of the rail 
way department for the district 


IX, Spencer Harrison, governing directot 


of the Smith Premier, who has recently 


returned from a continental tour, has given 


an interesting interview on some 


of his experiences. Incidentally he referred 


to the effect of the Balkan war upon the 


typewriter trade, and the uncertainty which 
existed in Vienna when he left to return 
to London 

“T went as far as Buda Pesth said Mr 
Harrison, “but you cannot go into the Bal 


kans beyond Belgrade, and cannot get as 
far as Sofia We 


all through the 


have 


Balkan 


goods lying around 


States just where 


they were dumped down from the freight 
cars at the beginning of the wat Our 
agents, many of them men in a fair way 























March, 1913 O | oe PPLIAR EES 63 
| 

of business, are all away at the front with | 

the army, and so rigid is the censorship e 


that they are not allowed to write home, 
and neither we nor their friends know 
whether they are alive or dead.” 

Mr. Harrison added that he went 
Vienna to make fresh ararngements on ac 
count of the death of their oldest European 
agent The company had decided now to 
open their own offices in Vienna Phe 
whole of their business for Austria would 
be conducted from the central office in 
Vienna, and they proposed to open offices 
in all the principal cities, and organize their 
business in the same manner as at home 
The very satisfactory arrangements with 
their dealers existing in Hungary would 
be continued 

On business training and _ typewriting 
matters in Germany Mr. Harrison said 
‘Touch typewriting has become an absolute 
necessity in Germany It is now required 
from all typewriter operators; and teachers 
in Germany are organizing their schools 
with that fact in mind—that touch typ 
writing is to be taught therein 

The German teachers have approached 
this question of teaching typewriting in a 
thoroughly scientific manner, and on lines 
quite irrespective of the particular type of 
machine which the pupils, may eventually 
ust For instance, they have found that 
pupils can be taught the touch system of 
typing in a very much shorter time upon 
machines with complete keyboards than 
upon the shift-key machines Therefor 
the pupils receive the bulk of their train 
ing upon complete keyboard machines, no 
matter what typewriter they may ultimately 
finish and graduate upon \nother reason 
for this is that it is easier for the pupil 
who has learned. upon a complete keyboard 
to transfer to a shift-key than it is for ont 
who has begun on a shift-key to transfe1 
to a complete keyboard machine 

“When the pupil has become thoroughly 
experienced in the use of the touch sys 
tem, and the fingers have become expert, 
then he is changed on to the shift-key ma 
chine, so that when he leaves the commer 
cial college the pupil can operate practically 
any machine there is upon the market. | 
should say that at present there must bi 
as many as 80 per cent of the operators 
who are touch typists. I am afraid in this 
country the proportion would be almost th« 
other way, about—nearly 80 per cent who 
are not touch operators.” 

Germans can claim that they have some 
of the fastest operators in the world, but 
unfortunately they have never been able 
to make records in any international con 
tests, because these contests are always 
arranged on the basis of so many words 
a minute or hour; whereas German words 
would sometimes be equal to a short sen 
tence of English. They have been trying 
to have these international competitions 
based upon the number of strokes upon 
the keyboard, instead of upon the number 
of words 


[he Bar-Lock has opened new branches, 


| 
| 








Panama Policy 





The moment we 
receive an order 
from a dealer for 
PANAMA we 
commence to help 
him to sell it. 
W eadvertise di- 
rect to those 
whose trade he 
solicits. 


We make PANAMA a quick seller. 
PANAMA is the carbon paper of 
quality, made specially for those who 
demand permanent copies. 





The package is so handsome that it im- 
mediately attracts attention. Write for 
ful particulars. 


The Largest Manufacturers of Carbon 
Paper in the World 


SU rh to ee 8) 


0.G. DITMARS., \ 


‘38 THIRD AVE. BROOKLYN. N.Y. USA. 



























































Manager's Office 
SOME VIEWS 
having been arranged in Belfast 


Phe 


more 


the latest 


Ireland Swansea branch has 


move to commodious premises 


Che Underwood has been following the 
same course and opening new premises at 
Hull, the great timber and importing and 
oil cake center. Just at present the Under 


wood is especially engaged in a campaign 


to popularize touch typewriting. Stenog 
raphers are offered free an extensively got 
up booklet touch 


explaining typewriting 


The brochure has been specially compiled 


for the Underwood by Charles E. Smith 
author of “A Practical Course of Touch 
[ypewriting,” who is the greatest living 


expert on the theory of “touch” operation 
The advantages of the “touch” system over 


visual work are now recognized Sight 
operators are handicapped in speed, accu 
cray, and in the degree of mental effort 
required for the proper performance ot 
their work. In each of these three impor 
tant factors the “touch” operator has ad 
vantages Mr. Smith’s booklet  lucidly 
explains how the change from sight to 
“touch” operation may be made with the 
minimum of trouble The Underwood 


Company is also strongly featuring the so 


cial side of its business, and dances, ban 





ANOTHER VIEW OF THE OFFICES OF RAG. CLEMENTE ALAGNA & CO. AT PALERMO, GIVING A 
PHOTOGRAPH SENT BY R. A. BIGNAMI, 


had to 


Corner of Repair Shop. 


OF THAT FIRM. 


and connection with the 


noted all 


quets, reunions 1n 


staf! are the 
The 


ness and 


over country 
very good busi 


made here 


Oliver also reports 


a note might be about 


the campaign which that company is in 


stituting against the practice of some deal 


ers who offer as “equal to new” or “nearly 


new’ machines, which are worn out ma 


chines imported from abroad Or course, 


been 
this 


the Oliver complaint has mainly in 


connection with machines of sort of 


fered as Olivers and the company recently 
the here an 
this 


obtained in courts injunction 


against one firm transacting class of 


business 


Che newest foreign typewriter now being 


boomed on the English market is the Con 
tinental. This machine has a wide sale in 
other European countries, and hails from 
Chemnitz, Germany Lewis Wild is the 
chief agent here, with G. S. Hurren as his 
manager. The machine is strong and at 
tractive in appearance, and made in five 


different sizes, according to the width of 


carriage required, the outside length being 


20 inches 


The Glasgow office of the Remington 
Typewriter Company has discovered a No 
1 Remington still on the active service list 


ROOM. 











Stock and Shipping Room. 


IN THE OFFICE OF RAG. CLEMENTE ALAGNA & CO. AT PALERMO, SICILY, SENT BY COURTESY OF R. A. BIGNAMI 


Considering the fact that the No. 1 Reming 
ton was marketed some thirty-five years 
ago, this 1s held to be a record durability 
which will take some beating Pitman’s 


Journal” works a little joke in on this by 


announcing that the owner of this vetera: 
among typewriting machines is pared 
to exchange it for an up-to-date del, 


provided the company will make him a good 


the old 


street, 


allowance for machine! 


Victoria London, 


Que e! 


to become the home and center of the type 


writer business in London \lmost every 
change of headquarters in recent years 
made by typewriter firms has added one 
more to the number of companies located 
there. The largest number is to be found 
in the western half of the thoroughfare, 
between Queen street crossing and New 
Bridge street Here are the Underwood 
Company's premises on the north side, and 
on the south side they begin with the Sal 
ters new premises; two doors farther are 
the Monarch’s big premises. Next order 
come the Imperial, the Ideal, and nearet 


the city the empire, the Royal and the 
Olivet In the eastern half of the street 
between Queen street and the Bar are 
the L. C. Smith Bros., and on the opposite 
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Paper Fingers 


That Save Time 


How many times do typewriter operaters come nearly to the bottom of 
the paper and have to put in another sheet to write just one more line? 


The L. C. Smith & Bros. Typewriter 


is equipped with paper fingers that hold the paper so well that it is possible to write 
on the extreme edge of the paper or card. 


These paper fingers, if the operator forgets to push them back into place after writing a card 
or envelope, move along to the proper place 
with the advancement of the carriage in either 


direction. 


Gentlemen:—I am interested in a Typewriter for 


This is one of the many reasons why the 


‘ , . ‘ General Correspondence Card Writing 
L. C. Smith & Bros. Typewriter enables the Billing Label Writing 
operator to produce more and better work than Tabulating 
any other writing machine ever made. ne 
Address 


Mail us this coupon, checking the class 
of work vou have to do: To L. C. SMITH & BROS. TYPEWRITER COMPANY 


I 
i 
i 
I 
i 
i 
I 
I 
' SYRACUSE, N. Y., U.S. A. 
I 

















THE ‘“‘NEW CINCINNATI”? STEEL BACK LEDGER 


is acquiring for us new and enthusiastic agencies every day, because we offer in 
his device something ‘that is “‘different.”’ 

Our Ledger has all the best f tures of other ledgers and some shown by no 
others. Hinge L ugs ¢ vn from the solid arched steel sides cannot work loose. 
Deeply Threaded Scsow "Rod. pre ene ies ite Inexpensive Patented Cone 
Safety Lock guarante¢ absolute st curity 

Si csteennesiale TRADE POLICY 


rrotects the deale We will NOT sell consumers, and WE class as consumers 
Railroads and tite large Cc orporations 


WRITE FOR OUR NEW BOUND GOODS CATALOG 
° Reading Station, 
The Tenacity Mfg. Co., Inc., CINCINNATI, U.S. A. 





The Tenacity 
Steel Back 
Ledger 




















ONE 
DOLLAR 


FREE 


For all who answer this ad. 


Pin the coupon to your let- 
ter head, send it to me and 
I’ll send you one set of 


ee 
C 


39 


Typewriter Cushions. They 
sell at $1.00; you get them 


FREE 


The only obligation you as- 





sume is to give me your 
them 
indif- 


honest opinion of 
be it 
ferent. 


You 
talks on 


good, bad or 


had many 
“absolutely the 
Best’”’ that I’m not going 
to add another one. Send 
for the cushions. They will 
do the talking. If you're 
one of the “Show Me’”’ kind, 
here’s where I get your 
business if you'll only send 


have sO 


the coupon now. 


J. E. Grady. 


Typewriter Sundries Co. 
1904 North American Bldg., Chicago 


Please send me a free set of Grady’s Cushion 
Feet for the typewriter. This is to put me 
under no obligations to you 


Name 


Address 
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side the Hammond, while nearer to the 
Bank end are the Bar-Lock show rooms 
In the immediate neighborhood are _ the 
Smith Premier and the Corona, in Queen 
street, and now the Visigraph, in Upper 
Thames street, just at the back of Queen 


Victoria street. The typewriter associations 
the do not 
are several second-hand show rooms in and 
to Victoria 
which have almost equally prominent posi 


with street end here, for there 


near Queen Street, some ot 
tions with the companies mentioned 

It announced “Lia 
Dactylographique” that there a 
bility of a reform being instituted in China 


if effect, 


has been in Revue 


18 possi- 


which will, carried into open up 


a tremendous field for the use of the type- 
The reform in is nothing 


the 


writer question 


less than meditated transformation of 


which has been 
Che 


one, 


the present Chinese writing, 
in existence some thousands of years 
to 
merely a means of recording 


alteration be a root and branch 


but 
the 
that can be easily comprehended through 


Is 


be 


Chinese 


it will 


spoken language in a fashion 


out the new republic. Moreover, it is said, 
the system is a perfectly simple one, and 
that be and 


['wo Chinese scholars of exceptional 


one can taught with lucidity 
ease 
have collaborated with Signo: 
la Solonghell, a 


linguist, the 


attainments 
celebrated 
this 


Rivettade 
Italian 


in attainment of 


great achievement. 

Despite an import duty of 60 marks per 
(220 the Ger 
at 


foreign 


“Doppel-zentner” pounds), 


man manufacturer finds himself faced 


home by severe competition from 
typewriters and adding machines. Th 
both kinds of 


rising steadily, but at the same time 


port of machines has been 


it has 


been impossible to prevent imports rising 


to almost the same extent. Between 1910 
and 1911 the value of exports rose from 
6,900,000 marks to 8,700,000 marks; during 


the same period the value of imports rose 
from 4,800,000 to just below 6,000,000. Dur 


ing 1912 imports advanced even faster than 
exports Most of Germany’s exports, as 
might be expected from its geographical po- 
sition, go to Russia and Austria 


Some Suggestions From a U. S. Consui 
at Barcelona. 

Spanish 

the most 


Of foreign competitors in the 
market, the Germans are by 
aggressive, and hold the larger part of the 
trade, owing to their thorough study ofthe 
commercial of the country 
They understand and cater to every Span- 
ish peculiarity, and in many cases even take 
the business from local manufacturers. The 
German and Catalan activity, however, 
limited to the cheaper grades of merchan- 
When goods are desired which 
quality has to than 
price, Barcelona merchants invariably look 


far 


requirements 


is 


dise in 
more 


be considered 


to Great Britain, France, or the United 
States 
German and Belgian traveling men are 


always in evidence, while perhaps less than 
a dozen American salesmen visit Barcelona 
trade also 


1S 


German 


during the year. 


aided by the unusually good banking facili 
ties, by their liberal terms of credit, and by 
the large number of German residents 11 
the city engaged in every branch ndus 
try, many of whom are influential men it 
business circles 

These European merchants regard trade 
in a different light from the American man 
ufacturer. For instance, the German trav 
eling man will tour Spain, stopping ittle 
villages and towns, opening his sample 
cases, making extensive displays « s line 
of goods, and taking orders for as smal] 
an amount as 200 to 1,000 pesetas ($36 to 
$180) worth of goods, for which the usual 
long terms of payment are allowed lgiat 
and French salesmen do likewise to some 
extent. as it is understood that th has 
ing power of the ordinary Spanish mer 
chant is limited. Such business wi | not 
of course, interest a large American manu 
facturer, and firms catering to the iller 
miscellaneous lines generally bt the 
best results by placing their business in 
the hands of a reliable representative in 
Barcelona or of some distributing se 
northern Europe 

There are, in fact, only a few lines which 
would warrant the sending of an A rican 
traveling salesman to Spain \ remarkable 
improvement has been noted in tl m 
ber of American firms who publis heir 
advertising literature in the Spanish lan 
guage, and this can not help but bring some 
business. Two or three firms visit ve 
expressed admiration for Americar th 
ods and pointed to large numbers cat 
alogues from the United States, the 1jor- 
ity of which were in their native tongu 
and the weights and measures expressed 
in the metric system. Trade magazines 
printed in Spanish also have a good flu 
ence 

Korea’s 84-Key Typewriter 

It is sign of Korea’s progress of 
the first time in history a typewriter has 
been built to write her language tive 
Koreans helped construct this machine, the 
first models of which have just beet m 
pleted at the Smith Premier typewriter 
works at Syracuse. Unlike Chinese and 
Japanese, the Korean language has an al- 
phabet, based upon purely phonet prin 
ciples and including twenty-five letters 
eleven vowels and fourteen consonants 
From these nearly 5,000 different sounds 
can be evolved. The Korean system of 
writing combines the elements of dot 
and circle, every syllable forming a square 
Each letter has two or three different posi- 
tions, and a host of other charact are 
used to indicate emphasis, punctuat et 
The new typewriter, with its eighty IT 
keys—thirty-eight of them  “live’—has 


mastered the problem of mechanically as 
sorting this multitude of symbols 

Four thousand, six hundred and twenty 
seven different syllabic combinations 
been written on this machine. A single 
lable requires from two to five key-strok 


for representation 





RUSSIA WAKENING TO PROGRESS. 

The rapid progress of the newer ideas in 
office equipment in the most conservative 
countries of Europe is strikingly shown in 
an article in a current number of “Nature 
and Man,” a leading St. Petersburg maga 
zine It is by I. P. Mendeleeff, a Russian 
dealer and expert in office appliances, who 
has done much to familiarize the great 
Slavic nation with American methods of 
doing business Writing on “A New 
Method of Secret Writing,’ Mr. Mendeleeff 
discusses the use of cipher in typewriter 
correspondence, and evolves several very 
useful systems for the assistance of his 
fellow countrymen When it is remem- 
bered that the subscribers for this maga- 
zine number 50,000 and that it is edited by 
P. P. Soikin, a Russian journalist of inter- 
national reputation, American students of 
the foreign office appliance field will realize 
how keenly the Russian commercial mind 
is alert to grasp the lessons of modern 
merchandising progress Readers of Of- 
fice Appliances who understand Russian 
may obtain a copy of this issue by address 
ing the publisher through this office. 

New Aid to Rail Typists. 

A bending, flexible table is the latest 
French contribution to typewriting inven- 
tion. It is designed for the use of the trav- 
eling public, whether on land or sea, but 
is specially adapted for railway journeys. 
A. Roux, maker of the Gloria machine, is 
the manufacturer. 

How to Keep Pens in Tropics. 

Brass or bronze-coated pens are pre- 
ferred for office work in tropical countries, 
the steel article showing a tendency to rust 
very quickly during wet weather. Ink sim- 
ilarly becomes gum in the rainy season, 
coating the steel pen hopelessly, while 
readily scraped off the one of bronze or 
brass United States Consul Milton B. 
Kirk of Manzanillo, Mexico, suggests as a 
solution that the ordinary gross pen box 
be so divided as to expose only a dozen 
at a time, or else that oiled paper envelopes 
be used to enclose steel pens for shipment. 
Office Appliances Exposition at Frankfurt. 

The German press is giving considerable 


space to the business show which is to be 
held, April 10-20, 1913, at the Festhalle, 
Frankfurt-on-the-Main This city is 


world renowned for its exhibitions both 
permanent and temporary A record at- 
tendance is expected since there was held 
in Berlin, in 1911, an exposition of the 
character and scope of that to be held in 
April The United States, England, 
France, and other countries have already 
made a surprisingly large number of en- 
tries in addition to those made by German 
exhibitors, and the directors of the move- 
ment feel themselves justified in describ- 
ing the exposition as international. 
There is to be shown everything in the 
line of office equipment which might be of 


use and interest to the business man. 
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Not a Cent for Repairs 


After 14 years of building the Protectograph, we are proud to 

say that we have never made a charge for ordinary 
replacements or repairs to any original pur- 
chaser. 





Protectograph 


Stamps this familiar limiting line across a check 

Or *% ver ope or Fh ow sf git U 
NOT OVER FIVE DOLLARS $59 
As aresult of our fair treatment you'll find 


that Protectograph users are good advertise- 
ments for the Protectograph. Made only by 


G. W. TODD & CO., 1121 University Ave., Rochester, N. Y. 








CLIOSTILE PLATENS 


Make no mistake, we make _ the 


e 
Mr. Manufacturer: platen that makes the typewriter 
100% perfect. You can write a guarantee without your usual ‘exception 
as to rubber parts.” 
You can guarantee this Platen for as long a time as you can your typewriter. 


Build your typewriter 
of best material— 


Use Cliostile—Not Rubber 


You can win trade by giving service. You can give serv- 
Mr. Dealer: y giving 


ice others fail to give by furnishing Cliostile Platens. 
We furnish new platens. 
We recover old platens. 


Cliostile—100% Perfect 
THE CLIOSTILE COMPANY 


192 West Broadway New York, U. S. A. 
“If it’s Red—it’s right’’!! 

















What did we want to order in March— 
Let me think! Oh, yes! Here it ts. 


CUSPIDORS 


We want the “‘“BEST EVER.’’ 
Then send the order to 


The Ireland & Matthews Mfg. Co. 


Dept. O, DETROIT, MICH. 
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NATIONAI 
MANUFACTURERS 
ACCOMPLISHMENT 


ASSOCIATION O}! 
PRESENTS 
A SUGGESTION 


STATIONERS AND 
FINE RECORD OF 


or Two 








YHEN the 5 ject ot a nation: 

j 
association ot stationers was 
broached ten years or more ago, 


the result of the suggestion was certainly 
not understood in its entirety \t that 
time few people connected with the trade 


believed it to be possible so to 


the business in national association as to 


bring about results of particular value. But 


in this. as in all other movements whi 


effect the lives of a considerable number ot 
people, there were those warm and enthu 
silastic spirits whose determination, enthu 
siasm and consistent labor focused ideas 
and brought the organization into being, 


not after the manner of many trade associa 


tions of years gone by, but after a prac 
tical, result-bringing plan 

We recall that from ten to twenty years 
ago it was quite the thing for men of thi 


; 
different trades to organize together, and 


national associations of pretty nearly every 
nally 


are 


were started, most of which 


the 


thing 


ron ks ror reasons which 


went on 
now perfectly obvious to their former men 


bers. One reason for the misfortunes which 
befell so 


was that they 


many retail trade organizations 


together with the under 


got 


standing that by means of fines, boycotts 


or other penalties they would be able to 


force competitors without the organization 
into adopting a certain fixed scale of prices 
In fact, the subject of price was practically 
held the 
ship, even for a time, in a state of cohesion 
When, finally, they that could 


not force others into adopting a fixed scale 


the only influence which member 


found they 


of prices regulated by the association, and 


after several organizations had narorwly 
escaped serious trouble at the hands of th. 
federal authorities charged with the en 
forcement of the Sherman anti-trust law, 


many of these organizations in other trades 


began to lose interest in their work and 


some of them finally disappeared altogether 
They lacked the faith and the spirit which 
would have made them, probably, more su 
cessful had they understood the importance 
of an educational campaign among their 
Had they 


knowing 


own membership realized fully 


the advantages of what it cost 
to do business, and had educated their mem 
bership along such lines, instead of attempt 
presume that 
still be 


a factor in the industrial life of the country 
rhe Manu 


ing to use the “big stick,” we 


many of these organizations would 


Association of Stationers and 





alone 


Zed 


facturers, howevet Was organi 


lines—along lines then quite 


lo the 


big stick policy the scheme of 


ditterent 
ft the 


unique one time advocates « 


the stationers 


seemed weak, for it contemplated no appt 


cation of force or boycott, but merely an 


eaqauc 


well 


idvisory ational propaganda prepared 


qualified tor their work 


1 1 


no one could deny the weight of then 
authority I’ven this idea was not born all 
at once: it was itself somewhat of an evo 
lutionary process and had its inception in 


a catalogue commission 


\ssociation Oot 


the appointment 


by the Stationers’ Chicago 
three years aiter the organiza 


National 


good that as 


some two or 


1 


the \ssociation The Wea 


tion oft 


soon as it was brought 


before the National Convention at the To 
ledo meeting it was instantly adopted and 
the commission was made a national stand 
ne committe Since that time the Na- 
tional Catalogue Commission has covered 
almost the entire field’ of the stationery 
trade. and has recommended through its 


bulletins to stationers a set ol Inu 


prices on goods, forming a library of busi- 
ness instruction for stationers the like of 
which never before was thought to be pos 
sible. To be sure, the National Association 
of Stationers and Manufacturers has been 


under scrutiny at all times, but it has never 


overstepped even the spirit of the anti-trust 


laws. Its discussions and the recommenda 


ons of catalogue commission and other 


standing committees have never gone be 


yond the rights of free speech accorded to 


The 


have been 


Suggestions ot its 


all Americans 
and not 


Suggestions, 


committees 


commands: recommendations and not 


threats. Iven the members are at liberty 
to adopt them or not as they see fit, but 
to the credit of the most of them it 1s to 
be said that the general level of prices 
has been advanced as a result of the work 
of the organization—not because any pen 


alty was to be exacted by the non-adoption 


of advanced prices suggested, but because 


stationers, as men of intelligence, realized 


that they must make money if they expected 
the 


to remain in business, and that recom 


mendations of their committees were made 


so that all stationers might profit properly 
and substantially by their labors 


In discussing the work of an effective 
association, it is difficult to pick out one 
element and say, “this is the vital spark 


which has created the organization Like 


the successtiul 1 
ip of difterent things The nee 
ra stationers’ organizat 
stood, the manufacturers rate 
very way with the dealers sé 
l d that the prosperit ] 
ind agents meant pros] 


el S Che 


nierences 


nal Association have I te 
tanace and a spirit of ¢ llowsl 
would have yveen 1! s l 
le] method | ic! Init ene 
‘ mvention becomes nary 
ring in more members and 1 lat | 
ciy 1 well represented { 
tions In this way lasting ft S al 
rormes and ideas af&re 
value to the industry at larg nt 
e estimated The Natior1 Ss 
I vy Nas a large business rgval t I its 
list of publications, includi U1 
letins of the catal rE ssion 
Vt r b ok ete ire or os I 
hey orn aA nN { ic 1! 
literature 
lea vy vear the Nationa at 
has grown in power and int ! nd ¢ 
nvention 1s markin . 
( those of previous ye ims { s ¢ p¢ 
that the next convention, ©) r ‘Yt 
S} eld, Mass., will | 1 ! res] 
the most interesting meet hel 
rganization, and it tl 
pect that the attendan 
larger than it has eve et 
he membership of the N \ 
has been growing I re l S 
he Omaha convention that revious 
years, and now embraces pt ly all 
e solid, responsible, cor 
ers of the United States 
Convention Suggestion 
r} conduct of National 
the past has left nothing to crit é On 
r two things, perhaps, might be done 
increase the interest and fa e€ wo 
if the organization Severa luable sug 
gestions have already been ssed an 
adopted by the associatiot llowing 
suggestion, which Office Appliat s heartily 
endorses, was recently sent lark 
rest of the Heinn Company lilwaukee 
to Secretary Mortimer \\ byers of the 
National Association of Stationers an 
Manutacturers. Office Applia has re 
ceived Mr Byers’ permissio! ind that 
\l1 Forrest to reproduce this letter ind 
we therefore give it to our reac erbat 
with our hearty approval 
i) ( 1912 
Mr. Mortimer Byers, Secretary, National 
Stationers’ and Manufacturers \ssocia 
New York City 
Dear Sir It is an underst | thing that 
the more readily the visitors can “get to 
gether’ at a convention the more successful 
the eeting is likely to be general 
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THE SMEAD MANUFACTURING CO, 
DEPT. C’ HASTINGS, MINNESOTA, USA. 
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A Great Pair That Produ 


Mailing Department Efficiency 


The World Wide Stamp Affixer 


HERE TO STICK. THE ONLY ABSOLUTELY PILFERAGE PROOF MACHINE MADE 






Patents 
Pending 

U.S. and 
Foreign 






Itis a UNIVERSAL machine which will handle any postage stamp used 
THROUGHOUT THE WORLD without any adjustment whatever. 
And we are prepared to prove every claim we make for this machine. 


TEN GOOD REASONS 


Why the World Wide Stamp Affixer is ten years ahead of all others 





















NW) = ® +» ist. It's UNBREAKABLE, made entirely of 5th. WILL handle stamps ROLLED SIDEWISE. 
\ = PRESSED STEEL. ; Sanat pa 
\ i cxrensive MESS cae gone a 6th, WILL handle TILE LAST stamp in the ROLL 
: == 2d. You CAN SEE where you are AFFIXING the _ , ; parte he 
STAMP. : 7th. WILL NOT register, UNLESS stamp is USED. 
Ee vena srt xl. WILL handle ANY KIND of PERFORA Sth. Registers UP TO 100,000, 
Poste won, OT USA TIONS. 9th. Its weight is ONLY ONE POUND. 









: tthh WILL han.Ne stamps ROLLED LENGTHWISE 10th. Itis ABSOLUTELY PILFERAGE PROOF. 
Half Size 
Deliveries are being made NOW in quantities 


6,000 Envelopes per Hour 


SEALED AND STACKED Neatly and securely. One operator prepares the mail in less 


time and in better condition than six can do by old methods. 








——USE THE 


Simplex Electric automatic Envelope Sealer 


Patented in the United States and Foreign Countries 











It will eliminate practically the entire cost of sealing your mail. It means an absolute 


insurance against loss of valuable enclosures thro careless hand sealing or the unreliable 
work of inferior devices sold for this purpose | users. 


TEN GOOD REASONS 


Why the Simplex Sealer Is Absolutely Ahead of All Others 


ist. Registers every envelope sealed. 6th. Automatic gravity feed. 
2d. Mail need not be sorted for size or 7th. Does not require skilled operator. 
thickness. Sth. Will seal more securely and more 
3d. Will thoroughly moisten the gum on neatly than by hand. 
any style flap. 9th. Capacity 6,000 per hour, thin or thick 
1th. Strongly constructed, wearing parts enclosures. 
being of hardened steel. 10th. Will seal any size or shape of en- 
5th. It seals the envelopes and keeps them velope up to 11 inches long and 5 
sealed by holding them till they are dry. inches wide. 


TRY IT YOURSELF—10 DAYS FREE 
We guarantee our machines against all mechanical defects for one year from date of 
They are built with the idea of simplicity in operation and long wear. 


WRITE US TODAY FOR DETAILS 


Sole selling rights for valuable territories throughout the United States and Canada are open 
to salesmen who will furnish adequate commercial reference as to integrity and ability. 


purchase. 





TAY — 


OVER IN ACTUA SE 


THE EXTENSIVE MANUFACTURIN( 


90 WEST STREET, NEW YORK, N. Y., U.S. A. 


now 
< 
—— 
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thing a newcomer vention is a 
shy He knows few, if any, of the mem 


bers, and is especially dent about taking 


part in the informal confabs and discussions 
which are often among the most agreeabl« 
and valuable features the gathering. 
Accordingly, anything that helps to re 
move that preliminary stiffness and for 
mality is < istinct elp toward insuring 
the success and popularity of the meeting 
Even a mere knowledge of the name of a 
brother member is a big step toward it 
it facilitates address, and tends to put the 


men concerned more readily on an informal 
and friendly 


As a means to 


rooting 


that end I wish to make 


a suggestion, based upon experiences at 
other conventions where the plan has been 
used and found successful. That is: that 


generally furnished to 


the badge which is 


each meml when he registers be designed 


1 


to include an arrangement for the inser 


tion of a small typewritten slip or card, 


showing the bearer’s name and city, thus 

The metal trad anizations, such as 
the Retail Hardware Dealers and so on 
generally use some sort of a light metal 
frame (as a rule aluminum), which is 
pinned to the vest oat lapel. In othe: 


instances it is of celluloid, sometimes con 


sisting of a ypening stamped out of 


naterial and the 1 


the badge card-slip ad 
justed ba the opening 


Whatever the method 
cple seems ft be 4 


1 


the 
and | 


used, prin 


sound one will 


feel obliged you will kindly put the sug 
gestion e rig channel for due con 
siderati 
Yours truly, 
The Heinn ¢ Promotion Dept 
Signed [ARK FORREST 

The badge suggested by Mr. Forrest may 
be described as follows \n aluminum or 

her ligl netal frame about two and one 

urth inches long | ne and one-fourth 
inches wide » made that a white card 
with na iddress may be slipped int 
he fra identification purposes. De 
pendin his is a ribbon of any color 
desired, the lower lers turned back and 
fastened at the point with some suitable 
pin whose weight will keep the 
ribbor sition Che frame is fitted with 
suitable n ( k with which t 
atta ( it lapel of the wearer 


RUSSIAN SENDS SONS TO AMERICA. 


Valentine Block and Alfred Block, sons 
ft J. H. Block of the J. Block Company, 
Burroughs Adding hine representative 

\f ) > 
at Mos Russia, a now at the Bur 
roughs factory in Detroit making a study 
ot the mechanical features of the Bur- 
roughs es. They are also acquaint 


ing themselves with the principles of office 


organiz and selling policies. Later on 
nothe f Mr. Block will take up the 
Sal f study here 

i nte¢ is the dollar y 
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How CoMMERCIAL EpucATION AIDS IN THE EN- 
ARGEMENT O HE Orrice EQuIPMENT FIELD. 
Vy HE business school—that preparatory ethods which will make them efficient 


institution wherein young men and 


. | , 1 ] + 
women seek to iearn those things 
, : ; ; "he 
\ h will make their time and lab 
me 1] luabl u nt 
I Y Vall ¢ IS quit 5 3 | tallit 
s place as any er institution whose 
é s to train the mind, the eye and the 
nd into unity and co-ordination for 


ying of the necessary work of the offi 
and the commercial house B he bus 
ness school, like every other institution 
likely to preserve certain traditions 
( xed in gro es and habit ed t 1 
4 r sé t } tender all A 
s is to standardize the things whi 
é neé every day t fall I set 
eas ind met ds be ius is s 1 
easier to do the things one has done bef 
Ss easier ft accept established ways thai 
laze a n¢ trail—easier to think the 
ughts and teach the old routine 
Wide-awake commercial school men havs 
n alert to recognize this tendency t 
etrify and fossilize courses nsti 
il 1 ivé exerted their €1 ¢ 
heir own schools and through their asso 
ns ) Keep the ( mmer! > 
1 eas the times, and t tne s 
dents se things whi tl ging a 
t ern business p1! lema 
ey must know befot1 j il ( 
egarded even as high p ites in 
file 
| ¢ s indard V\ cl the S es Ss 
ness lege must set s the eal 
studen s not the ¢ lity € 1¢ \ 
ybtains in the average h 
S I il ty n erizes ( 
ib f the most expert ers in 
es lass ces ( nsp S emciency 
sults most often from long practice and 
perience ided by that enthusias 
ral ipnt ( hi raises ( ird task 
¢ plane iga r I St 
ses the natural powers to interest i 
self-f get Iness Sue standards i t 
nie r ePN ept imong ¢ T) na 
Is in body of students, ar erhap é 
S ne most s essf 1] téa ¢ i 
pire tl greatest numbe s stude 
ent Ss at i 
1 P ‘tee 1, 
T 
. oer S 
‘ 
iTeé i] t 


producers when he finally places upon them 
the seal of graduation and presents them 
vith the illuminated attests 
hat they have completed with satisfaction 
the prescribed work of his institutions. He 
cannot fire all these students with the same 
spirit. Some will be brilliant, some aver- 
ige and others mediocre; but, as each suc- 
ceeding class leaves his institution it should 
be his purpose to see that the standards and 


scroll which 


juipment of the average student shall be 
etter than those of the average of the 
And this means not that 
he must pour into them more bookkeeping 
and more shorthand, but that they must 


preceding year. 


have a better and better all around knowl- 
the tools of 
isiness, and of the actual things they will 


edge of business practice—of 
be required to do for the business and pro- 
fessional men who shall employ them. 

To adopt and carry out such a standard 
requires the commercial educator to con- 
He cannot give 
ire than he has; and to give more he 
ust himself get The re- 
juirements of twenty or even of ten years 


nue his own education. 


more. business 


ago are not those of to-day. The mental 
training which enables a man to add a 
olumn of figures in ten seconds is of little 
dvantage to him when the adding ma- 


hine at his elbow can do the same thing 
less time with surer accuracy, and while 
for him to know the old 
ystems of bookkeeping, if when he takes 
first job he knows nothing of loose leaf 
of the many ways of saving 
the use of the billing 
machine and the making of duplicate rec- 
rds at one entry, then surely the business 
chool that turned him out a graduate has 
fallen short of its contract. He must go to 
new school in his employer's office, at his 
employer's expense, before he is really 
equipped to handle the work demanded of 
him. If he knows nothing of card index 
systems, nothing of approved filing meth- 
ods, nothing of the machinery of the office, 
then he falls short of the knowledge his 
school might have given him with but lit- 
tle additional effort during the months or 
the years of his preparatory work. 
If the stenographer knows only her pot- 
oks, with the ability to transcribe her 
tes reasonably well, but knows nothing 
touch typewriting and cannot clean her 


s necessary 


systems, nor 


time and labor by 


machine or tell what ails it when it goes 








SJ 
I 


wrong or so handle it as to keep it from 


going wrong as long as possible, her in- 


itiatory training has lacked something of 


the ideal. If she knows nothing of c: 


papers or typewriter ribbons; if she 


intelligently file a letter; if she does not 
know one or more efficient systems t 


keeping track of correspondence, so tha 


all letters and the replies thereto which 


pass through her hands can be imm« 
ately located for reference, she is not a 
well-equipped office assistant. Nor has she 


achieved a good measure of efficiency 
she cannot make a stencil and superintend 
the running of a rotary duplicator, teacl 
ing the new office boy, perhaps, how 
put on the sheets, to regulate the ink and 


o get the best results out of the machin 
hese things are very simple, you say 
| 


are not so sin 


_ 
< 


' 
lo be sure ; 


ne who has never done them 


How much more efficient is that employ: 


wh in addition to the standard courses 
in which he has been trained an operat 
the adding machine, can cope with the 


or the Writerpress, or the Let 


tergraph, and who can, with 


of the ways in which modern office appl 
ances save time and money, suggest in a 
tactful way certain economies wl ill 
save much more than their cost to the 


ployer! 


Business Schools Abreast of Times. 


And the business schools have see 
light [They have not misread the iné 
writing on the wall, nor have they need 


Chey afe 


1 Daniel to translate it 


late They know what is what in office 
equipment, and as fast as their resources 


vill permit they are installing appliances 


familiarity with which will round out the 
education of the student and make hit ‘ 
finished helper in the business worl 
Che young people who leave vell 
inced vurse of commercial instruct t 
enter into active contact with trade itselt 
arry with them a more than mechanical 
efficiency They have been taught to thi 
about the great processes of demand and 
supply ich are controlled and simplit 
bv the methods ot lab T ind labor-sa n¢ 
| their instructors have lrilled 
tiie Indeed they have had tt t 
yout ther n order to pertorm their 
in the mmercial schem«s [Intelligence in 
i musiness 18S as mntag l I | 
Che t nkin empl Vy makes t t ms 
I pl y « And the é n appl 
$ tself the sible expressio! 
ncentrated thought, by its very ing 
nstruction an ses timulates 
a¢ i keener imsi¢ t nt t 
| oTr¢ t nt ] | 
vy, t efor by ti I est 1 
x scaitheaetednis tans tad daily rses 
uning generation siness L. 
s : imbition is amply rlance 
nderstanding and human interest 
\y t t mean the ture r 
, detail the af 
t t t ne f sines S 
stenograph« S alifie y é 
to as e legit sale ta 8 


Ar PLIANRCES 


higher than stenography. It means that the 
commercially educated bookkeeper or clerk 
has the inner incentive to look t in ex 
ecutive position which can come, in the 
deepest sense and in the last analysis, only 
from the conscious possession of the abili- 
ties to fill it For the business school, 
more and more, is aiming at that goal at 


which all true education must aim—to de 


velop in the individual those latent but very 


real powers which in thousands of men 


rust into reasonless 


( alled 


the business scl 


and women to-day 


waste be 


Che 


ause never into wus¢ 


great function of ol 


is, then, to produce intelligent workers 
But intelligence itself demands character 
is its foundation The keenest thinker 
may be the most useless, if he does not 


Che 


self-controlled, may even out 


right simplest 
led 


guided 


ind 


run him. So it need not surprise any st 
ent of the evolution of the modert ym 
mercial school to discern in its curriculun 
in increasing emphasis upon such subjects 
as the ethics of business loyalty the 
house and the square deal to the cust el 
Brawn of heart and fiber o vill e as 
necessary to business success t i\ is 
subtlety of brain I permane ie ve 
ment, indeed, they are far more nearly in 
dispe nsable It 1S because ( business 
school has faced this nee s hat tact 
that it has added character-building on 
sciously to its roster of tasks 

For let no one think the typical ( 

1 teacher ot to-day appr es his worl 
n any spirit of weak theory spineless 
sentiment \s a practical man, he realizes 
as many practical men of to-day do not 
that success in any age cannot be mputed 
from any equation except that of determina 
tion and perseverance Eagerly as he wel 
mes the help of modern ipplian es in 
suggesting and enforcing the lessons he 
teaches, for he knows that the stuff of a 


omplishment must be in the man before 


an be roused to activity 5 ( l¢ S 
Said t! s every £5 S hoolr iste S he 
1 
1 bit of a Puritan at hear ine ertainly 
e vocation itself suggests s still s P 
thing t the old Spartan aust¢tr \ \ ¢ 
ere sincerity mav vet stop t the 
irtinet. but there are times when st 
re severe tc be sincere \1 P ¢ 
| 
ndamental and_ strikin t the 
1 der ymercial te r , the 
kind It is his robust and reasone th 
nN 1 i I A 1 ¢ in » ~ | { { 
lat ‘ ee the < ‘ ; 
t ike their business e 
] +] or 
I st firs I ll believe n I ( 
sil es It this belie 
: ' 3 : 
i dittident bov t | ‘ 
1A 
i lié nr 7 } t ¢ 5 S 
" e st r t rende Ss 
e] ] Y I il " 
, 
r T t eT ’ i + + 
] + 
ere t é linge ‘ 
, 1 nes , 


NEW ADDING MACHINE COMPANY 


\ 


‘¢ 

in 
a 

S| 


ba 


The White Adding Machine | pany 
en, Conn., was incorporated early 
February at Hartford, with a capital 
000,000. It is stated that the new « 
poration will take over the interes f t 
nkrupt Connecticut Computing 
ympany, and will occupy the ry 


that corporation at 342 York street Fol 
lowing are the incorporators: Max Adler 
former Governor Rollin § W oodruft 
Roger P. Tyler, Edward S. Swift at 
Charles Wales. The new corporation will 
als take over the White Adding I I 
L¢ any of Tenne ssee. it 18 Sa ind will 
begin operations in New Haven at once 

DESK CONCERN IN NEW HOME. 

Phe perial Desk Company, s essors 
to the Henderson Desk Company of Het 
derson, Ky., is completely established 11 
ts new plant at Evansville, Ind 


The company occupies a 1 rn tw 
story factory building, 320 by 
and has an additional glue 1 
for »y fifty feet, in which the 
tops tf desks are completed als t owe! 
plant and dry kiln are separaté m tl 
main buildings of the plant ffordir 
all er 40,000 Square teet of spa | 
mi to-date machinery for desk man 
ac is been installed. s 


cially designed ind 
this tactory 


iness Nas beer Ol pl tel re 


rrganized and the plant « 

Desk Company has doubled thi 
the ld plant of the Henderson De ( 
pany vhich, since its start in 1909, ha 
devel ped a steadily increasing ness 

Che officers of the Imperial Desk | 
pany are Benjamin Bosse, pres 
c (sre er vice-pre sident ane 

ind G ert Bosse, secretary Greine 
s th ghly experienced in t nufa 
ture esks, and, as factory sup nte1 
ent sonally inspects every 
Str ant nish rT the i! I 
\Ii Gilbert Bosse is the ( i 
He Ss nerly ror S¢ eral 
necte { the Globe-Boss¢ \ 
nit ( pany The compa 
glac 1 to any inquirer 
new il Desk Co ital 

LA FAYETTE’S CHAIR IS GIFT. 

A recent a quisition t the | 
Nat luseum the ar 
I ive whi h the re, t b 
x A s said to have é 

f | ( It the gift 

r Vis nt I 1S I 
terest I es r4 I ( I 
Seis air is pet 
sin gn, plain unpolis 

¢ t 12 ec 
the k more than thr 
( ved es n the 
slight rou! 1 front Ie A 
zontal the cH~Nr ; 
r < worste , ‘ 
a { epresenting tuliy 
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The I-P is the first really perfect Post Price Book. Leaves Cannot Tear Out. 








It is superior 

Your Stationery Stock is not complete without e 
I-P POST PRICE BOOKS. p 

They are in demand. i 


1any other 


to others in the following features— 
fraction of the time required by others. 


ewdriver to unlock covers. 


r, making possible perfect alignment of the leaves. 














WITH PENCIL POINT. 





Leaf Book 


A Loose 


Not merely a Binder. 


Durable enough for commercial use 
library table 


' distinctive I-P ball 
aire 1. To release 


Handsome enough for the 


The Lock 


clutch, tilt the little lever in the top 
cover, using the finger nail or pencil point. 
To lock, merely return lever to flat 


position, put covers together and book is 
locked The clutch is absolutely 
positive—the more outward pressure 1 
tighter it binds 

Cov €F > 


in top 
The Metal Slot 3 OPEN BOGEN 


scarcely noticeable, 
L in ae by 4 in. long It DESIRED PLACE 


10st highly polished 


, 
he 
i 


being only 
cannot scratch the 1 


furniture. 


Binding * a k sizes are bound in full. 

<ible black Levant Grain 
Cowhide fea cials will be bound in any 
standard material specified. 


Sheets are carried in stock in Faint 


Quadrilled Ehotiece-ca Cents 
four columns, six columns—D. E 
Ledger, and two column Journal ruling 


Two Widths of Back, '+ Inch, 1 Inch 
EXPANSION 50 PER CENT 


The ideal catalog cover, where quality, 
convenience and durability are 
essential factors. 

ASK FOR GENERAL TRADE CATALOG 
THE TEXT BOOK ON LOOSE LEAF 


IRVING- PI mY MANUFACTURING CO., 


EW YORK BRANCH: 54-56 Franklin Street 


REMOVE OR INSERT SHEET. 
WITHOUT DISTURBING THE REST 










NOTE THE LOCK 
AND INVERTED POSTS 
50% EXPANSION 





‘ae 
KANSAS CITY, MO. 


CHICAGO BRANCH: 24-26 So. Clark Street. 











74 OFFICE APPLIANCES Va 1013 


SOME MODERN SECTIONAL BOOK- bookcases facilitates their shipment, espe 
CASES. cially to foreign countries, and their inter 
rhe tional locking firm con 


Schram modern sectional bookcases features and rigid and 


Addressin Machines ! are described and illustrated in a compre- struction when set up, make them a most 
& hensive catalogue entitled “Catalog ‘S’ No reliable and satisfactory article 
“Priced to Suit Every Requirement” 49,” recently issued by Schram Bros.’ Com Anyone who may be interested in a very 
Equipped with Typewriter Ribbons. Print from Type- | pany, 415-521 Armour Street, Chicago An attractive line of bookcases should write t 
writer Type. Produce Typewritten Addresses. illustration of one of these bookcases is the Schram Bros.’ Company for a py ot 
Montague Hand Addressor presented here with This bookcase - their their catalogue. Before closing this a 
The si , mission style No. 15 M, and may be had count, it might be well to state that tl 
odtiecnsinn poten in dull rubbed waxed finish on white quar Schram line includes combination 0k 
chine manuf ' ter sawed oak, either weathered, Antwerp, cases and desk sections, Colonial style com 
tured. Address early English, or fumed oak [t consists binations with leaded glass, and various 
all mpeg ~ | of one top section, two nine-inch book sec- other handsome and practical arrangements 
ales ms rel tions, two eleven-inch book sections, one of the sectional bookcase idea 


k thirteen-inch book section, and one sani — — 

etc., and tary base section. The total height is 59 NEW CURB FOR PATENT PIRATES. 
mn nches In his protest to the House Committee 
The Schram Bros.’ Company make a spe in charge of the Oldfield patent bill re 











} . ’ ‘ tort 
4 Ty 


Speed 300 to 500 Per Hou {| cial feature of interlocking, knock down, cently, Spencer Miller, chief inventor of the 
PRICE $15.00 Lidgerwood Manufacturing Company, sug 


gested a new method of forestalling m- 
mercial pirates, which he had adopted with 


Montague Tag Addressor 


success. His plan is to take out patents n 


— only on the invention which appears to be 
& P ] : , : oS . } 
ie the best solution of a given problem, but 
2 | > K 
be ad also upon all alternates, that is all other 
strips solutions which he can evolve for the same 
ry problem. Unscrupulous “modifications” of 
x 7 
his invention are thus, in large m«¢ ire, 
at 
senmnas prevented in advance 


Competition, however, Mr. Miller de 


+ 


clared, is welcome to any exploiter of a 





really meritorious invention; if for no other 


} f 


Speed on tags in strips 1000 to 2000 an hour. Speed : ‘ 
reason, because it shares the expense of 


on single tags, mail matter, etc., 500 to 700 an hour. 


PRICE $27.00 


advertising to get the device before the 


public Five manufacturers, all advertis 


aiid 
em 


"T 
eee er Vg 
¢ 


eB ry 


ing, can create a demand, he asserted, for 


Montague Office Addressor and Imprinter 


the product of each one, that any 





them could not secure by individual pub- 


licity 


STACE FIRM HAS MANY LINES. 


\ wide variety of up-to-date and 
office appliances is being marketed by a 
progressive Wisconsin house recently 
briefly noted in these columns—that of Jo 


seph H. Stace, manufacturers’ representa 





tive, 309 Merrill Building, Milwaukee, with 





ddress 1 kinds of mail matter, shipping tags and shi 4 ’ of 
— w08 A Es ~ 4 - - tar ne a foo P Wisconsin control of a number of articles 
ing StICKers, ane imprints accounting, Saies an tacvory q . : . 
torms of national consumption Witl ee! 


A SCHRAM INTERLOCKING BOOKCASE. ‘ 
years’ experience in specialty selling, Mr 


Speed 1,000 to 1,500 An Hour 
PRICE $37.50 sectional bookcases They State in their 


re a few of the 20 different styles of Montague 

rying in price from $15.00 to $5,000.00 
low the machine which interests you, write 
> and address on the bottom margin, tear off and 
We will respond with full information and 


rk done with these machines 


MONTAGUE MAILING MACHINERY CO. 


Mostague Block Chattanooga, Tennessee 


Stace has acquired an experience and dis 


‘rimination which are of practical use in ad 
supplementary catalogue that their ideal ‘™" , | oe pracwen 
sing th urchase fhee equipment, an 
tora practical, knock down, sectional book- vising e pur oro equip d 
coal his house is thus enabled to act as personal 





case embraces the following features, 
adviser to many a purchaser venturing for 





1e first time into the field of apy nce 
Interlecking the different sections, so as t th . 
a solid stack, so that it can be delivered ir 


| 

which they claim to have achieved 
| purchasing 
| to your customer wit! ‘ bil ; r 

| » yor custome Vithout a possibility of coming —- th : x - he Ye thie 
“So constructed that it is dust-proof as wel Am Ng 11 ¢ many pi duc : wi ~ 


Stisgessrsessniie oO J Pe Oo ™N (eeeeeesaesiase 


Montague Mailing Machinery Co., i 

ee Se. ee ee ee eee eee See Ideal Window Ventilator, made of glass and 
| : 
| 


1 
} 
I 


house mer 





simple to set up, so anyone can do so in a few mom landises may be mentioned the 





Chattanooga, Tenn binding, and doors that are removable without dis + 1 | . 

. - , irbing or taking apart the bookcas« titer it such an angie at the bottom oO! 
Gentlemen — Without obligating myself in any way, 7 ~ : ss -~ oe f in d om th ' ples j j 

would like full information with reference to vour Beautiful and graceful in desig wit! es pleas a pane as to deflect the air upward { ma 


7c | ng to tl eye one that will be an ornament to y x 
HAND ADDRESSOR r= nearby desk or table This not only oids 
rAG ADDRESSOR _— ' many a ld for the busy worker t al 
Dp . ral rot | ‘This is something we have l een waiting al a COL ( ; s VOTKe! 11SO 
IPRICE AD SSO ) IMPRINTER . 
Pi ny shag ste IR ~— Pegi a und after 5 years continued experiment we have su means a substantial saving in paper ‘IIs 
vs : with samples . wore cone so — | eeded in accomplishing all of this ir ur new Inter E 
or locking K. D. Sectional Bookeases for every one has observed the prompt 
EES EE Ee re A Ee ae These are packed in approved corrugated fibre erties which a breeze is apt to take with a 
eartons, saving from 25 to 40 Ibs. in weight on each ; "a4 ' 
Address | stack and in L. C. L. shipments in Western or Oficial Pile of stationery anywhere within blowing 
Classification territory take 2d class rates distance Another Stace line is the M rr 


CP cccoscececccccscccce TOBE. cccccccccccccce eee T . << 
’ -— [The knock-down construction of these Telephone Tablet, an easily attachabl 
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“ 
: for use in jotting down data while phoning. | 
” The Stace concern has also the Wisconsin 
a agency for the Feedograph, which simplifies | 
‘ the feeding of paper, cardboard and envel 
opes to a typewriter and has often been de 
y scribed in this magazine: for the Detroit 
i Tape Sealing Machine, for gummed cloth | 
: or paper tape, and for the Handy Light, an 
= ingenious device to thre W the electric glow | 
at just the angle desired, and that without a . ; 
complicated mechanism. The “Office Boy” A most marvelous stencil paper. It is revo- 
Envelope Sealer and the Writerpress ar lutionizing the duplication of typewriting 
also among its Wisconsin agencies, as is the for commercial and other purposes. 
“Dandy” Duplicator—which duplicates typ 
ing and pen-work simultaneously withot 
L1S¢ . wmrints g ink or vax ste cil sheets s 7 ° . = . 
‘atid ok dhe vens at smi ae This new skin-like stencil sheet is waxless and inde- 
and W tne eed O wasnl 1g < ¢ S¢ 
Files rere gO structible. It is as flexible as cloth, will not crack, is 
BRO. ERS {SS NE ; * 
\V. \V. Erskine, San Francisco sales man- | NOt affected by hot or cold temperatures, and will yield 


Dalton, is the proud possessor 


livery wagon which is | Many thousands of copies from one original writing. 


new de il 


reported as Deing Just about the mits’ | It cannot be damaged in handling. Corrections of 
treets of that city, The wagon is painted | errors are made on it so perfect as to be indistinguish- 

| able from the balance of the text. It is a complete 
revolution in stencil papers and will broaden the world 
of stencil duplication beyond any possibility heretofore 
conceived. When desired, the stencil may be laid away 
and again used months or years hence, as they do not 
deteriorate. This ‘“‘Dermatype,” is now being supplied 


for use on the following Mimeographs: 











: The No. 75 Edison Rotary Mimeograph (1904 Model) 

il hia lid mae samedi diate The No. 76 Edison Rotary Mimeograph (1909 Model) 
FRANCISCO. The No. 77 Edison Rotary Mimeograph (1913 Model) 

- : cath side ave of cilened becel The No. 78 Edison Rotary Mimeograph (1913 Model) 

plate glass, backed up with gold leaves 

epaperisnpear lives Pade stn Do you want to know more about this wonderful 


the other colors, The wheels are yellow, | invention? A post card addressed to our Mail Depart- 


black. 
ment will bring you further information. 
TAKES NEW POSITION. 


}rinkmann, an experienced sta- MADE ONLY BY 
tioner, has just taken charge of the station 
ery department of William W. Hampton, 


220 East Ohio street, Indianapolis, Indiana 
Mr. Brinkmann has spent upwards of ten 
years in the stationery business. In March, e a 


1903, he took a position as inside salesman 
with the Iliff "sists Cone of In CHICAGO and NEW YORK 


dianapolis, remaining in this employment 

mntil \ rot OOO vhe . 1e 0 Tas 

1 Pisgeev 1909, wh : he ay to Los | WAR NIN When we placed upon the market our patented 
ing ( California anc took a position - 

with the Oliver & Balacs Commas, it wax stencil paper process, over twenty-five years 


ago, we were occasionally annoyed by petty in- 


tioners as city salesman, remaining there 

nt ‘the following year, when he | fringers of our patents until the Courts compelled a discontinuance of 
ret Indianapolis and accepted his | such infringements. We may not be free from a like temporary annoy- 
5 : with bs rage = neti | ance through infringers of our inventions covering the new machines 
tale Fae "ike ices at aan d and stenciling materials, as some manufacturers prefer to imitate rather 


and was so employed until | than to create. We, therefore, warn all against the manufacture, sale, 


the first day of last February, when he | purchase or use of such infringing machines or stenciling materials. All 
k I resent position as stated above. | infringers will be vigorously prosecuted. 
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A SPEED EXPERT ABROAD 
The True Test 
‘ . Some INTERESTING 
of Superiority OBSERVATIONS | oF By B. G. Weise 


Is Comparison 
| _| 








SILK GAUZE 


ribbons will not fill 
the type; they erase 
cleanly, produce the 


neatest appearance 


and will not fade. 


For complete economy 


COLUMBIA 


carbons and ribbons 
are unequalled, fur- 


thermore— 


YOU WOULD LIKE 
THE WAY WE{DO 
BUSINESS 
Our co-operative pol- 


icy 1s supreme. 


Samples and prices 
will be furnished deal- 
ers in Great Britain 
from our offices and 


warehouse at 
ST. PAULS BUILDINGS 


17 Paternoster Square 
LONDON, ENGLAND 





L 


Columbia Ribbon 
& Carbon Mfg. Co. 


111-113 W. Broadway 
NEW YORK, U.S. A. 























TIONS AND CUSTOMS 
AS SEEN THROUGH 
THE EYES OF AN 
AMERICAN EXPERT. 





an 
the 


has become 


HAT the 
instrument 


typewriter 


of universal use in 


business world of today is an indis- 
putable fact, and its unlimited capacity, en- 
abling it to be employed in every line ot 
but at the 


same time one would hardly expect to find 


endeavor, is truly recognized; 


a rapid 
Algeria 


it clicking along its busy way at 


rate in some North African town 

cannot be termed an industrial country; 
it is strictly a wine producing country. It 
has some of the finest sea ports in the 


world—Algiers, which is the capital of Al- 
geria; Constantine, Oran, Bone, Philippe- 
overlook 


Africa, does 


ville. In this connection, do not 
Tunis, which, though in North 
not belong to Algeria, but has its own gov- 
the 


mous ruins of Carthage, and as one gazes 


ernment. From Tunis are visible fa- 


upon this vast expanse he cannot but make 


a comparison between our modern, up-to- 


date appliances and those which must have 
been in use when this city was in its splen- 


dor. This is the more forcibly brought to 
the attention of the traveler as he sits on 
the hotel veranda and beholds these ruins 
with awe, only to be rudely awakened by 
the clicking of some modern writing ma- 
chine in some establishment nearby. Not 
only is the typewriter to be found here in 
great numbers, but all its varied uses are 
thoroughly known and _ practiced The 


smallest hotels usually have a machine on 
well 


which they write out their menus, as 
as their correspondence; the railroads use 
their 


the 


number, having them along 


the different 
government service they are found every- 


a great 


lines at stations, and in 


where; but they do not end here, for even 
the Turkish tradesmen use them The 
French language is universal, but a good 
many Arabic machines are also employed. 


The schools throughout Algeria are well 


equipped with typewriters, and courses in 


“touch typewriting” are given in the public 
This 
practiced in the Turkish schools 


the 


schools. method of instruction is 


and, alto 


gether, remarkable interest in writing 


machine is shown 


The adding and subtracting typewriter 
has also been found to fill a long-felt want 
in shipping offices here. Loose leaf methods 
of bookkeeping are being introduced, and 
the billing machine is coming into its own 


Europe Taking Readily to Touch Type- 


writing. 
Great progress has been made in touch 
typewriting in the countries of England, 





STRATOR “FOR THI 
REMINGTON TyYPE- 
WRITER COMPANY 





Scotland, 


France 


Germany, \ustria Hungary, 


and Belgium. There is a_ slight 
change in the keyboard of the machine for 
writing the different languages, « 

try adapting the keyboard to meet its 
linguistic requirements. For example, there 


is quite a difference between the unive1 
French keyboard and the Belgian keyboard 
the latter being also used for the Flemish 
This makes it necessary to have 


ot 


language 


a different system instructio! ut eacl 
country is now well supplied with numerous 


books 


drawback 


instruction There still seems to be 


one with regard to teaching the 


“touch system,” and that is that the ave 


student does not feel inclined to spend 


agc 


the necessary time in practice i! rder to 


thoroughly efficient on the type 


This 


become 


writer be due to the 
the school courses are 
than In 


schools nearly all have languag: 


may 
of a 
in America Europe 
French, Spanish and 


the tim« hich is 


comprising English, 


German, so necessarily 
given for practice on the typewriter is some 
what shortened; in other words, they do 
not specialize in shorthand and typewriting 
do but witl 


training 


we in America, 
the 


nographer is better equipped for all aroun: 


as 


in foreign languages the 


routine and 1s therefor Val 


business 


uable correspondent, as in the ry ty 


1 


firms they always have special corresp 


ents in each foreign department Phis pre 


liminary training in the busines 


gives the business man efficient assistants 


Typewriting Machines Better Cared For in 
Europe. 
Pg: 5 oe 


the average ot 


I believe that 


it 1s used in 


Europe is considerably 

in the United States 
fact that it 
than 


the 


here 
to the is called ipon lo less 


work our machines 


but for very good reason that it re 


ceives much better care | ropean 


stenographer takes a great deal pride 
his work 
not in g 
be 
attention to the condition of his typewrite 
Che 


conservative; 


He knows that 11 s machine 
od 


satisfactory. and so he s careful 


order his results will 


working 
not 
business man of Europe is unusua 
he 
best service possible 
] 


believes 1 vetting 
of his 1 in¢ 


out 


and he makes it a special point to se¢ 


his 


handling of 


stenographer is instructed in the 
the machine 
the 


empiovel S 


thing, 


\nother 





al 





Marc! 


SI 


N 





versed in the technical nstruction of the 


typewriter He takes a personal interest 
when a machine is purchased He makes 
it part of his business to search into ap- 
pliances vhich are to be used in his office 
It 1s not left to the 


grapher to decid 


pinion of the ste 
vhich machine shall 
or shall not be purchased | do not recall 
an antiquated machine standing 


idle in any office \s soon as a piece of 


machinery becomes useless a new appliance 


18 put int its place 
Speed Contests Create Interest Abroad. 

Typewriting contests are held in the dif- 
ferent large throughout 


cities Europe 


Italy and even Algeria 


innual speed 


France, Germany, 


have thei contests. 
yresent last March when the cham- 


pionship of France was decided. The con- 





ERNEST G. WEISE. 


test was staged in Paris, in a large dining 
roon tf the restaurant Veron. Most of 
the contestants merely placed their ma- 
chines upon ordinary dining tables; the 
hines were not fastened down, neither 
were the contestants “stripped down,” as 
is the custom here. It was simply a con- 
test between stenographers and typists who 
are employed in business offices. The con- 
test was for one minute on memorized mat- 
I ee going from one contestant 
nd giving each a separate 

te 
\ nonths before the contest 
es lactyl hique, the leading 
ypew ste ip hic organ in 
ral lished number of sentences 
nywhere from. eighteen to 
vordg per line of seventy 
spa I | ve contestants 
( e any one of these 
S¢ ti and then write the 


the day of th 


ne mit L¢ on 


by words in a 


sort is shown by the follow- ! 
el S ontest wrote a 
Mil twenty-three words t 


ty s ( His gross num 











Dealers in Office 


Hear Y 


Do you wish to get th 
business of your city in 
machinery for producing 
duplicate letters’ 


achinery 






If you do want 
business, write to u 

Every concern in your 
city uses duplicate letter 
to some extent. 

And—all these concerns 
are looking for a means of 
getting best duplicate 
letters at least cost 

We can put you 1n posi- 
tion to meet these need 
at a profit to yourself 

Write 


] TC YT ( sit 1 nm 


to-day—for our 


LetrercraPH | 


Writerpress-Lettergrap! 
outfits produce perfect du- 
plicate letters, with nam« 
address and body of letter all in the same type and perfectly matched 
in any color—while the signature is put on 7m a different color. 

All this work is troke—easily, quickly, economically 
and at the rate of thousands of such letters an hour. 
concerns are looking for. 


®tc us par. OFF 


done at one 


This is what all business 
You can supply them—and 


up with us 


make money doing so—if you hook 
You can get all the busine 
Because 
For concerns using only small quantities of duplicate letters we 
have a small outfit at low co 

While 

For large concern: 
large outfits with which such lett 


ands of duplicate letters, we have 
can be turned out at the rate of 


using thou 
thousands an hour 

Thus, you see, we can put you in position to get all the business. 
Ours is an ‘Exclusive Agency”’ proposition. 

are “‘right.”’ 


Conditions—prices and tert 


If you’re “‘from Missouri,’ re looking for you. 
And—you can’t write us too soon. 
Do it NOW. Addr 


The Writerpress-Lettergraph Co. 


295 Broadway New York City 








We are beginning to advertise generally (see any issue of “‘System’’) and 
need agents to help us turn inquiries into orders. 


NOTE 
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ducted, which made his net total 202 words BAUER RECEIVES LOVING CUP. 

per minute, that being the present record in Ralph S. Bauer of Lynn, Mass has 

France. Now suppose one of his competi been for some time president 

tors would have used a sentence with but of trade of that city, recently 

twenty words in the line (and a number of that position, and his retirement 

| them did) and yet have written the same occasion for an expression f est n 
number of strokes. We would have writ the part of his fellow members ird 
| ten just as fast as the winner, but still he This took the form of the presentat t 
would be, behind something like thirty-one \lr. Bauer of a handsome silve1 | 
words in the minute We all know that along with a testimonial of appr 
some long words are easier to write than his valuable public services wl Id 
some short ones, and where the matter is have turned the head of a less l al 
memorized as in this contest the only right anced man than Mr. Bauer Pr ntation 
way to count up the total would be by the of the cup was made at a special ting 
| number of strokes, or else have all the con and dinner of the board held at \ i ut 
| testants write the same sentencs a month ago Mr. Bauer. alt! iken 
During my tour, which covered a period by surprise, responded to th t 
| of twenty months, visiting all the leading happily 

cities of the different countries, giving dem Ralph Bauer is probably as 

onstrations in the important schools, as as any commercial stationer f t ist 
| well as in a great many manufacturing He is alwavs on hand at convent ind 
| plants, I found the American manufactured is one f the most useful mem] the 
| typewriter far in the lead England, Scot national organization He is a 
land, Belgium and France are using almost believes thoroughly in the pris 
exclusively American makes Germany is that organization. and who. whil ¢ 
the only toreign country where they manu his regular business as a com! 1 sta 
| facture typewriters to any extent but even tioner. alwavs remembers his 
| there American typewriters are much in citizen and takes full part in tl 
| advance of their own products \merican his municipalitv. Probably the ity nn 
makes are sold at an increase of about 25 has no irre valuable citizen + S 


per cent over our prices and they are also 


N t E - t much higher in price than the foreign man 

0 an xperimen | ufactured machines, yet the business man 

; ay : | prefers the American typewriter to any RIGHTS AFTER EXPIRATION OF 
but a practical stamp athxer of other, for he knows he ts getting the latest COPYRIGHT. 


simple construction, the un- improvements and the best quality for his Some light is thrown on a 


eee | rights after the expiration of 


qualified superiority of which J | 
has earned for it the title of the | 
| 
| 


Best Hand 
S fi | noted the announcement of a_ business tains, if the manufacturer or p 
tamp Af ixer | sl ield March 24th to 29th lu | 


= —— patent protection by the findings the 
MORE ABOUT PHILADELPHIA BUSI- aa : G. & C. Me Pay Co. ¥8. 5 
(198 F, 369 U. S. C. ¢ ) Her set 


NESS SHOW. 


Readers of Office Appliances have already 


forth that though the spe 


afforded by the Federal law n 


j; Show to be he 1m used a name ot “apt descript 
| sive, at the First Regiment Armory, Broad and exclusively that it has be 
On the Market and Callowhil streets, Philadelphia. Fred A ally indicative of his product, | the 
| Demarest. president and general manager right to continue the use of sucl | 
. the International Corporation, which is to be protected against unfa 
VALUABLE FEATURES managing the show, states that Philadelphia But “the right to protection agains 
ee A yee perfect. manufacturers and manutacturers’ repre competition Is incidental only to at t 
LIGHTEST IN WEIGHT sentatives desire to have a show in Phila ing business, and there can be 1 
i — delphia at least once a year Che manage of such right except as there 
Because it stamps letters and packages. ment of the show has arranged for a type the business and good will thr: c 
ey tty | adjusted parts. writer and adding machine contest, and has sales or damage to the reputatior the 
"east Geen moving parts. decided upon the tollowing goods.” 
"Becsuce it can maintain a speed of 100 per Professional contest Profits can be recovered by t 
acmmmamenen [ri-state contest, comprising the states plainant in such a case, Says the t nly 
Bon ig nein phe emma of Pennsylvania, New Jersey and Delaware on the ground of loss of sales But Ly 
7 th thy - Bg ak. stamp. prize to be competed for and won three be presul ed that the simulation - ne 
same and prevented complainant's.” 7 t 
E want successful general agents to voes further and declares that i1 t is 
represent us in territory still open School contest, covering the same dis- 4 ' 
Wish atede men only that possess requi- trict impossible to determine menage ; _— 
site experience and capital to operate Phe tant two contests will be. ones to alleged simulation did actually n 
agency. Big money will be made by men = ‘ ; ; sales. nevertheless an accounting t t ts 
of ability who succeed in securing an amateurs They have arranged, also, to may be required.—From Printer 
agency. Give full details as to references give to each contestant making an average Nee 10. 1913 
and past experience in first letter. of a certain number of words per minute, + —_— 
: the number to be decided upon by the com 
Standard Stamp Affixer Co. mittee in charge, a trophy of some kind Note In the case referred t 
SOMERVILLE, MASS. that will be their certificate as an expert counting was required and settlement was 
typist made 
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CONFERENCE ON SCIENTIFIC MAN- 
piece Do You Know 


On March 14th and 15th, at the Hotel 


Sherman in ‘hicago, the Weste Eco ° . ° ° ° . . . 

Sores city, will holla comprehensive | What inlaid linoleum is? It is a sort of linoleum mosaic in 

ee ee ’ | which the colors, forming the patterns, go right through to the back. 
le § ety Ww yresent a s conterence 

a thorough discussion on the modern ideals | The patterns are not printed on the surface but are inlaid. 

of organization, efficiency and_ scientifi ‘ 

management The leading advocates of They can t wear off. 

the movement will present the fundamental 

features of their plans, after which oppor s 9 e e 

tunities will be given for posacemga’ gard W ild Ss Parquet Inlaid Linoleum 

rogation and _ criticisn apers wi V¢ 


read on important subjects by a large num- | js the highest type of the best quality inlaid linoleum. It looks just like hard 
ber ot experienced ¢ hciency engineers, in R é 

-indine M. L. Cooke. Director of Public | Wood floors, costs less, and is easily kept fresh and clean with soap and water. 
Works at Philadelphia; Horace Godfrey, | There is nothing nicer or more economical for offices, showrooms, stores, etc. It 


Chief of the Bureau of Gas of Philadelphia; a ise] : : 
is noiseless, sanitary, remarkably long wearing, 













F. W. Taylor, author of “The Principles 

of Scientific Management,” and “Shop and never needs refinishing or “doing over” 
Management”; S. E. Thompson, a leading like wood floors. 

authority on time study; William B. Wil 

son. chairman of the committee on labor Sold by most furniture, house furnishing and 


department stores. You can be sure of the 


use of Representatives of Wasl right kind by the trade mark on the back. 


Ingtol C., and others 
folder “‘L” showing the 26 patterns in colors will be mailed 
on request. 




















NEW COMPANY PREPARES FOR 
BUSINESS. JOSEPH WILD&( 
In the last issue of Office Appliances the : 
organization of the Fielding-Behrend Sta WHOLESALE DISTRIBUTORS 
tione! Company, incorporated, of New 366-370 FIFTH AVE. - - - NEW YORK 
York City. was mentioned. Those inter BOSTON CHICAGO 
ested tl new company are L H. Field | 
ing, Albert Behrend and E. C. McKean 
The rst and last named gentlemen were | 
for years ith the Tower Manufacturing | 
and N ty Company, while Mr Behrend | 
has | long experience in selling ‘notions | 
al s te he stationers of the | 
U nite States \monge the concerns that 
the 1 ynpany will represent are the 
Empit it Glass Company, Flemington 
N. \ ( Fry Cut Glass Company, 
Rochest Pa Van Bergh Silver Plate | Thi 7 h Sh C h 
Company, Rochester, N. 3.1.6. Bi, Pessine | is 1s the ow Uase the 
Westiiel Mass.. manufacturers of brass 
€ e 
oe : laid with wood; Longaker-Pren- | B St ] t ll 
tice | ny, Philadelphia, makers of en- | ig ores are hs a ng— 
gra embossed stationery; Baumann hed p 
vor} Is, toilet sets, ete dial nal iL. oe heal ri | stores of all classes which have 
I | that the company hopes to have | recently remodeled. 
its full k of stationery in such shape | ath aati! This 
as t able to fill orders by March 15th 
The iny has secured the basement and | Konitfalesman, 
rst floor at 526 Broadway, where it will | a 
ral jobbing business, as well as | Show Case (No. 49) is our AIll- 
importit ind exporting Glass frameless construction. 
Joints are cemented together 


and are so strong that the case 
may be lifted by the projecting 


DOUKHOBORS USE UNDERWOODS. 
edges of the top plate. 





Phe ember number of Office Appli- | 

ances noted the fact that the Doukhobors | It has been chosen by the big 

ef Sacieanid .d a Burroughs B stores because it is really beau- 

wer - anada used a DU iful, it lends itself better to prominent play, and the elevation from the floor gives free 

keeping Machine. E. R. Demaray, Man rculation to the air in the store, and the floor can be kept clean all around it. 

ager of the United Typewriter Company at Ask for Catalog " full d f this and other high-grade Show Cases. 

Saskat alls attention to the fact that MA N DETROIT. 

the principal town of the Doukhobors 1s 

Veregin and that these people are using | Detroit Show Case Co. 








two Underwood typewriters in addition to | 5 gag Wess Best St., Detroit, Mich. 


hs Bookkeeping Machine 
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Vertical 
Letter File 


grade file in price only. 


A commercial 
Without an equal considering material, 


irance. 


construction, price and appea 


World Famous 


Wabash Junior 


List price complete 


$20.40 


Big discount to dealers 





Itlustrating Letter Size 


FEATURES 


Capacity 20,000 papers. 

Oil soaked side extension slides. 

Fibre rollers under slides. 

Removable non-slip follower in each drawer. 
Newest shade of light golden oak finish. 
Oxidized copper hardware of special design 
Quarter-sawed oak fronts. 

Interchangeable all oak drawers. 


EXTRA FEATURES 


Sanitary sectional leg base. 

Full eight frictionless roller bearings. 
Solid brass hardware. 

Automatic locking device. 


IMPORTANT 


These files are sectional altho they do not look it 
The third file in an outfit costs you only $18.50, 
How can we do it?——write us. 


OTHER SIZES 


for cards, documents, legal blanks, 


Cap, and 
electros, etc 
Also made in 


n\ 


birch-mahog 
Manufactured by 


The Largest Manufacturers of Quality Filing 
Cabinets and Supplies 


Wabash 


Est. 1883 
WABASH, INDIANA 


Special Proposition for Exclusive Dealers 














MERIT MOVES ANOTHER MAN UP 





G. F 


Watt Map 
oF ELLIoTT-FISHER 


COMPAN 


PRESIDENT 


|e 








HE gentleman whose photograph we 
are pleased to show as the frontis- 
of Office \pph- 
yf “Ohio’s illustrious sons” 
The old 


doing worth 


piece of this issue 


ances is another « 
who has made good. motto of 
“Whatever worth doing 
well” has, as is always, the case, G. 


F. Watt move onward and upward in the 


1s 


is 


made 


business world. 


It is the old, old story ot “He who is 
careful over a few things shall be made 
master over many,” told in a modern way 
How George Watt, the barefooted school 


boy in his native town of Springfield, Ohio, 
was careful over the little things in playing 


ball and later was made captain of the 
team. How he was careful of the little 
things given him to do as an apprentice 
in his father’s print shop and was made 
foreman of the crew which printed the 
Springfield Republic, when he was only 
seventeen years old. How, because of a 
reputation for being careful over little 
things, at the age of twenty-one he was 


called to Chicago to master the many things 
the big printing and publishing 
of P. F. Pettibone & Co 
the attention of Baker-Vawter 
by that 
business 


of estab- 


lishment 
attracting 
Company, he 
company a position 
in the early days of its career, and joined 


How, 
was offered now big 
in its office 
them first as superintendent, then as sales 
manager and finally as vice-president 

The remarkable success of Baker-Vawter 
Company is history, and much of that suc- 
to the efforts 
remarkable business of Mr 

He company 
from 1893 until to 
New York to the directorship of 
Elliott-Fisher Company, of he 
made vice-president and general manager 


was due indefatigable 


cess 
and ability 
Watt this 


remained with 


1907, when he went 


join 


which was 


His first work after joining Elliott- 
Fisher Company was to visit all of the 
branch offices of the company in America 
and Europe and, after his return, in the 
latter part of 1907, he recommended to the 
directors the transfer of the general office 
to Harrisburg. This was effected in the 


spring of 1908, and since then the business 


of the company has grown by leaps and 


bounds until Elliott-Fisher Company is to- 


day well and favorably known the world 
over as makers of Elliott-Fisher Book 
Recording, Billing, Writing, Adding Ma- 


chines, and of Elliott-Fisher, the Bookkeep- 
Machine The latter was placed on 


ing 


Ww ¢ 


as 


er! 


t 


the market about two years 
ot the most remarkable labo: 
ever offered the business 

On November 18th last, 
been noted in Office Applia 
was broken for a new mod 
factory building in order to 
mand for Elliott-Fisher produ 

The fact that at the annual 
the stockholders and director 
pany in January Mr. Watt 
to the presidency of Elliott 
pany, is evidence that, as in hi 
Mr. Watt continues to make & 
been made master over many 


liott-Fisher Company 


is a large 


sne 


ing organization, whose present 

facilities are taxed to the utme 
Since locating in Harrisburg 

purchased from Senator J. Do ( 

the ground at the corner of Riverside 

and Forster street, on which he 

Elphinstone Apartments, admitted 

finest edifice of the kind in Harris 

in which he resides. Mr. Watt 

a part of Harrisburg life, for he 


in the city and its progress, 


not 


have 


selected 


else 


Harrisburg 


places that were presented to 
location for the general office 
Fisher Company. He is a membe 
Harrisburg Club, a charter met 
Colonial Club and belongs to 
neers’ Society of Pennsylvania 
\s to Mr. Watt’s capabilities ( 
ing may be quoted from a promine 
ufacturer 
It doubtful if any ma k “ 
few s ich about improved business 
M Wa He has devised and s 
syst nd of such a wonderful va 
to analyze quickly almost 
it its him and quickly sugges 
lies I! is the possessor ft a ‘ 
“ s s t retain everything w 
t He believes in hon 
\ man should learn to detect 
that gleam of light which flashes 
his mind from within, more than th: 
of the firmament of bards and sag 
he dismisses without notice his 
because it is his Tomorrow S 
will say with masterly good sens¢ 
we have thought and felt all the 
we shall be forced to take with s 
own opinion from another.’ 





1 
elleves 


tr 


¢ 


would 


many 








Ma? ; 


BIG DISPLAY OF 


‘es that are welcome 


LOOSE LEAF 
DEVICES. 

J. K. Gill Company of Portland, 

February 12th, 

held what 


i 
the week of 
ie week following, 
an “Educational 
They had 


vhat they claimed to be the 


ices at their store. 


hipment of loose leaf devices and 


ting supplies ever sent to a Pacifi 


vherefore they held the “dem 


exhibit” t icquaint their cus 
the various items of this ship 
sent to their friends special 
kets to “Gill’s Exhibit of 
Accounting Sup 
icket entitling the bearer to 
rms particularly 


his business, and an expert's 


e styles devices necessary 
ements, together with a total 
cost of installation. It is 


hat the use of the ticket for 
mentioned above does not 


bearer under any responsibility 


It is a clever idea from th« 


frequently come 


iever i1qaeas 


TYPE OF RAILROAD OFFICE. 


st \lilwaukee Road that made the 
real reformation in behalt 
ght traveler by advertising 


Berths.” 
istomed to sleep bow 
experienced the novelty 


1 17 
nis trame full 


length without 
bbing his toe, while 
was able to turn over either 
r backwards without blocking 
Then 


ty in being able to sit 


the center of the car. 
take notice, without a sudden im 
the upper berth 
has the road made certain de- 
to the traveler, 
office 


new branch recently 


Cincinnati they have introduced 
1 unusual layout that has elicited fa- 
nment from all those who have 
ss, instead of being transacted over 


is negotiated around a generous 


le to which you are invited to 
hair built on similar lines 


he prospective purchaser in as 
i ide as possible by look 
physical comforts before he 


ences his journey is certainly 


liminary to the sale of trans 


( fice elegantly fitted up, 

id other equipment having been 
he Globe-Wernicke Company 
uur January issue a reprodu 


was shown on page 8&2 
nent was by mistake credited 


icago instead of the Cincinnati 


sweetens the next 


Exhibit” of 
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Example 1 Note for $950 
todav, due in 98 days, bearing 43 | 
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clerk. 


Investigate the Meilicke 


Send for our descriptive booklet ‘‘Automatic Calculation 


of Time and Interest.’’ 


Calculator Co. 


Peoples Gas Bldg. 
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> CHICAGO, U.S. A. 
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Example 2. 
to pay $285 at 5 per cent November 


discount it today at 43 
Meilicke time, 28 seconds. 





Turn the Wheel and Read Your Answers 


Large Banks and Small Ones, 
Wholesalers, etc., are installing them 


It wouldn't take you long to decide what to do with a clerk 
that continually wasted time and brain energy paid for by your 
company. Methods that are losing you time and money should 
receive the same summary treatment that you would accord a 


81 
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What Is Your Best Time | 
On These Problems? 


John Roberts agrees 


note dated January 8th; you 
per cent. 


Four Machines in One 


The Meilicke is a composite 
of four devices. A time Com- 
putor, Holiday Detector, Matu- 
rity Finder and Interest Calcu- 
lator. 

Yet it operates as one ma- 
chine—not four. Four distinct 
problems in one automatic 
movement. 

A problem once solved correct- 
ly should not need to be solved 


again. 
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Meilicke Calculator Co., 
Peoples Gas Bldg., Chicago, IIl. 


Gentlemen —I am interested in reading 
your new book. Please send me a copy with 
the understanding that this request imposes 
no obligation on me. 
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| FREE | 
DELIVERY |. 


of Recovered Platens 


TRANSPORTATION 


paid both ways on platens pro- 
vided they are stript of old rub- 
ber when sent for recovering 


PARCEL POST 
provides us with an oppor- 
tunity to improve our service 
to the dealer. We announce 
that we will take your cores 
and return them recovered 
without any transportation ex- 
pense to you. 


QUALITY IN PLATENS 


is the first consideration with 
us. We continue to furnish at 
50c the best platen on the 
market. We have not changed 
our price and consequently no 
need to lessen our quality. 


SOME MANUFACTURERS 


recover platens with rubber the 
cost of which has been lessened 
by adulteration. These platens 
have been priced accordingly. 


OUR REPUTATION 


is of such value to us that we 
cannot afford to take such 
chances on quality. 


PROMPT SERVICE GUARANTEED 





THORP & MARTIN CO. 


Parts, Platens, 
Tools and Supplies 
Factory, BOSTON, U.S. A. 











CANVAS BOUND 


B00 KS OUR SPECIALTY 


Manifold Delivery and Bill of Lading Books 
at Bottom Prices. 





WRITE FOR SAMPLES. STATE QUANTITY. 


B. Loewenbach & Sons Co. 
Milwaukee, Wis. 





OFFICE APPLIANCES 


| TYPEWRITER MAN HEADS STENO- Sweeney, manager; 


TYPE SALES. 

Old typewriter men will be interested in 
the fact that R. M. Gano, one of the well 
known typewriter salesmen and_ branch 
managers of the country, is now the gen 
eral sales manager of the Universal Steno 
type Company at Owensboro, Kentucky 


Mr. Gano is a native of Missouri City. 











RICHARD M. GANO. 


Missouri, where he was born in 1865 
When a child his parents moved to Chi- 
cago, where he received his grammar 
school, high school and preparatory educa- 
tion, after which he entered business in 
that city. His first employment was with 
Marshall Field & Co., where he passed in 
a few years through various positions and 
finally accepted an important position with 
\ S Barnes & Co., school book publishers 
Later on he became manager of the New 
York office of the Werner Company and 
the Werner School Book Company He 
finally entered the typewriter field, taking 
a position with the Monarch Typewriter 


Company’s Chicago office about nine years 
ago, where his ability immediately won 
him an important place in the organizatior 
f that company Later on Mr. Gano re 
signed his position with the Monarch | 
pany, and became superintendent 

ies of the Royal Typewriter ( 

vl pos n he se ed witl l 
cess \bout three years ag he vas ide 
eneral superintendent for the Noiseles 
[Typewriter Company, from which positi 
he came to the Universal Stenotype | 


pany as general sales manager 

The organization of the Stenotype Com 
thorough and well manned. I[t includes the 
following: General sales manager, R. M 
Gano; assistant sales manager, C. V 
Hohenstein; advertising department, F. L 
Bond, manager; school department, J. L 


pany is, by the way, very complete and 





I eld depart 


the special direction of the sales 


instruction department, B. T. Bry 
McFarland, assistant 
M I el 


ager, ( ( 
magazine, the Stenotypist, 


editor, A. L. Chambers, business 


mailing department, Miss | 
ger; service and supply depart 
Greer manager 
The Universal Stenotype | 
present issuing through its sal 
ment three publications, tw r 
p blisl ly, namely | 
veekly ed by the assis 
igzer goes to the 
nections ompany; the 
s the Stenotype Cauldron, edit« I 
Bryan, whicl is circulate: 


teachers stenotypy in 
schools. The third publication 
typist, a magazine which is s1 
by stenotype students generall 
others who are interested in 


of the system 


H. BROOKS CROSBY GOES ABROAD. 
Typewriter men will read wit! t st 

that H. Brooks Crosby, manag: 

Typewriter Parts Department 

& Martin Company, Boston, exp 
Europe at an early date. Mr. Crosby ha 





H. BROOKS CROSBY 
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[There are not many men in the type 
writer industry who have so extensive a 
knowledge of all makes of typewriters as 
that possessed by Mr. Crosby, who unde1 
stands not only the possibilities of the ma 


chines from a standpoint of work and serv 
ice, but Iso know their mechanical 
principles, and the actual construction of 
the machines themselves. Mr. Crosby’s in 
formation on this subject is really remark 
able wher ( ynsider that there are about 
forty makes of machines covered by the 
Thorp & Martin Company, with probably 


50,000 diff parts in the construction of 


s 


these machines. All these details are prop 
erly connected and catalogued, and pretty 
nearly everything is filed away in Mr. Cros 
by’s brain; ‘however, it is put into tangibl 
shape for reference in catalogue form, not 


tongues of se\ 


only in English, but in tl 
eral different countries 

The Thorp & Martin Company make a 
business of supplying typewriter parts for 
all makes of machines, and the amount of 
classified, accurate and exact information 
which Mr. Crosby possesses, or can lay his 
hands on at a moment’s notice, is enor- 
mous Only typewriter men can _ under- 
stand how great is the detail in the actual 
supervision of the work necessary to main 
tain and handle a stock of parts for all 
typewriters 

The development of the Thorp & Martin 
Company’s service has been the particular 
pride of Mr. Crosby. A few years ago they 
opened their London branch to look after 
the business in that territory and eliminate 
vexatious delays in deliveries. Since then 
various branches in different parts of the 
world have been added, until today their 
list of branch offices covers practically the 
whole world 

Many dealers abroad overlook the bene- 
fit a side line of accessories and parts 
means in addition to a regular typewriter 
business. The co-operation of such a firm 
as the Thorp & Martin Company, with the 
facilities at their disposal, means a very 
profitable connection to live dealers the 


world over 


GLOBE REGISTER SALES GROW. 


The Globe Register Company, Cincinnati, 


Ohi reports a steadily increasing busi- 
ness. During 1912 this concern practically 
doubled its factory floor space and was 
compelled to work double shifts of men 
ten months of the year in order to take 
care of the orders for Globe Registers 
Secretary nd General Manager B. M 
Boyd states that the 1912 sales showed 
nearly forty per cent increase over thi 
sales of 1911, and naturally he is delighted 
vit] ditions 

1 | 11, it luncheon given 

he [1] is Manufacturers’ Association, 
Charles M. Pepper of the Department r 
State spok n the influence of the Pan 
ima Canal in South American affairs \ 
resume of this address will be given in an 
rly is 





the machine you use has a NARROW BEARING TYPEBAR—and most 
machines have them—it cannot stand the hard wear and tear. Narrow bearings 
mean that sooner or later the machine will get out of alignment and do poor work. 


The Victor Typewriter 





has the sole rights on its wide-bearing typebar. The bearings are One Inch apart and 
give the machine a clean, fast, true stroke and a light touch; no guides or slots to 
hinder free action. The Victor Touch Delights the Operators. 

The Perfect Typebar is only one of the Many exclusive VICTOR features. You 
should see the new Variable Line-spacer, the Ribbon Guide that makes the ribbon last 
twice as long, etc. Enterprising business men and dealers should get in touch with 


‘All That's Best In A Writing Machine.’ 


VICTOR TYPEWRITER COMPANY 


812 Greenwich Street NEW YORK, N. Y. 


European Headquarters: International Building, Kingsway. London, W. C. 








Your Manufacturing Problems Simplified 








g We will take your article, develop and improve it, design and make the tools 
nd special n nery for its manufacture. We will produce it for you tm our 
factory, or design and make a complete equipment of jigs, fixtures, dies, etc., 

for its production in your own factor) 

go | department peopled 300 expert designers and tool makers. 

q Consult us regardins ir proposition. Our advice will be valuable to you. 








The Taft-Peirce Mfg. Co,. “wos: Woonsocket, R. I. 


NEW YORK, 165 Broadway DETROIT, 1311 Majestic Bldg. 
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When selecting a staple ar- 


ticle which you intend to han- 
dle extreme care must be ex- 
ercised to secure goods that 
will satisfy your customers. 
The article should be subjected 
to inspection and criticism as 
strict as you would use in buy- 


ing a house. 


INDELIBA 


RIBBONS 
and 
CARBONS 


are made to stand such tests. 
We welcome opportunities to 
demonstrate the merits of 
Indeliba quality. 

Indeliba Hard Finish Car- 
bor. Paper is made for partic- 
ular trade. It is a favorite 
with progressive business men. 

Indetiba Bichrome and Tri- 
chrome Ribbons are made in 
all standard colors, and for 
every make of machine. 

Indeliba goods run true to 
their respective grade. The 
colors are clear. All materials 
used measure up to a stand- 
ard above the ordinary. 

Write us for samples and 
prices. Put our goods to the 


vest. 


Indeliba Mfg. Co. 


Rochester, N. Y. 














A FINE REVIEW NUMBER. 

The Oakland (Cal.) Tribune got out a 
splendid annual review number in January 
last. The number was done in magazine 
form, and contained many interesting fea- 
tures. It wrote up the City of Oakland 
very thoroughly, and illustrated its many 
beautiful features with fine half-tone views, 
panoramic and otherwise. The principal 
citizens were also given a chance to say 
interesting things about the year. In con- 
nection with these articles we note the por- 
traits of some very fine looking gentlemen, 
indicating that California is good for the 
looks as well as good for other things. 

One of the articles in the annual review 
number which interests the trade is a write- 
up of what is said to be the only exclusive 
commercial stationery store in the City of 
Oakland. In connection with this write-up 
the story is related of how the house 
started. In 1905 Edgar H. Barber bought 
a little news stand at Broadway and San 
Pablo avenue. Here he prospered until the 
landlord decided to put up a larger building 
and the news counter, which had grown 
into a stationery store, had to find other 
quarters, which it did in the same block 
on Broadway. Here it remained a few 
months, then removed into a better store 
at 26 San Pablo. In May, 1912, the business 
was incorporated and more capital added 
At the beginning of the present year, seven 
years from the day business was started, 
the Edgar H. Barber Company vacated its 
San Pablo store and moved back to Broad- 
way into the large store formerly occupied 
by the Girard Piano Company. The new 
store contains a total of 5,800 square feet. 
Service with a big S is the cardinal prin- 
ciple of this company’s business policy. The 
personnel of the company consists of Ed- 
gar H. Barber, president; Ben F. Edwards, 


vice-president, and Ernest W. Stenberg, 


chief floor salesman. 





FOLLETT ESTATE WOUND UP. 

The New York Times of February 11th 
states that in the matter of the estate of 
Wilbur Irving Follett the only offer that 
the appraisers were able to get for the Fol- 
lett Time Recording Clock Company was 
$15,000 in promissory notes. It is stated 
that by affidavits attached to the appraisals 
of Mr. Follett’s estate, which was filed in 
the State Controller’s office on February 
10th, the Follett Time Clock 
Company was formed with a capital of 


Recording 


$300,000, all of the stock being made out 
to the inventor in exchange for his patent 


rights. In addition to this, he obtained two 


loans totaling $35,000 from his father-in- 
law, Samuel Streit of Newark, who de- 
manded no security other, he said, than 
the hope that he would succeed in business 
Mr. Follett, who died on February 28th, 
1908, was the inventor of the Follett Time 
Recording Clock. It appears from the ap- 
praisers report that the business of the 
Follett Time 
was not successful. It is stated that the 


Recording Clock Company 


estate was declared insolvent 


BREEDENS TAKE NEW STORE. 

The cut here shown is a picture of the 
new store of the Breeden Offi Supply 
Company at 152 Main street, Salt Lake 
City, Utah. This building is right in the 
middle of the best part of Main street, and 
the company regards itself as very fortunate 
in having secured SO choice a location, be 
cause everybody passing from the east, 
south and west must go by the windows 
of the Breeden Supply Company as it 1s 
now located. The company took its new 
location about two months ago, this fact 


having been already noted in previous 


\ppliances, and the stort 


sues ot Othce 
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NEW STORE OF THE BREEDEN OFFICE 
SUPPLY CO. AT SALT LAKE. 


has been fixed up in splendid shape and 
in excellent taste. R. M. Breeden states 
that business has almost doubled sinc: 
they took their new location, and they are 
experiencing such a rush of transient 
ness and retail trade that they have 
it necessary to employ five additional pe: 
ple to handle it 

Mr. Breeden says that he finds w 
displays to be the most effective 
of selling goods \s the picture shows 
the new store offers plenty of opportunity 
for good window exhibits Che company 
finds that there is such a demand for fancy 
lines of stationery that they are gradually 


including 


correspondence stationery, leather goods 


taking on a stock of such goods, 


etc., not forgetting ordinary stationery 
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lines, such as steel pens, pocket knives, et ° ° ° 

iced M1 Sead nn ila vont s that Something entirely new. A sectional 

his view may be a little premature, he says | ° 

that he finds that the highest rent, provid. | Lransfer Case—“pull-out’’ style — built of 

ing the store is properly placed, is in the | P 

pail the cheapest rest. $6 gay |STEEL. Superior to wood because more 


SOUTHERN FIRM GETS BIG CON- | durable, can’t burn or warp. Roller bearings 


TRACTS. | 
The Fielder & Allen Company of At-| prevent drawers from binding or sticking. 


lanta, Ga., is installing steel furnitiure in | 





The Sectional Idea 


the general offices of the Southern Railway | 
on Pennsylvania avenue, Washington, | 
D. C. The contracts for this work have 


been awarded to the Fielder & Allen Com- 

pany, since they received a large contract 

last December to furnish the Southern Vv za 
Railway’s new office building in Atlanta | 


with steel equipment. The latter contract, 
Sectional Steel Transfer Cases 


which amounted to about $50,000, has about 


been con ple ted 
Ivan E. Allen, secretary and treasurer of 
eae , thea pera ‘4 poem | ILL last a business lifetime without The large number of advance orders al- 
of systematizing large offices, getting up | falling apart. Drawers pull out on rol- ready booked indicates that this transfer case 
layouts of equipment and of labor and | ler bearings and never stick. A novel “‘inter- 18 just what the trade has been waiting for. 
time saving devices and has been very suc | lock” prevents sections from tipping forward An especially desirable feature is that the 
es = oe line — | when loaded top drawer is open. cases can be shipped knocked down in half- 
ii Cael Ot Cumbia ae tin, | Ki seis alt iis ae ie dozen lots or more, if so ordered. This re- 
| y arawer duces price and saves freight and storage 


nando county, Florida, advertised recently : : 
sections as needed form a complete cabinet. room 


Each drawer holds about 5,000 papers, filed Every office supply dealer should have at 
vertically. Rods or compressors furnished Jeast a sample stack of four letter-size sec- 
at 50c each, extra per drawer, if wanted for tions with a top and base for display. Send 


1 | 
| 
| 

competition, the contract was awarded to | current filing. 75c per drawer, extra, if both us your order today and we will ship promptly 
| 


for bids for furnishing complete, steel and 
wood, the handsome courthouse that is 
being completed for the county at Titus. 
ville, Fla., the county seat. After lively 


the Fielder & Allen Company, Atlanta, Ga aia 

This company recently has furnished a P : from our large stock. 
number of Florida county courthouses, 
Liberal Discounts to Dealers 


among them being the courthouse at De 
Land, Fort Pierce, Dade City, Ocala and 


3 ANNOUN 


INTERESTING ANNOUNCEMENT. 


St. Augustine 


PRICES 
Set-Up and Knocked-Down 








The miscellaneous items of the Yaw- Sty Styl UEDA | rice Set Ritesh A. 
> et e917 7 — 0 | 
manote line have been sold by the Yawman set up| &.d. o up per } doz. 
yk Er anufacturing C any to > Al : ei 
& Erbe Manuf a turing ( >mp ny tc the 100 Base, Letter-size $1 00 
vah Bushnell Company of Philadelphia, but 101 Base, Cap-size 1 00 
“oy tT) ha Ses tained " 102 lop, Letter-size | 50 
the “Y and E” people have retained such 103 Top, Cap-size 50 
ae ae eee ee te ac { 104 110 Drawer Section, Letter-size 3 25 $18 00 
items of those Yawmanote products as ft 106 | 112 Drawer Section, Cap-size | 350 19 50 
in the stock “Y and E”’ filing cabinet draw- 105 111 ransfer Box, Letter-size 2 25 12 75 
10 113 Transfer Box, Cap-size 2 50 14 25 








ers, and will limit Yawmanote products 
here _— : to such items , : Prices are f .o.b. Jamestown, N. Y. 

The Yawman & Erbe Manufacturing 
Company claims that Yawmanote is an ex- 
clusive “Y and E” fiber material made from 


Mail Coupon for Catalog 


Art Metal Construction Co. 


Jamestown, N. Y. 


a secret formula resulting from years of 
experience. It is a very tough, strong, dur 
able product By the limiting of the line 
to sizes that fit standard “Y and E” cabinet Agencies in All Large Cities 
drawers, the company is better able than 
ever to handle the demand for Yawmanote 


Originators and Largest Makers of Metal Furniture 











goods aden 
cia a OA2 
canes : ; Art Metal Construction Co., 
Take a tip from the office clip, my son 4 LettereSize ecetatnin ee 
’ all P . ° 

F a : — boc _ pane ‘ —— Sections with | Please send information about transfer cases. 

or it sticks like glue, and it gets there, too, : 

Whoever may think it naught. Top and Base | IGG osc icasscincneddaube enneanenee seated acters 
And the boss will ruffle and rage, maybe, 

And the office force go dip, MOGI o.oo cociviersescteeesess asso wham ee age 
And the steno. flare and tear her hair— . 

For the loss of that pesky clip! | Mail Coupon <a Paden edeatimithtote ee ; ca 
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Nicholas. In fact, they quite got the best 


BUSINESS MEN OF DICKENS cia ee dae heed oe 6 see 








bringing the best out of him They are 
still doing business all over the world, and 
one of their staff is that Uncommercia 


Traveler, whose house, Humatr 

represented today by all good salesmen 
Did Wickfield Deserve Failure? 

Wickfield might be described as a Cheery 


ble whose good fairy lost track of him 


SoME O.tp FAMILIAR Faces WHICH ARE 
Quite AT HOME IN THE TWENTIETH 
CENTURY. By W. HERBERT BLAKE. 





but only for a few pages. It must be ad- 
mitted that Dickens hardly treated this 


character fairly. By a kind of evil legerd¢ 





main he is made to shrink and dwindle un 





a der the foul radiance of the enchanter, 
5 oug Nickens < ra S rei iman-gallet hang o s . , 
T first tnought, Dickens and t ide in hi great hi man-gallery ing on thi _ Ad) bis tconbles—end a Gee aovel 
seem as remote as the poles. “To wal Here is Alired Jingle—between might never have been if he had onl) 
busines onl” Sz E lashes—reforme ¢ iInerable . : ay ’ 
busines., then!” Sam Weller was da he reformed, too, by the invulnerable § ,1-6n one on himself—the trouble of at 
fond of exclanuning to the amiable Pick- kindness of Pickwick, the man he had tending to business 
wick, but they succeeded in getting about wronged. Here, too, is Micawber, the ex- Ves <a tenis tiie ie ioe =e 
evervwhere else, including prison and a_ pectant, and Crummles, the magnetic—per- Jarndyce, Bu ae did ‘ts heet % sake en 
< 1d »US SS l Ss Ss O W OT 
voung ladies’ seminary Yet it cannot be haps, alsu, Mantalini and, after a fashion,  gyery inch of hi kin, despite t East 
: \ 1¢ T ~ Skin, S é 
denied that vuth had the not infrequent Harold Skimpole. All venture and all lose. Wind But for the Chancery Court |] 
xu ) « 4 i i 
talent of gettunge things done which we gen In fact, the harder they lose, the better might have been Dickens’ best we s 
erally call executive ability And their cre their author seems to like them. He never sure of a real executive ead B plitalne 
ator’s dealings with his publishers, not to crooked the knee ti successful brigandage He micht even have been as busy as Cadd\ 
mention his capably drawn will. reveal the perhaps because he could not bring him- lellyby. which God forbid 
same natura: knack self to believe it successful A Fr 
aa ; : ' ; Talking about the law brings us to Mr 
There was one type of business man—we It may be observed, also, that Dickens a ; , ; ; : 
. : ‘ a ol Perker—of Gray’s Inn the invariabl \ 
ad better say one type of inhuman being— real villains—it sometimes seems as if he 
; ; : ; ‘ eye : snug sort of a man, with restles yes, a 
whom Dickens hated with a whole heart invented the word—from Pecksniff and , , ' ' ; 
P > " ° < co y] ead and a decorous \ Va©ri eart 
Even the gnost of Marley sprouted on a Gashford down to Jonas Chuzzlewit and ; se 
: ‘ 7 . : = \ good law yer I Food trien a cood 
knocker Hard, cold, relentless as Nine- Fagin (four splendidly variant types) are BOE ‘ ; 1 hj 
‘ . ° 2 msiness man, [ort ne always coil ted 11S 
teenth Cemury logic, walked Ebenezer never business men Chubby .Mr. Guppy : ; ; . 
#3 gy : , cae ot : ' ' fees, you will remember In fact, Dickens 
Scrooge and bristle-haired, knob-pated in “Bleak House”—who might in time grow tal Te 
" = om k es vvers area musiness met i n the 
Thomas Giadgrind, “the Man of Facts into a Cheeryble Brother s much nearer : : 
pees ; ; ; : Pe , s é firm of Dodson & Fogg, at your service 
The Jatters fondness for “figures,” to be his notion of the man of trade For Dick- 
: ; , , ia i : i see d Let us not forget honest, tin scrubby 
sure. scarce:y outdid Dickens’ own, in a_ ens’ villainy is always 100 per cent pure, so be | “- 
° . . , 1 , voled Snagsby, the law stations nd 1S 
different way, for he cannot resist describ- to speak. It is in the man rather than his ! 7. sri : . 
, «“ . , unwilling contribution to the breaking of a 
ine that ba:id algebraic dome as “the crust environment However much he _ hated ;' ' ” 
" . , lead k, or that other man of business 
plum pu He was kind even to his some cruel phases of commercial custom, a | : M : 
’ , ’ and of mystery, r Grewgious vnom 
monsters he was too much a man of the world, and Dicl ; 
. ; . JYickens own last summons for le t 
ut not. chat, with rare exceptions like at bottom too sound a moral philosopher, to "OM ; Fd ; 
: , 46 ” SOlV t puzzle ot win ri Some 
Ralph Nicktebv. smug Mr. Honevthunder, lay at the door of “business” the crimes of is ' oe 3 ' ; 
' : . ’ . , Sa a eae a : “Pe : where bout the inns ot court and the 
pitiable ola Anthony Chuzzlewit and that the individua lontague Tigg is no more : sad gs 
, ° ; . - . , ’ abandot launts of Stationery Hal ey 
lark visiou of Murdstone & Grinby the a type of commercial success, in Dickens * 1 lj ] 
1 _ - . iT sti soremnty making the I or! 
portrait or his own boyish pangs in the mind, than Steerforth is of romance or Sir ; Was 
tec] * leg . TY trade, vou may be sure Never far off is 
blackit ractory), Dickens always insists John Chester of the diplomat Their suc- : ; 
. X . 47] taEE Mr. Jarvis Lorry, he of Tel k 
on 1 rmimg this type of merchant. Some-_ cess, such as it 1s and while it lasts, is an 1 
: ; j TY] and the O° 1 eg it wi } 
times it as delayed till the last chapter incident of their character Their charac- , : 
” + i 
. ‘ ‘ ° . itt ) 
More ften it happens amidships of the ter is not the accident of their success. It 
plot nd we get a chance to see the is just as unfair, for example, to take Krook The Catholicity of Dickens. 
transformed rascal in action as a down- or Joshua Smallweed as Dickens’ idea of For Dickens’ characters have this pe- 
right good rellow \ whopping dream does the business man as to imagine he re- culiarity among modern creatur the 
the business for Scrooge \ daughter’s garded all clergymen in the image of the’ fancy. that vou mav meet them anv time 
mathematical misery and a son's defalcation steaming Stiggins or the Reverend Mel- of day or night. Down on the street some- 
rescue Gradgrind from the multiplication chisedech Howler. There still remain a where today Sidney Carton lounges. and 
table It takes regular bankruptcy to bring Rizh for every Fagin and a Crisparkle for hard by neighboring doorway Bet the 
Dombey round, but round he comes, right every Chadband street-walker, ogles him, unheeding. Sairey 
as a rivet, before the last plank is nailed And that brings us naturally to the busi- Gamp fares forth at nightfall. and nks 
home and “Finis” settles over the mellow ness men after Dickens’ own heart. and scowls he sees her pass. Rogue Ride 
scene \nd the reader cannot help feeling ifter all, they are a host. We have chosen hood waits by the sullen stream for Bradley 
sure thev are all better business men, as seven as distinctive tvpes Ferever first, Hleadstone while Death imp rtial aits 
well as saner citizens, than before they of course, advance the Brothers Cheeryble for botl Little Oliver still looks in at 
served their amazing apprenticeships to irm in arm, one in soul and spirit, Charles strange windows, and finds stranger friends 
life vith the dimpled double-chin and no par within And Mr. Pickwick and Sar ire 
Pirates on the Business Seas. ticular waist and Ned with no particular ever setting out on their merry travels— 
A .second class of Dickens’ money waist but the same dimpled double chin taking the road that knows no care on the 
makers we may call the adventurers in busi- The Cheerybles made men as well as calico trail that never ends 
ness, whom, indeed, we have always with But the Cheerybles also made money. They The dream envelops and supersedes the 


sut-and-out scoundrels made good with the world as well as with real. because it has become real to all of us 
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THE BINDER 
WITH THE 
DOUBLE-GRIP 
LOCK 








ERE’S anew member of the De Luxe family which ought 


to be immensely popular with dealer and consumer alike. 


> sense of the word, and has so many ad- ©% 


It’s a finished product in every 


y 


vantages over any other device of its kind that we’ve christened it the— 


You'll get the idea of the double- 

grip lock if you'll study the little 
sketch at the bottom of the page. It’s so simple and 
so good that it seems odd no one ever thought of it before. 
Grips both sides of the posts and the harder you pull upward 
the tighter it locks It’s so simple and so strong it can never 
get out of order 


When your customer com- 

plains that the ordinary six 

inch posts are too high and wants a binder with two, 
three or four inch posts, you don’t have to order a special from 
the factory or send out to have a machinist cut the posts off 
Ihe DeLuxe Post Binder is fitted with interchangeable post 
base thimbles, and you can change the post length while your 
customer waits, by merely screwing out the six inch posts and 

inserting the length required. 


You’ll like the new serrated but- 
ton lock, and so will your cus- 


tomers. It looks better and fits the thumb better 
than the smooth, round top button. The double-grip locks 
are snapped into place with but a slight touch of the button, 
and they stay in place until the button releases them. 


We couldn’t put better materials 
and workmanship into De Luxe 
Post Binders if we were binding them to sell at 
twice the price. ‘he covers are heavy, slate colored Talassee Ry 
duck over No. 15 binders board. The corners are rounded 
and covered with red leather. 


No one need have any 
fear of breaking the 


This 


is the 

never These splendid features in De Luxe Post Binders don’t add a cent 
failing to their cost. The stock sizes range in price from ninety cents 
Double- to a dollar twenty five. Carried in stock in twelve sizes. 
Grip Write to-day for a sample and test it out. 





There is no need of carrying two 

stocks of De Luxe Post Binders 

in order to provide for your trade which demands 
a binder with 3-16 inch sectional posts. ‘The thread- 
ing in the De Luxe base thimbles interchanges with the 
threading of our 3-16 inch sectional posts, enabling 
you to change from solid to sectional posts in a jiffy 


Made by the 


The 
principle 


is right. 


posts in the De Luxe Post Binder, even tho 
it isstacked full of sheets and thrown half-way across 
the room The base thimbles afford a strong rein- 
forcement for the posts which are of Bessemer Steel. 

If a post or section is accidently bent or broken, it can 

be quickly replaced at slight expense. 


EF Send 
this 
Coupon 





C.S.& R.B.Co. 
Chicago, III. 

You may send an 8%x11 

DeLuxe Post Binder, post 

paid, subject to inspection 

and return if we do not find 


| oose | eaf it all that you claim. 


Devices 


Makers of 


C. S. & R. B. CO. 


Chicago & New York 
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The Star Endlocks are already the most popular sec- 
tional post binders on the market, and deservedly so, 
because they have stood up to every test for the past 
ten years. 

The Star Toplock will be made in the same sizes 
and styles of binding as the Endlock and will also have 
the rubber end cushions under the canvas and leather 
to prolong the life of the binding. 


Doyle, Peerless and Star 
Sectional Post Binders are 
made in 288 popular stock 
sizes in all grades of bind- 
ing. You can find what 
you want in these stock 
lists—why pay an extra price 
for specials. 


The Double-Grip Lock 


The locking mechanism in Doyle, Peerless and Star 
Toplocks is similar in principle to that used in De Luxe 
Post Binders illustrated on the reverse side of this folder. 
It is, of course, much stronger and is unconditionally 
guaranteed to stand up under any test. 


When you have a particular customer who com- 
plains of the weight, the bulk and the difficulty of get- 
ting into a current binder, and wants astrong, quick 
acting sectional post binder for current use, show 
him the Doyle Toplock, the acme of perfection in 
sectional post binders. It costs more than ordi- 
nary binders, but it is worth more. The rubber 
bumpers protect the desk, the metal hinges give 
added strength, and the double-grip button-lock is 








The Doyle, Peerless and Star Toplocks 


F this great line of Toplocks 
does not revolutionize the sectional 
post binder business it will be 

because the users of such binders are 
blind to convenience. ‘The fast moving, modern 
office has no time for key-locked binders. The 
demand for something better in a strong, quick- 
acting toplock binder is on the increase. This 
demand is met toa nicety by the Doyle, Peerless 
and Star Toplocks. 


Our long experience in making sectional post bin- 
ders has taught us that the only kind of post section 
that won't rust is one built of solid brass. Time may 
produce a means of treating s/ee/ sections so they will 
not rust, thus enabling the manufacturer to cut the 
cost of post sections in two—until this result is attained, 
be on the safe side and order sectional post binders 


with brass sections. 





Four Grades of Binding 


Two with metal hinges, two 
without—Aluminum Ends 


You never saw a more 
attractive sectional post 
binder than this new Peer- 
less Toplock with aluminum ends. It is a binder 
built for long hard service, and only the best material 
and workmanship goes into it. At that it’s not a high 
priced binder; in fact you'll find the Peerless list much 
lower than many lists for binders of inferior grade. 
The Peerless in Grades 1 and 2, with the improved 
metal hinge, will build trade for you. 
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DOYLE TOPLOCK 
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a convenience that makes for quick sales. 


This strong combination of Toplock Binders is to be a part of the popular De Luxe Line of Loose Leaf 
They will be ready for delivery about April 15th, and will displace the toplock binders with 
winged nut now shown in the De Luxe Catalog. 


Devices. 
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The very men and women of the great = 
family rise all around us. The lines of plot, 
the bounds of chapter and of novel, fade 
and blend. Quilp and Sikes, blithe Barna- Th D ] . re re d 
~ ? a ‘J 
be and Tinw Tin, Madame thelaieeend GM € Dealer's Len Commandments 
Weller art ll in the same volume, and 
+ tr , a0; - . » rT. r <TT ‘ . ry. * y » TTS SAI Y 
clas} gruous but strangely gracious CREDIT MAN SUMS UP THE LAW OF SUCCESSFUL 
hands across its pages. For the Dombeys — rr 
age é ' ‘ RETAILING. 
and the Boffins of Dickens’ business world, 
like the Nancys and the Prigs not so very 
far bel them, after all, are seen as hu- RE ninety-nine out of every hundred failures unavoidable? asks 
man beings on the quest of the ancient hu- A F. L. Schull of the Portland (Ore.) Flouring Mill Company, in 
+ - i i > 2 > ) ie Te . ss “42 : *. > : Pt ‘ 
man hope of joy and peace. They are men | _ the Bulletin of the National Association of Credit Men, discussing 
é sain taanal what he believes to be a popular fallacy. Eighty-two per cent of the 
ani yvomen envgaged 1 a certs Ss Ss, . : . 
eats oe 26 ee Ee failures of 1910 were attributed by the Bradstreet Company to the short- 
| + } ™ ‘ » P , . . . . 
good ar 1, rather than the mere prod- comings of the failing firms. Lack of capital is chargeable with 34 per 
ucts of that business, for better or for cent; incompetence, with 27 per cent; fraud, 11 per cent, and inexperi- 
“* | > a =) 
worse. You will remember that Heep was ! ence, 4 per cent 
. as lang after a hawea Ff > - 
a ae ifter you have forgotten that , r ‘ 
he + rns = ¢ocetl thn diltints, | { It is not the volume of business that pays, continues the article, but the 
ae Was Perera eee een ee ae number of times the stock is turned over. One practical man says that 
ing teet f Carker and the patriotism of | it is better for a man who has $5,000 to invest to bury $2,500 of it and 
Meagles while you forget the book and do business on the other $2,500, rather than to invest $5,000 in stock, 
chapter. For here. as ever, Dickens was half of which remains dead on his shelves. When the affairs of the 
ee td of the T eis Lia iia iis ordinary failure are brought to light it is found that he has been deal- 
sin PERE SWERTIESS VOR ENED | ing with somewhere between twenty and fifty different jobbers. 
of his vn, in that he saw and wrote of | 
man as man, and not as a mechanism or a { Limit your purchases to a few houses, and select those for ‘ieir integrity. 
wind-driven atom From our children and In the case of most failures there is an entire absence ot anything that 
their children he will still collect his royal could be called a competent set of books. The merchant actually does 
: : not know how far he is in debt. Many utterly fail to figure costs, or 
1¢8 a a ; *Tatio | 
t ro . profits, or running expenses 
BIXBY TO LEAVE GRAND RAPIDS. { Do not overbuy. Do only as much business as you can and pay bills 
Citizens of Grand Rapids, Michigan, re- | promptly. Every merchant knowing what his available capital is should 
ee T SR re eg he er figure his store and personal expenses, which are always cash, and then 
sine Koay ve eS = ™ deduct these from the cash which he knows he has or will receive 
moval Charles M. Bixby, manager of the within the time when bills will become due, say thirty or sixty days. 
Bixby Office Supply Company. On account | The difference will represent the amount of goods that he can buy and 
ak iti ndition of Mrs. Bixby’s health he | pay for. Keep a careful record of all purchases made and dates upon 
Sa a om dented dean alee ome Ss which the bills will fall due. Limit the purchases absolutely to the 
Pee oF ee a ee 7 estimated amount available for paying bills from month to month. If . \ 
longer [1 in the climate of Michigan. Mr the business exceeds the estimate orders by mail can be forwarded. 
ind Mrs. Bixby will therefore seek.a drier Many a merchant cannot withstand liberal or unlimited credit, and 
climat will probably locate som« will put in his store a much larger stock than is necessary. It nat- 
i ten ale iad urally follows that in order to move the goods he will put on his books 
sas sighs a large number of accounts which he will never collect in full. 
' ill be succeeded as manager 
of tl Office Supply Company by { Take all discounts that you are entitled to, but be sure that you are en- 
Will ine, who is well known to peo titled to them. It does not help a man’s credit to demand and take 
ne ity In 1905 Mr. Hine left | ash discounts after the discount period has passed. 
Gra! s and located i = ‘ran , 
¥ apis Masel sie Frat { Hire a bookkeeper, and save your strength for management. See that 
is earthquake followed the next | he separates expenses from expenditures, so that the increase and de- 
yeat viped out his business com- | crease can be carefully watched. Charge interest on capital employed 
pletel he following year he moved to | as if it were loaned out, charge salaries for yourself, partners and mem- 
I _ aoe tived théce. I bers of your family employed, charge rent for buildings owned and 
et: reagan ns as used by the firm, and also depreciation on carried-over stock. 
tra I Southern California for a Los | 
Angel itionery house. About ten years | { Carry enough insurance, and be sure you understand your policies. 
: ; 
agi ne formed the Edwards-Hine } : F 
Printi: RE ORRR aaads gil tae { Make accurate reports to the regular commercial agencies, but do not 
SS Oe eee ee | think it necessary to give reports to everyone who asks for them. 
eel 1 ded by the Tisch-Hine Com 
{ Keep a clean, well arranged store. That means that the goods will be 
ness of the Bixby Office Supply | moved from time to time to keep them clean, and you will avoid an ac- 
FRA a iy cumulation of dead stock. It is surprising what quantities of goods 
ea vee can be shoved in behind regular stock, and absolutely forgotten. 
nds of salesmen are making $1,500, . Do as much cash business as possible. The tendency of the age is toward 
S$? 500 or 83.000a vear. the majority of whom the limiting of credit by the retailer it hirty days should be the limit. 
uld-be doing double and trio! \ny consumer who asks for and receives longer time, will overbuy, 
Bets CO Ee and, by the same token, under-pay. Do not be afraid to stop an ac- 
thei e of business were it not for count when it is getting behind. The loss had better be small than 
the 1 | handicap of straight salary. The | great 
} 
$1,5 adapts himself and family to 'D . tai 
. aa unjust claims. 
his I He acquires habits of effort | o not make J - 
1 ' 1 | . 
that ng him that much. And eventually | { Live within your means. 
he he can’t make more. The phil- | 
Os e matter is that unconsciously | { The suggestions en phasized in bold type above might well be —S 
: : ae a ‘ i irc] :oc de : mandme - = ” x. am 
a pans thinking about the business he | I isine Man . Pen Commandments. They will bear an even wider 
; 1udience than the National Association of Credit Men. 
hen he found how much he had | 
get rder to hold his job—Edwin | 
Ha ( \ tising and Selling. | [Layee —— 
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CONDUCTING THE SALES CONVENTION 





A Few VITAL SUGGESTIONS AS TO How 
OnE BiG CONCERN Does THis WorRK. 








Not until comparatively recent years 
have conventions of salesmen been a rec- 
ognized means for instilling fire and en 
ergy into a sales campaign. For a great 
many years a man’s own self-interest was 
supposed to furnish sufficient steam to 
drive him forward, but it has been found 
that while a man may have all the steam 
necessary he cannot, unaided, direct his en- 
ergies always in the most intelligent way 
His view is self-described, and no matter 
how experienced he may be he can never 
encompass in one lifetime alone, all the 
experience which there may be in the art 
of selling goods. The sales convention, 
therefore, fulfills the primary purpose of 
enabling the salesmen to get together and 
swap plans, suggestions and experiences 
under the direction of some supremely 
able commander who has the theory and 
practice of selling at the end of his tongue. 
The salesmen’s convention, too, is a mag- 
it sets the right currents in 





netizing force 
motion, and sends out at its close the dif- 
ferent units of the organization full of a 
profound determination to make good in 
a bigger way than ever before. 

One of the best examples of good re- 
sults from sales conventions is furnished 
by the experience of the Oliver Type- 
writer Company, whose last sales conven- 
tion was held during the final week in De- 
cember. The history of Oliver conventions 
goes back some fourteen or fifteen years; 
the first one was held in January, 1898, and 
fifteen people were present. Every year 
since then the company has held an an- 
nual convention of salesmen and branch 
managers. The largest attendance was in 
1902, when 715 men were present at one 
time. This number was found to be so un- 
wieldy that the plan was changed so that 
the attendance since then has been reduced 
to a more easily handled number of peo- 
ple. An Oliver convention today, if it were 
held on the same basis as that of 1902, 
would bring an attendance of about 3,000 
people—a number far too large to be han- 
dled conveniently at any one time. 

These Oliver conventions are the real 
thing—they mean something to each in- 
dividual who is privileged to attend them 
Salesmen and branch managers are called 
in at a definite date, and are expected to 
be present. Some of these come 5,000 miles 
to attend the meeting at ten o'clock in 


the morning of a given day, and nobody is 
ever late. At the first tap of the gavel the 
door is locked and the roll is called, and 


nobody gets in after that until the next 
session is called. 

The presiding officer of the Oliver con- 
vention is the president of the Oliver 
Typewriter Company, Mr. Williams. The 
conventions, as a whole, are in charge of 
vice president and assistant general man- 
ager, Ricord Gradwell, than whom prob- 
ably there is no better sales general and 
inspirer of men in the entire typewriter 
industry. The objects of a salesmen’s con- 
vention have been very forcefully stated by 
President Williams, and we quote extracts 


from his address before the last confer- 
ence of managers. 


Extracts From Address by President Williams Before 
the Conference of Managers. 


It is my desire to impress upon this body of men a 
few thoughts which are necessary to our well-being and 
to our future success. It has been well said, ‘‘birds of 
a feather flock together,’’ and that ‘‘a man is known 
by the company he keeps." We, in this service, occupy 
not only a trusteeship for others’ funds, for the safe- 
guarding of property piaced in our hands and for the 
reputation of the corporation of which we are a part, 
but we are responsible, because of our positions, for the 
reputation and good name of those who are associated 
with us in business. 

. . . 

The world holds an employer responsible for the acts 
of his agents. 

We may rail as much as we please against the 
injustice of a customer who blames the Oliver Type 
writer Company for some foolish, individual act of some 
unsophisticated salesman, but we must all allow that 
any one and every one is justified in judging the Oliver 
Typewriter Company by the character, deportment and 
business acumen of its managers. 

You, severally, represent the Oliver Typewriter Com 
pany in your respective fields; and, within the degree 
of your authority—which the public magnifies—bind 
your company and all your fellow managers to every 
commitment you may make and every act you may 
perform 

This thought is applicable not only to affairs of 
magnitude and import, but it reaches the insignificant 
trifles of everyday life. 

The customer who enters one of our branch offices 
and notes lack of discipline, courtesy and attention, 
want of cleanliness, or anything which is distasteful to 
the eye or mind, is subconsciously justified, in his own 
opinion, in concluding that all other Oliver offices are 
conducted in like manner. 


That which I desire to convey is the definite im 
pression that the result of our own failings in any 
direction is not visited solely upon ourselves, but that 
in every such case others, in whom we are presumably 
personally interested, are invariably compelled to suffer 

Our individuality, as such, in a way, is lost; for, 
being a part of a whole, whether justified or not, that 
whole is affected by that which we do or say 

The manager who displays favoritism in the treat 
ment of the men under his authority brings about 
dissatisfaction and lack of harmony in his office: but 
the unfortunate result does not stop at this point: the 
men concerned therein naturally and properly conclude 
that other offices in our service are administered in the 
same manner, and that the general management is ac 
countable for such a condition and approves of it. 

The manager who does not live within his means, 
who incurs obligations to others—financial or otherwise 

gives the impression to those with whom he deals 
that his is not an isolated case, but that this is Oliver 
practice; and the good name and reputation of the 
Oliver Typewriter Company are injured, just as they 





would be if the company as a whole failed to pay its 
debts 

If you will look around at the world as e, you 
will find that comparatively few individuals ibove 
the mediocre 

If you will look around at the army f n wh 
have been connected with the Oliver serv 


see that the same natural law applies, a1 
paratively few rise above a mediocre | 


This does not mean that in the world at ge t 
are not positions of importance and afflue t be 
obtained; as a matter of fact, they ar i ible 
the trouble is, men do not develop in suff t 1m 
bers to fill them. 

. * * 

Our company is possessed of an enviable re In 
the trade it enjoys a reputation second t Its 
good-will is represented by nearly half a n n users 
of its product Its credit is unimpaired Its Ww ] 


accepted as being as good as its bond I 
tions of its activities are great. 
Its future is dependent upon its expans t 
ening of the scope of its activities at home f 5 
the enlargement of its foreign trade 
Its vast field of endeavor is handled by 


Picture to yourselves what the Olive rypew 
Company could accomplish if it could but ible ts 
controlling force, and if, as a consequet the best 
results now obtained in certain sections w g ral 
throughout our land, and you can easi et how 
anxious we are to obtain help of the prope ind 
how foolish is the individual who utters t t ight 
that this company and this trade do not ff 


portunity for big men to accomplish big things 
. > al 


The door is open, as it always has beet 


of strength and power and force, to drink their fill of 
hope and ambition; and then there will be mu eft 
undone. 

Such men must know men They must ’ the 
power of developing their associates. The 0 have 
or acquire the power of leadership They must be 
patient under restraint and tolerant of others pinions 
They must love honor and fair dealing for honor’s sake 
They must know what teamwork means and ng 
to make sacrifice hits. 

To say that the world’s activities do ff is 
great opportunity to the ambitious man tod they 
did in the time of our forefathers is absu Pro} 
tionately, they are far greater, and the rewa f real 
success are manifestly larger. 

. . . 

There are three factors absolutely necessa to make 
& success in any business—certainly one l our 
own 


A satisfactory product, 

A market 

Capable men 

That our product is satisfactory, we all 
Our markef is unlimited It is not « 





particular class or condition, to any parti 
tory or country It is found wherever nguage is 
known. 

The development of our business and t 
its magnitude depend entirely upon the met I sing 
the organization—their development and the t g 

> * > 

Upon you, gentlemen, largely rests the futu Ss 
of this company 

There are those in our service today who t 
tling children when our company was orga 

The material in the way of men whi y now 
bring into the service will represent the i acter of 
our organization in the time to come If it is faulty 
and unable to bear the strain which is put pon it, 
our interests will suffer accordingly If it jual to 
the demands made of it. our future is assure 

Your responsibility is, therefore, great et your op 
portunities for doing good to your fellow-m: vell 
as for accomplishment of moment, are envial 

I go into this question at length for the rs that 
the evidence would seem to indicate that iratively 
few men realize really what their opportunities 
opportunities in the way of self-development por 


tunities to help other men 
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VIEWS TAKEN AT THE OLIVER 
TYPEWRITER’S COMPANY'S FAC- 
TORY AT WOODSTOCK, ILL., DUR- 
ING A RECENT BRANCH MAN- 
/ AGERS’ CONVENTION—Top Picture 
(left to right)—Treasurer Smith and \= 
Assistant Superintendent Young. Cen- 
/ ter— Manager Eberhard of Kansas 
City, Mo. Right Hand Picture—Man- 
ager Killen of Seattle and President 
Williams. Middie Row (left)—Snap- 
shooting the snapshooters. Center— 
Manager Mann of Boston “holding up” 
Manager Geissinger of St. Louis. Right 
/ Hand—On the way to the Factory. 
y/ Bottom Row (left) —‘‘King” John 
f Whitworth of Woodstock, Superin- 
tendent of the Oliver Factory. Center 
—Group of Managers at the Factory 
Gate. Right Hand—Manager Carmen 

of Cincinnati and his Vest. 
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‘‘Pelouze”’ 
Postal 
Scales 





Mail and Exp... 16 ibs.’ 
Commercial.... 12 Ibs. 
Mb tiebectenses 4 lbs. 


THE STATIONER OF TODAY 











are scientifically made. 
act weight in ounces, also cost in cents on 
all classes of mail matter. 


Banks and large business houses use 


‘‘Pelouze’’ Scales 


because of their ac- 


and durability 


«“PELOUZE”’ 


and Sundays. 


are ready sellers, 
All the best dealers 


today for catalog. 


PELOUZE MANUFACTURING CO. 
232-242 E. Ouro STREET 
CHICAGO 
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SOLE MAKERS OF THE ROYALIBRANDS 
CENTURY BOND LINES—AMERICAN 
LINES—TUXEDO LINES AND FAST 
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MAIL LINES OF 


THE LARGEST & HOST GOMPLETE 
LINES IN THE WORLD. 


200 WILLIAM STREET, 


WESTERN OFFICE-209 SOUTH STATE ST. CHICAGO 
WALTER W. FURLONG—GENERAL MANAGER 








PROGRESS MARKED BY DE- 
2E FROM OLp Ways 


ART 





VOTE.—It has been suggest 


modern stationer should put in 
nie velties oy a l k inds l ks eli 


has even been advised to add sheet musi 


11 this 18 harking i 1¢ kward 


lercwal stationer s ust jetting 


many years since the legend, 


Book Seller and Stationer,” ap- 


peared above a door in some principal 


big city. If the name wasn't 


was something else But the 
Book Seller and Stationer” was apparently 
the stars in their courses—as 
much a part of the established order as the 
ringing of the school bell at half-past eight 
blessed morning except Saturdays 


Who ever heard a first bell 


any other time than half-past eight? Who 
ever lined up and filed in with a lot of other 
any time but two minutes to 


And who ever heard of a 


book seller who wasn't a stationer, or of a 
who didn't sell books and have 
rows of dusty volumes on dark 


were never disturbed? No- 


sure ever thought of anything 


Perhaps the advertising pages of the 
Weekly Bugle, or whatever it 
happened to be, contained a card in light 
f with a crinkly border around it 
that “Smith sells books, sta- 


novelties, etc., etc.”” Always 


advertisement would be com- 


plete without that, because it was so broad 


and vet withal so discreet, 


commit one to anything 


original stationer doubtless sold only 
paper to write upon—and quill 
with which to write. Quite 

shop became the irena where 

\ were dis S( 1 here 

p perha Ss KS I S d. 

Ok fore St l S ey 

and tor many years main- 

until book-selling itself became a 
ialized calling and the demands 
stationer’s shelf room crowded out 


work on history, philosophy 


tavor ot something that met 


insistent demand 
line stationer sold about every- 
couldn't be got of the grocer, 


merchant or the dryg 


Even music and musical instruments 


new invention took its proper 





é ills } 

d as unger 
mad é ke hav me w 
) } vilere § pea /lé 
Li ” lern sta ner has é 
of the portable kind were not the 
range ot his activities. For maz many 
years he supplied all the children with 
their school accessories, and < ld almost 


trace the rising and risen generations from 
birth to final dissolution in the records of 
their stationery purchases 

"Twas the stationer who had before him 
the seven ages of man, from the infant in 
his nurse’s arms to the lean and slippered 


pantaloon. He supplied the means to her 
ald the glad tidings of approaching wed 
dings; he furnished the family Bible of the 


newly wedded pair, with its imposing bind- 
ing, its brass clasps and its illuminated re 
ord pages for the faithful registration of the 


births and deaths; it was he who set up and 


printed the tiny announcements of the com 
ing of the most wonderful babies; from his 
stock came the child’s first doll. and 1 lit- 
tle later he supplied the slates and t books 
tor the first steps in school, re ng the 
subsequent progress up to Virgil hen 
‘Arms and the man I[ sing” was set t " 
different measure on cream tint ellun 

hand laid. Thus the cyel t | gan 


again its round, and for ea 


Way the Surviving statione! 


propriate record 
In tl se days lower St i 
v-p ind Fanny Ellsle 
mit known t Broadv 
{ —iwmout to He ww eT S 
be« evident to discert 


round the corner of discovery 4 
wes it elegraph and 
( 11S persons 

luMma! \ ( 

o9 

le more na wir ) 
in ying machine were 

te expression of utter insat 


ige when the Keeley mot 
followers by the hundreds 
New Needs ew New ppettannies. 


But it is needless to pursue the irse of 
he thousand and one inventions wl fol- 
»wed in the wake of the typewriter. Each 


r 


1 é 
pid A 





1. need for it aross ich one found a field 
in the tremendously ex iding business of 
the th stomers ready to take 

¥ u device ld save time and les 
sen i] And with it all, the business of 
the tationer expanded He sold moré 
| + unt; he ruled more paper 
he prt ded stock for the loose leaf books 
to w h he had after much persuasion be 

| cK rt; he did more printing; he 
small devices of in 


as fot to sell more typ 


iter paper, more pencils, more carbons 

he a pewriter ribbons for which he 
ni hich filled him with w 

der. and finally the myriad of new devices 

necessary part of his stock 

wade t the sl elling things H« 
pact rl e who insisted 

the ol ays finally retired or went the 
wall, ar new generation sprang up 

ge! 1 1 ( ille hemselves comme! 

ial stationers and who cast out the heavy 

tomes on the top shelves, put electric lig 

n \ s, displayed loose-leaf ledg« 

filing ets, ant ( plies camiecil 

ind proclaimed to the world their ability 


to supply “everything for the office.” 


The ne stationer holds fast to his print 
ing shop, to his le pocket books—usu 
lly s fancy papers, his ledger papers, 
his pens and his pencils, his rubber bands, 
eras ind the 5,000 or so other items that 
form what is known as the “staple” station- 
ery s not forgetting the fountain pens, 
wl h ( 1 comparatively recent develop- 
ment as far as the really considerable sales 
are 1 

v he sells vastly more—so much 


more than the staples that if the new office 
inventions of the last forty years were 
wipe two-thirds of the stationers 
ould be wiped out along with them And 
é ck, s nportant in its influ- 
( e profit side of the ledger, marks 
the stationer’s evolution from 
the old ways into the new What the sta 
handles is the clear wheat as 
nearl s experiel an determine it, and 
S N1¢ I rw 
\ i to resunice ¢ 
ha disca 
)] ind " 1 ] 
pable é 
s v now-a-days 
Ss ers ery att! 
‘ nal 
¢ pend P 
the l 
irnerin t 
le ks at 
vhi 
c e the ' 
ng tl emonstration 
latest t from Br wav-or even the 


i! n itermé¢ Not even the nerves 


lesman 


rie sa 


en he had reaches 
nt 1 demonstration t 
met e should be interrupté 
-ains f Everybody’s Doing 
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Office Man’s Work-Bench 


up from small fractional sections—put to- 
gether in any combination you wish. 
( t Thus you can"plan a desk to exactly fit 
your own particular needs—exactly suited 
eir tool to your special requirements. 
Send for our chart of the parts for B-M 
on 1d = “Desks with Brains 
Over 8000 different combinations are 
Ist possible. 
of Send for the chart and you will see how 


this is. 


u spend at Write us to-day 


If you would like a copy of our new 
book—“Filing Systems’’—ask for it when 
send for the “Desk with Brains’ 
Address 


S¢ 4 you 


nart. 


Browne-Morse Company 


103 McKinney Avenue 


In principal cities, dealers act as our ‘Exclusive Agents, 


Some good territory is, as yet, 


ity 


re 


=) 
we) 
i 

Wh houldn’t you 1 wo 
exactly suited to your need 

Surel your time 1 l iabl 
of carpenters and machinist 
have work-benches for keeping 
nana. 

So—if the loo j , 
economical) for skilled me 
isn’t it just {as sensible for 
time is worth more perhay 
many such mechanics? 

How much of your life d 
your desk? 

WI! shouldn't it thet 
convenient desk brains hav 

| l¢ B M ih K WIT! ST 
82-84 Fulton Street, New York 
109 N. Frederick Street, Baltim 
432-436 Broadway, Milwaukee 

- ’ 
r 
i 
é 


61 Post 


" Muskegon, Michigan 
Branches 


707 Arch Street, Philadelphia 
Cor. 11th and F Streets, Washington 
Street, San Francisco 12 N. Broadway, St. Louis 


Export Distributors 
108 Greenwich St., New York City 


unoccupied in this way. 
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HUNT'S FLEXIBLE STEEL RULER 






“sora 





It Rules 
theWorld 


Over 
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HUNT RULER CO., BUFFALO, N. oe S. ye all joubers 
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The 


taphone 


Now then: 
in your territory. 


saving, expense-¢ 


Colu 


branches, on 


Fxclusive sel 


‘*Dictaphone 








oc 


the typewriter. 
we do not only mean a Dictaphone by 
the side of every typewriter, but also a 
Dictaphone by the side of every man 
who dictates letters. 


territory dictating letters every day. 
begin to get some 
“utting office appliance. 


Telephone or w 


MINNEAPOLIS - 422-424 Nicollet Ave 


Box 104, Tribune Building 


S. Pat. Office. 


Reg. U. 


time is coming—and is 


coming fast—when there will be Dic- 


service in every office using 
By Dictaphone service 


Estimate the number of typewriters doing active service 

Next estimate the number of business men in your 
Add these two items and you will 
idea of the enormous sales possibilities of this labor- 


mbia Graphophone Co., Sole Distributors 


Nearest Branch, or, better ye il] 


rite to our 


ATLANTA ---- 132 Peachtree Street NEW YORK --- - 89 ) Cham: vers Street 
BOSTON - - - - - - 174 Tremont Street PHILADELPHIA - 1109Che por Street 
CHICAGO - - - 101 N. Wabash Avenue PITTSBURG - - -; - - 101 Sixth Screat 
DALLAS ------- 1403 Main Street SAN FRANCISCO - - 334 Sutter Street 
DETROIT - - - - - - 54 Lafayette Blvd. ST.LOUIS - ----- 1008 Oiv » Street 


TORONTO, CAN, - - McKinnon Bidz 


And in all Large Cities. 


Write for catalogs and full particulars, and a complete list of all 


e of which may be nearer to you than any of the above, to 


TAE DICTAPAUNE 


(Registered) 


NEW YORK 


ling rights granted where we are not actively represented. 


Positions open in several of the large cities for high-grade office specialty salesmen. 


’? a free book for prospective dealers 


Dollars, 
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Now,’ trom the piano in the adjoining de 
partmi 

The ercial stationer has a wonderful 
opportunity The whole world 
alert and alive with the spirit of progress 
and fille ith the idea of maxim p 
duction with minimum time an fort, is 
before his study and investigatio1 
No industry is so inconsequential as 1 
merit nderstanding of its needs, for 
eve siness must preserve 
ind pe e necessary work of keeping 
ther most economical manner pos 
sibl 


the battlements of Big B 


ness. Even the stock yards have beet 

elize hardly a brick has beet is 
lod the walls. Jericho still stands 
Wit upulations of Big Business 
the stationer has little directly 

the machinery production and distribu- 
tion, ales and records and ac nts, is 
ot int nterest to him—interesting as 
study a interesting becausé 

tan g ngs power to appre 

rasp pportunities w st 
ut y hand 


PNEUMATIC RUBBER TYPEWRITER 
KEYS. 


The Imperial Manufacturing ( 
289 Washington street, Newark, 
entees and sole manufacturers of the Pr 
matic Cushion Keys for typewriters, clai 
that typewriting can be brought to a | 


wo 


pM Hitt — 
| nae 


Ss ee 


~ 
— 


Rud 


eS eeeneesnaeee & >” 
a ae” 


Aes 


ie 
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IMPERIAL PNEUMATIC RUBBER KEYS. 


the u 


degree efficiency by Si‘ St 
keys. They claim that the keys cost noth- 
ing, because the saving they effe soon 
pays for them This saving, they 

is due to the lessening of the shock f the 
operator's blow, tending to prevent the type 
from indenting the platen. There like 
wise less jar on the type bar bearings, thus 
assisting in preserving alignment 

letters \ iving is also claimed in ribbons 
and carbons, while it is stated that 

of the Pneumatic Cushion Keys produces 
increased speed, making possible more 

with | strain on the machine and 
the operator For the operatol 

these keys ake the work easier, p 

the slipping of fingers, prevent calloused 
fingers, broken nails, and, since 

no glat the keys, they produ 


strain on the eyes 


Cushion Keys ht over 


attached 


Pneumat 


ular keys, and are easily 


moved They are made of either white 


; 
a 





VJ 
black rubber Letters and characters are 
securely inlaid and cannot wear off. being 
guaranteed to wear as long as the kevs 
themselves The keys are guaranteed 
one y¢ i 

Further information regarding these keys 
will be furnished on request sent to the 


manutacturers at the address given above 
The Imperial Manufacturing Company in 
vites correspondence with dealers, for 
whom they have, they say, an extremely 


od proposition 


~ zz 


INTERESTING LINE OF TYPE- 
WRITER PAPERS. 

The Grier Typewriter Paper Company, 
1213 Arch street, Philadelphia, Pa., has 
prepared a useful sample book of its fine 
line of typewriter papers for the use of 
dealers, and requests those stationers who 
may be interested in the line to send for 
this book so that they may make their 
selections or compare the lines with others 
which they may handle 

The Grier Typewriter Paper Company is 
one of the pioneers in the business, and 
has always specialized in typewriter papers 
The company was organized fifteen or 
more years ago, and has built up a fine 
business and established an enviable pres 
tige in the trade. Its lines of typewriter 
papers are sold extensively through deal 
ers, and the business has increased through 
the years from small beginnings to a large 
and prosperous institution. The company 
is well-equipped to supply the demand for 
all features of its lines. Dealers who may 
wish to obtain information with regard 
to typewriter papers should secure the new 
Grier sample book and inspect the quality 
of the lines 


CELINA SPECIALTY COMPANY EN- 
LARGES PLANT. 


\lthough they are among the compara- 
tively recent entrants into the field of office 
furniture, the Celina Specialty Company, 
of Celina, Ohio, have already succeeded in 
creating a large demand for their steel 
and especially for the dif 


office furniture, 
typewriter cabinets, 


ferent styles of the 
numbers 40 and 41 

Inquiries and orders are coming in in 
large quantities, not only from the United 
States, but from all parts of Europe, South 
America, India, and even Australia. The 
company, therefore, looks forward to 
business during the present 
specialties for office use. To 
this business, the 


doing a large 
year on their 
take proper care of 
Celina Specialty Company has enlarged its 


factory Their export business is in the 
hands of competent people, who are push 
a commendable degree of 


ing it with 
energy and success 


\ny man who is sufficiently wrapj 


up in his work doesn’t mind the cold.” 
Exchange 
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Everywhere from America’s 


atest metropolis to the well founde ine 
reatest t lis to tl li founded businesses of 


ges . , : 
ais its smallest towns you will find St. Johns Tables. 


It’s the table that best meets the needs of strenuous 

business. It’s the table that looks like real money— 

yes, and makes you real money. You can always 
sell St. Johns and sell them twice as quick 
as ordinary tables. Try it and you'll see. 





Start in today by sending for our handsome 
new catalog. 


St. Johns Table Company (4 


Cadillac, Michigan 

















EYE SHADES 





If you haven’t our catalog, let us send 
you a copy showing the largest line of 
shades on 
the mar- 
ket. 





MANUFACTURED BY 
CHICAGO EYE SHIELD COMPANY 


134 South Clinton Street, CHICAGO, ILL. 
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WHAT SHALL WE DO WITH THE BOYS? 





EDITOR'S NOTE The 
What shall we 


to everyone 


the good wm Latin and Greek, 





hind the work he is called on to do 
without training, we 
right way he will be useful, without enc 
many 
at gets. 


Office Appliances have anything to offer, we 


HIS 


only i 


iS a question which arises not 


n the family of the office sup 
ply man, but in the 
It 


store and factory 


well is a question which must be 


as 


answered by every business man, by every 


man, in fact. Some of the boys finish their 
education as soon as the law allows—at 16 
years of age in some states; others, whose 


parents are wealthier, encourage their sons 


take 





to a course in college, with a pro 
fessional course later. The boy of 16, how 
ever, is the principal problem If he is 
born into the office appliances world and 
his tather keeps a store of that kind, he 
is taken down to the store and taught how 
to open up in the morning and close up at 
night His position is necessarily subor- 
dinate The salesmen employed are overt 
him, and they tell him that the broom is 
his best companion—that cleanliness, espe 
cially in a store, is next to godliness; that 
in short, he should better learn at first 
how to keep the store clean, as that will 
attract more customers than anything else 


Che boy sees the point and acquiesces, only 
] I | 


to be told by his father that the early 
mail must be attended to before anything 
else 

This is but one side of the boy’s life 
\t home in the evening the boy’s mother 
always interested in his progress, talks over 
the day's doings at the store and he tells 
her what happened. The mother lays be 
fore the father the two ways he has been 
treated at the store by the salesmen and by 
himself, and the father says that he will 
see to it that the boy has proper attention 
next day, and the matter is_ forthwith 
dropped Business confines him the next 
day at the store, and he contents himsel! 
with “let well enough alone,” so that his 
talk at home fails to become even a mem- 
ory. In time, without his father’s advice 
and direction, the boy becomes just an 
ordinary salesman, but if the father, in 
stead of forgetting to direct his son, had 
explained to him carefully next day just 


» do and why one thing should be 


what t 
done before another was taken up, the son 
behind the 


have 


would have seen drudgery of 


tasks and would been encour 


daily 


aged to examine into the reasons for doing 


following arti le by 
do with the 


edge as he is for food, but the knowledge must have some direct relation to useful pursuits 
lathe or to operate a mac hine that produc es one of the component parts of 


He ts a storehouse of 
have only ourselves to blame if the boys in our charge go wro 


puragement 


fathers have been able to interest thet SONS 1 
that is to say, how shall we interest the boy in 


J 
S/ 


By WaAsH. REEs. 





Vr 
The boy, psychologically, 


Ian , > od I, ; , 
Rees is one which opens 


boys 1s 


another 


and 


without 


/ he 


energy—a dynamo 


ug 

















up a 


achive, 


v7 


Curt 


but he catches instantly the spirit of the thing when he is 


macht 


attenti 


ho yw 


to get it in the wrong way 


the boy problem. His experience seems to indicate that the factory ts a better place for the boy than the 





hand must be engaged, and he must understand the reason why so that he may know himself what useful thing lies bi 


(0 Je Joremost LuLp rtance 
us, and as hungry for know 
He cannot, offhand, see 
d how to turn a shaft on a 
ne The boys mind and i 
n and instruction, wit) ! 
ust haz ée action lf he car jet if wu the 


Ur. Rees here 


he is just as likely presents tu 1ews Oo 
store. We have no doubt, however, tha 
n the work of a retail store. This is one of the things which deserve more discussion tha 
the store? We don’t know any better subject for discussion than this. If the readers of 
all be glad to publish any ideas which may come to us 
been set before him He learns how t 
keep the shop clean, and, bette still, why 
it must be kept clean, and he is encour 
aged to pick up odds and ends of informa 
tion from seeing the men at work before 
him. If he 1s first put in the machine root 
he becomes very proud of his first machin 
even if it is only a cross-cut saw, becauss 
it is his first machine—his ‘to take apart 
and his to keep clean It is his to fee 
all day with the material whi evel 
ually worked into office appliances of si 
kind In this work the mother is as n 
interested as the son Phe y keeps 
ind in time 1s promoted ti sawy¢ 
fre which position he generall 
ip to the planer, and then to the tenonin 
I ic] ne W hile at worl l ¢ ylaner | 
learns | w t take car¢ tne ( 
the irious machines emplo et 
iC \ From the planer ike 
( unet room where Iie {2 
fit the parts together Het rl t 
WASH. REES. relation of the machine worl 
piece From the cabinet root s take 
certain things a certain way In the _ nd ‘ the up-fitting department ani 
with his interest and curiosity aroused, he 1, a the veletions of olf thi - 
would at least have become a fair sales th. | ee ee ee 
man here the various its sh 
With two sets of instructions on the first shellacs. rubbing and oilit —— 
day, the boy was unable to distinguish o it all of which employments hi cena 
his own will what it would have been best miten at a Ghee Sane 4 shinw dk 
for him to do It should have been the partment he goes to the pa sa 
father's pleasure, as well as his duty, to nore the Euished goods ar sed be 
teach the boy the “reason why of the r put in burlap or excelsiot nd the 
things he was called upon to do, to make nish kept from harm. Here. a Pe <P 
a companion of him, to talk to him, not ype poxes ere seat to the ; sd 
is a child, but in a sensible way, under Hemsaad él 
standing that the boy could not possibly ugh all these processes sae 2 
know anything about the business until he kept himself interested beca a Aeteee 
had been taught to examine into the reason 44,44 he js learning how to cr ENS 
for the things that were don \ healthy and that every step in the | =: ‘saint 
boy is an individual full of curiosity, and more uscful knowledee { wl «anita 
f infinite possibilities. Once arouse that) 5. punory 
curiosity, and direct it into the right chan Wren tu ally graduates from the pa 
nels, and there is no limit to what the boy ae sane the to shed taonls ind his 
may achieve father is surprised when h¢ plies for 
The Boy in the Factory. journeyman’s wages, though in the meat 
Let us take the opposite side of this time he has often been raised as his ser\ 
story, and suppose the bov to be introduced ices became more valuable lis tathe 
into the factory at sixteen He is given now understands, through daily commun 
the broom, a task at which his father had cation, that his son has learned the bus 
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We Need Not 


4. point out the many distinctive features of 


BUCKSKIN AND DAISY BRANDS 


' Carbon Papers and Typewriter Ribbons Save Ribbons, Coshenn Medals 





TURTON’S 


“SPRING 
CUSHION” 


Typewriter Feet 











but Soften Touch, Increase Speed 


1 


to those who have had an opportunity to see our oe 


Tt 7 h CP r} ( h: To Nee as tc )] " 
o those who have not seen them we ne d only submit sampk —producing these results from special SPRINGS 
F They talk for themselves. each being regulated in exact accordance with 
/ the weight and vibration of the make and 


model it is intended to support. This feature 
of mechanical accuracy is exclusive with these 
“cushions,” and it is only through adhering to 
strictly mechanical construction that it is 
— to secure perfect mechanical results; 
esides, springs constructed relative to the use 
intended for them, will practically last forever— 
hence our unlimited guarantee. 


They are attached directly, and 
permanently, to the machine. 


While they reduce the noise fully 50%, 
this isa minor advantage compared with savin 
in ribbons and carbon paper, reduction o 
wear on the machine and chiefly, in our opinion, 
producing a ‘‘velvety’’ touch, which enables the 
operator todo more and better work and with 
less fatigue. 


These attachments are not an experiment 
—sets that have been in use three years are 
Manufactured by 


Neely & Peacock Company, Chicago, U. S. A. = 


7 he Shrewdest Dealers 
' handle 
CELINA 
OFFICE FURNITURE 
These few samples will give you an idea as to how 
they look. Don’t miss your chance. 
40 \ , ss 
Cabinet opened with- 3 





Write for trade discounts 
and cash refund proposi- 
tion, and remem we 
stand back of every set. 


C. M. TURTON 
NASHVILLE, TENN. 








The Line of Distinctive Quality’ 




















8 4 YY 
Another New PROUDFIT 












out moving device. Typewriter 
Wood Cabinet 

; Closed 

d parts in- showing 
cluding moving device 
roller 


The LEVER LOCK curtain of selected 


All the PROUDFIT principles and advantages Oak or Birch Mahog- 
at Sectional Post Binder Prices any. Metal parts 
No Posts or Thongs. Flat Opening : : 
e Unlimited Capacity extra strong steel 


PROUDFITS for Every Leose-Leaf Purpose tubing highly finished 


: EP WI osEJEAF @. 


Factory and Main Office: 


Prescott Street, Grand Rapids, Mich., U. S. A. 


| with four drawers 
nish it with two or 
hed either on one or 
more particulars 





No. 41. Cabinet 
attached. We fur 
four drawers attac 
both sides. For 
write to 







cee York City (Sttotis, Mo. 
r t 
Philadelphia A few of —e cenastees, ©. 
Louisville, Ky. fone =ity, o. 39 
° . " 





Z 


Becense, nt / — Birmingham, Ala 

ashington,D.C. , ’ ° mawetta 

Buffalo, N Me Ve branches (Ef: Wayne, Ind. Ty pew riter CELINA, OHIO 7 
Pittsburg, Pa. cinctnaat, Soe Demonstrating Typewriter 
Rochester, N. Y Cleveland, Ohio New York and ‘or Depart ment: Chair 


/ Stand 17 Battery Place, REDERICK de WERNER & CO* 


























Do You Know 
About The 





SELLING AIDS? 


G No other line of Loose Leaf offers the 
stationer 
de velop this department as Cesco 
No 
such expense in preparing booklets of 
instructions and other helpful literature. 


as great an opportunity 


other manufacturer has 


gone oO 


& 


No other manufacturer has studied the 
consumers’ requirements or devised such 
an extensive of stock 
We cannot begin to tell you here 


forms. 
1 
l 


variet 
of al 


th 


does not 


the Cesco features—space 
permit 
@ But if you want to know what the 


Cesco line really isfsend for our cata- 
log and special proposition to dealers. 


Show your interest and desire to be 
The Leader in loose leaf in your city 


by becoming a Cesco Dealer—send for 
the catalog today—now, before it slips 


your mind. 








METAL PARTS 
For Book Binders and 
Export Trade. 


of our dif- 


& 


We also supply metal parts 
ferent devices. The Steel Ledger Metals 
most 


It is 


If you do 


are the simple t to bind yet the 
up-to-date device on the market. 
guaranteed for ten years. 
your own binding send for price list of 


Cesco Metal Parts. 








The C. E.Sheppard Co. 
LOOSE LEAF SUPPLIES 


311 Hudson Street, New York 


Chicago - - 440 South Dearborn Street 
Philadelphia - - 420 Lafayette Building 
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ness thoroughly, and, after talking it over 
with his mother, the boy is sent to com- 
mercial school to qualify him to take 
charge of the books. In the evening the 
boy is encouraged to look over the pay- 


roll, add the daily earnings of each of the 


workmen, and at the end of the week pay 
off the hands \fter a year or two of 
attending to the payroll, the petty cash 


account, the making out of bills of lading, 


nianifests; and other duties, he graduates 
from the commercial school with a certifi 
cate that states that he is competent to 
take charge of a full set of books. Then 
it is, for the first time, the father takes 
a good look at his son He finds he has 
become a man in stature, that he knows 


every detail of every work done in the fac- 


tory, even as far as the packing and ship 


ping, that he has the details of the office 
work at his fingers’ ends, and is, in fact, 
almost an encyclopedia of the work of the 
accounting room and factory. Here, then, 
he confronts a fully informed, well rounded, 
young man, and he casts about to see at 
what he can steadily employ him. At first, 
perhaps, he thinks his son should take 
charge of the books, but the old book- 


keeper has given a faithful account of his 
cannot let 


stewardship, and he him go 


His 


blemish, so obviously the son cannot fit in 


sales manager’s career is without a 


there. Finally, the son being a thorough 
master of every detail in the factory, he 
is made factory manager, as perhaps there 
is no officer of that title He becomes 


manager of all the shop foremen, and the 


orders the sales manager receives are given 


now to the son, who takes care of them 
and sees they are put through the fac 
tory in the right way 


As time goes on the son becomes more 
and more proficient in the work, learns the 


names of the customers and meets many ot 


them, and when finally, for one reason or 


another, the sales manager quits his em 
ployment, the son steps into his place, 
visits many of the customers of the con- 
cern, makes contracts among them, and, 
finally, when he has made good in this ca 
pacity, his father takes him into partnet 
ship Now it is that the father, feeling 
the weight of years and knowing that his 
son is competent, permits him to run the 
business, until at last the son realizes all 
the dreams of his parents and becomes itn 
turn the head of the concern, when his 
father retires with all the honors due to 
age and experience 


WESTERN EFFICIENCY SOCIETY. 


\t a recent meeting of the above soci 
seven directors for the current year were 
elected \W | Smith of Marshall Field & 
Co., I. A. Berndt of Joseph T. Ryerson & 
Son, H. ( Furneaux of B. Kuppenhe er 
& | Paul Butler of J. W the Paper 
Co. H \. Rose f Sel: Schwa w | I 
I Ma mid (ie re ( Dent 

Che directors elected the llowing ft 
ers: Chairmar the board, I. A c 





president the s ciety, \W | » st 
vice-president H ( Furnea nd 
vice-president, Paul Butler; secretary and 
treas I (reorge ( Dent 5¢ East an- 
dolp! street 

Che Ss 1ety meets on the S¢ and 
fourth Friday evenings of eacl h in 
the Western building, 88 East I 
street 


AN ENJOYABLE IRVING DINNER. 


On 
president 


Company 


> 


Tuesday, February 11th, J. B. Irving, 


Pitt Manufacturing 


Mo., gave a lunc 


the Irving 


oT 


Kansas City, 


eon to a number of Portland stationers at 
the Imperial hotel, Portland, Or Chis 
was a “get together” dinner, where every- 
body got acquainted and had a good :time, 
and where business was tabooed Those 
present included J. B. Irving, president of 
the Irving-Pitt Manufacturing Company; 
George H. Wolcott, western representative 
of the Irving-Pitt Manufacturing Com- 
pany; Howard Kilhan, James Ball, C. O 
Hjermand and Mr. Morrell of the Kilhan 
Stationery & Printing Company; Giles B 
Buck and W. A. Montgomery of the J. K 
Gill Company; L. D. Hunter a1 =, 
Marlett of the Pacific Stationery & Print- 
ing Company; Captain Kuble an \ 

Hopkins of the Kuble-Miller Cor ny; 
W. A. Luders, Mr. Morgan and Mr. White- 
more f the Irwin-Hodson Company; R 
C. Bishop of the Bishop Stationery & Print 

ing Company; F. A. Lincoln of the Lincoln- 
McCord Company; J. P. Prideau, Barney 
Mays and Milton Markewitz of Bushong & 
Company; W. E. Prudhomme and R. H 
Hodgkins of Glass & Prudhomme; W. M 
Davis of the Howe-Davis Company, and 
J. Carmack of the Blake-McFall Company 


A BOOK OF WIDE USEFULNESS. 


In many a _ business office today the 
problem using the precise legal 
mercial form required for a given case 1s 
one which may arise at any moment to 
defy solutior Without being punctilious, 
most of us still prefer to use the title, spell- 
ing or phraseology which not only fits the 
situation, but also will meet the eye r 
which the letter is intended as liar 
and correct. In the more import legal 
documents the matter may be even more 
crucial wrong phrasing has been | wn 
to cost rd cash to the blunderet 
likely company with wl vas 

nnected For all of these the 
trade will ke a lively and a pt i 
terest new volume just iss 
the pr entitled “Correct Bus 1 
Leg ms,” Ss titled \ R € 
Mar Ste1 iphers, Secret 
Reporte ni mpiled 4 
Banks v York City 

The s ered by the 
wide e are chapters I t 
ng such divisior S 
[In and Recommen: 
( ( Manifoldir 
Press g I I i 7 
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A VALUABLE POINTER FOR YOU 


Myers Patent Pencil Sharpener 


will sharpen any pencil 


It makes no difference—round—oval—square or 
hexagon. Hard or soft lead—it will carry any 
pencil from ;;” to }” in size even a marking crayon 
without wood and will give you any desired 
point fine—medium—coarse or crayon. 








Automatically Stops Cutting 
when the desired point is obtained thus eliminat- 
ing all waste. 














Simple of operation and construction. 






— DURABLE 
MYERS PATENT EFFICIENT 
: ECONOMICAL 


ARLYN 


RELIABLE 


nS 


A Perfect 


Device 





No spring or forced feed—No intricate mechanism, but 
Fed by Gravity 

a natural law—your pencil feeds by its own weight 
on a three rod bearing giving 

A Distinct Advantage 
over all other pencil sharpeners. 
The sharpening mechanism is composed of two rotary 
spiral milling machine cutters made of the highest grade 
steel, tempered by barometer and sharpened by our own 
special machinery. 
Unnecessary to screw or clamp down for use but can be fastened permanently if desired. 


| 





A real mechanical device, made in our own modern factory and is absolutely fool proof. 


Send at once for dealers’ prices and quantity discounts 


MECHANICAL PRODUCTS COMPANY 


‘**‘MAKERS OF HIGH GRADE METAL SPECIALTIES”’ 


BROOKLYN, N. Y., U S. A. 
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SPECIAL 
OFFER 


TO 


Quantity Buyers 


If you are thinking of buy- 
ing an Adding Machine, 
you will read special offer 
below, also ask for our 
quantity-purchase 
proposition. 





Standard 8-Colamn Machine $125 


Guaranteed for Two Years 


We have sold thousands of 
these adding machines during 
the past’ 12 years, through 
agents. Inquiries reaching 
us from cities and towns 
where we still lack agents 
have induced us to sell a lim- 
ited number of machines in 
such open territories, giving 
the buyer the cash benefit 
which would otherwise repre- 
sent our agent’s commission 


The Simplex Mechanical Ac- 
countant is well known for 
its durability and especially 
recommended for rapid addi- 
tion. Thousands of §satis- 
fied users, including the 
United States Government 


5-Column Machine - $ 95 
8-Column Machine -_ 125 
10-Column Machine -_ 160 
12-Column Machine - 200 


Write at once for details of 


this special offer. 


Mechanical Accountant Co. 
11 Warren St. Providence, R. I. 
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problems, Capitalization, Punctuation 
Spelling, Telegrams, Cablegrams and 
Proofreading. The pages on court docu 


ments are particularly noteworthy for their 
conciseness, cxplicitness and the ease w 
which reference is possible in the midst 
of a busy day’s work 

Altogether this book is one which will 
find a natural and unobtrusive place on the 
shelf of many an office library 


IMPRESSIVE LINE OF DESKS. 

The Central Manufacturing Company of 
Chicago is putting on the market through 
dealers exclusively (in which manner, by 
the way, all their lines are sold) a useful 
line of moderate priced desks, an illustra- 
‘ion of one of which is presented herewith 
This particular line, as well as the com- 
pany’s full line of fine desks, is illustrated 
and described in a_ splendidly arranged 
catalogue which the company will send 
to those interested on request The Cen 
tral Manufacturing Company makes all 


grades of sanitary office desks in oak, ma 





DESK NO. 2142 OF THE CENTRAL MANU- 
FACTURING CO. 


hogany and imitation mahogany They 
make also a line of teachers’ desks, type- 
writer desks, bookkeepers’ desks, standing 
desks, office tables, and office and book- 
keepers’ chairs 

This company is one of the pioneer office 
desk manufacturers in the central west. It 
was organized in 1884 by N. Arneson, who 
died about two years ago. The business 
is now under the management of Alf 
Norman,, who has been connected with 
the company since 1899. Mr. Norman is 
a wide-awake business man, up-to-date in 
all his methods and ideas, and under his 
management the business has developed 
and shown a fine increase. He reports busi- 
ness conditions excellent in every way, and 
says that he believes the growing trade of 
the Central Manufacturing Company will 
make 1913 the best year in the company’s 
experience 

The Central Manufacturing Company be- 
lieves in the sanitary idea in office desks, 
featuring these almost exclusively and han 
dling only a few lines of the old Style 


solid pedestal desks. These, however, are 


good and serviceable grades, and are cal- 





and mahogany, also its “1000 Line 


quarter-sawed 


for its latest 


PLAN FOR MARKETING TYPE- 
WRITER PAPERS. 


» ] ; ++ 
. ZY Be eKkinan oS 


marketing his product 


system, the basis of whicl 


its attention upon that 
suitable suggestions 


nore trade mark, which stands for a 
grade product in each of the different 


Landsberg has been in this bu 
all his life, and for years has con 
his whole attention on the 
other specialties SO 


into all kinds of pape: 
attention he has giv 


., is one of the best balanced lines 
The line, however 
different grades suited to every 
the best to the more inexpensive 


Landsberg constitutes ; 


concentration 


Landsberg is said to 


stands by his trade from 


America and other 
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Enforces Correct Posting 


Your books are as correct as your entries. 


The National Office Register enforces. the correct 
recording of every entry. The bookkeeper must post 
according to the printed figures upon the original 
order or bill as shown above, in order to make his 
totals balance with the totals in the register. 

These totals are always up-to-date and are made by the same operation 
by which the figures are printed upon the order. They are classified 


according to the needs of your business and must be correctly recorded 
to satisfy all persons who handle the transaction. 


This gives you personal control over your accounts, saves time for the 
bookkeeper and gives you certified information that shows you how your 


business 1s running. 

National Office Registers are built for every kind and size of business. 
Write for booklet telling about the system that compels the correct 
handling of the original entry. 


The National Cash Register Company, Dayton, Ohio 
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WHICH WAY IS BEST? 





Here ArE Two 


Ways 


OFFICE FURNITURE STOCK 


oF Layinc Out THE 
Wuicu Way Do Yo 











PREFER, AND Wuy’—By Hosart W. MartTINn 

: ~ HE other day a vigorous young man (Editor’s Note.—The question no longer is, 
from Denver visited the office of shall the commercial statione® sell office fui 

this magazine, and brought with w»iture’? He does sell it, and s more and 

him a breath of the high places This more of tt. The question now is, what is the 
man is a prominent and energetic dealer in best way to handle it? Here are two meth 
office furniture in his city and in three or ds, both of which have the approval of 
four states surrounding the state of Colo experienced men. It is onr desire to get the 
rado. For five weeks previous to his visit he ews of the trade on this que particu- 
had been traveling around the country arly those who have had experience in the 
picking up information about the best way sale of ufice furniture. Both views have been 
to do things. Here is one thing that he /fresented incidentally in previous issues of 
told us, with the emphasis of a good strong Office Appliances, but the two different meth 
fist pounding the end of the editor’s flat ods have not heretofore been brought face 
top to face. We want to know which way is best, 
“When I get back home I am going ‘to and want our dealer subscribers to help us 

change the arrangement of my _ whole 
place. I see where I have made a mistake 


Of course, our concern has been successful 
we have got business by going for it and 


getting it by main strength and argument, 


but I know now where the arfangement of 
my store for the transient visitor is not 
right I am going to change it I am 


going to have made as many feet of light, 
movable burlap partitions about three and 
one-half feet high as I and |! 
going to take those partitions, which will 


need, am 


be made on bases so they can be moved 


around, and set them up wherever I want 


them and arrange suites of different equip- 
ments all over sales floors. Every 
suite shown will be complete, even to the 
ink-well on the desk, the 


the filing cabinets, and the guides and fold- 


my 


and chairs, and 


ers—whatever a man wants for his office 
he will find in each one of these different 
suites 


“Now, what is the reason for this? It is 


When a 


his 


salesman goes in 
not 


psychological 
to tell about 
of his 


goods he does leave 


part story untold; if he is a good 
man and well informed he says everything 
that is the customer 
about the good points of what he has. He 


‘I don’t know about that, but 


necessary to inform 
does not say, 
if you will come out into the hall, or wait 
until I go over to the office, I will find out 
back and tell Not at all 


He has everything at his tongue’s end. He 


and come you.’ 


can show his photographs or his samples 


he can demonstrate, and he can give you 


every argument that is to be given, all at 
one shot Now, this is the principle on 
which I am going to sell office furniture 


I am not going to have my customers pur- 
suing my clerks all over the store, picking 


out one item here and another there, and 


forgetting something of 


up by 


winding 


mut. Shall our Macedonian cry go unheard?) 


importance and perhaps going somewhere 


else to get it. When a man sees an outfit 


going to be a complete 


in my store, it is 

outfit. It is going to be arranged in such 
a way as will make him say: ‘That is the 
outfit I want.’ 

“When a man sees such an equipment 
it is all before him—the desk, the filing 
equipment, the swivel chair, the _ office 
chairs, the typewriter stand, the desk 
equipment—everything is. there He has 
no chance to forget; furthermore, if he sees 
all these things in harmony he will be 


much less inclined to say, ‘Well, I think | 
will buy a desk today, but I can get along 
with old 
along with my old desk equipment if I only 
No amount of argument 


my office chair’; or, ‘I can get 
have a new desk.’ 
will ever convince a man that his old chair 
will look like kingdom come beside his new 
desk, but if he 


chair before the new desk, and everything 


mahogany sees the new 
within appropriate to its style and finish, 
the 
the 
the 


matching 
the 


sees filing cabinet 


when he 


the desk and typewriter cabinet, 


the 
effect .a 


chair matching rest of equipment, 


he realizes what a spotted new 


would produce when introduced 


his old equipment 


desk 
and he will be 


outht 


among 


inclined to buy a complete rather 


than to buy piecemeal 


“Suppose a man 1s starting a new com 


pany and wishes to furnish his office com 
plete. It saves his time, and our time, and 
promotes larger sales and better satisfac- 
tion to the customer, if he can see the 
whole layout before him just as he wants 


it to appear. In this way he does not for- 


get any necessary items 


“Suppose, now, with a row of desks lined 
up alongside the room, a customer should 
The floor 


come in and say, ‘I want a desk.’ 





sales an takes him ove! to t I W 
desks and the customer sees esks 
side by side which appear t entical 
They take his eye, and he asks the price 
‘Well,’ says the salesman, ‘th sk is $50 
and this desk beside it is $65 

But,’ says the customer, ‘they lool 
alike to me. What is the differe: 

‘This one,’ explains the salesman, ‘is 
sixty inches long and this other one is s1x 
ty-six inches long.’ 

Oh, well,’ replies the custo1 will 
take the sixty-inch desk Phat : big 
enough for my requirements 

I want to ask you now, why er in 
his sense should so place his ft niture as 
to put a premium on the lower pr stuff 
If the customer had not seen the sixty-inch 
desk beside the larger desk, he have 
taken the larger one cheertully a1 been 
glad to get it, and the dealer v ild have 
made an additional percentage 

“These burlap partitions | refert to ar 
going to be so made that when the cus 
tomer’s wants are known a 1 el office, 
according to his requirements I made 
right up on the spot if necessary rovided 
we haven't something laid out h fits 
his case 

This is one side of the quest ere is 
the other side Several dealers ive put 
the matter like this 

‘To arrange an office furnit epart 
ment in suites as suggested would require 
a much larger space than we w to 
devote to it, nor do we think it uld pay 
us to take larger space in orde this 
plan into effect. We have now a valuable 
location on which the rent is quite as high 
as the business ought to stand Vould we 
be justified in discontinuing s lines in 
order to rearrange our furnitur For 
this is what it would practically e to 
we were to adopt this sugges ! Ou 
customers do not come in, as a rule, t 
be outfitted completely in offic rniture 
Established business houses at ilready 
equipped and their needs are the needs of 
growth. They wish to increase t equip- 
ment they already have, rather than to out- 
ht themselves completely Wi in show 
them by our present arrangements hat 
ever we have just as conveniently rhaps 
more conveniently, than we could were we 
to display our goods en suite 

[The matter reduces _itselt 
question of whether we could sell t new 
business or professional man tter if we 
could show him all the items together in 
one place or not. The expense of installing 
such an arrangement would, wi lieve, be 
greater than the benetit we w rive 
from it 

Ince \pphance s does not i more 
than two or three hundred lett eply 
to these suggestions Any dealer I is 
sufficiently moved, however, t ! is a 
suggestion on his own hook will e re- 
served a place beside the roll t and 
his name will be enrolled as a member in 
good standing of the Order nner 
Circle, with liberty to sample tl ents 
of the mason jar. Don't crowd, gent e! 


don't cro vd' 





Varch, 1073. 
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SELL THE CARBON PAPER 
THAT HAS THE CALL 


MULTIKOPY is known to more people than all the other 
brands put together. 

That fact is a help if you sell MULTIKOPY. It is a 
handicap if you are trying to buck the current of popular 
demand with unknown carbon papers. 
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had’gained the world’s record for sales before we began our advertising a few years ago. That fact 
is eloquent testimony to the superior merit of MultiKopy. After proving MultiKopy to be the 
best by long actual experience, we began to tell the public about it. 


Now it gives you the strongest possible combination:—Highest efficiency and greatest salabil- 
ity. (N.B. If it doesn’t sell well, we will take it off your hands.) 


Just run over a few MultiKopy qualities: One sheet good for {00 letters. Wonderful manifold- 
ing power. A black and blue that never fade. Perfect uniformity. No smudging. Extreme 
sharpness and clearness. Never changes in stock, never dries out. 

Isn’t this the sort of carbon paper you want to sell your customers,—especially when they are 
convinced it is the best? 


qe, Star Brand Typewriter Ribbons 


a Before you forget, write—now—for our prices and terms. 


F. S. WEBSTER CO., 338 Congress Street, Boston, Mass. 


NEW YORK, 398 Broadway CHICAGO, 222 W. Madison St PHILADELPHIA, 908 Walnut St. 
PITTSBURGH, 829-830 Park Bldg LONDON, 67 King William St PARIS, Rue Saulnier, 10 
VIENNA, Adlergzusse, 16 BERLIN, Friedrichstr., 6 BUDAPEST, V-Alkotmany, u, 19 
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PANAMA PACIFIC EXPOSITION. 

The Panama Pacific International Expo- 
sition to be held in San Francisco February 
20th to December 4th, 1915, is for the pur- 
pose of celebrating the completion, by our 
government, of the Panama Canal. 

The universal interest in the Exposition 
is evidenced by the fact that twenty-three 
foreign governments have already accepted 


the invitation of the President of the 
United States to participate. 

Already thirty-three States have taken 
legislative action looking toward partici 
pation. Of these, twenty-three have se 


lected sites for their State buildings. But 
the authorities of the Exposition have pré 
a place for State, and 


State shall participate to the 


pred de sire 
that every 
fullest extent in the advantages which 
flow from the great Epitome of the World 


every 


will 


they are creating. 


This Exposition occupies 625 acres of 
land on the northern shore line of the 
peninsula of San Francisco. In the imme 


diate 
and beyond are the hills and mountains of 
Marin C Abruptly rising ground on 
three sides forms a natural amphitheater 


foreground is the island-dotted bay, 
yjunty 


whose steep slopes are covered with euca 


lyptus and cypress trees and mosaics ot 
stately residences. 

On the floor of the amphitheater, shut in 
from the winds and fogs of the Pacific and 
looking out upon a panorama of sea, moun- 
tain and forest, there is being built an Ex 
that 


achievement in 


position will represent man’s highest 


such construction. 


The main exhibit palaces, compactly built 
and connected by spacious and elaborately 
center of 


the picture, while extending along the sea 


designed courts, will occupy the 
ward side will be a great marine esplanade 
To the 


and continuing along the water edge, is that 


immediate west of this esplanade, 
part of the grounds reserved for buildings 
to be erected by the States of America, and 
back 


erect their pavilion 


of these, the foreign governments will 


Entering the Exposition grounds from 
himself in a 
length, on the 


the beau 


side, the visitor finds 


3,000 


the city 
great garden, feet in 
which will be 


lo the 


right extremity of 
tiful Festival Hall 
be the Palace of Horticulture 
central 


extreme left will 
Immediately 


in front a dominating tower will 


rise to a height of 437 feet, and in front of 


this will stand a group of sculpture repre 


senting the spirit of the Panama Canal and 
the meeting of the Atlantic and Pacific 
In an arched opening in the base of this 
tower, entrance is obtained to the most im- 
posing of all the courts, and from here the 


arteries of travel will lead through exhibit 


man’s 


designed 


palaces containing the very acme of 


achievements, on through courts 
from the architecture of the whole civilized 
world, past sunken gardens, statuary, foun 
tains and crystal pools 


work 


ers, the Exposition will be ready on time 


Great as is the ahead of its build 


he positive order is that all exhibit palaces 
must be complete as though ready for o¢ 
1914 


cupancy on June 25th nine months 
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before the date set for the opening, and all 


contracts will be let on that basis 


LARGER QUARTERS FOR J. E. 
GRADY. 


too 
Grady’s establishment at 


hat early 


Business had become heavy to be 
handled in J. E. 
191 North Dearborn street, so t 
in February he took additional 
1904 North American building on the 
west State and Monroe 


The main office has about 1,000 square feet 


Space at 
north- 
corner ot streets 
of floor space and across the hall are the 
salesrcoms covering about an equal amount 


f space \ new switchboard has been in 
stalled so that Mr. Grady is in constant 
personal touch with both establishments 

The Typewriter Sundries Company, of 
which Mr. Grady is president, handle the 
“Faultless” line of carbon papers’ which 
are sold under the old guarantee of satis- 
faction or money returned. The Type- 
writer Sales Company is also under Mr 
Grady’s direction 

As a result of opening the new place 


business is rapidly increasing and Mr 
Grady will, no doubt, be kept busy with 
his retail trade and some wholesale custom- 
ers whom he will supply. 


SAVING IDLE TYPISTS’ TIME. 


\n office manager who has supervision 
iver 160 stenographers, typists and billers 
who use typewriters found that the per 


centage of machines out of commission for 


repairs tended to run large. Further, when 


actual time was kept on employes who 


were temporarily thrown out of work be 


cause of some breakdown it was found that 
] aged $24 a 


the value of the time so lost ave! 


veek—the wages of the most skilled opera- 
tor in the department. 


lo forestall the losses, writes an investi- 


gator in System, a boy now calls once a 
report from each operator 


Any im- 


day and takes a 
f how her machine is working 
perfection is reported and as soon as re- 
pairs are required another machine is sub- 
stituted. These records are kept on sepa- 
it is often possible 


breakdown is the 


rate cards from which 


to determine whether a 
fault of the operator. 


MORE CHICAGO HISTORY. 


The “Story of Chicago in Connection 
with the Printing Business” is the title of 
a new book recently issued from the press 
of the Regan Printing Hous: One is left 
in the dark as to the precise authorship of 
the book, which is an attractive volume of 
224 pages in blue covers with gold title 
and emblem of Chicago on the front cover. 
It is dedicated to Mrs. Nellie Kinzie Gor- 
don, the oldest surviving native of Chi 


cago, a recent portrait of whom appears on 
the book’s frontispiece 
the 


The first half of the book deals with 


history of Chicago from the erection of 


Fort Dearborn 


giving 


down to the present day, 


h relation to 


interesting facts wit 


some of the early printers. The last part 





I 3. 
of the work takes up some of t ipal 
publications printed in Chicag giving a 


paragraph to each. 


CUT PRICES AND COPYRIGHTS. 


[Isidor Straus and Nathan § S yt 
New York, composing the fir H 
Macy & Company, have filed a 1 the 
United States supreme court at \\ashing 
ton, D. ¢ seeking an injunctio1 gainst 
the American Publishers’ Associ re 
strain it trom putting into eft xed 
price agreement on opyrig ks 
This suit is the culmination of s ther 
suits in lower courts and takes t yf 
a writ error to 


review the judg nt of 


the supreme court ol New \ 


ject of the suit 1s to enjoin the ass ns 
composing the American Publis SS 
clation from carrying into efiect ts 
and combinations entered int lay 
1901, to maintain fixed retail | a 


copyt o} ted books and to conti su 


ply of all books whether copy: yt 
not. It appears from a brief 
plaining parties that the pla 
lishers is to see that all 
them should be sold only t 
dealers who will maintain the net 
one year and to those jobbers who 
will sell books at wholesale t né 
known to them to be retail pt tters 
The complainants, Macy & pal 
claim that, prior to May, 1% 
department did an annual business $250 
000 [The inference is that t siness 
fell off to almost nothing afte: ad 
refused to join the booksellers na- 
tion and the jobbers and pu 
fused to sell to them. 

The essential purpose of this : 


determine whether the copy igl 


gives the owner of the copyrig 

ilege of fixing a retail price 

for any period. The object s : S 
show that a copyright is differ 

patent and that prices cannot be 1 ined 
under it, in the way that the supre: rt 
has decided that a patented artic! ( 
controlled in the Dick-Henry M iph 
case and several others The ers, 


ontend it is thei 


irse. ¢ 
fix prices under copyrights 


Printers Ink has _ publishe 


ing synopsis of the methods 
publishers in their effort to upl es 
on books 

Manufacturers and others may be the 
methods which, according to the brief f Su 
preme Court, have been adopted by t shers 
in their effort to uphold prices. §S f isso 
ciation was formed a central office wa é hich 
all cases of price-cutting were prompt vith 
the result that warnings were giver t 
placing the names of offending retailers fr’’ 
list published at intervals 

F 1 time at least, it is stated had 
a scheme whereby retailers who had t it 
prices, but were suspected of an intent so 
could obtain supplies of books o1 g g an 
agreement to maintain prices One expe t sorted 
to was publisher to print the prices book 
on the pape wrapper covering the -vol 4 ling 
to the outline of the plan, the fixed tion 
was void after one year and cut prices 
lowed, but with the understanding that lisher 
who did not ire to countenance | ‘ ting even 
after a year had the privilege of buying : de 
mand at the pi rchase price, i g 

sold the nds of the books 

















The A to Z of Filing and Indexing 


From Filing Cabinets to Transfer Cases 


ff/c’ Lines are Complete 


Almost anything for an office from a Clip toa Desk. From. FOUR complete lines of filing 
devices one may select files for almost every commercial purpose—at a price to suit. Both the 
Sliding and Receding Door lines of Sectional Bookcases are as complete as any and the range in 
price is great. Sundry items in Stationery and Office Supplies are listed to meet the average 
requirements. You BUY #2@ Goods reasonably—so you can SELL them reasonably—at a 
liberal margin of profit. 








Just a Word of Caution 


Imitations are being made and sold as 7% Goods 
Genuine 72 Goods ALWAYS bear the 7%: trade-mark 





The Sf cle Manufacturing Co. 


Mom oem Oteee 162 Union Street Monroe, Mich. U.S.A. By ey ee 


Address Mail to Factory 
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Letters Vouchers Documents Storage 


Ife Filing Desk 


With Your Choice of Filing Drawers 





a) 


Qe a 
hee, one 


PA ce ellis Pee es. F TF ier 








This Desk has capac- 
ity for 4500 4x6 cards, 5000 
Legal Size papers, 15000 
Vouchers or equivalent fold- 
ed documents; also two Storage and six Legal Blank drawers. Com 
plete with extension slides and panel back. 








Ten Kinds of Drawers, Letter or Cap widths, may be arranged to meet almost any customer’s 
requirements. Tops are solid—28x52. All filing drawers are on Roller Bearings and equipped with 
follow blocks. Any filed paper or index card is instantly accessible without leaving the office chair. 
A complete office on legs, the most compact and convenient system for business and professional men. 
Get the #2 catalogs and our quotations to dealers. 





Blanks 4x6 Checks 3x5 


if 


al 
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STs L/5 


Ses Filing 
——~ Cabinets 


Merit Your Conscientious 
Recommendation 






No matter what price you pay, you cannot buy better value than 
these goods provide. The fact that they cost less than other 
makes does not necessarily indicate that they are poorly made. 
Low cost to you and low cost to yourcustomers makes more sales 
possible. The percentage of profit is as good or better than on 
similar goods. 


Solid Oak--Well Made---Nicely Finished 


Have every requisite required for effici- 
ent service. Superfluous lumber and 
operations in manufacture are eliminat- 
ed. The vital parts are scientifically 
put together to get greatest possible 
strength and rigidity. Each of the thir- 
ty joints are interlocked, glued and 
screwed together. 


Ample Capacity 


Each drawer holds 5000 letters, on edge 
for quickest reference. Follow blocks 
are automatic locking and occupy little 





LLL ed 


space. 


Roller Bearings—Indestructible Fibre 
rollers at the joints of greatest bearing, 
eliminate friction. Though filled to ca- 
pacity the drawers operate easily 


Dust Proof— Drawer sides are full height 
Top edges of drawers are overlapped 
to exclude dust. 





5x8 Cards 


- r 
A Complete Line 

Letter and Legal Sizes in 2, 3 and 4 drawer heights, Invoice size 

in 2, 3, 4 and 5 drawer heights. Letter and Cap sizes furnished 

at reasonable cost, with assortment of the filing drawers shown opposite 





Compact, Concentrated files of variety and 

ample capacity. 

This arrangement makes it possible for you to select almost any assortment of filing drawer for all standard size business 
Any capacity of any files for almost any purpose. 

Higher grade lines in Unit or Sectional form and 

also in "Lateral" or upright sections are also made 

by us and listed in our Filing Device Cataiog. 


The i aii Manufacturing 


Company 
162 Union St. 


papers, cards, etc. and have them combined in filing cabinets or desks. 






Monroe - Michigan 


New York Office - - - - 108 Fulton Street 
Chicago Display - - 511-15 S. Wabash Ave. 


Address Mail to Factory 
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$f cé Compact Filing Sections 


There are 28 kinds of sections which may be stacked together to 
provide filing space for all standard size business papers, cards, etc. 
Built of Select Quarter Sawed Oak, nicely flaked and of Birch Ma- 
hogany. Finished four sides. Sections have an inter locking device. 
Ample capacity for average requirements. Fit almost any space 
if used in connection with Horizontal Line Sections. 

Complete line shown in Filing Device Catalog. 


AAMAAAL BLAZE 





Wee Horizontal Line Filing Sections 
are made in 28 styles, in 15 in. and, 24 
in. depths. You get more for your 
money in point of capacity, construc- 
tion and workmanship than in any other 
make. 





Ye Sectional Bookcases may be 
stacked on or with these Horizontal! 
Line Sections. 


Quartered Oak and Birch Mahogany 
Handsomely finished. High grade sec- 


Book, Cupboard and Storage Sections 
in large variety, make this one of the 
most complete lines now made. 





tional devices which'meet the demands 
of the better offices, etc. 


No. T614 is the Top Section of the new Sec- 
tional Lega! Blank files. Each drawer has two 
compartments for the storage of standard 
(84x14 in.) blanks. The Top Section is com- 
plete—independent of Bottom, and requires 
no base. Plain and Quartered Oak in popular 
finishes and Birch Mahogany. 
No. B614 is the Bottom Section which is added 
under the Top when more capacity_is requir- 
ed. ~Costs less than top. 
No. 814 Legal Blank Cabinet is a popular 
priced and a very practical outfit. Each of 
the six drawers is 83x14} in. inside 84 in. deep 
and has finger hole for raising blanks. Cabinet 
No. 814 Legal Blank Cabinet is of cornerlocked construction. Made in Plain 
Oak, Natural and Golden and Birch Mahogany. They sell reasonable at a fair profit. 
Order a sample in your first #é@ order. 
New Document Files were added to meet the demand for a Voucher, Contract or 
Insurance Policy file. Every office needs something of the kind for keeping such No. B614 


papers systematically arranged in the safe or vault. Plain Oak only, Golden and 
Natural finished. Complete with follow block. Corner locked cab- 


inets of solid. seasoned oak. How many with your first order’ 




















The f#& Manufacturing Co. 
162 Union St. Monroe, Mich. U.S.A. 


New York Office— 108 Fulton St 
Chicago Display—511-15 S‘ Wabash Ave. 





Nos. 160, 260, 360 Document Files Address Mail to Factory 
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March, 1913 


MINNEAPOLIS STATIONERS’ FIF- 
TEENTH ANNUAL BANQUET. 
The Minneapolis Stationers’ Association 
held its 15th annual banquet on Saturday 
evening, January 25th, at the West Hotel 
At a few minutes after seven more than 
seventy-five guests sat down at the tables 
the largest attendance in the history oi 
the association The banquet room was 
beautifully decorated with flags and flowers 
The seating arrangement was for eight at 
each table The guests were placed in con 
genial surroundings and the evening was 

one of merriment and od fellowship. 

After Rev. G. L. Morrill had invoked the 
divine blessing, the guests remained stand 
ing and everybody sang “America.” Dur 
ing the serving of the menu music was 
furnished by Black’s Orchestra. The ban- 
quet committee also furnished a lady cab 
aret singer, who considerably enlivened the 
occasion, and a whistler who gave a num 
ber of selections and imitations. The or- 
chestra gave several specialties, adding to 
the evening’s enjoyment 4 number of 
songs were arranged by the committee to 
suit the occasion, set the music of the 
popular songs of the day and sung during 
the evening by the guests 

After the fine dinner was finished A. J 
Walker. president of the association, made 
a short address then turned the evening’s 
entertainment over to Harry McPherson, 
the toastmaster. One of his arduous duties 
was to open a number of “telegrams” ad 
dressed to some of the guests Among 
them was one to W. K. Jeffry purporting 
to be from Andrew Carnegie, challenging 
him to a game of golf at: his private links 
at Skibo Castle Another one was from 


the manager of the Sherman House, Chi- 


cago, to the sheriff, asking him to hunt up 
Jim Lacey and send him back to Chicago 
to pack up his samples. Joe Hildreth, Chas 
Borg, Harry Stacey and Ernie Thomas 
were also recipients of these fake tele- 
grams \n amusing stunt was pulled off 
on “Friend Voss,” the new northwestern 
representative of the Tower Company. The 
telegrams and other “tortures” required re- 
plies and explanations, taking up a part of 
the evening 

The speakers of the evening were Rev 
G. L. Morrill, who recently returned from 
a trip around the world, and Augustine V 
Gardner, advertising manager of the North 
western National Bank 

The most interesting feature of the even 
ing, however, was the presentation of a 


loving cup to our good friend, “Uncle” 
George Olney This plan originated and 
matured on the day of the banquet, and 


the rapidity with which the subscription 
was completed and the eagerness of the 
donors to subscribe, show the remarkable 
esteem in which Uncle George is held, not 
only by the stationers, but by the traveling 

well. W. K. Jeffry in a brief 
pressed the pleasure of the Min 


I 


fraternity 
spee h ex 
neapolis stationers and the traveling men 
in being able to present to Uncle George 
this token of their love and respect. This 


turn in the affairs of the evening was so 


APPLIANCES 


xpected by Uncle (,eorge that fe 
hardly reply, although he is generally equa 


un¢ 


to any occasion 


\mong the guests were E. D. L. Sperry 
Henry E. Von Wedelstaedt and Louis I 
Dow of St. Paul Among the travelin: 


representatives present were Uncle George 


i 


\. Olney of the Irving-Pitt Manufacturing 


Company, Kansas City; Joseph H. Hildretl 
of the Esterbrook Steel Pen Company 
Chicago; James T. Lacey of the J. G. Shaw 
Blank Book Company, New York; H 
Stacy of the Boorum and Pease Loose Leat 
Book Company, New York City; P. A 
Hoffman of the Smead Bandless | 
Company, Hastings, Minn.; C. H. Numan 
New York City; W. G. Metzger of ¢ R 
Gibson and Company, Pittsburgh, Pa.; H 
V. Phelps, General Fireproofing Company, 
Chicago, and S. H. Voss, C. B. Osgood, 
C. 1. Cole and W. R. Braden 

The evening was most enjoyable, 
company adjourning at twelve o'clock aftet 
singing “We Hope He Lives to Be a Hun 
dred” in honor of Uncle George 

The banquet committee consisted of At 
thur O. Grayston, chairman; Harry Me 
Pherson, Claude Kimball and Charles F 
Weis, who are to be congratulated upon 


this most successful occasion 


‘Frisco Office Equipment Men Organize. 

The San Francisco Chamber of Com 
merce recently organized a Retail Trad 
Committee, which consists of two repre 
sentatives from each organized retail trade 
in the city, and it is now attempting to get 
each of the various trades organized \t 
the institgation of the committee on organ 
ization the office equipment dealers met 
February 18th, in the Merchants’ Exchang 
building, and formed an association, which 
it is thought will be permanent Eight 
houses are represented, the members being 
S. N. Rucker of the Rucker-Fuller Desk 
Co., F. W. Wentworth of Wentworth & 
Boyce. C. H. Crocker of the H. S. Crocker 


Co., Milton Heynemann of Milton Heyne 
mann & Co., J. W. Fricke of C. F. Weber 
& Co., E. H. Prentice of the Phoenix Desk 
and Chair Co., Chas. H. Victor of the Yaw 
man & Erbe Manufacturing Co., and S. N 


Vail of Sanborn, Vail & Co 

Officers were elected as follows S. N 
Rucker, chairman, and E. H. Prentice, se 
retary. Mr. Heynemann and Mr. Prentice 
were appointed delegates to the Retai 


f the Chamber of Com 


[Trade Committee « 


The object of the organization is t 
further the interests of the trade through 
suggestions made to the Chamber of Com 
merce, and to enable: the representatives 
of the various houses to reap the benefits 
ich are bound to come from friendly 
council together, although their lines ar 
in direct competition 

\t a subsequent meeting it was decid 
to take all the metal filing device men and 
safe people into the same organization 


with the office equipment dealers, as th 
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cater to about the same class of customers. 
Chis will add about nine more members. 





Indianapolis Stationers Dine. 

Saturday evening, February 15th, will 
long be remembered as a very enjoyable 
evening by the one hundred or more kin- 

red spirits, who assembled in one of the 
parlors of the Claypool Hotel at the’ in- 
vitation of the Stationers’ Club of Indian- 
apolis, for the purpose of congratulating 
themselves upon that fellowship which has 
made Indianapolis an ideal place for sta- 
tioners 

\fter an invocation by Rev. E. W. Clip- 
pinger, Frank W. Pirtle, of Levey Brothers 
& Co., as secretary-treasurer of the organi- 
zation, presented President H. C. Thornton 
with a beautiful silver-mounted gavel, with 
which the president, without the slightest 
difficulty, secured order, introducing as the 
first and most welcome entertainer of the 
evening, the Head Waiter of the Claypool, 
who, with his assistants, brought on the 
reast. 

\t ten o'clock the speaking began. 

W. K. Stewart, in responding to the 
toast, “Indianapolis,” gave a clear and con- 
cise description of conditions as they were 
at one time in the stationery trade as con- 
trasted with present-day conditions and 
was heartily cheered for his forceful re- 
marks. 

The President then called on Robert D. 
Patterson, of St. Louis, President of the 
National Assocation of Stationers and Man- 
ufacturers, who gave a brief synopsis of 
the work now being done by his adminis- 
tration. Anyone who knows Bob Patter- 
son in his everyday life may easily imagine 
that he is throwing into the promotion 
work for the National Association that 
same indomitable energy and winning per- 
sonality which has made him a power in 
pDusiness. 

Che venerable William B. Burford was 
next called upon to respond to the toast, 
“Reminiscences.” This gentleman, who 
has been in the stationery business in Cin- 
cinnati ever since the war, outlined his 
views of business in a way which easily 
demonstrated to the listener the reason for 
his remarkable success and for the fact 
that very few employees leave the house of 
Burford until they are done with all world- 
ly cares and with business of every de- 
scription. Mr. Burford was followed in a 
few brief remarks by the aged superintend- 
ent of his factory who fully corroborated 
\ir. Burford’s statement that “Peace, Har- 
mony and Good Will” can prevail in busi- 
ness the same as in the home relations. 

\t this point the program as scheduled 
was slightly changed to permit the Or- 
pheum Quartette to render delightfully a 
few selections. 

Uncle George Olney, ‘dean of travelers, 
then spoke in his usual pleasing manner to 
the toast, “Yesterday and Today,” and was 

llowed by George E. Hewitt, of the Mit- 
tag & Volger, Inc., in his role of “Scothey.” 
\ny one who ever had the rare pleasure 


ee 
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Taking Down Notes 


Stenographers 


in every office in the land, want, 
and must have, t the Day WZ Ki 
Board and Copy Holder and Loose Leaf N 
Books—mean comfort and speed in writing 
transcribing Shorthar 


Study the poems 


1 Big Eastern City sold 750 in 1 week 


every where, 


_ One dealer ir 

















Transcribing 


= | Poy] Be s 
Retails | aes Ne - \z 50x 


Big ahesien to Beskes Write Today 


Stationers Mfg. & Imp. Co. 
41 Park Row New York 








The Perfection 
Copy Holder 






For 
Increased 
Efficiency 


perators copying 


able for typewrit 


Especially desir 
either written 
Equipped w ith line radju 
rhe paper is moved for 
the same as striking a cha: 





or printed ma 
table to any spacing of lines 
by simply pressing a key, 
ter on a typewriter. 





nickel trimmings 
“opy Holde 


to cour 


Finished in black enamel with 


To Dealers: The Perfect 


pecially g 


ion ( 


d selle 


isanes 
ty officials 





and court houses Dealers and po Ss specialty men 
selling this class of trade find this copy holder an 


attractive profit maker 
Write us at once for 


The W eber- ase Co. 


Jamestown, N. Y. 


ulars 
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of listening to Mr. Hewitt can easily un- 


derstand that Harry Lauder’s reputation is 


in danger were it possible to induce Mr 


Hewitt to 
take up vaudeville. In 


forsake his life of salesmanship 


some of his se- 


and 


lections, which included readings and 


songs, Mr 


piano by 


Hewitt accompanied on the 


Mrs 


Was 


Hewitt, who shared her hus 


band’s popularity 

Before adjourning, the President called 
on a number of the “Noble Knights of the 
Grip” who were present from all over the 
country, and quite a few of these gentle 


men demonstrated that people do not give 


them orders simply because their goods 


cannot be procured elsewher« 


It is impossible to report each of these 
excellent talks, but we cannot refrain from 
commending highly a few forceful remarks 
made by Harry Van Derslice, St. Louis 
manager of the Joseph Dixon Crucible 
Company Mr. Van Derslice spoke par- 
ticularly to the young salesmen—the boys 
in the store or in the field—who might 
imagine that it is the express intention of 
the management to hold them down and 
to secure their services at the lowest pos 
sible figure. He made plain that there ‘s 


establishment of any prestige 
that 


of placing 


no stationery 


in this country would not welcome 


the 


employees in a more 


opportunity one of its 


any 
responsible 


but he 


position 


and paying him better, has a certain 


duty to perform, and that is thoroughly to 
master his line, deliver the goods, and 
show an intelligent interest in so doing 
Mr. Van Derslice expressed very happily 





Va 
and torcefully what stationers all over the 
country have been trying to impress upor 
their clerks. This address was a departur: 
from the ordinary line of addresses deli 
ered at stationers’ banquets and brings forc 
ibly before us the fact that these gather 
ings have a much greater significance t 


people in the trade than as meré endly 
or social gatherings. They are the place o 
all places where facts of vital inter: 
the business should be placed b¢ é 
people who do business and we | e thet 
may be many more gatherings in Indianap 
olis showing evidence of sucl es 
good will 

It Wa remarked by all wl ttende¢ 
that not a single gentleman—young, mid 
dle-aged old—left the banquet hall unt 
adjournment at 11:30. We believe this is 
the banner record of the country and that 


it furnishes food for thought for many 


other local stationers’ bodies 


BURROUGHS RIDES THE WAVES. 


h B. Hodgson, of the Nortolk Mice ) 
the Burroughs Adding Machine Company 
recently sold a bookkeeping machine to 
Captain Cooksey, superintendent of float 


Chesapeake ind 
aptain Cook 


ing property for the 


at Newport News ( 


Railroad, 


sey’s office is the hulk of the old steamer 
Louise, formerly used as a ferry boat be 
tween Norfolk and Newport News Che 
floors of the “oftice’ are at an acuté ingle 
but Captain Cooksey levels his machine 
with a box and the machine performs its 
work in great shape 

















AN INTERESTING WINDOW DISPLAY OF TATUM LOOSE LEAF GOODS IN THE WINDOW 


OF THE EDGAR PRINTING AND STATIONERY CO. 
HANGING BY A SINGLE SHEET REFERS TO THE 


BINDER MECHANISM. 


CARD ABOVE THE LEDGER 
“VISE” LIKE GRIP OF THE 











L. L. SALES CO-OPERATION. 


I-P Manufacturing Company Inaugurates 
Fine New Plan. 


The Irving-Pitt Manufacturing Company 


has just issued a prospectus of the work 
which it will do during the next twelve 
months through its educational depart 
ment The work will be put before those 
dealers wl handle the complete I-P line, 


in the form of a monthly bulletin, bearing 
the title of Sales Co-Operation. This bul 
letin consists of sixteen pages and it is a 
copyrighted publication It is to be issued 
monthly with the primary design of pro- 


moting the sale of the I-P Loose Leaf 


products; the information it contains, how 
ever, will of course be f the same value 
to any dealer. Those who catch the spirit 
of the work and who follow it carefully 
each month are bound to find an increase 
in their business 

With the first bulletin there will be fur 
nished a ring binder with a capacity to 


hold a complete set 


[The service will be furnished not only 


to the dealer himself but to each man in 
his employ, who has to do with the sale 
loose Leaf goods in the store 
In the course of the twelve months every 
angel f the loose leaf system of account 
ing will be vered through the bulletins 
No attempt vill be made to discuss a 
inting problems but the course will be 


intended to teach a salesman the application 


of the Loose Leaf and how to sell and in 
stall the supplies, whether or not he under 
stands accounting 


The first bulletin covers 


‘A Brief History of Loose Leat Goods, 

“Chart of Loose Leaf Goods, 

Theory and Object of Loose Leaf, 

“How to Organize a Loose Leaf Depart- 
ment, 

“How to Display Loose Leaf Goods, 

‘How to Advertise a Loose Leaf Depart 
ment, 


Principles of Salesmanship, 

| I 

‘Dealers’ Advertising 

[The subsequent eleven numbers consti 


tute what might be termed a post-graduate 
course in Loose Leaf, its adaptability and 
the best method for its sale A careful 
study of the subjects as set forth in the 


bulletins will afford a man a liberal educa 
tion in this branch of the field which has 
become one of the most important factors 


in modern business 


HOAGLAND RETURNS FROM TRIP. 

W. L. Hoagland, Jr., returned to Amer 
ica at the end of the vear after an ex- 
tended trip throughout Europe, and is now 
back in Detroit, where he has charge of 
the foreign department of the Burroughs 
Adding Machine Company During his 
European trip he visited Naples, Rome, 
Berlin, Zurich, Paris, Barcelona, Madrid, 
Moscow, St Petersburg, Helsingfors, 
Stockholm, Christiania, Copenhagen, Brus 
sels) Antwerp, Amsterdam, and London, 


where he had his headquarters 














THE LIGHTNING 


LETTER OPENER 
New Model A2 
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Driven bv Noiseless 
Standard Electric Motor 









Opens over 200 letters a 
minute without cutting an 
enclosure. 







Any girl can do the 
work of s'x or seven. Open 
all the mail in one depart- 
ment and have it distributed 
practically as soon as re- 
ceived. This quick distri- 
bution will save valuable 
time for both officers and 
clerical foree, and by show- 
ing the latter the value of 
minutes, 


—puts snap into the day’s work. 


The Lightning Letter Opener is extremely practical. All letters are opened 
flat; the enclosure cannot ll out Take t mail just as it comes from the bag. 
Don’t shake it down. The knives cannot cut a single enclosure. Torn or 

t k or tl n lett ire all opened just as well and at the 


















i 











} 1 1 " 
‘ 


ie Lightn ; ener to do its best werk in your office 
first day or first week We want u to give it a thorough try-out; to compare it 


other letter opening device on t irket 

Fill in the Coupon and Mail To-Day 
LIGHTNING LETTER OPENER CO. 

303 STATE STREET ROCHESTER, N. Y. 


Makers of the ‘‘Newest Membe) 
of the Effictency Family”’ 
























For keeping a Daily and Monthly Expense Account. Vest 
pocket size. Apage for each dayinthe month. Also pages 
for Collections, Receipts, Addresses, Mileage Account, with 
Monthly Diary, etc. Itis called the ‘“Traveling Man’s Friend.” 


in a neat box (a year’ssupply) with 
leather cover for holding book, with 
pocket for cards and memo. pad, 
Complete set with YOUR NAME 
STAMPED IN GOLD on the cover ry 


MONEY BACK IF NOT SATISFIED. —AGENTS WANTED. 
E. W. BENNETT, NEW BRITAIN, CONN. 


Also Bennett's Sales Record and Expense Book, Vest Pocket Size, Leather Bound, Good for Four Years, 60 CTS. 


Feeney ak ny ll BENNETT’S TR AVELER’ EXPENSE 
; BOOK 
oo } 
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ONDS 


look like gilt-edge securities when they 


are prepared on 


““K. B.”” BLANKS. 


The only line of steel engraved blanks on 
the market. Do not confound them with 
cheap lithographed blanks Dealers and 
investors prefer them because they look 
iike money 


Write for particulars. 


KIHN BROTHERS 


Bank Note Engravers 
99-103 Beekman St., New York 














THE 
MERALITE 


DESK LAMP 





Green Glass Shade 


THE BEST LAMP FOR OFFICE OR HOME 








“KIND TO THE EYES” 
Does Not Tarnish or Collect Dust 


Made in many patterns for any location. 
Send for our Emeralite Booklet with prices. 


H. G. McFaddin & Co. 


44 Warren Street : New York 
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KELLOGG SUCCEEDS FRASER. 


Paul C. Kellogg succeeds A. A. Fraser, 
Jr.. as manager of the Remington Type- 
writer office in Philadelphia. Mr. Fraser, 


we understand, who has made an enviable 
record in the management of the Reming 
Philadelphia, 


moted to the managership of the Reming 


ton office in has been pro 
ton office in New York 
Paul 


badge in the Remington Roll of Honor, was 


Kellogg, who now wears a 15-year 


years ago a Remington salesman in Chi 
cago under S. W 
a top-notcher on the Remington sales force 


randall, where he was 


Mr. Crandall had a great lot of salesmen 


“Honest John” 


around him in those days; 





PAUL C. KELLOGG. 


Bayes, now managing the Remington office 
in the Windy City, was one of them 

Then he 
Remington branch in 
broke records 


was appointed manager of the 


Boston, where he 


\fter a short flier in the automobile busi 
ness, Mr. Kellogg next appeared as Rem 
ington manager in Pittsburgh 

Since leaving: Pittsburgh, where he was 


succeeded by the present Remington man 
ager there, A. C. Barlow, Mr 


g has 
been a traveling representative in the East 


Kellogs 


ern Department of the Remington Domesti 


Sales territory 


SOME ATTRACTIVE STEEL LINES. 


Progress in filing devices goes on unceas 


ingly Every month brings a host of new 
ideas which have been accorded the suc 
cess of actual test The latest are em 


bodied in two well printed catalogues, rep 
Steel 


Topeka, Kan 


resenting the lines of the Fixture 


Manutacturing Company, 
sas, whose metal furniture aims to satisfy 
the requirements of convenience, attractive 


ness, durability and security 





rurning the pages of its catalogues, the 
reader notes the Document Files 
eled head, 


pull and label holder. An improved con 


and ornamented with a suitabl 


pressor holds the contents in pla 
into the Document Cabinet, 
24, 30, 36, 42 
Each 


files fit neatly 


t 
= 
xX 


made to contain 18, 


cabinet made 


files, respectively 
I nished ends and top plate tnus they 


may be used separately or in groups to 


order, and can be finished, if desired, with 
a general locking device 

Che Vertical Letter File is of eavy steel 
and its drawers are so designed, it is said 
as to make shrinkage, warping racking 
impossible Chey are fitted with a suspen 
sion device, improved follower, a strong 
hand pull and a large, neat label holder 
Vertical file cabinets of three, four, six and 
eight drawers are carried in stocl Card 


Index Files are regularly made in three 


sizes to accommodate cards 5x3 inches, 6x4 


and 8x5; other sizes may be furnished spe 


cially. Card Index Cabinets are made 
one, two, three or four drawers \ useful 


legal blank file is made with a drop-head on 


the drawer, providing easy access to the 
contents For bank and office use table 
base made for card index or check file 
cabinets 

\ convenient device is the Check File 
Bus, built on rollers It may | wheeled 
from desk to desk, gathering the desired 
papers from each. Other interesting item 
in this line are the Steel Cupboards, De 
posit Ticket Cabinet, Roller Shelf Case 
Steel Office Tables, and a wide sortment 
ot desks oth roll top and flat 
BIG GOTHAM CONCERN IN NEW 

QUARTERS. 

J. J. O’Brien & Son, a leading mmet 
cial stationery and printing house of New 
York City, will remove its establishment 
i ppt 


from 122 East Twenty-third street to new 


quarters sometime during this month or 


next The new store will probably be lo 
cated at 3 and 5 East Twenty-eighth street 
and eontains double the space now occu 
pied by the company It has fi show 
windows and all the convenien yf 
modern store structure 

The firm of J. J. O’Brien & Son has o 
cupied its present quarters for twenty 
years. The business, indeed, was organized 
in 1864, being originally located at Fourth 
avenue and Twenty-sixth street here it 
remained for twenty-nine years flere the 
Jockey Club was organize t Vii 
O’Brien himself did all the pr: 
that 1rganization The original John 
O’Brien: was succeeded by his son, D. I 
O’Brien, who died in 1898. Five years ag 
the management was placed in the hands or 
the present John O’Brien, a grandson of 
the founder of the company, and under his 
management the business has shown rapid 
growth and progress. The concern origin 


ally was in the printing business exclusively 


but has branched out into the commercial 


1 


stationery business during the last twenty 


years 
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. The New .@z Optional 
“, ° 
: Loose End Uprights 
ae 
ey A Distinct Advance i n 
Filing Cabinets 
The new Allsteel optional loose end “a e. The extra double walled ends are 
* uprights combine in one type “‘loose optional, not necessary. They can 
1g end”’ and ‘“‘solid end”’ files, marking beinstantly and easily attached with- 
“A the latest advance in filing economy. out tools. When used in battery, 
“é The sanitary Allsteel construction each file has the protection of its 
ms permits a 10% saving in floor space. own closed sides and the additional 
re In addition it not only insures rigid- protection of numerous steel walls. 
ity and durability but also greater 
h security, increased filing capacity Two styles of the new type sanitary 
: and ample fire protection. leg units—corners and intermediates 
7 Optional loose end uprights are close eliminate the necessity of purchas- 
; fitting, dust and vermin proof. The ing individual and complete unsight- 
non - sticking, easy riding drawers ly bases for each cabinet. All legs 
have a clear capacity of 238” with easily attach singly to one or a bat- 
a case depth (floor measurement) of tery of sections, with or without the 
: but 25”. Drawer fronts are double optional ends. No rights or lefts, 
walled. no fronts or backs are necessary. 
| The All steel Line includes ove 
200 stock pieces— enough to meet all 
' ordinary requirements— carried for immediate 
livery. Special equipment made toorder. You owe it to your- 
self to get acquainted with this sales-producing, profit-getting line. Write 
today for 64-page illustrated catalog, dealer’s proposition and sales plan. 
The General Fireproofing Company 
1603 Logan Avenue, Youngstown, Ohio Export Office: 396 Broadway, New York, N. Y. 
u 














wey THE THREE RIAL” FOUNTAIN PENS 


RIVAL NON-LEAKABLE 
| Perfect Fitting, air-tight joints form a perfect, absolutely non- 


leaking Writing instrument, 

NEW RIVAL SELF - FILLER 
Pen Is filled by simply turning 
the collar in center of barrel to 
opening. Press hard rubber 
bar, release and pen is filled. 
No metal rts to corrode o, 
to rot rubber sack. Has all 
the good, reliable features to 
be found in auy of our pens, 
OPEN ne ; jen the special advantage 


< 5) st mentioned. 
m3 ie Lael Made in three sizes: No. 22, No. 
i 3 23,No. 24, Plain, Chased and 
Plead Gold Mounted. 
Pe RIVAL No3 with Gold or Ster- 


ling Silver Filigree Mounting 











Catalog Illustrating our full line and giving Prices and Discounts will be sent to Dealerson Request. WE GUARANTEE EVERY PEN, for Holiday and Fine Trade. 
DD. W. BEAUNMEL & CO., Inc. Office and Factory, 35 Ann St., NEW YORK 
FOREIGN AGENTS WANTED 
Oe ame 
SOMETHING NEW CLINCH PAPER CLIPS 
Letter Carbon Disc 1,000, ——* 000, $1.25—10,000, $2.25. 
All above prepaid. 
A paper Disc, gur mmed on both sides, for attaching Letter to Carbon F. O. B. Buffalo, N. 7 ai 000 Clips to box—25, 000, $2.50—50,000, 
answer. Doublesthe capacity of your letter file over use of wire $4.75—100,000, $8.50—500,000, 37.50. Also put up 250—500— 
clips—50c per 1,000—10,000, $4.00, both prepaid. 1,000 Clips to box for the trade. Ask for prices. 








THE CLINCH CLIP CO., 196 Seneca Street, BUFFALO, N. Y. endian 
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We Have Realized an Ideal 





The Webster Binder and the Webster Marvel Punch 


constitute 


A Perfect Filing System 


It is called the Webster Loose-Leaf Filing System or Universal Book-Making. 


Just a few books—in countless cases but one book—and a Webster Marvel 
Punch will often take the place of bulky filing cabinets. 


The Webster oe 
Binder Lim 









uses a new mechanical movement, a double hinge arrangement, never betor« 
used in a loose-leaf binder. This swings the curved pins smoothly through 
the sheets and allows the binder to lie perfectly flat for the insertion of other 
sheets. Construction is of solid steel of great stability. The pins on each 
side permit the leaves to remain in the binder at all times. We created a 
great binder—light, strong, easily operated and low in price. 


THE 


Webster Marvel Punch 


is equipped with center gauges 
no side gauges to waste tim« 
) which means that the holes can 
) be properly placed, easily and 
) rapidly. Exceedingly simple in 
operation and as powerful as it 
is simple 


Universal Book-Making 


offers untold opportunities for dealers everywhere. No business is 
and none too small to use this system to advantage. It is the most neces- 
With every paper in book-form you 
of every office problem 


9 nan 
too tare 


sary of all business appliances 
realize an ideal that goes to the heart 


Webster Loose-Leaf Filing Company 


813-829 W. Market Street, Louisville, Ky. 


30 Church Street CHICAGO: National Life Building 
LONDON: Petty & Sons, Ltd., Reading 


NEW YORK: 








ee 





DAVIDS’ CHICAGO BRANCH GROWS. 


Considering the fact that the business 
the Thaddeus Davids Company 
house New York City, was establishes 
eighty-eight years ago, and that it e1 
had any actual branch offices nt ss 
than a year ago when such an 
established in Chicago under the 
ment of Theodore Bates, the eg 
this branch was a matter of som 
ment on the part of the heads of t 
deus Davids Company 

When they selected a brancl 
Market Street, Chicago, less thar i Cal 
ago, it was thought that the space take 


would be sufficient for at least a 


but they had no sooner installe 


years, 


“TED” BATES. 

Manager Chicago Office, Thaddeus Davids Cx 
their furniture and got their stock S 
tion that I became evident 
would be required, so additional spac is 
taken same building Si 
the business has vrown apace ~ 
were ¢ ipving three times tl na 
space, and now the company has t 
more rool giving it at least six t S 
much floor area as they rst regat 
necessal for the arrving on 
cago business 

This remarkable growth is 
feather 11 the ap ofl Ted Bates 
manager vho is not a western 


was brought up in the offic 


deus Davids Company and came to | 
bringing the Davids’ spirit along 

and it 1s cause for no little congrat 

that he liked ¢ hicago so well 
brought Mrs. Bates on fron 

and esta lished his home here \T rst 
Bates and ne man handled all the 

of the Chicago office, but such 

of affairs did not obtain long 

opened up so well that more met 

be added ntil now Mr. Bates has irae 
of four salesmen aside from himself 
covers a nsiderable territory around ( 


cago 


| 


memes 




















—  ———E—— 


cee 











a rore 


vestern. man, altl 


A. M. CRAWFORD. 


1¢ Phaddeu Lavids 


] 


a Aad 
1 and \ndrew 


is well kno I 


Compat 


Jakobi 





st recent additions to the Chicag: 


ly art 


Mr 


in the ink business 


ough he has bee: 


s rr sever years He was 
return to the west, and ther 
ed a position with the Thaddeus 


1) ny s tA stern 


ANDREW JAKOBI. 


once, 
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APPLIANCES 


middle westel! 


here 


which he will cover the 


states with headquarters 


thorough ink man, a fine fellow, and 


vod salesman 
from the east where 


\ndrew Jakobi is 


he was connected with a well kt wn ink 
house previous to his acceptance of his 
present position with the Thadde David 
Company Mir Jakobi ll wor part 

the Chicago trade 

Ome \pphlances takes pleas re n pre 
senting herewith the likenesses f Mr 
Bates Mr Crawtord and Mr akol and 
in introducing them to the trade t 


lle West 


AN APPEAL 
ING. 


1 
rculal 


nas re 


t ind which seems 
head stenographer in the advertiser's ot 
fice, the mailing list seemingly having been 


referring to the advertising 
he let 


stenographer or 


made up by 


columns of leading magazines 


ter is an appeal to the 


clerk in the advertiser’s office to study ad 
vertising with the International Corre 
spondence Schools. It is argue that the 


best advertising is prepared with a full and 


enthusiastic knowledge of the product, and 
other things being equal, the insider is mort 
likely to this knowledge than the 


on the outside The 


have 
argument of the 


one 
writer is that the young man or young 
woman in daily contact with the business 


advantage when it comes t 


that 


great 


llaS a 


advertising business 


Perhaps less is thought nowadays of the 
argument that in order to advertise a pros 
ct properly an outsider must be called 1 
Outside assistance is, of course, still often 
necessary The outside point view 
ery important, and often the advertis: 
buy from some person not nnecte: 
with his concern a certain kind of skill and 
experience which is not to be had in his 
vn offic But in the past there has beer 
too much dependence upon the outsider, tl 
result being that advertising and sales cat 
paigns were laid out on the basis of hal 


cnowls dge. 


Hall, principal of the I. ¢ 


S. Roland 


School of Advertising, sa 
ften wondered why so few young 
women in offices of concerns which had 
reat deal of advertising every yeat 
inclined to try to fit themse 


sales corresp¢ ndents or write! 


e good 
( trade pape! idvertis o ma wel 
of rgans etc... w hile on the ot e1 
many young people in lines not at al 
elated t advertising see! be at 
ious t get into advertising w 
[It is believed that the bright young per- 
son in an advertiser's office has a mart 
lvantage if he elects to make the most 
is opportunities by acquiring all the 
rmation he can in the art of selling goo« 
through publicity 
Nothing succeeds like downrig!l eal R 


ess and tenacity 


TO STUDY ADVERTIS- 


to be directed at the 
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Roll Top Desks 
Flat Top Desks 
Standing Desks 
Typewriter Cabinets 
Office Tables 




































































Variety of 
Designs 


Quality 


Service 














COMMONWEALTH HOTEL 


Incorporated) 
BOSTON, MASS. 


Opp. State House, 











Offers rooms with hot and cold water for $1.00 
and up, which includes free use of shower baths. 


Nothing to Equal This in New England 
Rooms with private baths for $1.50 per day up; 

wv of two rooms and baths for $4.00 per day 

and up. 

Dinkng room and Cafe First-class, European 
an. 


Absolutely Fireproof 


Stone floors nothing wood but the doors. 
Equipped with its own Sanitary Vacuum Clean- 


i lant. 
“Serictly a Temperance Hotel. 


SEND FOR BOOKLET 


STORER F. CRAFTS, General Manager 














The One Best Clip 


ic gmnmoyssense(, 


Manufactured only by 


MILLER-BRYANT - PIERCE 


COMPANY 


AURORA, ILLINOIS, U.S. A. 


It Grips, - - - - Never Slips, 
No Points to Get Stuck On, 
It Can’t Tangle or Tear. 


Patented 
Dec. 6, 1904 


FOR SALE BY ALL STATIONERS 














YOU WILL KNOW 











4273-617 














Absolute Chair Satisfaction 
When You Know Our Line. 


We manufacture a complete line of office chairs backed 
by over half a century of practical, experience and give 
the utmost in both quality and style. 

All That You Can Ask of a Chair. 

The cut shows one of our ideal office chairs made of 
highest grade selected quartered oak and finished either 
Office Oak, Weathered Oak or Early 
English. Seats put together with Lindermann's wedged, 
pint, insuring durability, and equipped 
{fg. Co.’s chair irons. Standing arm chair 


Get our catalogue and price list. 
I 


NICHOLS & STONE CO. 


Established 1857. 
Gardner, Mass. 
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PASSED AWAY DURING MONTH 


W. F. White. 


W. F. White, manager of the New York 
branch of the F. S. Webster Company ot 
Boston, died suddenly Saturday, February 
22, at 1 p. m. Mr. White's death was the 
result of heart failure brought on presum 
ably by the reaction of a minor operation 
on his nose, which he had performed a few 
days previous in Philadelphia 

Mr. White, who was 36 years old, had 
been connected with the Webster Company 
for the past eight years. For the past five 
years he had been in charge of their 
New York office, previous to this time hav 
ing been connected with the Philadelphia 


othce tor three years as manager and sales 





THE LATE W. F. WHITE (ON THE RIGHT) 
AND CHARLES GARVIN, AT A WEBSTER 
CONVENTION LAST YEAR. 


\s a salesman he ranked among the first 
in this well known organization, and he 
possessed a remarkable combination of 
good clerieal ability with executive capac 
ity as well as salesmanship, a rare com 
bination to find 

Previous to Mr. White's connection with 
the Webster Company he was with the 
United Gas Improvement Company of 
Philadelphia, and became familiar with the 
Webster products in his work with that 
company in a stenographic capacity. Be- 
cause of his dislike to inside work he de 
cided to take up salesmanship, and the 
} 


pecome 


Webster products, which he had 


familiar with in his work, had made sucl 


an impression on him that he took up witl 


that company the question of forming a 
connection with their sales force, whicl 
resulted in a favorable decision, and he has 
been connected with that company ever 
since 


No salesman in the ribbon and carbon 
industry is held in closer regard than Will 
White by those who had the privilege of 


knowing him He was a choice spirit 


amongst men He leaves a wife, Mrs 
Irene White, and a son, Francis White, 
eight years old. The funeral services were 
held at Mr. White's residence, 622 Lenox 





Robert Jolliffe. 
The Stearns & Foster Company 


public tribute to Robert Jolliff 


No higher tribute cat 


& Foster Company say 
husband, a loy 


true gentleman 
Samuel Sanson. 
York, died at the 


North Eighteenth Street 


adelphia, Pa 
father, Joseph 
interpreter, affected the son so that 


Sanson passed 


two sons and 


Charles Lowe Boorun, Jr. 


realization of possibilities 


year-old son of the late 
vice president 
Company, on 


tobogganing 
Boorum, who had 


toboggan, capsized 


Col. C. H. Jones. 


professionally 

















CLEVER JAPANESE CATALOGUE. 
“Office Equipments” is the title of a 
handsome and well printed catalogue in 
English and Japanese sent out by Itoki- 
Shoten, Osaka, Japan This is catalogue | 


number 40. Pretty nearly all of the office 


1 


devices illustrated seem to be of American 


cm ca i oll 
origin, and include sucl 


as the Monarch Typewriter, Standard Cash 


familiar machines 


Register, N« Safety Check Protector, 
Bank Check Perforator and Chicago Check | 
Perforato1 Cummin’s Check Canceling | 
Machine, Bates Numbering Machine, Perry 


Time Stamps, Ellis Time Stamps, Shannon 


Letter Files, Hotchkiss Paper Fasteners, 
Clipless Paper Fasteners United States 
\utomat Pencil Sharpeners, Simplex 
Letter Opener Eureka Ink Eraser, and 
esides stationers’ supplies 

ll kinds, such as the Fabers’ Rubber 
sands, all manner of paper clips which are 





———— 
ITOKI-SHOTEN. 
\merican users, Carter’s inks, 
\ number of Japan- 


familiar to 
specialties, Src., Ct 
ese specialties are also illustrated, includ- 
ing the Horii Rotary Copy Printer and 
Horii Straight Copy Printer 


ese end is a little bit difficult for us to 


The Japan- 


make out, but as the English is without a 
flaw, we were able to get a pretty good 
idea of the timely and interesting catalogue 


of this enterprising concern 


COLLEGES NOW USE DALTONS. 
To the already long list of schools and 
Daltons has 


colleges wning and using 
been added Harvard and Simmons College 
of Boston Fhe Dalton is said to be par- 


ticularly adapted to school work and its 


use is being taught in a number of the 
most prominent colleges in this country, 
which are turning out in daily increasing 
numbers touch method operators skilled in 
its various uses. This feature, as well as 
its extreme simplicity and versatility, makes 


it a favorite among the students 
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Inter Inter Dulng Cabnels 


interchangeable inte- 





A system of 





rior units comprising every modern 





filing device—a series of outside cab- 






inets having 





Open spaces to 
the 





' , 
rece! Ve 





units 











With the Inter-Inter system you can make up an arrange- 
ment from stock to fit the particular needs of any customer 
practically a special cabinet in every case, with immediate de- 
livery. With the old style sections you must change or modify 
your customer’s ideas to suit the cabinet. You can carry a 
larger assortment at a smaller investment thanZwith any other 
line. 











The outside cabinets are made in units with one opening 
and ‘in upright cases with four openings. This permits horizon- 
tal and vertical expansion. 






The Inter-Inter principle applies both to the units and the 
four opening cases, so that a system, once started with these cabi- 
nets, may be added to or re-arranged 
and still preserve a harmonious ap- 
pearance with the original purchase 









You will find the most com- 
plete and comprehensive line 
of filing appliances in the 
world illustrated and de- 
scribed in our new 112- 
page catalog, No. 4311 
Mailed free on request 


MiNi Co 


GRAND RAPIDS, MICHIGAN 
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NEW ADMINISTRATION BUILDING 







i p=, , Ac? ’ ore. 

THE STEEL FILING CABINETS SERVE AS A MODERN CARD LEDGER IN THE STEEL 
PARTITIONS MPIVIDING THE DIFFERENT FILING CABINET SECTION 
DEPARTMENTS. 








AUDITING DEPARTMENT. 





VIEW SHOWING ARRANGEMENT OF DESKS AND FILES 
IN SALES DEPARTMENT. 




















SUITE OF EXECUTIVE OFFICES AND DIRECTORS’ ROOMS. 
VIEWS OF NEW ADMINISTRATION BUILDING, GLOBE-WERNICKE COMPANY, AT CINCINNATI. 





























GLOBE-WERNICKE’S NEW ADMINIS- | 


TRATION BUILDING. 


On the « pposite page 1S a series of illus- 


trations showing an exterior and several | 


interior views Tt the new otce building 


recently erected and occupied by the Globe- 


Wernicke Company of Cincinnati. This 
yuilding is of freproot onstruction, 200 
feet long by forty feet wide. The offices 


are so laid out that all departments can 
be supervised There are no high steps 


ling cabinets or partition work to in- 


terfere with a full view of the offices In 
the center of the general offices is a suite 
of beautiful executive rooms. consisting of 
the private offices of the president and 


vice-president and a directors’ room 
Nearly half of the general office is given 
over to the sales department, filing devices 
being arranged back to back down the 
center of the room, making all files ac- 
cessible to the desks of either side Filing 
devices for the promotion, advertising, pur 
chasing and traffic departments are ar 
ranged in the same manner, all of the steel 
filing cabinet sections being built up to a 
uniform height and set back to back in 


such a manner as to divide the space al 
lotted to each department to the best ad- 
van r 
| idditior the main office, the com 
ny i al nged a well equipped dining 
on the first floor for the comfort and 
entertainment of its employes. Here also 
1 store room for office supplies and a 
nce 
| top employed as an assembly 
hall for the use of salesmen’s and agents’ 
entions, the worl f the welfare com 
n ‘ 


EDISON WORKS ON BIRTHDAY. 
Notwithstanding the hundreds of tele 
grams, cablegrams and letters of congratu 
lation which poured into the laboratory of 
Thomas A. Edison at West Orange, New 
his sixty-sixth birthday, Febru- 

Edison kept right on work 


He toiled until ne o'clock in the 


ning, went home and slept until five, 
and was back at the laboratory in a few 
inutes When the whistle blew at the 
disor Works at seven o'clock in the 
re than 6,000 of the employes 


urprised Mr. Edison by ap 


° blue buttons in their coat 
lapels, bearing the numerals ‘66” in gold 
his little recognition of his natal day, 
old man,” as he is known about the 
was very much pleased. Mr. Edison 

told a reporter that he felt about 25 
Re Q things accomplished dur 
g e past year, Mr. Edison paid a tribute 
to Dr. Carrel of the Rockefeller Institute, 
York. who recently received the 
bel prize for medicine and physics. Mr 


Edison said that he was too busy just now 
ro to his winter home at Fort Meyer, 


Florida, because he is working on several 








things, that interest him very greatly and 


will require all his time for some months 


! 
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There are business men right 
near you who will be glad to 
pay you a good profit for cut- 
ting the cost of their corres- 
pondence in two by means of 


The Edison 
Dictating Machine 


HE EDISON is going into offices of every kind 
and size all over the country. The big railroads 
are taking it up. Merchants, manufacturers, pro- 

fessional men—everyone in whose offices dictation is 
being done—are becoming Edison users after live dealers 
have told them and proved the facts. The convenience 
of the Edison Dictating Machine and the saving in time 
and money it brings are too big to be overlooked. 


The time is coming when the Edison will be as 
commonly used as the typewriter and the telephone— 
right there in your vicinity. You ought to be on the 

trail of this business now, while 
opportunities are still large. 


There are still openings to be 
had for dealers to handle the Edison 
Dictating Machine, or for men with 
sufficient capital and sufficient con- 
fidence in this big money-making 
proposition to take advantage of 
this chance to start in business for 
themselves. 


Don’t wait. Write us today 
for our free book, ‘‘The Goose, the 
Typewriter and the Wizard.” 


THOMAS A. EDISON, Inc. 
205 Lakeside Ave., Orange, N. J. 
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Gambrel in the “Movies.” 
While traveler O. L. Gambrel, having 
made his quota, was peacefully viewing 
the picture show at 8 p. m. in Fort Collins, 


Colorado, he was suddenly astonished to 


behold on the curtain the following 
“QO. L. Gambrel, Oliver salesman, wanted 
on long distance ‘phone immediately.’ 
Consequently Mr. Gambrel arose and dis 
played six feet of his length to the laugh 
ing and appreciative audience and walked 
out to answer the call 

Sherry and Egg Story Closes a Deal. 

Salesman Hess, of the Underwood office 
at Philadelphia, closed a sale the other day 
by using a good story, and considering that 
Salesman Hess made a great record in 
the last sales contest anything he uses as 
a clincher is worth passing along He 
had a hard prospect to handle and, of 
course, met the usual request for an In 
flated allowance on the old machine. Hess 


quoted it low. Then when the man started 
to argue he told him the story of the farmer 
who sold some eggs to a hotel keeper 


There happened to be one egg over an 
even two dozen and for this the farmer 
demanded three cents “Oh, forget it, 
said the hotel keeper. “I'll give you a drink 
and call it square. What’ll you have?” 
“Sherry and egg,” said the farmer. 
Then Hess quoted the regular allowanc« 
and closed the deal.—Underwood News 


When Sarcasm Tempered Courtesy. 

Pleasing the customer is a habit with 
most office supply dealers, but there is a 
limit, sometimes. Perhaps the trade will 
appreciate, therefore, the unique revenge 
which a certain grocer’s boy secured upon 
a particularly exasperating specimen of 
purchaser—the authority is that of the New 
York Journal of Commerce: 

“A woman on her way home stopped in 
a grocery store to order a spool of thread 
She directed that it be delivered to her 
home. 

“The long suffering delivery boy, whe 
was in the store at the time, decided this 
was just beyond the limit. With the help 
of another boy, he loaded two heavy planks 


on the wagon and drove up to the woman's 


home. 

“Carefully backing the wagon up to her 
front porch, the two boys laid the planks 
from the back of the wagon to the doorstep 
Then, taking a crowbar, they laboriously 
pried the spool of thread onto the porch 
As the work proceeded a crowd gathered 


The spool was rolled up to the door and the 
woman was called out 

“The spool of thread finished sailing 
through the air as the indignant woman 
slammed the door in the faces of the deliv 
ery boys. The crowd cheered.” 


Stops Trial to Make Sale. 

| E. Hooker of the St. Louis office 
the Burroughs Adding Machine Company 
recently sold an adding machine under 
unique circumstances Mr. Hooker had 
practically sold the machine to a certain 
oncern, but needed the signature of one 

the members of the firm who was at 


that time doing jury duty in criminal 


THE [OLEDDAN’S (REED 


Va a ea " 
JF Serve -F C onguer 


BELIEVE IN TOLEDD the City of REAL 

VALUES - the Nations natural gateway of 
commerce and travel in the heart of qreat re- 
sources and markets: with unsurpassed railway, 
dock and harbor facilities and the near-centre 
of population of the United States. 


BELIEVE IN TOLEDD the City of REAL 

OPPORTUNITIES-with its qreat institu- 
tions of art, education. religion and business; a 
Going concern’ in industry, government and so- 
cial upli t:a Home city with rest and recreation 
for all, by river and lake; where it is worth while 
to live, rear children, invest money and life. 


BELIEVE IN TOLELD the City of REAL 
PROGRESS - modern in municipal equip - 
ment and spirit, aqqressive in commercial ac- 
tivity and achievement, with inspiring visions and 


plans fr tomorrow and a big chance for every man 
} 





Compliments ot The Toledo Real Estate Boa 
Copyright The Toledo Commerce Clut 
Reprinted by permissio 
REPRODUCED BY COURTESY OF THE 
TOLEDO COMMERCE CLUB. 


Che “creed” presented above is a fine « 
i 
a 


oes 


iple of the right civic spirit and 
redit to the citizens of Toledo. It presents 
with force and brevity, coupled with pleas 
ing style and typographical arrangement, a 
few of the reasons why Toledoans believe 
their city. It is good sentiment and good 


idvertising 


Here s w Hooker got \ t 1e€ 
yanied: About five o'tiack ont aftertoes 
he walk I the court room art spoke a 
tew words to the judge Che dge stop 
ped the prosecuting attorney in tl st 

his speech, who sat down rather sur 
prised 

Hooker walked over to the jury x yot 
le signature he wanted and quietly left 
the room 

Making Trouble for a Saint. 

Over 1,100 Catholic stenographers of 
various countries,” says an exchange, “have 
petitioned the Holy See, through Mer 
Mugica, to have St. Gynesius of Arles 
claimed patron saint of shorthand writers 


We pity St. Gynesius \rles when we 
think of the career of stenogr 

a time the poor saint will have 
the early centuries in the land 


badour under Arlesian skies 


nothing of the wiles her who today fills 
the offices of American business with the 
glamor of romance and sensation and s 
times adds to the scareheads 

est papers! St. Gynesius ts certainly as 
suming a g responsibility.” .ew 
World ° 


“Know Your Man” True Maxim. 


‘Know your employes” is a maxi 
ryt y ry] hecid h ky 1A + 
serving Lt place eS1c¢ the IN \ ys 
Socrates and Marcus Aurelius in the 
business man’s memory, says a wt n 
“Hypsos’ (Antwerp, adding that nothing 


is so difficult to determine as a man’s 


icter Some do good work by native torce 


others require direction 


ncouragement Some demand perpet 
surveillan discipline of steel 
others will respond only to a tact 
tery 

Here is a man who, to do good w 
must have it doled out to him in method 
quantities; if you overwhelm him w 
he becomes lost in a labyrinth (nd t 
is another, who can work conscient 
only when his desk is cluttered with p: 
and when he can measure each day's prog 


ress by their decrease 


Without yielding to whims, respect the 


moods and humors of your employes 

will find some temperamentally alw S 

the sulks, and yet this may 1 r 

them from turning out a good quality of 

product; earnestness itself sometimes is 
are irrepressibly gay, and 


growing. Others 
take the hardest task lightly. What matter 


if both produce results? 
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= VAN DORN 
= || SIMPLEX STEEL SHELVING 
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FF: The right to sell SIZES CARRIED 


IN STOCK 
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= Van Dorn Simplex 


—————— = * ‘ SH > » T iS 
SS = Shelving and ELVES 


36” wide x 15” deep 
Fr." se 
oo ?* 2S 
-— \% 2: ee 
center to center of 
post measurement. 


POSTS 
7-8-9-10 feet 
Two posts required 
for each upright. 


Permutable 


STEEL DESKS 





= 


is included in our 





ity 


Agency Proposition 





























on vertical 


J 


divisions of 


a 
7 
— 
Ww 
- 


} naw el eee > decor ] | ; <~ ) , 
andy machine de signed ¢ spe- Steel Stock sections 
ially for fastening papers and 


for general office use. It is used 





by insurance companies, 




















wyers, telephone a FOR 4 
Re escnionte: og '| | sTOREROOMS STOCK ROOMS TOOL ROOMS 
eee 3 | VAULTS DEPARTMENT STORES FACTORIES 
ee eee | WAREHOUSES, ETC., ETC. 
1, which automatically fast- 
th staple through the sheets. 
The magazine has a capa ity of 


SEND 


one hundred tinned steel wire 


The dev is finished 


There is still 
open some desir- 





Sarnaliy fen: meleliel TODAY able territory for 
the exclusive 
@ This machine makes a big cut FOR agency of Van 
in office expense through time Dorn Vertical 
aved and convenience—and it OUR 


Divisions of 
Steel Stock Sec- 
tions, Permut- 
able Steel Desks 
and Simplex 


tens papers together securely 
in a manner which otherwise 
vould be impossible. Jt is a 
listinct office necessity 


AGENCY 


PROPO- 
Midget Binder is one of 





- & 
3 
~ 


SITION 


sh ° 

a? Shelving. 
eral standard machines we ' . 
make, each of which ts especially Simplex Storage Shelving, University Press Stock Room, 

adapted for fastening papers, Doe Library University of California, Berkeley, Cal. 


Lowh 7 . 
cloth, le ather, etc. 





of the entire line. 


matter 


COMPACT STRONG CONVENIENT 
SANITARY FIREPROOF EVERLASTING 
ADJUSTABLE TIME, LABOR AND SPACE SAVING 


profit 





DEALERS—We have a 


making pre po 1t110n tor vou 











Canadian Representative, Ernest J. Scott & Co. 
59 St. Peter St., Montreal, Canada 


Acme Staple Co. 


Limited 


112 N. 9th St. Dept. 0. Camden, N. J. 


Send for Section ‘“‘C’’ of Catalog 
ADDRESS 


| The Van Dorn Iron Works Company 


Metallic Furniture Dept. CLEVELAND, OHIO 
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Adjustable 
to any height 
and after easi- 
ly and quick- 
ly and noise- 
lessly moving 
the Adding 
Machine on 


wheel its perfect rollers to 
ore » § any desired place 

the stand 18 or position, the 
° Stand is held ab- 
adjustable solutely rigid by 
to any de- simply TRE. 
: ° Se PING THIS 
sired height SITTLEPOOT 


ADJUSTABLE TABLE Co. 
GRAND RAPIDS, MICH. 
Alse from Adding Machine Agents & Salesmen 














The Adams 
College 
Book 
C) Rings C) 


The Adams College Book Ring is a 
Universal ring for perforated binders and 
This ring is easily Operated and al- 


papers. 
lows the sheets to lie perfectly flat. The 
most satisfactory ring ever invented. Be- 


ware of imitations. 





Our goods are handled by leading station- 
ers. If you do not carry them, write us at 
once for catalog. 

Order through your jobber. 


HENRY T. ADAMS 


6823 So. Chicago Ave,, CHICAGO, ILL. 








are a German Silver Shell containing a 
thin, fat Erager which is fed forward as it 
becomes worn. Best for ink or typewriter. 
Always sharp and alwaysciean. Will not 
eramp the fingers. Can be used asa line 
finder on note-book or manuscript and 
has other desirable features. Agents 
wanted Write for circular | 
and prices. ple 25c. 


1022 Arch eB eishic. Pa 





STERLING ERASERS—-OVER SO% SAVED 





MERIT SELLS THIS ARTICLE 








MORTON’S 
ODORLESS 
TYPEWRITER OIL 


The world’s best lubricant for Typewriters, 

Adding Machines and all delicate machinery, 

Chemically pure, gumless and colorless. 
Write to-day for free sample and prices. 


MORTON MFG. CO. 
Louisville, Ky., 


U.S.A. 


a io 


Export orders giv- PAZ 
en careful atten- . 
tion. 





Tough 
Resilient 
Uniform 


Goodrich 
Standard Platens 


The B. F. Goodrich Company 


AKRON, OHFO 








TYPEWRITERS 


KINN & PETERSON 
117 N. Dearborn St., CHICAGO 














Che Herkimer European Plan 
i 7 Courteous Treatment 
Everything Right 
$1.00 up—detached 
bath 





_— 
a 


G FRO 
SAN0 RAPIDS $1.50 up—private bath 


Excellent Restaurant Correct Service 
Moderate Prices 


HOTEL HERKIMER 
GRAND RAPIDS, MICH. 


Maximam Comfort at Minimum Cost 














OLD STATIONERY CONCERN 
MOVES. 


Krank & Tichenor, stationers an 
ers, for nearly fifty years located in lower 
New York City have transferred their bus 


ness to 39 ] lwentieth 


Broadway and Fourth avenue. The former 


quarters of the concern were at 100 Woos 


ter street and 91 Greene street \lany 
its customers, including the wholesale dry 
goods houses and commission merchants 


Fourth avenue 


have removed to the new 

commercial section, and the stationery 
firm, therefore found it desirable t ike 
a new store in that location als Phe 
firm occupies a well arranged store ar 


basement with good light in front and rear 


It has recently taken up Weis card cabi 
nets, commercial stationery, and ther 
lines in addition to its extensive lines 
private stock carried 

The business was established in 1864 by 
Philip Frank and Henry Maas at Walket 
and Church streets In three years Mr 
Frank bought out Mr. Maas and removed 
to Lispenard and Church streets Fifteer 
years later store was removed to 319 
Canal street, and fifteen years afte 
it was again removed to 100 Greene street 


from whence the company went to the loca 


which it has just removed 


tion from 

The business was conducted from 1897 
until 1904 by Henry Frank for e estate 
of his father. who died in 1897 In 1904 
however, Henry Frank formed a co-part 


nership with Frank M. Tichenor, the ne 


firm taking over the business 


TOUCH METHOD ON THE ADDING 
MACHINE. 


When one comes to think of it, it is quite 


wonderful that one can read numbers it 


of a list and by fingering the keys 


machine add them automatically. It is still 


more wonderful that this can be done 


ut looking at the keys, just as an « r 
typewriter operator can keep his eyes fa 
ened upon the page of a book, c pying the 
matter on his machine and by that pe ir 
reflex acti born of practice and 
locates the right letter without the set 
sight 

The Dalton Adding Machine Company 
has recently sent out an interesting folde: 
giving a description of the touch met of 
operation yn the Dalton machine Che 
Dalton people are inclined to believe that 
the touch method is much more valuable 
on an adding machine than it is on ype 
writer, giving the operator great speed and 
accuracy in arithmetical comput 

The Chicago Eye Shield Company, 134 
South Clinton street, Chicago, Il 
ing such a rapidly increasing business 
this concern has had to add considerable 
factory space \fter March 1 the capacity 
of the plant will be doubled Manager 
Robert Malcolm is much pleased with tl 
appreciation shown by the trad 

} + 


company’s produc 








Street between 
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DORNE.TTE DESKS 


Extremely popular 
with office 
furniture dealers 


Made as fine as the 
best kiln-dried 
hardwoods and 
skilled workman- 
ship can make 
them. 














Write for Catalog 


Our Latest Sanitary. , ; 
(Furnished with or 
without casters) 6 e e 


Cincinnati, Ohio 























There Is No Greater Source of Annoyance 


ju are 


signing your mai 


~ A New Scientific tare a nemaking ot Center Shaft Penholders D CHAP 


—g 

















r Shafts are still in 1 r infar our dealers have sold over two million of them 





is your salesmen. 


Write today for catalogue and samples. 


CENTER SHAFT PENHOLDER COMPANY, Hanover, Pa, 

















The “Modern” Duplicator 


Contains NO GLUE OR GELATINE 
i rial It is unaffected by heat or cold. 


. . You can make FIFTY DUPLICATE COPIES from every letter 
write with pen and ink, pencil or typewriter. Or copies of Music, 

ubscription cou Drawings. 
Duplicators complete $3.00 to $7.00 according to size. Exclusive 
Agencies Wanted Everywhere. Some good Foreign Countries still open 


4 Months 50c Liberal commissions. Write us. 
O. P. DURKIN, REEVES & CO., 


e 339 Fifth Avenue, Manufacturers Pittsburg, Pa. 


i a a 














=— 
Office Appliances F.W. HEYTHEKKER THE DETROIT’ 
Th ses — ae Office Appliance Dealer in c 
azine -quipment The Na Advertised Coin Wrapper 
aS AMSTERDAM HOLLAND sold annually, ? 
20° > orn S , 
303 Dearborn Street Specially organized for the sale of small] attractive Mr. Dealer: a Une. Supply Lf 
CHICAGO crticles, furniture, ete. wil be pl caned to receive e+ anker Metter FREE z=t 
; aatalogs and prices from manufacturers. Sole dealer- sDetwott co [COIN WRAPrE R CO, s—! 


- 
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¢ ; ships preferred. Whce eesde a retail. 371 Harper etr Detroit Toronto. Can. 
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MISS MATTESON PLANS FOREIGN 
TRIP. 

Miss Katherine L. Matteson, who is well 
known in the typewriter field because of 
with the Underwood 
Typewriter ( at its main offices 
at 30 New York City, will 
spend her vacation abroad this year. She 
is planning her trip 
and is getting up a party which will be con 
and which will 


her long association 
‘ompany 
Vesey street, 


along new paths 
respect 
intention of 


genial in 
start out 
time 


every 
with the having a 


good and seeking new things educa 


tionally which little off 
the beaten paths of usual Furopean travel. 


may be found a 


This is a trip for some one who wants 


to have a good time this summer and would 
like to join Miss Matteson’s party Any 
one in the field who plans a vacation 


abroad should write to Miss Matteson and 


secure the particulars of her plan, like 


wise her permission to accompany the party 


for, of course, there is some limit to the 


will be advis 


»f this kind 


number of people whom it 


able to take on an expedition 


NEW MARYSVILLE TYPEWRITER 
DESK. 

The accompanying cuts 

mechanical structure of the latest improved 

Marysville Queen Typewriter Carriage and 


illustrate the 


Cabinet. The first cut shows the device 
with the typewriter put away and the cab- 
inet closed up, dust proof. The second 


cut shows the carriage opened up ready for 
use The manufacturers state that with 
this carriage the typewriter always sets up 
level, never turns over, and is very easily 
manipulated. A further advantage is that 
this carriage can be applied to any of the 
Marysville Cabinet Company’s desks or to 
any other make of desks. It is carried in 
stock in regular sizes—twenty-two inches 
and eighteen inches wide. 

This company takes pride in its complete 
line of office desks and in the growth of 
its business, both in the United States and 
with foreign trade. It has still some terri- 
tory open for dealer agencies. A new cata- 
logue showing all the latest designs of the 
“Marysville” line can be obtained by drop- 
ping a postal to the Marysville Cabinet 
Company, Marysville, Ohio 





Closed. 
writer Put 
Away. 


A Marysville Desk 
Type- 


OFFICE APPLIANCES 
A TALENTED AND CAPABLE MAN- 
AGER. 
Appliances takes 
a picture of D. J 


Office pleasure in 


showing Saun 


herewith 


ders, Jr., manager of Saunders & Co., Kan- 
sas City, Mo., 
Mailing 


Sealograph 


Mir. Saunders, 


manufacturers of the Saun 


ders Machines, now known as the 


although only a young 

















SAUNDERS, JR. 


D. J. 


man, has made an enviable success He 
is a graduate of an eastern university and 
supplemented his university general course 
with special work in a school of forestry 
But he has always had a distinct bent for 
mechanics, and only a few years ago he 
became interested in the problem of devis- 
sealing machine 


ing a practical envelope 


The result was the Saunders Envelope 
Sealing Machine, which is well known to 
the office appliances trade, and is mar 


keted throughout the United States and in 
several foreign countries 

Mr. Saunders has devoted and continues 
to devote a great deal of study and work 
line of Sealo- 
Machines, 


complete 
Mailing 


to developing a 
graphs, or Saunders 
with the result that at present this com- 
pany now has three models: Model A, 
the hand-power Sealograph, with a capac- 
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the electri 


ity of 100 per minute; Model B, 
Sealograph, with a capacity of 150 per 
minute; Model C, the electric, automati 
feed Se graph, with a capacity of 2UU 
or more envelopes per minute 

Model ¢ the electric, automat re¢ 


1 


Sealograph, is Mr. Saunders’ latest devel 


ment of this remarkable line of envelops 


sealers, and already this particular 


chine has elicited many commendatot1 
pressions from large concerns whi are 


using the machine. 
Dan G 


student and 


Saunders, Jr., is an unusually 


careful thorough crattsman 


any work which he undertakes. W1 


more, he possesses a fine and attractiv: 


personality, though, like most students, he 


is of a modest disposition 


\s-an example of the thoroughness 


expert character of Mr. Saunders’ work 1 
any undertaking, the Office Appliances 
representative recalls the pleasure on 

cent visit to Kansas City of looking 
through remarkable portfolio of phi 


graphs of many unusual and interesting 


spots throughout nearly all European 
countries [These photographs were all 
taken, finished, mounted and attractively 
arranged in the portfolio by Mr. Saunder 
as an interesting souvenir of a Europeat 
tour which he took a few years ag 

A NEW LEDGER. 

The Plew & Motter Company of Cl 
cago claims that, in spite of the develop 
ment in loose leaf lines during the last 
three or four years, any work done prior 
to this time was more or less transitory 
The company is calling attention to the 


P & M Steel Ledger which, because of its 
peculiar patented construction, is said to bs 
absolutely rigid at a maximum expansion of 
135 per cent 

The company is bringing forward promi 
nently its series of silver-capped transfer 
binders in four bindings, all of which have 
the same excellent features, namely, a 
mechanism which is claimed to be practi 
which locks on both 
sides of the and not depend 
upon the containing case for its stability. 
line, made with or 
intended to 


cally indestructible, 


posts, does 
The silver-capped 


metal hinge, is retire 


without 


Typewriter Carrier 
Out and Ready 
For Use. 
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©) Pittsburgh Visible © 
Model No. 12 


peceenieeeee 
ee eer 
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The Only Remova ble Type-Basket—And a Basketful of Other Advantages 























A FEW GOOD TERRITORIES STILL OPEN 


Investigate 


Pittsburgh Visible Typewriter Co. 


Union Bank Building : : Pittsburgh 
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The “2 in! Clemco” Typewriter Des 




















Entering the Office 

















Machine in use; Desk Top Free 





with its story 
told in pictures 
taken from 


life 


DEALERS 


All office appliance 
dealers and com- 
mercial  stationers 
who handle, or con- 
template hand- 
ling office desks, 
should write for 
the Clemco Cata- 
which 


our entire line and 


log, shows 
gives complete in- 
formation of the 


desk 


shown in these pic- 


typewriter 


tures. 


END EL AE 


SE RT: 
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Getting Ready for Work 




















The Desk Top in Use; Machine at Hand 


2608 Flournoy Street 


Showing Strength 
of Construction 























a miscellaneous line sectional post bind 

ers having different styles of mechanism 

and sé various shapes. The line is 

laime e the product of the most ex 

periencs echani working under the 
superintendent obtainable 

Ma ig Sta ners who do their 

‘ wo! tld do well to get in 
he Pl & Motter Company 








Office of George H. Seward, at Los Angeles. 
Mr. Seward has recently become Pacific Coast 
representative of the Ellis Adding Typewriter 
Company 


A NEW SERVICE FOLDER. 


|] rroughs Adding Machine Com 
pany of Detroit has just issued a new serv 
ice Ide yr printers and publishers. This 
foldet ntains 16 pages and gives consid 
erabl eresting information. This folder 


printers and publishers may usé 
the Burroughs Adding Machine to the best 
There 1s a great movement on 
accurate 


hand among printers for more 


costs. Here the adding machine 
in as a necessary item in figuring the 
work The service folder referred to shows 
all the principal forms used in the printing 
business and gives a great deal of informa 
ibout cost systems, and the 


tion printers’ 


manner in which the adding machine can 
be adapted to carrying on this sort of work 

One part of the folder is devoted to the 
use of the Burroughs adding machine by 
printers, another part to its use by publish 


ers, still another is given over to its use 


by magazines, 


LOWMAN & HANFORD CO. FORM 
HOUSE ORGANIZATION. 


[The Lowman & Hanford Company ot 
Seattle. Wash., have formed an organiza 
tion among their employes in which all 
departments of the business are repré 
sented, the object being to further closer 


o-operation between the various depart 


ments, and to promte a feeling of good fel 


] 
i 
throughout the entire business 
of the Lowman & Hanford Com 


largest and finest in the 


low ship 
The store 


pany is one of the 


United States, and an organization com 


posed of managers and sales people is cer 


tain to be an effective agent in making for 
the further progress of this well known 
oncer 

The Lowman & Hanford Company are 


presentatives of the Yawman & Erbe 
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Manufacturing Co., and the ganizat 
was started, we are told, at the suggest 
f George Balsley, western traveling 
representative of the Y. & E. Company 
REMINGTON NOTES IN NEW DRESS. 

Volume 3. No. 1, of Remington Notes to 
the quarter beginning with January, | 
is a most attractive little magazine rt 

c lesign, a cut ¢ eprod 

vith, ts ich more ea thar he 
llus nm. because p pe S seve 
elicate colors Che igazil yUTSé 
s intended primarily to give intormat! 
interest to dealers in, and users otf 
Remington typewriter ni t ten 
phers particularly The pri llus 
tions and headings to articles aré¢ Ker 
itlin« yellow which in t the | 

es and tl display type ( ivi 

\ splendid picture of the Remington typ¢ 

iter band is the rst illustration Be 
neath is an account of the band and its 
organization. An artigle entitled “Drops 
the Bucket of Stenograph success, 
Harold H. Smith of the School Departn 

the Remington, gives I sound a 

stenographers Mis Remingto! 


bright and interesting countenat 


whose 


reets us from the fifth page gives a talk 


the “Key Set Tabulator Follows then 
an interesting sketch of Miss Salome |] 
Tarr, the young lady whose splendid st« 
nographic and typographic work surprised 


and pleased President- Elect Woodrow Wil 
magazine 


son Right in the center of the 


is a big picture of the principal factories 


Remington Typwriter Company 


description ol 


of the 


together with a these fac- 


tories, giving some interesting statistics, 


from which we learn that the buildings and 








DESIGN OF REMINGTON 


NOTES. 


NEW COVER 
yards cover 40.4 acres of ground, and that 
the total floor area is 19.2 acres. Engines 
required to run the plant develop a horse 
power of 2,900, while the employes in the 
different buildings total 5,200 persons 

An article on “Cheerfulness, Loyalty and 
Tact,” by Miss Ida S. E. Miller of the 
Remington Employment Department at 


27 


Davenport, is of no little interest, while 
the old time illustration of an accounting 
room 50 years ago, followed by the ques- 
tion, “Who is the most famous stenogra- 
pher that ever lived?” opens up an inter- 
esting field of discussion. The correspond- 
ent who started this question himself nom- , 
inates Charles Dickens. Remington Notes 
invites views of other correspondents on 
this matter. The final article in the book 
is a sketch of the Anglo-Chinese School at 
Singapore, with an interesting illustration 


of this school in session. 





late W. J. Dunn, Sacramento Manager 


The 
for the Underwood Typewriter Co., whose deatn 


was recorded in the February issue of Office 


Appliances. 


AN EFFICIENCY ENGINEER. 

H. L. Gardner, cost accountant and ef. 
ciency engineer, is opening up work in St. 
Louis on rather a unique basis. Mr. Gard- 
ner finds his work only with the large cor- 
porations, where the matter of system over- 
done is quite as detrimental as lack of sys- 
He proposes to enter a large business 
office, manufacturing concern, study the 
conditions for three days at no expense to 
his client, and at the end of that time advise 
him whether he can be of service. If he 
feels that he can improve conditions he will 
draw a contract calling for compensation 
at the rate of $25 a day, of which amount 
$10 a day is to be paid weekly, the balance 
contingent upon the right working out of 
the principles that he advocates. In the 
event that any changes in the system or 
new principles should not prove to be en- 
tirely satisfactory, he will guarantee to re- 
turn the $10 per day advanced. If they are 
perfectly satisfactory, the balance, $15 per 
day, becomes due and payable. 


tem. 





WEIS WITH MILLER DAVIS COM- 
PANY. 

Charles F. Weis, well known to the sta- 
tionery trade of the northwest, has taken 
a position with the Miller Davis Printing 
Company of Minneapolis, and will call on 
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the banks of North Dakota, South Dakota Mr. Coppage had in view several points 
and Montana. This is the same field that viz., to show the adaptability of ring bo¢ 
Mr. Weis covered a few years ago, and he for current accounting records, and the ff 


anticipates much success and _ satisfaction ypening feature of such books. As an a 
in the new work. Mr. Weis is one of the countant, Mr. Coppage saw the advantag 
livest live wires in the stationery business »f ring binders for current records, an 
of the northwest, and his success in his knew the efficiency and nvenience i 
new connection is assured ve enhanced by their us¢ 


INTERESTING APPLICATION OF seated at a flat-top desk Ih eas) 


LOOSE LEAF. him are all the records he is likely ( 

If a bookkeeper of forty years ago know Vlany f these records are elevet 
ing only those old, handsom« alt-skin een or larger, yet they are 1 ligl 
book which he strung along a standing than the same ds woul T 
desk covering a space of ten feet or mort 10 I Mr. ( page poms 
having to clear the desks every time he it ima fri yinder one needs 
used them—if that type of bookkeeper could me hundred or tw hundred sheets 
see the accompanying illustration he would Irrent us¢ These sheets can be punched 
marvel at it just as much as he would at ith solid or slit holes for filing 
a modern automobile or even an aet nders manent record 
plane : 

Those whose business it is to work wit on Ca 
books of account have kept in touch witl USEFUL BALING PRESS. 
the progress in this field endeavor, but Ul llustration shown in nnectio} 


, ‘—-. of. en mare mat th 
the outsider is not likely to have kept up th this description N 


with the 


l 
oe ‘ am miese wives 
startling changes which have steel baling pre Ives a 


taken place in bookkeeping methods and f this machine, which 1s capabl aling 
. 1 ] sae taec ie ‘ + ] 

materials during the last generation. Sinc« all kinds of waste matter which is a i 
: ° by } ; ssais . ‘ ' ne ] her 

the advent of the ‘loose leaf system th. alabl including waste paper, leather, 


weight of books used by bookkeepers has ‘ubber, scrap metal, scrap tin, tobacco 
been reduced by half, and the constant ten stems, rags, et The picture shows the 
dency is to the further cutting down of press, and likewise the bal mpressed 
books of record and wired ready. to be removed from the 
It would seem that the system which is machine 
diagrammed in the accompanying picture In struction these presses are as Sil 
has brought the bookkeeper’s equipment ple as possible, and they are the result oi 
down to the minimum. This cut was made nany years experience in the building of 
from a photograph prepared by L. R. Cop presses for baling all kinds of waste. They 
page of the Irving-Pitt Manufacturing are said to be well adapted to the use of 
Company of Kansas City [It shows the ifices and stores, and are handsomely fit 
space economy of ring books for the uss shed and a creditable iddition ] 
of accountants and others juipment the usiness house These 





PETTY CASH 
MEMO BOOK 
EMPLOYEES 











INTERESTING PICTURE SHOWING APPLICATION OF RING BOOKS FOR BOOKKEEPERS 











presses ll e, soun 
n eve lar, and moderat 
These resses are entire ly ype! tne 
top and may be filled without spilling the 
Vaste pressed Chere s 2 
t a i T T ? t 
r¢ los Che res 
en ] ] | t 
NO. 1—HANDY BALING PRESS 
ncloses ng hem firep 
laimed that the contents mi 
ind the fire ild be confined t é 
alone. The inufacturers stat 
presses are so simple to operate that 
boy can run one of them, sinc y : 
yf ordinary telligence can see vw 
to make ales with the press 
few minutes examination 
The entire front of the press swings 
ypen when the bale is squeezed 
the bottor tf the press Che Le 
it the follows and bottom of the 
ire provide vith grooves 
spond witl lots in the ba t 
| s enables the ypperator t ( 
yped end the iré bale ( 
i¢ oT the pbottor 
ind t ret t back t the I 
le corres] ne grooves it 
side rt llower The tw 
vire ire the esented at the 
press, whe e plain end is ea 
d hr C ] pe 1 en 
tight and sé red by winding a1 
Che Har eel baling press 
ictured b e Handv Press ( 
n¢ pora 335 to 34] Sout 
street (;ran Rapids Vict Oar 
iv will ladly furnish furthe 
tion witl I » this pres 
It is rep ed that a petition 
‘ itment l receiver for the | 
ind Paper ( iny, a New Jerse 
tion wit ithorized capital st 
$27,000,000, has been applied 
ellor Wall Trenton, it is 
March eighth for a hearing 
tion, whicl loes not allege ins 
t harg« smanagement t 
petency f directors owing t lac 
training ar knowledge of the bus 
It is declare that the entir¢ 


the 


ent of 


ding 


directors, inclu 


about four per 
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Y want to build a bigger business—make more mon 1ey ve time, errors, ribbons, stationery and wear and 

vy Every live dealer does. Well, here is a chance to grab ear on typewriters. Operators “take right to them” be- 

vinner—a time tried profit producer —Error-Proof Speed ise ft nerease their speed 25% and reduce their 

ACCURACY Ke the greatest invention since the first typewrite 50! Anyone can put them on in a jiffy. And once 
SPEED crer-Peeant Wael ikers mano cn Gaus the sedinamy ta = nee deen 





ere Speed Keys What Dealers And Users Say 


Read these extracts from recent letters received by us 





; ; ; : ; ; regarding Error-Proof Speed Keys. They mean much to you: 
e busine world. Dealers, because of the big quick profits in them; buyers, I have received my set of Speed Keys and am very pleased with 
: ri : ve 4 gy Oe , “ , oy ae them. They make all the difference in the world in the operation of 
because oO 1e economy in them; operators, because of ne spee ay, even, cusniony oucn 4 typewriter.’ af Darsleqier.y meeremed so 4 this order, as it 
hev oiv: ‘rror-proof Speed Kevs . inted on springs. cushioning the stroke. and have will lead to several others that the Speed Keys sell =. 
give. E TOr-proor opeed Keys are mounte n springs, cu hioning the stroke, and ha selves.” “We start an aggressive campaign on Error-Proot 8 

extensions of the striking surface, thereby cutting down error: Once you see a set of Error Keys next week."" “I placed a set in the Freight Dept. of the Penn- 
Proof Speed Kevs and trv them on a machine. the great profit possibilities for vou will begi1 sylvania Railroad. In this one room there were six machines and 
root © Seys and lem a macnine, great pI I i i a pitt when the other fellows saw the Keys, they all yelled I went one of 

t lawn upon vou. those sets’. “They are a vaiuable addition to our typewrs ters 
)ur operators are more than pleased with them, and coun to be 


able to do more and better work, and with less fetigue, since usin 


d B I h .S. (; t d these keys."" “We have no doubt but that the installation o 
se y e overnmen an rror-Proof Speed Keys will add years to the life of our machines. We 

now have Error-Proof Speed Keys on all of our machines, and consider 
the investment a good one. t, with a capital G.” 


y are Fee 
_ Hundreds of Big Concerns Rpt ee 


them.” “My stenographer has become so pleased with them that 


+e top 

















Error-Proof Sj 1 ire in use in the U.S rnment offices and such concerns a: they enema Bow te be tn pensable. 

General Electri oo iny, U. S. Steel Corporation, ‘Pet nnsylvania R. R. Company, Singer 

sewing M ine Co., Butterick Co., Curtis Publishing Co., Western Electric Company, etc., | HOW ERROR-PROOF SPEED KEYS LOOK 
Some of these cor erns use hundreds of sets. Firms like thes oe hundreds of others 


—— waste money on worthless things. The Underwood Typewriter Company endorse and | 6 e e 3) ra rs) Cc 0 @ 
"F or Big, Quick Profits, Write NOW oMwhehehy J UR i Moke, 
Roslrs verre oe “eting mon s goed ching" ‘Wit or fal information, price, a ORC RORORO Rann 


ll write and 


ected ire SPEED KEY COMPANY, 80 West Broadway, New York & fe fee v ry v ~ we w e e 











| Why Not Cash In on the Big 1913 Ribbon-Carbon Trade 
| With a Popular and Successful Line of Your Own? 
You can doit. Begin this week. Put your own imprint on any one of our 
three solidly successful lines—Summit, Cyclo and Apex—and 
gain not only the profit they net you from a sure, steady 
demand, but also an added prestige which will 


‘ trengthen every line on your shelves. Your 
Sl IM MI | own label on our Guaranteed Quality 


spells profit on your ledger. 


A tried and well established brand of You can test Union Values on this 
ribbons and carbons that sells from the steady seller and permanent profit- 
word ‘‘go.’’ One of the strongest “‘pullers”’ maker. Our new and up-to-date factory 
of the entire Union Line. Our exceptional enables us to furnish in this line a splendid 
‘acilities enable us to put A-1 Quality in value for the money. The buyer demands 
every sheet. Cyclo on the re-order, for he remembers 


its service. 


‘* The Line 
‘*The Dealer’s 


That ee AP E xX Steady 


| ~~ 9 7 : sa ine’”’ 
none ‘*‘Satisfies the Demand It Creates” Profit-L 
Dealers will do well to take advantage of the big 
New Year demand by stocking up with this line. Superbly 
good materials, handled by expert workmen, make it a_ winner. 
WRITE US TODAY FOR SAMPLES AND TERMS. 
Front and Laurel Streets, 
Union Ribbon & Carbon Co., *"biitsscphia, Pa 


CHICAGO OFFICE: 417 South Dearborn Street 
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AP FPLIANGES 





COMPANY GROWS FROM SMALL BEGINNINGS 





SOMETHING ABOUT 
PRODUCTS OF THE T 


COMPANY OF New YorkK CIty 


THE HISTORY AND 
ENSION ENVELOPE 








NE ot the leading concerns in the 
United 


manufacture is 


States in special envelope 


the Tension En 


velope Company, which claims to be a pio 


neer in the manufacture of envelopes as 
containers for merchandise and documents 
The company was organized in 1883, over 
twenty-nine years ago, and the business 


has grown to such an extent that probably 


few branches of commercial stationery 


manufacture reach into so many industries 


as that of the Tension Envelope Company 
The type of envelope which the company 
now SO universal 


manufactures is among 


all classes of users that we seem always 
to have had them, yet when envelopes of 
this type were first used twenty-nine years 
the not 


of their success as they are now, but 


igo, manufacturers were then so 


sure 
they believed in the value of their idea and 
pushed on with courage and singleness of 
purpose until they built up a big industry 


as a result of their determination in work 


——-- 


(oat 
iF - 


Sir 


oe 


ne 


110 
a 
y 


» a 


\ 


VIEWS OF THE EXTERIOR AND INTERIOR OF 









ing out and developing their original valu- 
able idea 

The Tension Envelope is a container 
made of strong jute manila or Kraft paper 
with two buttons, one on the body of the 
envelope and one on the flap, with a string 


fastened to the button on the flap intended 


under the duplicate button 


thus 


be wound 


on the envelope, holding down the 
flap and securing contents against loss, yet 
making 
to easily 
Che 

j 


IS varied, as 


Double 


it possible for the postal authori 
examine the 
method of 


ties contents when 


desired fastening the flap 


shown by their Improved 


Clasp, with reinforced washers on 


both sides of the flap \gain, a paper 


tongue is used or a metal flap, but what 


ever the method of fastening Tension En 
velopes, each has been the outgrowth 

the original principle of making an et 
velope which shall be secure against the 


loss of the contents, yet not sealed against 


imination by the pri authorities 


per 
| per 


THE FACTORY OF THE TENSION ENVELOPE COMPANY, 


WORK ROOMS. 


Pires 








Va 


The one item with which the busines 
started in 1883 has now grown into tl 
sands when we consider all the diff 


sizes and types of Tension envelopes whi 


the company has placed on the market 
The line includes string fastening envel 
opes, envelopes fastening with tape, | 
tongues, double metal tongues, singl 
metal tongues, old and new style met 
tongues, metal flaps, reversible envelopes 
open-end en\ elopes, open side envelopes 


single metal tongue reversible fast 


photograph folders, scoop envelopes 


bination boxes, mailing boxes wit] Tet 


sion fasteners, mailing box envelopes 


ument box envelopes, letter and legal « 
panding envelopes, vertical folders 


wallets, photo mailing envelopes, film neg 
; 


ative pockets, tag envelopes for marking 
goods to destination and enclosing 
voice, and even office cuffs on the Tens 


The 
leading jobbers and 
United States, and 


fastening principle line is now 


dled by all th 
throughout the 


factory which started upwards 
years ago on Pearl street in New Y OTK 
City now upies a modern tact 


the Bush Terminal, Brooklyn, wit 
and salesrooms at 296 Broadway 
York 

The business of the Tension E1 
Company was tounded by A 


Henry Trenchard in 
of Mr. | 
tinued the business 


the usual 


launching the new enterprise, it gr 
until, in 1899 was mover 2 
Reese street 


- a 





SHOWING WELL-LIGHTED 




















March, 1013 


Henry Trenchard, the sole owner and 


general manager of company, has spent 
practically his entire business life with this 
concern and knows its possibilities from 


the ground up. Of the personnel of the 


ompany, leaders are Henry Trenchard 


and his sales manager, John F. Peters, who 


spent many years on the firing line himself 
as a salesman, knows the leading people 
in the commercial stationery trade, and 
understands the conditions of that business 
intimately The Tension Envelope Com 
pany, which started so modestly with a 


few lines many years ago, now employs 
several hundred people in an ideal factory, 
under the best of conditions, furnishing 


high-class employment both for men and 


women. Those responsible for the growth 
of this company may very justly take hom« 
to themselves the Great Emancipator’s 
definition of a useful man—‘He who makes 


two blades of grass grow where one grew 


SHOW ROYALS AT OREGON FAIR. 
D. A. Cannon, Royal Field Department 
Special Traveler at Portland, Oregon, put 


of Royal typewriters recently 


on an exhibit 





Portland 
i part of the time at 


at the Oregon State Fair at 
Royal men in evidence 
the booth included W. I. Staley, owner of 
the Business College at Salem, Ore., and 
Royal dealer in that city, and E. J. Ellison 


of Portland 


Lewis, advertising manager 
of the Burroughs Adding Machine Com 
cently elected to serve on the 
organization committee of the National 
Conference on Vocational Guidance. 

The purpose of the national conference 
resentatives of the pub 
lic schools, municipal and state employ 
ment bureaus, etc., is to study the question 
of making efficient men by determining the 
kind of work they are best fitted for and 
training them along that line. 

The second meeting of the conference 
elected seven members to serve on the or 
ommittee and gave them power 
to increase their number to twenty. Mr 


Lewis was elected at a recent meeting of 


he « ial committe¢ 
Phe work rf the ommittee will consist 
vork plans for a permanent form 
g tion, which they will recom 
end t e ne tional Conference on 
\ i (; lat 


APPLIANCES 131 




















“SIMPLEX” 
INK TABLETS 


contain all the essentials (except the water) to make high-grade writing fluid. 
They are to be dissolved in water, only when and where needed. Each tablet 
will make one ounce of chemical ink. There is no need of keeping your supply 
of ink in quart bottles, with the liability of being 
dropped or overturned, resulting ina muss and probable 
loss of other supplies. 


Quality standard 


Keep dry until ink is needed 
Flow perfect 


Will not mould 

Colors permanent Will not gum the pen 
Will make a good copy Will not freeze 
Non-corrosive storage space small 
Unaffected by climate Distribution economical 


Made in black, blue-black, red, green, violet, blue 
Packed in sizes to make gallon, quart, pint and half-pint 


Just Right for 


Fountain Pens 


“SIMPLEX” INK TABLETS are also made 
just the right size to fill a fountain pen with 
high-grade writing fluid in a minute. A tablet 
and any ordinary water will do it. Great for 
traveling salesmen, tourists, campers, sports- 
men and all others using fountain pens or ink 
in small quantities. 


7 
Stationers 
Don't force us to fill orders direct. Write for 
samples, prices, terms and literature. Be a live 
wire. Get acquainted with us and with “The 
Logical Way” of merchandising ink. 


THE “SIMPLEX” INK CO. 


Successors to 


** THE INTERSTATE DRUG CO.” 


Cleveland, Ohio, U.S.A. 


INKSFOR EXPORT 


“SIMPLEX” INK TABLETS sufficient to make 144 quarts 
{ fluidink packed for EXPORT weigh only 15 pounds. Live 
and Responsible Representatives wanted in all countries 
Address all inquiries and orders in your own language to our 


EXPORT DEPARTMENT. 

















Famous 
Marysville 


Complete Line 


OF 


Office Desks 





Patent applied for. 


Our Queen Typewriter Carriage and Cabinet 
will convert any make of desk into a typewriter desk. By a simple movement 
on the part of the operator the typewriter when not in use disappears out of 
the way into a dust-proof cabinet under the desk. 
The Marysville Complete Line 
winner. We still | me good dealer agency territory open. Write for new catalog 


1 ant 


The Marysville Cabinet Company, Marysville, Ohio, U.S.A. 
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NEW YEAR CHANGES IN BUR- 
ROUGHS FIELD FORCE. 

The ne 

the 


changes in 


well 


w year brings several 


The Typewriter Paper | 


Burroughs selling force, several 


YOU Sh Id S | deserved promotions being made and met 
ou e leaving old associations to enter new fields 
9 and taking up new activities 
DO YOU? ( P. Staubach formerly sales manage it Hat 
ford became assistant general sales manage! Mr 
st ba first jofned the company with the New York 
ganizatior June 15, 1906, and made good fron 
i His app tment as sales manager t Har 
ford July le im in recognition of his tw 
| if ble service As a manager Mr Staubach has 
' } Ways kept in the front ranks ind his prove ibilit 
4 ind practical experience in the field will prove i 
; ible assets in the sales department 
J I Gillen of the Chicago office of the Burroughs 
f |} became district manager after seven years f remar 
| Greir Typ ewriterPaper ty | ably successful work 28 sales manager Most of his 
| years of managerial service have been spent at the 
Chicago agency He first joined the Toledo organizatio 
in 1005, but was speedily transferred to Chicago, where 
| he has remained ever since 


sales manager at 


City w“ 


Miller f 
ippointed district 


wmerly 


is manager January 




















ire 1 going ti ike headquarters -at Oklahoma City as _ heretofore M 
up lot of space lling Miller joined the Burroughs organization iS a sales 
of man in the Little Rock office April 9, 1907 Afte 1 
ibout our lypewritet three months’ training in the Little Rock office he was 
We want vou t | made sales manager at Oklahoma City in w ! 
: bin , ao pacity he bas demonstrated his ability during the last 
tO Uu or our Sample | five years 
book, AND SEE just what | M. L. Stith became manager of the new St. I 
. , district succeeding ¢ N. 8 who leaves he « 
we have to offer vou. Write ate Me pes = up bo hae’ i. Stith foine 
today for these samples the Burroughs as a salesman at Dallas 1907 I 
1912 Mr. Stith was made district manager at Memphis 
which position he has held ever since 
August Pol who has been head of the Des M es 
genes has relinquished his post in Iowa to bee 
G ° T ewriter Pa er Com ap sules manager at Kansas City, succeeding F. A. Dur 
reir yp P P y ombe vh has resigned to enter the manufact ng 
business The Hawkeye state has looked to Mr. Pol 
1213 Arch Street as its leader in the Burroughs business since 1K 
PHILADELPHIA he has been so long counected with the Des Moines offic 
that it would be diticulty to associate hin vith iny 
er agency 
M. 1 Beckley who has been with the Fargo office 
iS salesimmat was appointed sales manager of the Des 
Moines agency Mr. Beckley was appointed salesmar 
Cincinnati in 1907, and in the same year was t 
ferred to Fara where for the past five vears his worl 
hes beer the highest charactet 
INDEX CARDS ( ( Nett vh has beer nnected with the Mer 
phis office s sales agent since September 1, 1911, | 
40c Per M up cal sales manager at Memphis pet January 1s 
j Mr Nott joined the Burroughs organization in Phil 
/ delphia as a salesman in 1909 and his good work there 
/ GUIDE CARDS won him the appointment as sales manager in the 
southern Illinois agency in August of the same yea 
/ $1.45 Per Mup W M Smith, who has been connected with the 





Milwaukee office sines 1910 became sales manager 
| January Ist of a new Burroughs agency at Madisor 
FOLDERS Mr. Smith is one of the younger members of the Bur- 
roughs sales foree Shortly after becoming a regular 
$2.25 Per M up salesman in 1911 he became a member of the Burro s 
All Star Club 
MANIFOLD PAPER J. G. Finney. who s heen connected with the Bos- 
ton organization as sales agent, became sales manager 


new Burroughs agency at 


Davenport 


licago ! 


40c Per M up fe hel penning ~ alien gag lcs ype andi aM. 
TYPEWRITER PAPERS | fous fo 19, he aid splendtd’ bonnes aod 


sales 
( gent at Worceste Massachusetts, he made a consist 
. 
50 Different Lines ent record 
Let's get acquainted—WRITE L. S. Sanborn and*Wm. Earl Leever became joint 
sales managers in charge f the Albany office, sueceed- 
Martineau who retired from the Burroughs 


S. A. Landsberg, 29 Beekman St., A. Y City ng C. R 


zation to enter the manufacturing business M 





Sa I has been connected with the Burroughs Cor 
par s 1906 being issociated as salesmar and 
sales agent with the Cincinnati, Baltimore and Detroit 
flices ad with tft Baltimore, Binghamton and Fort 


Wayne offices as sales mat 


ager 
employed in the sales depart 














ment at } mi but he went to Lynchburg in 
1907 w he is work in following up prospects was so 
‘ ssful that he was brought back to the factory and 
Trademarks and Copyrights hort nad head f the Department of Systems 
Bend your business direct to W d Gavet vl has been assistant advertising 
Washington. Saves time and insures better service manager, is in charge of a new Burroughs agency at 
| Oshkos Wiseons Iie joined the Burroughs orga 

Personal Attention Guaranteed arte aaa: aha tee aaa aaa a 

, iti il eing er > over I he sales 
25 Years Active Practice pa ent In 1905 he beeame office manager at Cl 
P cage nd later a salesman in the Rockford territory 
Specialty :—Typewritang and A Machines ind : , 

dding I the latter part f 1906 he returned to the factory 

Address E, G. S I G G E k S to take charge of the Machine Records Department 1 
| fterwards became editor of the Burroughs Sales Bu! 

Suite @,N.U. Biig., Washington, DC. y let About a year ago he became assistant advertis 

—_ ' ing nace 














( I> l ed t 
ipolis tt u s e De , 
has et s uv i t g 
Dulut \ I ‘ work Det \ 
appointed 1 work 
Minneayx t ! I 
sales ha 
At Ced I s. R. B. I will 
ue M st j ed B ghs 
ganizat nie i s smar t Denve 
next y ‘ ected with t Ix s { 
rganizati \ I t tl f ! mi} 
atte iif f \ in th ( 
ined " sale t i) \I 
ize 
Fred I l is pointed sales mnanag 5 
headg l vider lt with MM I 
le Rs t Hartt i} 
we I z 1:1 M Fav 
Bost v is sales gent 1 | 
ears f ! pM | rf I 
Inost lesinen 
I B ghs ageney it Waterloo w 
charge rk. ¢ Aller s sales manage M \ 
was first salesma with the Ceda Rapid 
tice i 1S and speedily won success M \ 
later be« esthhlin under Des Moines office 
his effec msistent werk has won hin 
tior 
With t wnat of | Db. Have ss 
ger t M ( \ Raise has le I 
harge es I Wisconsit } heady 
ers at M s M taise made i ma 
ecord as s s ry i I i \ t 
pointed 3 vhs sales im in tl ( ue tt 
1906 
Wi I is bee s ited W 
Poston g il, } i sales Xz 
in charg t w I roughs agen it Ne H 
Mr Burgess bree vith the Burroug) ( 
LT Il Ss appointed salesma ( 
nnati tt ! s given excellet sery 
Southern I Fort Wayne and Detroit y 
pl to his Bust 
\ ew | ghis age was established ( 
Bay Wis . 1 lk J. MelWintos ua p 
harge i s innagre Mi McIntosh |! 
nnected w Burroughs organization si 
when h ( iti offic Late 
Detr bee t 1 wit \l 
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MR. RICHEY GOES TO ATLANTA 


The pr 
managem« 
Royal Ty 


Quandt, 


Manageme! 


a fitting 


Mr 


under 


Riche \ 
the 
later prom 


the Field 


wide scope 


with the ers 


1 
who 


Dey 


motion of J. R. Richey t 
nt of the Atlanta office 
pewriter Company, vice | 


has been transferred to the 


t of the Rochester sub-office, 


re work 


rmition ot 





J. R. RICHEY. 
joined the Machine-a-Day | 
San Francisco Office and w 
ited to an important position 
vartment, his duties covering a 


work, all of which he handled 











NEW TOWER CATALOGUS 


Chas. \W [ce Dermot 1s e editor and 
ympiler of the new italogue of the 
Tower Ma & Novelty Company 
of New Yorl ty This catalogue is now 
being distributed to the trade It is one 
ic: tavaeve lete books of 
cs nd ( s ntains 816 pages 
d affords striking « mple of the extent 
Ss! s nce! 

S pl 11 ire illy in 

i¢ | es ¢ ial lines S I 
yY 2g liture irtists an 





CHARLES W. McDERMOTT. 


( \ | lt s le tel cs 
1 evi ( I 
eT i s 1¢ large rh¢ 
1 5 s Cly lis l 
I Ll Sé partment ts an 1 
ta itevel 1e St lone 
lesire epartment will cor 
i t al 1¢ l mwes 
T ( © 


BURROUGHS “GOES 


PING.” 


ae ott | roughs New 
York ently sold a Burroughs ma 
hine LD). | Williams New Yor 
City, whos s given as “New 
1 t S] ‘ 

\Irs. W ums Is professional shoppe 
in New Yorl who does shopping for peo 
ple outside of the city who ‘writé or wire 


their needs She takes are of the pur 


chases and sees that the goods are shippe 
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PROFITS IN CHAIRS 











(1 oO nation OT so ] ) ( 
raceful designs and _ substantial 
quality is producing sales for deal- 

| ‘ Ww { { 

| quiy ou (Te \ 

~ SS 4 

and rect iV Our snare ) I 
We have a line of offic 
aia as any 1n M1 ountr 
from low-priced to the highe rade 


in oak, mahogany and bir 


No. 1488LPC 














the asking. 


“Urs jor 


JOHNSON CHAIR COMPANY 


Offices and Factory 4401 4531 W 


yoms * sa n 


N Avenue, Chicago. 
Bl ig., 900-910 So. 


ri 


Michigan Blvd., 4th Floor. 





SHOP- 








Not a “PERHAPS” 


but a “POSITIVE” ealer. 


PRICE $10.% 


The ROCO will seal large, thick or 


n 


ope over the top with one forward m 


making a flat surface. Speed of one 


thin envelopes equally well. 


tion and it is sealed. 
easily possible. 


na 
eCcona 


ree to — out of order. 


Write at once for descriptive matter 
you have ever handled. 


G. E. STIMPSON CO., Worcester, Mass. 





lealers’ price of the easiest selling specialty 


Just slide the envel- 
Slot closes automatically, 











134 








SIMONSO 


Patented Metal Tip Guides, 
for vertical letter files, card 
systems, and check files. 











. P 
vone wenuine 
aniess stamped 


U.S. Patent 794749 
on the Metal Tip, 








Samples will be sent on request. 
Discounts to dealers. 


R. A.SIMONSON & CO. 


152 MICHIGAN AVE.. 
CHICAGO, ILL. 






ii INDESTRUCTIBLE 





















“ALL THAT THE NAME IMPLIES"”’ 


THE FAULTLESS 
PEN AND PENCIL HOLDER 


Durable Attractive Satisfactory 
The lever movement makes it easy to apply to 
the pocket without the use of both hands It 
holds securely and does not oul! or crush the 
pocket when inserting the pen or pencil 
Put upin three-dozen lots, assorted sizes. on 
attractive card with an easel back 


L. D. VAN VALKENBURG 


MANUFACTURER 
Holyoke, Mass., U. S. A. 

















| Na NEW MODEL) 


TIME STAMP 


Times every act, operation or tran- 
saction, cost of manufacture, job 
work, letters, etc. Used in all lines 
of business, forstamping time. Has 
interchangeable dies, any number 
can be used on same stamp, has 
tenth-hour minute dial, for {rapid computation 
of labor, games, etc. 
Hoggson stamps are not an experiment, 
have been in daily use since 1899, and are fully 


guaranteed for correct time and perfect work 


S$. H. HOGGSON & CO., Arlington, N. J. 








The dealer's best investment with 


$1.50 


is a subscmption to Orrice APPLIANCES. 


It is a sure method of keeping thoroughly 
posted on the Office Appliance Business. 

















APPLIANCES 


or the 


















Berlin House Wants Agencies 
& 


\ n nt fice equipment house Berli Ger 
I t in experience f fifteen years and a clier 
t v ing Germany Austria and Switzerland, wishes 
. ¢ e ag for one or two additional offic 
es If those who may be interested will write 
azine we vill supply the iddress desir 
Opers New Stcre in Cleveland 
\ I MeCandlist who is opened a ‘ ftir 
! st ‘ i tl Old \ re ( veland ) 
s it manufacturers send him catalogues an¢ 
] f iti f th nes I stor vill be } ‘ 
( ' Office Supply Compan 
+ 
To Begin Business at Durango 
Kenneth M. Murray, principal of a business scho at 
l> ince, Colo an expert stenograyhe ind hbookkeepe 
W pel ind nduct an agency for tl sale f 1 ler 
tt equipment in connection with his othe activ s 
H s open for offers from manufacturers who wish to 
ive the lines pushed in Durango and vi ty M 
Mu tices e in the Newman Block 


a a 
Wceuld Handle American Lines in England. 


Hazel Watson & Viney Ltd 52’. Longacre 
Londo Ww. ¢ London 


square 


England representatives of the 


Esterbrook Steel Pen Manufacturing Company ire Wwe 
equipped to handle the interests of Americal ottice 
equipment manufacturers in the British Islands. Office 
ippliances manufacturers ere should get in tour 
with then rhey are an enterprising concern 


* *¢ « 

Want Lines Related to Typewriters 
rhe Continental 
12-14 


rypewriter Company, G, S. Hurret 


munaget Barbican, London, E. ¢ England, will 


onusider handling an agency in some line nnected 
with the typewriter trade Mr Hurren has recently 
taken charge of the work of the Continental Typewriter 


Company and is in a position to push some good Amer 


can specialties 
“ee 
South American Concern Broadens Field. 
It is announced that Idoyaga & Co., Casilla de Corres 


393, Montevideo, Uruguay, have dissolved partnersbij 


The 
remaining 


will hereafter be 


Paul \ 


retiring business 


the 


Mr Segul 


conducted by partner, Idoyaga, 


who will brcaden the scope of the business, and handle 
a larger number of American specialties ih South 
America 
7 > . 
Salt Lake Concern Expands. 
rhe Breeden Office Supply Company of Salt Lake 


City, having taken a larger store in the heart of the 


business section are ‘in a position to handle a few 


more first class specialties Manufacturers should keey 
in touch with them 
. . > 
Scme Wants Selected from the Consular Reports 
Manufacturers who may be interested in the follow 
ng inquiries should address the Bureau of Foreign and 
Domestic Commerce Washington, D. ¢ mentioning 
ull ases the file number set opposite the iten neert 
ng whic f« ition is desired 
. . . 
No LO1S4 Office Furniture \ eport from a 
Americar onsul i European country states that 
eal a ‘ office furniture and office supplies has 
sked to be supplied with catalogues of American office 
rniture ( res ndence may be tt Euglish 
“SS ae 


Stationery et« \ 


Paper Mills 
n Switzerland 


American 


Machinery 


would lik¢ 


Ni 10191. Raw Materials for 


party 


mmut te with some reliable firms deal 


¢ in raw materials for paper mills, finished papers 

the graphic arts, lithography. et machinery and 
tals used therei ind stationery of all kinds, wit! 
view to securing the igency fir one r severa 


ICnuQn 


of the 








| 





No lel N t ~ d Ovtfiee Spe 

Ame I ! Canada ts 

isiness I s dist S equest 

f Amerl f t s f nove ~ i 
specialties H s s ft enter it ‘ 
S| ence t t fa sof s 

* . 

N 102 ort Supplies, Tools and Mact 

American nsula fticer ir 1 European countr 





‘nt of his district 


desires t hear 


American manufacturers of office furniture and 
tools and machine tools and machinery Chis me 

s bee siness f tiv years ind 
eter s 

. * 

N 10228 I \ s \ foreign bus 
informs an Amer n consul that he would 
hear from <A rican manufacturers of typewriter 
a view to securing an agency He claims t ¢ 
position to pla number f nachine i 
sutisfactory ‘ ections can be u 

* * 

Ni 1OOoG ort Furniture ind Supplie \ 
from an Ame onsular office i Italy states tl 
1 business ma his district desires to be placed 
ommunicat wit American manufacturers and 
porters of office furniture and office supplies \ 
view to securing the agency for that market I 
cabinets, card-index cabinets etc ire particula 
desired Light oak is preferred. Correspondence sh 
be in Italian or Frencl References can be furnishes 

* > > 
No. 10328 Calendars An American consula ft 


in Canada reports that a business firm in his dist 


is desirous of being put in touch with the larg 
manufacturers of calendars in the United States 
al > al 
No, 10397 Roll-top Desks. One of the largest firn 
of furnishers in a city of Scotland informs an America 
consulate that he desires to be put in touch wit 
American manufacturers of roll-top desks at a _ price 


of about $14 packed at the works Manufacture 


should send descriptive catalogues and price lists. C« 
respondence in English 
* . * 

No. 10425. Office Furniture and Supplies A repo 
from an American consul states that a _ firm 
district has recently gone into the business of handlir 
modern office appliances and has requested him to have 


American manufacturers forward 


kinds of modern office furniture, such as desks, cha 
wooden and steel filing cases, sectional book cases 
and any modern office supplies If possible, correspor 
ence shculd be French 
> * . 
Panama Canal Supplies Sealed proposals in t 


office of the 


Canal 


eate will be received at the 
Otticer rf 


intil 


Comm iss 
the 


Isthmian 
April 1, 1913, for 


Purchasing the 


Washington, D,. ¢ 


f supplies ffered for sale by the Isthmian ¢ 
Commission which are no longer needed: misce 
supplies, office equipment and stationery swpplies 
. > > 


No. 9246 Ar American consular officer reports 


firm in his district eager to get into touch wi 
American makers of typewriters, new and rebuilt 

also cash registers The firm desires to represe 
American manufacturers in the capacity of middleme 
soliciting orders and charging a small commission f 
its services It is the intention to have a local bank 
guarantee payment so that American exporters may be 


indemnified Bank references will be furnished ( 
respondence ma be in English, German or Russia 
x eS 74 
No, 9282 Several firms in the Near East seek 
munication with American manufacturers and exporters 


furniture and fixtures Cat 
should be 


should 


of steel and wood office 
logs, prices and discounts sent, quotations 
being given c. 1, f. Correspondence be Englis 


No 9293 4 
American 
hould be in 


Portugal business man seeks the 


typewriter in this city Cor 


agency of an 
Portuguese 


respondence s&s 


catalogues of all 


General 


purcbast 
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ROYAL WELFARE WORK: 

The Royal Typewriter Company at its 
factory in Hartford, Conn., maintains a 
large hospital room with a male and female 
attendant, and during the past year has 
taken care of some 2,000 cases. All ail- 
ments are practically taken care of: colds, 
headaches, bruises, cuts, etc. The hospital 
arrangments are under the attention of Dr 
Turbert, who gives part of his time to the 
work of the hospital. All employes under 
the age of eighteen are reported every 
three months to their parents or guardians 
as to the wages they receive, times late, 
deportment and other matters of interest 
\bout seven boys are sent to the continua 
tion class of the High School two after 
noons a week at the company’s expense 

\n expert takes care of the sanitation of 
the plant and sees that good, fresh air is 
supplied at all times. The plant is so ar 
ranged that the best of light is always 
available \ll refuse is burned, and cuspi- 
dors are disinfected each day. The Royal 
factory equipment includes a power press 
department, which is entirely operated by 
safety appliances, which were designed and 
built entirely by the factory. Safety appli 
ances are also distributed throughout the 
plant \ fully organized fire department, 
consisting of hose, hydrants, and salvag: 
companies, is in existence and makes fire 
drills about once every week. Men are 
especially designated immediately upon the 
alarm of fire to attend to all doors of the 
plant. They see that all aisles are clear 
and doors open for employes, and do every- 
thing possible to avert a panic. Two local 
lawyers look after the interests of the em- 
ployes in legal matters 

On the third Friday of each month a 
foreman’s club meets, presided over by one 
of the foremen elected at the previous meet 
ing 

Connected with the factory is a mutual 
benefit association. Male employes pay 50 
cents initiation and 25 cents a month dues, 
and receive $6 a-week sick benefit for 
thirteen weeks. Female employes pay 25 
cents initiation and 15 cents per month 
dues, and receive $3 per week sick benefit 
for thirteen weeks 

It is interesting to note that, in addition 
to the foregoing matters intending to pro 
mote the health and comfort of Royal em- 
ployes, the management is also actively 
interested in their personal welfare in other 
directions President Allan A. Ryan on 
December 24th last presented each male 
employe of the company over eighteen 
years of age with a silver plated safety 
razor. Over sixty of the employes received 
from President Ryan a personal letter con 
gratulating them on their five years, or 
more, of service with the company. On 
the same day Charles P. Cook, superin 
tendent of the factory, distributed a sum of 
money among the foremen as a bonus for 
the last quarter of 1912. .This sum had 
been promised Mr. Cook by the directors 
when he accepted his present position 
Some thirty departments participated in 


the distribution 
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PNEUMATIC CU 


SHION KEYS 





FOR 





7 an 
7, Wh 


—_ 
A Key board Cin 
Equipped with — 
Cushion Keys. 


Gives Comfort, i 


Single Keyboard Sets $3.50. 


IMPERIAL MANUFACTURING CO., 





TYPEWRITERS AND ADDING MACHINES 





2 fe 2 2 @&2 & | ww 


= 2 J a a Pics re : i - 
Speed, Delight aaeesee cs ee gers, no tcols re 
‘Speed, Deligh | gers, f 
' i . } AS 6 a aa ot 4 “J qured. Mace of 

and Ease. either black or wh‘ te 


Adding Machine Sets (8 row) $5.00. 


If not at your dealer’s, write us for set on trial. 


Prevent errors, sore 
fingers and split 
na‘ls, relieve stra'n 
ee on eyes, dispel fa- 
tigue, save repairs 
and increas: speed. 
Put on w th the fin- 





rubber. 


Double Keyboards $5.00. 


297 Voattadtes Newark, N. J. 











You know the value of 


Rubber ™. Covers 


We make them for all machines. Special 
prices and discounts. Cover fabric sample 


Typewriter Specialty Co., Inc. 
152 Chambers St., NEW YORK 


MANUFACTURERS FREDERICK J. WERNER & CO. 


17 Battery Place, NEW YORK, U. S.A. 


and catalog on request. of all kinds for-the Foreign Trade. Agents 
in all principal markets. Weare open for 

a few additional lines and invite corres- 

pondence of interested manufacturers. 


Cable Address, ‘‘ WERNFACTUR” 
The only exporting house making a specialty of 


Office Furniture, Stationery 
and Supplies 














Multigraphs, Adding 
Machines, Office Devices 
at half price and less 


Rebuilders of typewriters, adding machines, 
time clocks, dictaphones, duplicating machines, ° 


° 
° 


We enjoy facilities which enable us to make 
low prices. The goods are cheap in price only. 


30 and 32 W. Lake St., Chicago 











COCKCO0COCOOOOC00000000000 





© adding machines and other office appli- 


N hand offi it d safes. come : ; 
eo ee Oe alae ete ue 1 ae O cilitate moving of machines on the desks. 


the office supply trade. Write us at once for fur- 


Write for price list today O therinformation 
It will save you money N E. BOOTH 
. . Oo . . . 
Chicago Safe & Merchandise Co. © 644 PACIFIC STREET, BROOKLYN, N. Y. 


80000000000000000000000008 













° 
mean substantial economy in typewriters, 4 
ances, including office furniture. They ‘4 
deaden noise, eliminate destructive vibra- ° 
tion, protect furniture from scratches, fa- © 

° 
° 
° 
° 
° 
° 
° 


Dealers: These mats are especially adapted to 








That Will 


If you will give us the opportunity. 
The careful workmanship on Ster- 
ling Desks and the quality of 
material and finish have made for 
them a wide reputation. The 
prices are low enough to be within 
the reach of all your customers. 
Write today for catalog. It will show 
you how to increase your desk business, 
and incidentally to increase your profits. 





— 





STERLING DESK COMPANY, Grand Rapids, Mich. 


We Can Show You Good Desks | 


Make You Money 


No. 56 
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REMINGTON SCHOOL IN MOSCOW. 


Business schools abroad are a 


proposition than here in the United 
One of the 
every representative of the 
typewriter in early 
of the 


ators, 


Europe dur 
typewriter was to find efhcient 


and the result is 


that 


European ntries Remingt: 


a not unimportant branch of the Remin 


business 


Che two view the typewri las 
the school of the H Bl k mpany ‘ 
ington pewrit epresentat s I 
sia, which we pt blish herewitl ove 
clusive evidence the i ‘ typewl! 
has not only made the world smaller 
more uniform in every way Dake 
key bi ird hart win k SSlal I ict 


which hangs on the wall, and the pictur 
might taker epresel i typewr! 
class n SOT « LIS ess lew OT | 
wr Paris, ot er ne VYorl Chicag 
The ine inwtor Lypew t¢ School 
Moscow 8 a ery flourishing instituti 
and the |. Block Comy y ann e ft 
they have idopted the ] etl 
teaching Che touch methoc iy the way 


well 


ountries 


is not sé 

is in other 

is stil! 
We 


encountered in the 


meeting with some opposition 


remember the opposition which 


domestic territory son 


ditterent 
States 
first problems that confront 


Reminegto! 


fteen years irs ha 


method now 


The J. Block Company, in deciding t eT 
push the touch method in Russia, are wis« 


generat 


MACHINE-A-DAY MAN PROMOTED. 


the 


S just 
Ex« hange 


neral Of 


GIVE AID 


\n org 


1 al S 1 
Marcus Harwitz, achine-a-day man un 
ler 
, ’ od 1 ’ = . ering 
aet t! Philade piia Olle rt ( | Va 
lient 
sine 
Tha 
t 
nes 
11 
1 < 
¢ a) t 
es 
chen 
dealer 
ave ¢ 
timore 
i¢ 





[ 
DOr 
file« 
und 
MARCUS HORWITZ. as 
lypewriter Company, having the honor o an 
arrying pin, fob and six successive bars alle 


ndet 
ted that the 


la 


TO 


nr 
re 


pl 


Machine 


I ’ p! ress 
encv e! et 
r Ser < t 
the salt 


\lachine 


ontrary 


ymoted 


immediately 


Department 
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ee eliminating 
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REMINGTON BUSINESS SCHOOL AT MOSCOW, RUSSIA. 


NEW PURCHASERS 























NEW MACHINES AND DEVICES 





APPLIANCES 
ILLUSTRATED. 


SEVERAL RECEN1 
HrRE DESCRIBED 








New Automatic Stencil Machine. 
The Ideal is the name of a new stencil 
machine which was first exhibited at the 


National Business Show in St. Louis. This 


machine is manufactured by the Ideal 
Stencil Machine Company of Belleville 
Hlinois The Ideal cuts the name and ad 
dress of the customer, the name of thi 
shipper, the routing and other = special 
marks out of stencil board, which is some 
vhat similar to cardboard Phe stencil 


placed on the shipment and brushed ovet 


1 


with the brush in the regular way. Whet1 


the card is removed there remains a clean 
plain and legible marking These stencils 
an then be led away for future use ani 
may be used hundreds of times 

The number one Ideal Stencil Machine 
1s twenty three inches long, twenty-one 
inches wide and thirteen inches high, and 
weighs 120 pounds With each machine 
Is a COl plete outtit onsisting of stencil 
board, Ideal roller, marking pot and brush, 
also a quantity of lampblack and a can of 
oil, and the formula for making ink 

\ll machines are shipped f. 0. b. the 
prospect's city, and if not accepted are re 
moved at the company’s expense 

The number two Ideal Stencil Machin 


is eighteen inches long, sixteen inches wide 
and ten inches high Number one machine 
cuts a one-inch character, which is suitable 
for marking all the larger and medium 
sized shipments Number two machine 
cuts a live-eighths inch character, which is 
ised for the smaller shipments, but a five 
eighths inch stencil on a large box can be 
easily read and ts much more legible than 


hand marked le tters 


Every Ideal machine 1s sent out on ten 


days’ trial. The machine can be used in 
the prospect's shipping department for ten 
days for marking all kinds of shipment 

\t the end of that time if, for any reason 


or no reason at all, the prospect wishes t 


return the machine, the Ideal Stencil Ma 


chine Company will remove it free of 
charge 

This maching built with automatic at 
tachments, having an automatic carriage 
which grips and spaces paper during oper 
ation and returns it to its starting point 
after each line ts ert \utomatic — line 
spacer moves the stencil inward the right 
distance, and a positive feed which pro 
duces accvrate spaces between the eharat 


ters 


on this carriage 


operating handle at 


| 
it the machine 


handle pressed d 


arriage advances one 


pressed against op and 


cut the gripper handle 





very sim 
upright 


is turned 


is pulled out 


left Phe 


round part 


ing lever 


the grippe1 


starting point 
then press 


mn! ] ' 
pide? ii 





IDEAL STENCIL MACHINE 


characters 


a 45 deg. angk 


characte! 


the right 


is pressed down with enough 


and then 


1), and 


in the ma 


wn, a 1)’ 


space! 1s 


ressed down. 


the hand 


line-spat 


it and the 


line, then the release 


and the sec 
last line 


1s pressed down and 


On the Ideal the stencil board is not re- 
moved at the end of every line and re- 
placed at the starting point, as on the ma- 
hines constructed with a solid table. The 
stencil board is not touched during the 
yperation at all, only being handled when 
t is placed in the machine and when it is 
T¢ moved 

lwo levers are merely pressed and the 
cutting continued with the assurance that 
the lines will be absolutely parallel, the 
alignment perfect and the spacing accurate. 

\ll Ideal Stencil Machines are guaran- 
teed to be free from mechanical imperfec- 
tions, and any part or parts not found so 
will be replaced free of charge to the pur- 
chaser. 

Che capital stock of the Ideal Stencil 
\lachine Company was recently increased 
from $50,000 to $80,000. The plant is one 
of the most modern and up-to-date that 
can be found anywhere, and is equipped 
with the newest and best quality of ma- 
chinery to be had for the manufacture of 
stencil machines 

The manufacturing end is controlled by 
George Remnsnider, the inventor of the 
machine. Mr. Remnsnider is weil known 
in the mechanical world, being the pat- 
entee of several other devices and the in- 
ventor of one other stencil machine. 

J. W. Marsh, who has had years of ex- 
perience in the manufacturing line, is the 
head of the sales department. Both Mr. 
\larsh and Mr. Remnsnider are men _ of 
high business standing, and it is through 
their efforts that the Ideal stencil machines 
have won distinction. 

The main office and factory is at Belle- 
ville, Illinois, with branch offices at New 
York, Chicago, San Francisco, Seattle and 
ther principle cities. 

The Ideal Stencil Machine Company is 
represented in foreign countries by the Ex- 
celsior Supply Company of Sydney, Aus- 
tralia, and Wellington, New Zealand, cov- 
ering the territory of Australia, New Zea- 
land and British South Africa and_ the 
South Sea Isles; by H. Barnard & Co., of 
Hamilton, Ontario, Canada, covering the 
Dominion of Canada; by the Deutsch- 
\merikanisches Exporthaus of Berlin, Ger- 
many, covering the countries of Germany 
and \ustria-Hungary. Arrangements, 
which will be completed in a short time, 
are now being made with concerns in 
Sovth America and Manila for handling 
the product of the Ideal Stencil Machine 





Company 
New Filing Device. 

\ new punchless filing device has re- 
cently been put on the market by the 
William J. Kennedy Stationery Company, 
St. Louis. It is intended for filing railroad 
tariffs in prong binders without punching. 
It is considered that this is a very simple 
device and will bind a four-page document 
as securely as one of a thousand pages. 
Many large railroad systems, it is said, 
have already adopted it. By the use of 
this new device tariffs may be filed in a 
prong binder so that they open flat and 
move forward and back easily. 
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New Automatic Copy Holder. 

On February 4th the United States Pate 
ent Office issued to Ernest G. Williams of 
Huntington, W. Va., patent l,- 
052,396 copy holder automat 
mechanism controlling the indicator, which 
standard 


number 
on a with 


is ruled to correspond with any 
typewriter, thus affording the means where 
can be 


that 


by paragraphing, spacing, et 


easily reproduced. It is the 


claimed 


ruled indicator is a great assistance to 


typists 


When any material is placed in the ma 





WILLIAMS AUTOMATIC COPY HOLDER. 


ruled indicator 


the 


chine to be copied the 


passes across the tace of material, and 


when the key is depressed by the operator 
the indicator instantly drops to the desired 
line, regardless of the applied to 
the key 

The 


modate legal documents of the largest size, 


pressure 


machine 1S large enough to accom 


ledgers of size and 


that 


heavy books and 
thickness It is 


the 


any 


claimed the machine 


eliminates tediousness of copying, and 
promotes spe ed and accuracy 

This holder, 
sented herewith, is 
E. G. Williams Company, P. O 
Huntington, W. Va. The 
letter in 
the 
the metal indicator referred to above 


and 


cut of which is pre 


the 


copy 
manutactured by 
Box 557 
the 
he 
letter is 
The 


return 


cut shows 


machine with a position to 


copied \cross face of the 


operator may leave his work 


to it, beginning just where he left off with 
out any annoyance [he indicator is so 
constructed that it can be instantly moved 
to any place on the face of the material 
being copied Anyone who is interested 
in this clever device should write to the 


above company for further particulars 


New Parcels Post Computer. 


An ingenious device for instantaneous 
computation of the postage required for 
any parcel post package from one pound 


(eleven pounds) to any of 


local 


to the limit 


eight 


up 
the 


zones in addition to the 


OFFICE APPLIANCES 
has been invented by Lawrence E. Nus 
baum, stamp clerk at the Elkhart, Ind., 
postoffice 

The device, which is not much larger 
than an ordinary postal card, consists of 
a revolving disk operating between two 
bits of cardboard When figures on the 
disk and on the cardboard are placed in 
juxtaposition,, which is done instantane 
ously, they show at a glance the exact 
postage required. Knowing the weight of 
the package (in pounds) and distance of 
the destination, the user of the Nusbaum 
device is informed at once just what the 
postage will be 

Under the postoffice regulations, th: 
first division of mail distribution is “Lo 
cal,” and the first zone includes offices up 


second zone, 50 to 150 
miles: third, 150 to 300: fourth, 300 to 600; 
ifth, 600 to 1,000; 1000 to 1,400 
seventh, 1,400 to 1,800; eighth, any distanc: 
1,800 miles 


to fifty miles away, 
sixth, 
beyound 


A New Lighting Unit. 


The “Brascolite Luminous Unit” is the 
title of a new lighting fixture which is 
being placed on the market by the St 
Louis Brass Manufacturing Company, 
Jefferson and Washington avenues, St 
Louis, Mo. In this unit all direct rays art 
diffused and all indirect rays are reflected 
outward and downward 

The unit is composed practically wholly 


glass The canopy or reflector is made 
of dense, white opal glass, depolished on 
the outside The bowl suspended below 
it is of Alba glass, which has excellent 
diffusing qualities and little absorption. A 
tripod of cast malleable iron within the 
reflecter serves as a frame work whereby 


the reflector is attached to the ceiling, and 


a porcelain flex 


The 


to this tripod is attached 


Si rcket 


contact 


ible tongue center 


co} Foe 


a 





BRASCOLITE LUMINOUS UNIT. 


| Ops below the reflector are of cast brass 
and screw into the tripod, carrying the 
bowl independent of the reflector The 


bowl is supported by three aluminum chains 
depending from the brass loops, with hooks 


on lower ends for attachment to the bowl 


This unit is made in four sizes to accom 


modate lamps from sixty to 500 watts effi 
ciency 

Further information, prices, terms, eté 
will be supplied by the St. Louis Brass 


Manufacturing Company 
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Ingenious Carbon Paper Holder. 


A. Silver of Neely & Peacock, the well 
known ribbon and carbon paper house 
Chicago, has invented a carbon paper box 


which is intended to facilitate getting at 


the than with the 


easily 


contents more 





Paacuck UO 
moty © us. 


cape 





PAPER 


NEW RECEPTACLE FOR CARBON 


boxes in common use \ tape is attached 
to a sliding section at the further end 
the box, passing over the contents and 


through a slit at the top of the hinged e1 


of the box. When the latter is raised 
tape may be pulled out, bringing wit] 
the carbon paper contained in_ the 
letting it extend out two or three inch 
so that a sheet may be easily selecte 
The tape is so attached to a movabl 
board platform that when it is pulle 
the platform extends out about tw 
three inches from the end of the box 

yn this rests the carbon paper W her 
sheet has been selected a slight pressul! 
of the thumb on the end of the cardboat 
platform is sufficient to push it bacl 


the hinged cover is dropp¢ 


position, when 
and the contents are secure from dust 

Mr. Silver says that this invent 
comparatively simple, and inexpensive ti 
manufacture He has already secured his 
patents upon it, we are told, and has a 
signed the right to use his invention 
carbon papers to the Neely & Pea 


Company 


“Error Proof” Speed Keys. 
hment 


An ingenious addition to the atta 


of the typewriter are the Safety Speed Keys 


manufactured by the Typewriter Speed 
Key Company, 82 West Broadway, New 
York City These keys are const! 

with a ishion and a spring in 
fit over the regular keys of -the typewriter 
They fit so snugly that they are not 

















Ma 3 

loosened y use, and the spring gives, 
it is said, a_ resiliency which is very 
pleasing t the touch and which tends 
to equalize the impact of the’ type 


yn the platen. These keys have what is 
-alled a safety extension, adding approxi- 
mately fifty per cent to the area of the 
striking surtace [It is claimed that they 
increase the 


ve per cent through the elimina- 


yperator’s efficiency from ten 
to twenty-! 
tion of wrongly struck letters and the in- 
‘reased quickness of manipulation 

[t is claimed that the use of these keys 
eliminates to a considerable extent the jar 
on the machine and increases its life. The 
keys have a smooth and handsome cellu- 
loid top They are said to be especially 
suitable for beginners in typewriting, who, 
it is claimed, find encouragement in the 


ease and quickness with which they can 
acquire speed. A conveniently broad space 
bar, which can be instantly clamped on, 
completes the set Those who may be 
interested the foregoing should write 
to the mpany, whose address is given 
above 


New Type of Office Safe. 

\ safe without doors is the most recent 
product offered by the Art Metal Construc- 
tion Company of Jamestown, New York 

[his new type of safe has a pull-down 
curtain which is double, one curtain being 


behind tl and both are joined to- 
gether operating as a single curtain. Both 
are formed of steel slats ingeniously joined 
so as to make a continuous, flexible sheet, 
which is light enough to be readily oper 
ated, and yet strong and so closely joined 
as to exclude smoke, fire, dust and water 
When exposed to heat the slats are given 
opportunity to expand uniformly without 
being forced from the guide ways. The 
fact that the curtain is double, providing 
an air chamber insulation, it is believed 
that better protection is afforded against 
fire than would be provided by single 
doors. Channel guide ways and anti-fric 
tion ball-bearing wheels make these cur- 
tains extremely easy of operation. 

The cabinet itself is substantially built 
of heavy plate steel with double walls, re 


inforced where necessary with angle irons 
to make a rigid construction and to with 
stand considerable crushing force The 


safe is mounted on swivel casters and is 
easily moved about 

The regular stock finish is a pleasing 
olive green enamel. Several coats of the 
best baking enamel are thoroughly baked 
on to insure a durable, rust-proof finish 
lain colors or hand-grained finish 


in perfect imitation of popular cabinet 


woods are furnished promptly to order 
The interior admits the standard Art 
Metal horizontal sectional filing cabinets 

and also adjustable shelves and _ pigeon 


holes, thus providing any desired filing 


The Art Metal Construction Company 
claims that this new style of curtain safe 
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numbering machine ink. 
Get acquainted with us. 
goods and prices right. 





If you are in the market for ribbons 
and carbons, send us your order. 
everything known in these goods including car= 
bon papers, stamp ribbons, typewriter ribbons, car= 
bon rolls, also transfer papers, typewriter oil and 












We make 


You will find the 


J. A. HEALE 





DICTIONARY 
No.19 HOLDER 


t€G 





can be adju 
The holder ca é 
ed to any angle and is pivoled 
to turn to any position i he 
e easily and quick- 
any height ihe 
f polished oak and 
1 lock automatica 


the book perfect 


Ljust 

















No 19 Hy ea They LS focR when 
book is open lhe stand 
four legs equipped with the 
best Lignum Vitae casters, and 
always stand firmly, and never 
lips over, ike three leg stand 
wher book ncil i Les 
are hinge ner and 
1VeE ed wer D« nN 
r holder dow 
Ove tne end 
legs holds rfé 
Bronzed nickel - plate 
Standard, bronzed aliachmeni 
and fine polished eaves or 
panels. Boxed f ‘ 
weight 17 lt 





No. 19 Dictionary Holder, Express prepaid to any part of the U.S. 
East of Rocky Mountains, $3.00; West of Rocky Mountains. $3.75 


THE WALL 
BRACKET 
HOLDER 


Handy for use in 
school room, office or 
store, or wherever 
floor space is limit- 
d. Cannot be upset 
and is perfectly satis- 
factory for holding 
any dictionary, city 
directory, atlas, **Dun" or ‘‘ Bradstreet.” It locks when 
closed, clasping the book tightly so dust cannot enter be- 
tween the leaves. Locks when opened. . Pivoted to swing 
to any position and adjustable to any angle. Polished Oak 
panels, iron parts, including bracket arm, nicely Japanned. 
The arm fits into the socket support which can quickly 
be attached to wall, desk, or to anything that will hold 
»yne-inch wood screws. 


Ne. 4 Book or Dictionary Holder complete. 
Express prepaid to any part of U.S. 
East of Rocky Mountains, $2.25; West of Rocky Mountains, $2.75. 


GEORGE J. FLANAGAN 


MANUFACTURER 
521 So. Wabash Ave. CHICAGO, ILL. 











The Incomparable 


IDEAL 


Built on practical principl and 
finished without a flaw 





The only Stencil Cutting Machine 


the world equipt with an Auto- 6 


Therefore, all the products marked NO.) eo) 
with an Ideal Stencil are as perfect oe 
is if printed : 

An examination of the Ideal 
convince you that it is supreme for 
Speed, Accuracy and Durability 

' 


No. 1 cuts 1” characters. 
No. 2 cuts $” characters. 


IDEAL STENCIL MACHINE CO. 


Belleville, Illinois, U. S. A. 









if I & o oy P 
tic Paper Gripper, Spacer, Car- 
eae as yy Be oy “s - IDEAL) DO NOT CUT METAL kK <4 


Most 
suitable for 
marking 


2 
crates, 
barrels, 
bags or 


metals 





, ,o 2®@ 






“ ‘ 


Write for prices 
and free trial 
offer 





TURNS LOSS INTO 100%jPROFIT 
People buy postage stamps (no pro- 
fit) to remit small amounts when 
& coin maltier would serve the pur- 


pose. 200 ““Leonard’s”’ in a neat dis- 
play box 75c delivered. Samples 
and further information free. 

The Detroit Coin' Wrapper Co. 871 Har- 
per Ave.. Detroit, Mich. Toronto. Ont. 











EDUCATE— 


UR New Catalogue will do this for you 
in our line of ;Ribbons and Carbon 
Papers and Office Supplies. 
SNELLING & SON, Manufacturers 
South Brooklyn, N.Y. 
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No. 831, is proving one of the best sellers 
introduced for some time. 
This curtain safe, like all other Art Metal 


stock styles, is being distributed through 
exclusive agencies and, where not repre 
sented, correspondence is solicited and 


catalogues will be sent on request by ap 
plying to the Art Metal Construction Com 
pany of Jamestown, N. Y 


A New Keyboard Cover. 


Commercial educators who have been 
looking for a satisfactory mechanical means 
of covering the typewriter keyboard while 
a student is learning the touch system will 
be interested in a new which is 
being put out for commercial schools by 
A. E. Elliott, 300 Pike Cincinnati, 
Ohio. 

The simplicity of the Elliott Shield makes 


possible attaching it in twenty seconds to 


device 


street, 


any make of typewriter. No screws or 
bolts are required to attach the cover 
It will not mar or scratch the office 
furniture or equipment. The typist who 
uses the shield must assume the proper 
position for writing. This feature of the 
shield will appeal to teachers who find 


constantly to remind the stu- 
dent of When the operator 
leaves the machine the keyboard cover de 
Above all, the Elliott 
which it 

student 


it necessary 
his position. 


taches automatically. 
Shield the 
was designed, it 

from seeing the keyboard no matter what 
position he may assume, and that without 


object for 
the 


achieves 
prevents 


the use of blind or capped keys 


Machine Which Keeps Books. 


devices 


One of the most interesting 

which has come to the attention of the 
office equipment fraternity is the Hainer 
Bookkeeping Machine, which was an 


nounced in the advertising section of the 
February number of Office 
This machine is the invention of Whitfield 
Canada, formerly 


Appliances 
J. Hainer of Toronto, 
general manager of the Central Typewriter 
Company of that city, then president and 
general manager of Bookkeeping Machines, 
Limited, This position 
he resigned to accept the management of 
corporation of the Hainer 
Machine Company of Provi- 


also of Toronto 


the American 
30okkeeping 
dence, Rhode Island 

The Hainer bookkeeping machine is said 
to be four cash reg- 
ister, an automatic register, a time recorder 
and all its func- 


machines in one—a 


and an account register, 
tions are performed in one automatic op 
that the machine iden 
the the 
sale, legal receipt, automatically 
triplicating lock key, 
each cash transaction, forces the entry on 
the tally roll the will 
open, and guards each cash transaction with 


It is said 


buyer 


eration. 
the 
provides 


tifies and goods with 


under and registers 


before cash drawer 


six inviolate records All this is accom- 
plished with the throw of a lever and 
touch of a plunger. It is stated that the 


ANCES 


EF APPLI 


of this machine’s record 


the 


automatic division 
rolls into 


delivery of the triplicate slips into a locked 


loose leaves, and automatic 
record chamber and cash tally roll, verify 


before the cash drawer 
The machine 
day, hour and 
It may be worked alone 


locking up all 


ing every receipt 


opened records au- 


the 


can be 
tomatically minute ot 
every transaction 


aS an account register by 
the other features of the machine and using 
claimed that 


merchant 


part of it alone It is 


this 


that 


the use of machine by the 


completely protects his accounts’ from 


that it 
customer's 


wrong entries, keeps the exact 


amount of any account at an 
instant’s notice, that it registers accurately 
all cash taken in, and in short, performs 
all the operations necessary to keep track 
of the The 


machine requires no books, for the book 


records of a retail business 
keeping it ‘accomplishes is said to be suffi 
cient and practically instantaneous. Those 


who may be interested in this remarkablg 
communication 


Machin« 
Provi 


invention should get into 
with the 


Company, 


Hainer Bookkeeping 
Westminster 


and secure full particulars 


Street, 


955 


dence, R. | 


The Webster Pencil Sharpener. 


[The accompanying cut of the pencil 
sharpener made by the F. S. Webster Com 
pany, Boston, Mass., and bearing their 
name, gives an idea of the appearance of 


this excellent appliance, but shows little of 
simplicity of its construction 
be told in a 


handle at one 


the actual 


The story 


might few words, a 


side witl 


two, a 


wheel or 








NEW WEBSTER PENCIL SHARPENER. 


a pencil applied to the other, making cause 


and effect go literally hand in hand. “Pen 
cil pointing extraordinary by the quick, 
clean and convenient method,” is an apt 
phrase used by the Webster Company in 


telling of this successful mechanical sharp 


ener 


Its chief claims are simplicity, durability 


and efficiency It is a sharpener of few 
parts, light action, small space displace 
ment, requires few turns of the handle t 
make a point and is low in price. It can 


be used in either a vertical or horizontal 
position which permits its use on either 
desk or wall. and if it is desired to move 


it from place to place, it can be adjusted 


small block of wood and fastened 


to a 


with an inary clamp where, 
venient lhe cutter is the only ea 
part of the appliance and two cutters 
furnished with each machine ye 


By a new of hardening any 


process 
sonable service is assured 
the cutters can be renewed at any 


minal expense 


New Parcel Post Computer. 


[The Ratometer is the name of th 
recent entrant into the parcel post 
puting field. This machine has been 
vised by the C. Howard Hunt Pen ( 


Camden, N. J. When one has started 


with the ordinary office map, with 
marked on it and the card of postal 
to figure what the postage to a cert: 
point is, one finds that, after one has 
ferred to the parcel post guide n 


to secure the unit number of the 


which the shipment is going, 


has to refer to the map and locat 
unit square, then get the zone and 
the map refer to the scale in the 
left hand corner of the map to 

the cost which appears at the interss 


of the zone number and the poin 
tion 
The 


tirely, for, as 


Ratometer eliminates 


nit 


soon as the 
determined from the parcel post ge 


slight movement of the finger on the 


meter table shows the position 


and gives the rate instantly; s 


necessary only to multiply the rat 
the number of pounds to arrive at tl! 
of sending a All this is 


quickly than it is poss 


package 


much more 


explain the operation. Those whi 


nterested in this new appliance s 


writing to the ( 


and in addit 


lose no time in 

Hunt Pen ¢ 

Time Measuring Device for Cost Systems 
Che Elapsograph, distributed by Williams 


& Williams, Inc., Hippodrome Bui 


Cleveland, Ohio, is a time measuring 


ice for cost maintenance on the vari 
necessary in the manufa 


The 


constructed with a view 


yperations 


any given product machine is 


to be to dut 
as well as precision and accuracy. All 
made of 


ing shafts, it is said, are 


machine tooled steel and work in tru: 
wheels are mill 
the 


Gorton pantograph 


bushings ype 
Ss ylid 


graved by the 


brass, and type thereon ar 


Gear wheels are punched from col 
brass stock, and milled in quantities 
arbor. The base is of gray iron cast 
Case is of polished brass, lacquered, and 


a means of protection aga 
fall on it 
machinists 


oval on top as 
heavy articles that may 
being assembled by expert 
Elapsograph is made to operate bot! 
to time for 


distribution and as 


equal to fifteen years of actual us¢ 


accomplish this they are hitched to a vibra 


ing machine, which steps up tl 
at the rate of 


hours. 


1@ macni 


a year for every twenty-f 














Varch, 19013 

The Elapsograph registers both the “in” 
and “out” time for ea operation. In Eng- 
lish numerals arranged in order are auto 
matically shown the net elapsed time of 


—— i 





VIEW OF THE ELAPSOGRAPH IN _ ITS 
CASE.—On the name plate of the machine, 
where another name appears in the picture, the 


name, “Williams & Williams, Inc.,’’ appears on 
the present product. 

any given operation [The machine auto 
matically deducts irregular time in ringing 
“in” and “out” in the morning or evening 


yr lunch time, eliminating the necessity 


of knowing the starting and stopping time 
time governing the shop. It 1s 


and lunch 


complicated registration means 


the 


said that 


nothing to Elapsograph, it identifies 


’s card so that as men as 
} 


every man many 


can reach the machine may use it at one 
and the same time. The machine is oper 
ated by means of a master clock, being 


actuated by an electrical impulse controlled 


by the clock. 


One master clock will oper- 


ate as many machines as are needed. It is 
said that the Elapsograph is fool proof 
The case is locked to the base with in 


side mechanism, and can be unlocked only 


by the proper person who holds the con 
The lever used for registering the 
independent of the platen s 
t stroke of the lever 
the ribbor 


claimed for 


bination 

card works 
that a heavy or ligh 
through 


gives the same 


print 
Following are the points 
It gives accu- 
within si> 


machine: 


ygraph 


figuring time 


costs, 


actual time; time is displayed 


mit es 
n tenths; machine operates without errors; 
it prints both “in” and “out” time; pre 
vents alteration records; obviates the 
necessity of workmen doing clerical work; 
forms a record which can be filed as per- 
manent data; obviates subtracting irregular 
time will not get out of order; checks the 
pay roll; prints all records in plain numer- 
ils an be used by any number of em 
plove 

It is said that the Elapsograph is in us¢ 
by one the largest concerns of its kind 
in the world, and that it is recommended 
yy ny leading cost accountants and fac- 


The machine is guar 


inherent de 


tory efhciency men 


one year against 


fects workmanship or material 
Any one who may be interested should 
get 11 uch with Williams & Williams at 
the address given above 
Personnel of the Firm. 
The firm of Williams & Williams, Inc., 
-onsists of M. T. Williams and P. B. Wil 


above 
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Williams & 


studied office 


was senior! which such devices are subject in actual 
operation. His thorough knowledge of 


cost accounting, together with Mr. Engle’s 


liaams. The former 


the cost accounting firm of 


Williams, and has appliance 





problems with great determination and it mechanical abilities enabled them to per- 
terest. His work along this line has bee: 
of a general nature, bearing upon efficiency 
problems of plants and employes He is 
now vice president of Williams & Williams 
Inc., and has charge of the devising 
time keeping systems to be used in con 
unction with the Elapsograph where suc! 
achine is desired 
P. B. Williams, the treasurer of Williams 
& Williams, Inc., is the founder of the 
ompany and was instrumental in perfe 
ing the Elapsograph machine to meet the 
modern requirements of cost accounting. THE ELAPSOGRAPH WITHOUT ITS CASE, 
P. B. Williams was born September 22 SHOWING DETAILS OF MECHANISM. 
1879, at Sidney, Ohio, where he was edu fect the present Elapsograph to-a point of 


cated in the Coes ‘S hools and attended ncommon refinement and practicability. 

normal colleg« For two years he taught F 

in the public schools, then took a business Government Adopts Spring Scales for 
rse at the Niswanger Business Univer Parcel Post 

sity at Youngstown, Ohio, graduating One result of the new Parcel Post law is 


‘commercial science in April, 1899. H« the attitude of the Postoffice 
Department regarding spring scales for 
use in postoffices. Heretofore the depart- 
ment has forbidden their use, but very re- 
cently, as a result of some good work done 
at Washington by James M. Triner, this 
attitude has been changed and the govern- 
ment, after exhaustive tests and investiga- 
tions, has placed an initial order for 20,000 
Parcel Post Scales made by the Triner 
Scale & Manufacturing Company of Chi- 
cago. It is expected that this initial order 
will be followed by orders for parcel post 
scales in even larger quantities. 

Until the placing of the order referred 
the Postofiice Department has 
favored balance scales, but when the call 
was made for bids for parcel post scales 
all manufacturers were invited to partici- 
pate, including the makers of spring scales. 
It is said that the bidding was so general 
that even some manufacturers abroad 
showed samples of their goods and entered 
the competition for the business. 

Spring scales have been accepted by the 
business world for many years and for all 
practical purposes they demonstrate the 
same accuracy as others. As in other 
scales, however, their accuracy and relia- 
bility depend upon the skill and attention 
exercised in their manufacture, but the ad- 
vance in the art during recent years has 
been such that there is now no practical 
difference in point of accuracy between the 
activity in the cost spring and the balance scales. Certainly 
Williams the approval of spring scales by the Gov- 


to change 


to above, 





P. B. WILLIAMS, OF WILLIAMS & 
WILLIAMS, INC. 


structed at this school for one year as 


professor of bookkeeping and banking. On 


leaving Youngstown he studied higher ac 
counting 


Williams 


eland 


counting, entering the public a 
profession with his brother, M. 1 

as Williams & Williams, 
1905. He in that 


1 itil 
until 


It was 


at Cle 
continued business up 
January, 1913 

through his 


} My 


accounting profession that M1 


became interested in timekeeping appli ernment for use in post offices is of ad- 
ances, and about three years ago he ar vantage to every dealer in the country. 
ranged to finance a company for the manu The Parcel Post Law brought about a 
facture of a new device since called the great demand for scales, and the fact that 
Elapsograph, which was the creation of the Government has decided upon the 
J. F. Engle, who had given considerabl spring scale means that the major portion 
study to the time recording devices of this demand will be filled by that type. 


Mr. Triner’s intelligent and _ effective 
work at Washington in the interest of this 
Mr. Engle worked class of scales has caused it to be said that 
perfecting the Elapsograph to the he has been the instrument to bring about 

records, and a new era in this department of manufac- 
Certainly all manufacturers of 


ostly cler 
Williams and 


together for 


he elimination of tedious and 
cal time figuring labor Mr 

some time 
point of 
making clear 
the hard 


efficiency in 


all, to usage to ture 


withstand 
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THE STANDARD UNE FOR NEAR 


RIGHT 
PRICES 


PROMPT 
DELIVERIES 


AY.V he 


FACTION 3 


ATTRACTIVE 
PACKAGES 
“AND 
LABELS 


THADDEUS DAVIDS C( 


ADOME OFHICEAND FACTORY 





ADHESIVES 
GOOD AS 
MONEY & BRAINS 
CAN: MAKE. 


FAR >) 


Character in the Appearance — 
Satisfaction in the Service— 
Quality in the Product. 


Davids’ Inks and Adhesives 


represent eighty-eight years of suc- 
cessful ink and adhesive manufacture. 


Thiok Of It 


Nearly a century of practical experi- 
ence 1S positive assurance that our 
products are as good as money and 
brains can make. 
Our goods will give*you and your cus- 
tomers entire satisfaction. 

A trial order will make 
satisfied regular customers. 
to-day. 


you one of our 
Send it 


Send for our handsome illustrated catalog. 


PALIT EY 3 


Sieh 9¢ VAN DAM :S T NEW YORK: 


THE ROSCO GLASS DESK PAD 


As necessary asadesk. A glass plate that can 
be lifted as easily as your hat. 





(PATENTED) 


a utility combined. 





lowered. 


mahogany desks. 
where. 


profit maker 


prices now. 


wat 


“CHICAGO OFFICE ANO 


I 


Write for complete descriptive 


ANC 


matter and 


Desk Dealers and Stationers will find this a 


S 





An ornament and 
Sanitary and economical 
The ROSCO GLASS DESK PAD consists of a 
giass plate fitted into a flanged frame 
the bottom of the pad permits che insertion of a 
finger to lift glass, and there is NO SUCTION or 
DISTURBANCE of Papers when glass is lifted or 
The flanges protect edges of glass from 
«* ytact and are bounc in the heaviest and finest 
quality of leatherette, in finishes that beautifully 
match iight oak, golden oak. weathered oak and 


A hole in 


Its originality attracts attention every- 


Ravenswood Office Specialties Company 
1471 Irving Park Blvd,, Chicago, Ill. 
eeeeeeeceeoeooooooooooeooeeeeoeecseeoeeeseeeeeeeeeeeeeeeeeeeeeee 





Seeeeeeeuseesosoeeeeeeses 


| 
| 
| 
} 





spring scales will feel the influence of his 


good work and participate 
created 


in the increased 


business thus 


In putting its seal of approval on the 


spring scale, we may be sure, without any 
inside information of the matt 

there were some interesting discussions 
which preceded the Government's decis 
The gentleman at the head of the Bureau 


of Standards has made a careful study of 


weights and measures and is said to have 


an encyclopedic knowledge of scales 


view of the Government’s decision t Sé 
them, we may be sure that their degr« 
accuracy was established to the full t 
isfaction of the department 

The success of the Triner Scale & Man 


ufacturing Company has been very marke: 


The business has constantly grown since 
its establishment ten years ago. For se\ 
eral years the company has occupied 

own five story building at 2714-2718 West 


street, Chicago, where 


first 


Twenty 





TRINER “DISPATCH” PARCEL POST 
SCALE. 
one of the most modern and econ 
arranged plants for scale manufacturing 
to be found in the country. The mpany 
is naturally much gratified at securing this 


initial order from the Government, and be 
lieves that the results of this order will 
be advantageous to its dealers | 

pany states that when it had been decided 


to place this order the Governmet: 


its imspectors to Chicago, wl 

a month at the factory making tests 
investigations and upon their report 
order was finally given the approval 


department 


The new Dispatch Parcel Post §S 
of the slanting dial variety It 
ically computes ‘the cost of posta 
packages for city and rural del 
for the different zones oft 1] 
the necessary information is show: 
dial The scale also shows \\ 
ounces up to twelve pounds. 17 
large and white, with plain blac] 
and is covered by glass secured b 
el-plated sash, felt cushioned, t s 
ing the glass and making dial dust 
The numbers of zones in each s¢ 
nileage are printed in red. 

This scale is substantially built 
best cold I lled steel. handsome ly 
eled. It has a heavy steel plattf 
ported on double steel uprights. T1 eg 
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ulating device is inside the frame in the | 

rear of the scale. It is sealed with a lid, | 
A New Weis Tray. 

The tray shown in the accompanying il 

lustration is a recent addition to the Weis | 

line, this one superseding No. 291 vertical 

tray, which was found to be rather cum- | 





A WEIS CARD SECTION. 


bersome for the purpose for which it is in 


tended 
No. 391 is 15 inches deep (front to back) | 
inside—letter size It is made so that it 


can be used on one or more 325-B—two- | 
drawer card index sections, or on leg base 
No. 395 
The second illustration shows the stack 
on casters. This makes a very convenient 
arrangement for a leitanwaad file, record of 
quotations, collections, correspondence, etc. | 
to be used along side of the desk. This | 
is made in plain oak, quartered oak and | 
birch mahogany, the first two woods in the 
usual popular finishes—golden and natural 
oak | 


There is bound to be a demand for an 





WEIS SECTION ON CASTERS. 


item of this kind, as the price is reasonable 


and there are many purposes for which 


it will be found serviceable in many offices 
\s will be noted from the illustration, 
the follow block in this tray is reversible 
so that the cover may be opened either 
from the left or right. The cover serves as | 
a “sorter” tray when opened. The cover 
has a depth of about 2 
Those desiring further information should | 
address the Weis Manufacturing Company, | 


162 Union street, Monroe, Mich 


& inches. 





The Panama Canal and Jones’ Improved Account- 
ing Devices—Two Great Time and Money Savers 


We COULD build our goods CHEAPER, but we WON’T. 
We WOULD build our goods BETTER, but we CAN’T. 


Jones Improved Loose Leaf Specialty Co. 


The Guarantee of Excellence 





On Loose Leaf Goods 


Our big assets are QUALITY, SERVICE AND 
reputation for MAINTENANCE of PRICE. The 
public knows that back of these business principles 
are the best loose leaf products on the market. We 
are satisfied with a legitimate manufacturer’s profit, 
and the full-chested satisfaction of knowing that 
every user of our goods is buying with both sides of 
every dollar he spends. 


at ONE PRICE and deal- 


Our high-grade goods sell 


ers know that they do not and cannot accept any’ 


price they can get. Why not sell the BEST and 
KNOW your profits? We stand back of OUR goods 
and will make good amy article at any time that does 
not prove what it should be. The words JONES 
IMPROVED mean a full measure and running over 
for the price you pay. 


Our Eureka flat-opening leaf is as usual at the TOP 
and more popular than ever. Our new treating ma- 
chine for dealers keeps us busy to fill orders. 

One of our traveling specialists will reach you soon 
with a full line of samples; if he does not, write us. 


Cor. Lake Street and Albany Avenue 
CHICAGO, ILL. 














Keen Competition Demands Modern Methods 


ee 


The 


tion of 


Dispense with wire baskets and trays 


Bristow Radial Distributer 


Serves the purpose of many— 
occupies about the space of 
—. Made in special sizes for 
cial purposes. Affords all 

e advantages of accurate, 
rapid and economical distribu- 
A combination 


of facil i and durability. 
Write for complete catalogue. 
FREDERICK BRISTOW 
East Orange Mew bers 

















Convincing Evidence 


that 


Our growth in business. 
Satisfying and giving the best of se 


Offering first grade machines 
to make bigger profits. 


Young Typewriter Co. 
62 West Madison Street, Chicago 





our prices 
service must be right: 





rvice 


at prices that enable you 


and 


OFFICE Pri 





We handle machines 
both in rough and 
thoroughly re- 
paired. 


Write for price list. 





ANCES 





SIGNS 





for your dealers 


NAME-PLATES 


for your products? 
Write 


THE MEYVYERCORD COMPANY 
DECALCOMANIA 
CHICAGO 








Hotel 


Charlevoix 


Detroit, Mich. 


A 200 room hotel, com- 
pletely furnished and 
equipped 150 rooms 
with private bath. An 
Idea! Location. Abso- 
lutely Fire Proof. 
Rates, $1.00 and $1.50 
without bath, $1.50 up 
with bath. 


. GRINNELL BROS., 
et - : Props. 
Rene G. Heag, Mgr. 




















(By Special Correspondente. ) 

Boston, Mass. 

rhe stockholders have instructed Joseph G. Wi 

| treasurer of the Williams Book Store, In to file 
voluntary petition in bankruptcy The firm is 


at 349 Washington Boston, Mass. Its liab 
amount to $14,945 and its assets are $2,S00 R 
Olmstead of the United States Bankruptcy Court 


the petition of creditors has appointed San 


street 


Bernstein receive 
Cincinnati, Ohio. 

John B Brinkman Frank <A We 
mansee, manufacturer of inks, mucilages, pastes, st 
pad ink, ete., Cincinnati, Ohio, recently returned 
a southern trip and reports many orders and exce 
mditions 

Chicago, Ill. 


L. E. Williamson, sales manager for the Thadde 


manager of 


general business 


Davids Company spent a few days in Chicago 
month visiting the Chicago office of the company ir 
ealling on the trade with the company's Chicago ma 
er, **Ted Bates. Mr. Williamson was here to make 
final arrangements for enlarging the Chicago office 


the company the business having grown to such 
extent during the past year that several times 
original space taken will be necessary to car 


the business which the energetic Chicago manag 


his staff have rduced Several new men have 
cently been addec a to the Chicago staff of the Thad 
Davids Company In another column is an account 
the recent additions to the staff, and something wit! 


regard to the growth of the company’s business du g 

















looking for 
Agents wanted everywhere 
ind style number. Try one 


AUTOMATIC ERASER COMPANY, 


The Automatic Typewriter Eraser Attachment | 


Can be attached to any of the standard typewriters in a minute 
ed, German silver chain, special! steel spring, steel eraser clamp and first class circular eraser 
Works automatically, eraser always in its plac« 
4 time and money saver and stands the test of every day commercial use, 


no more hunting for lost erasers. IT IS THERI 


Write for circular and prices Sampie by mail $1.%) State make of machine 


681 Market Street, San Francisco, Cal. 


Made of brass, nickel-plar~ 


A great 
just what the stenographers have been 








FINE 
— 
PENS 


Pens for fountain pens and 
imprint work a specialty. 
EXPORT TRADE DESIRED. 


Manufactured by 


ACME GOLD PEN CO. 


ESTABLISHED 1884 
35 Ann Street, New York 








61 


We can furnish absolutely anything 
you want in 
Eyelets, Escutcheons, Washers, Etc. 
LET US QUOTE YOU 


THE BARRETT BINDERY COMPANY 
181 Monroe Street, oe CHICAGO 











“With it we are able to do just double the amount of w 


eyo r 


Sea 


QO fra 


write 


ee OS a much neat er manner Its services seem 


user of SAUNDERS 


“SEALS and COUNTS YOUR MAIL 


Capacity 100 to 300 Per Minute. 


Three Models Hand Power, Electric and Automatic. 







by compe 


concerns 


Pat. in U. 8. and Foreign Countries 


FREE TRIAL on your own mail. 


titive 


Its eS Over All Other Sealing Machines Proven 


tests by hundreds of the most prominent 


in business. 


The Western Electric Co. tested the Sealograp! r 
se _— machines and adopted the Sealograph a tar 
‘ 


all branch house 


The Democratic National Committee used the Sea 
ograph f l 
thousands of camy 


securely idly sealing the hundred 





R. G. Dun & Co. have equipped off Sealogra 
te re perfe seali t their ma 

The Sealograph ha able service i 

tl and will do t u. Itw I i 





Ww save m 


SAUNDERS & CO., Rinses hE MG: 














the past year in Chicago 
+ 
The list of mmitteemen of the Chicag Stat 
\ssociatior tor the coming vear as innounced 
resident A. H. Childs contains some new names I 


mmittees are as follows: Membership—L. T. Mars} 


chairman; H. B. Struble and A. E. Eggert Art 

tion—-Henry F. Sawtell, chairman; A. C. Ioas and H., I 
Sawyer Entertainment—Wm Rodiger Mi Broda 
and W E Smith Executive —J J Vac I \ 


Horder and S, E, Collins 


rhe tempor ganization of the National Cha 


of Commerce was made permanent recently i W 
ington. D. ¢ while Fleteher B. Gibbs was in att 
ince as councillo for the National Associatior 
Stationers and Manufacturers It is on that 
chamber may be the means of bringing t 

touch the various lines of business represent | 


Gibbs spent five days of his eastern trip 


sional capacity and enjoyed the rest of his f g 
visit in a social way 
a 

Stevens, Malone & Co, have taken over the 
Gordon, Wallace & Co formerly in the First Na 
Bank building It stated that Gordor Wa A 
Co. have discontin 

Theodore Bates, manager of the Chicage thi 
Thaddeus Davids Company is receiving the g 
tions of his friend ‘ the arrival of 5 I 
nteresting event ecurred last mont! ine 
sat Mr ind Mrs. Bates are overjoved 


Danville, Ill, 
Alfred H Atwood has recently become the nit L 
of the Hlinois Printing Company it this pla 


mpany is one the large concerns of Soutl I 
nois, dealing it nmercial stationery and doing 
ug. blank book making ithographic work, ete \ ft 
ts specialties re inty and bank work M At 
s an Xye I ! i wl has a l lid | 

nike a re ( his new positie: 


Fort Madison, Iowa 


here has just been incorporated at I t M 
vith a capitalization of $50,000, the W A. Sheaffer P 
Company rhe organization has been effected by W \ 
Sheaffer and J. ¢ Brewste both of Fort Madis 
B. T. Coulsor nd G. M. Kraker, formerly re 
Kansas City M 


Grand Rapids, Mich 


W H Kessler fe the past two year "\ 
Bixby Office Supply Company, has become manage 
the risch-Hine Company He will do the buying 


retail store P 


street Mi Kessler’s town is Detroit, but he has 


will have entire harge of the 


1 resident of Grand Rapids for about two years 


Indianapolis, Ind. 


enjoyed themss 


Among the ¢ eago men who 


the banquet of the Indianapolis Stationers Assix 























7 
m February 15 were the following: L. F. Childs, Chas 
Elsy Joe Hildreth, H. I Murdock, Godfrey Sparks 
4. E. Egg nd Ralph Winans 

Morristown, Tenn, 

The Globe Book & Stationery Company, who have 
ypened a store at Morristown, Tenn., will make office 
and school supplies a specialty in connection with other 
stock of gh quality rhe senior member of , the 
firm, D. A. Isely, was previously with the Pool & Ise 
( npany of Atlanta G Newport Ark has on 

ited tl manager <« I company F. E. Lego 
I Ww as d the southern agency f 
In s Sect ] fs respondence of this ty 
New York, N, Y. 

I big \ atalogue of the Tower Manufactu g 
& Nove Company ting a very wide swat is 

tat ery talogue It is about as big as the Cl 

go Telephone Dire 0 nd contains pretty eal 

thing d t n stationery and thie 
‘ * . 

BE. Ste ng, manager f the loose leaf department 

row Manufacturing & Novelty Company, ha 

W “M> cent in his department 1 or 

This yme rec for a new man 
kdwa Hube Eberhard Faber, has becom 
0 tl Gre point National Bank of Brook 
NY. ¥ his re added to his many t 
tei . 
* * * 
G ge B. Hurd and ¢ pany celebrated the opening 
dd to their } t at 425 Broome street b 
ption lance give in the new quarters This 

s done f urse, before the equipment was installed 
in the new place an vhile the floors were yet lear 
f dat g The entertainment consisted of a euchre 
party, . ers receiving cash prizes In additior 
t ! ish prizes f winners of the card games 

wenty -five other casl prizes were awarded The 

Inge members of the Hurd organization who did not 
ire to ay cards danced through the evening, a 
ft« the rd games were over everyone joined in the 
lat £g 1d merrymaking Refreshments were served 

ite engaged speci for the occasion 
Pittsburgh, Pa. 

I< ike of é crowing business Mever & 
Hinkle on about May 1, take larger quarters at 
6 Liberty avenus The firm is at present located 
Pe venue 

* 2 * 

The Stev mn & Foster Company are to occupy on 
April 1 ew quarters at 4 Smithfield street, having 
eased the premises Their present quarters at 
Smithfield street are t t torn down to make on 
fi ne $5,000,000 department store 

San Francisco, Cal, 

] ( Bidwel has iccepted ai position with the 
s vabac Frey Stationery Company to represent 
¢ I Orient He is getting ready to sail fro1 
Sa Fra with a mplete sample line of bank 

flice s 
4 \ & ( mit ve disposed of their lease 
the t quart Los Angeles, and hav 

i j ran nent a new location, having 
easer y the eas de of Hill street betwee! 

Sevent i Eighth Work will be started at 
thre t building, w frontage of 61 feet 
xter y 144 feet t in alley in the rear, giving 

g i ! datior tl shipping and receiving 

lepartme rhey upy the entire building 

WW designe particularly for the 

| emel ! larg tail and wholesale stationery) 
d_ offi l bus They will move into 
rary ] s n x there until the 
lilding 

7s I ( s preparing to mov 
temp st ‘ story building is being 

ted t ipied by him He | 

rhe ‘ the new structure 
A. ¢ B g or the Joseph Dix 

le p short time ago fi 
N York s v short visit to th Lé 
Ang thi 
J. ws ted de in the nerthwest tl 
mont vher he made arrangement 

gent l his lines in that part 

Springfield, Mo 

R W Elkins has s interest in the Off 

quit t d= Station Company at S32 St La 
reet to W. B. Elkins, with whom he was associated 

rt itt w has fift ght of the sixty shares 
( ipital stock of the pal the ther two shares 
being held b his wife and W. ¢ Abbott he company 
was established only a few months ago, and is cated 
the ew MeDanie Bk west of the Colonial hote 




















A PHOTOGRAPH of the larg 


ibove. Something like 200,000 square feet of floor space are here devoted 


YOU use som nk book 
Books. In order to be sut f getting the most for your money every time, 
always specify National Blank Books. 
leading offices use them. There are 8,000 different kinds of National Blank 


Books to « hoose from 


them. The 








There’s One For Every Requirement) 


xclusively to blank book making. Over 550 expert workmen are employed 


blank book factory 


in the world 


t, and the excellence of their productions iz known all over the world. 
THE N. A’ TIONAL factory is located in the heart of the writing paper dis- 
luctions of these paper mills are at the disposal of the 
Blank Books are known to contain better 


in be obtained in any other books selling at equal prices. 


it by the Eagle trade mark. 


we many of them are 


In buying blank books, memorandums, 
of loose leaf goods, ask for the National Line and 
It guarantees 
hest quality obtainable for the money expended. 


The best stationers in every 


and all kinds 


National Blank 


shown 


cl tv sell 








wheel casters, highest grade and finish of quart 
in letter and cap sizes. 4 Dealers n 
Filing Cabinets and the consumer is guaranteed a better article for less money. 


Hat é 


The Automatic File & ree Co., “143-155 N. Pearl St , Green Bay, Wis. 








You Need One. 





er with its enorm 
all it contains 





and s set it aside 
EXCLUSIVE FEATURES 
balanced hinged cover, secur 
lease; autor natic drop front 
follower and remov ables 
or other drawers and the 
DRAWER the same as used our regular filin 
cabinets and guaranteed to be the superior of a 
omplete locking device, double 
r sawed oak and mahogany 
ake no mistake in handling Automatic 









vertical file drawers. ( 











you our ia Jj nol, write y it al once 


Our Latest Success and a Winner. 
Every Office Man Does. 


An innocent looking object when closed, but just look at 

is expansion; its readiness to 
that you may have your daily 
iently arranged and caoans d of in a fraction of 
,and when through shut it up like a jack knife 


latct h onmment with easy re- 
throw back device; sliding 
ie rod. Fitted below with card index 
AT LOM ATIC VERTICAL FILE 
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IQI3 












< ft r 





Not only this, but 
Drop u 


ou a double 
and were a fire to start in one of the file drawer 


Eastern Display Rooms, 


lith Ave. and 22nd St., NEW YORK, N. Y. 


Retard 


Then Why 


edly want Fikng Equipment 
flames, and it’s yours to decide. 


teel wall construction with air space between the thicknesses of steel, 
it would not eve 


they are weather-proof, sanitary, 


1 line today for complete catalog. 


The Berger Mfg. Co., Canton, Ohio 


Agencies in all principal cities. 





Wood CABINETS? 


Think it over and decide for yourself. You undoubt- 


attractive and unusually 


New England Display Room 
286 Devonshire St., BOSTON, MASS. 


Do Wood BUILDINGS 


Fire ? 





Should 











that will retard the 









n spread to the next. 







durable. 



















Why you can’t afford to 
pass the Moon Line by--- 








Because it’s the best Line of Office Desks on the market. 
Because the prices are right 

Because the Moon is the desk of today 
Because it’s the desk your trade wants. 
Because there is profit in them—to you 
And because the Moon is the desk that is made right. 


CATALOG FOR 1913 READY FOR YOU. 





OAK OR MAHOGANY 


72” long; 36” wide; 43” high. Made from selected materials 


Panels 5-ply built up veneered. 


MOON DESK COMPANY 


Writing bed 1)” thick 


Makers of Fine Office Desks 
MUSKEGON, 





MICHIGAN 




















(By Special Correspondence.) 


Chicago, Ill. 

J. Hi. Hine of the Hine Desk & Fixture Compa 
Denver, Colo passed through Chicago on his way 
on February 21, after an extended trip to the 
markets and manufacturing centers of the east 


Hine visited th: 


furniture exhibitions at Grand Rapids 


and Chicago in January before proceeding to easter 
points The Hine Desk & Fixture Company specializes 
on Doten-Dunt desks, the lines of the General re 
proofing Company Dietz desks, Valley City desks and 
Browne-Morse filing cabinets Mr. Hine tells us at 
his company holds the exclusive agency for General 
Fireproofing and Doten-Dunton products f four 
states of Colorado, Wyoming, New Mexico and A 
The company also handles Montague mailing u 
It is one of the most progressive concerns it 
and Mr. Hine returns full of enthusiasn nd is 
for the present ear 

>a « 

The Niemann & Weinhardt Table Compa A 
line of hotel writing’ desks, which fact may x 
to dealers. This line is a very attractive one ind re 
dealers who may have secured contracts for fitti Ip 
small hotels (or who have been fortunate « ig to 
arrange for the furnishing of large ones) we ] w 
to look over the lines of this company 

Evansville, Ind. 

High water on the Ohio River evident t 
interfered wit} the progressive spirit of the ple 
at the head of the Henderson Desk Compan y 
say that the uutlook since their removal to w 
factory at Evansville, Ind., and the changes ame 
to the Imperial Desk Company, never was quite s d 
as it is at the present time They do say in Evans le 
that the high water has not touched the at 
all, and that instead of being a misfortune t is a 
blessing to the river lands 

Fort Wayne, Ind. 

The Office Supply Shop, 712 Clifton street y 
received its first shipment of Weis furnitures 1 
supplies from the big factory of the Weis Manufactur 
ing Company at Monroe, Mich A. J. Schreck, manage 
of the Office Supply Shop, is enthusiastic over t it 
look for business in all the lines he ha | 
expects to land some big business very soor 

Grand Rapids, Mich. 

The Macey Compa Grand Rapids, Mict ma 
turers of the popular Macey sectional bookcas« 
filing cabinets, report a rapidly increasing den 1 fk 
this company’s new steel line, which includes the Inte 
Intersafe and the four door vertical file in lette | 
cap sizes Phess rticular articles of the Maes 
line have pro popular with the trade a 
that the business f this particular departme 
increased beyond the expectations of the compar 
so short a_ time The manufacture of this stee 
was begun bout six months ago "I 
factory for its manufacture probably will be 
by a substantial addition in the near f 

New York, N, Y. 

George M. { i f Clark & Gibby. off 
dealers, New York City just convales« y 
erious attack of | in i He x 
Ashville N. ¢ ecuperat 

Muskegon, Mich. 

Frank ¢ M e of Browne-Morse Company, Muskeg 
Mich., manuf turer f the well known Br e-M 
filing cabinet lesh ind office furniture re 
in eastern triy I rm pany ix 
the principa ‘ cities and pening ew 
He returned with reports of exceptionally good 
conditions, w ere contirmed by the ex 
ume of busir vhich Mi Morse secured 

San Francisco, Cal 

Full & Gibb ive been awarded tl nt 
furnishing des chal tables, ets for the 
hall of Spokar W ! on their bid of $5,726.6 
ntract ca g f I pold lin 

4 company of which I \ Reiche and H W 
Grunwaldt are fficers, plans to build a cabinet fa v 
it Kenton, Ore The building will be two-st vy, SO by 
200 feet, and will cost $70,000 

ay 

New desks for the Senate chamber f the ¢ yl 

building at Sacrament Cal ire to be manufa it 


San Quentin 
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for the 
dealer 


Actual 
i Size 


TYPEWRITER COMFORT 





SHOCK: ABSORBERS 


Reduce the noiseofmachine | f 
; Rabber Thumb Rings 


50 per cent. and lighten the 
for]platen}knobs. No 


touch. Every operator will 
want them after trying a 
t , more sore thumbs. In- 





set. Put aset on your trial - 
machines and clinch the crease the operator's 
sales. Retail price 5%e per efficiency by giving 
set. Liberal discounts to increased leverage on 
the trade. the rolier. 





BEN SAMUELSON & CO. 


219 S. Dearborn Street - - CHICAGO 

















Look for 
FILE Trade 
Mark 


on the 


Label 


We manufac- 


ture Loose 

CORR’ Leaf Account- 
nostutt Sant ing Forms, 
: Binders, Files, 
Ledgers, and 

Price Books. 


THE TENGWALL COMPANY 
of Illinois 
20 Thames St., New Yor, 


Sheffield Ave. 
CHICAGE 








GOLD PENS 


ALL SHAPES AND STYLES 
Gold Pens for Jobbers and Fountain Pen 
Manufacturers 
IMPRINT WORK A SPECIALTY 


aE 
= 

PROMPT REPAIR SERVICE 
All makes Gold, Fountain, Stylographic Pens. Pencil 
Cases perfectly repaired and returned day received. 
Satisfaction Guaranteed 


GEO. P. GAYDOUL, 47 Ann Street, NEW YORK 











A QUICK 
SELLER 


Because nothing ap- 
peals to the_ office 
man more directly 
than an accurate 


Desk Clock 


An attractive paper 
weight; a handsome 
dial, and a case of sparkling glass—3} {n. square. 
The top is on an angle, so the dial is easily seen 
Sent anywhere prepaid for $1.60. 
Bold by Stationers and Office Outfitters generally. 


H. D. PHELPS 


37 Beaver St. Ansonia, Conn, 




















Louis Fournier-Forquignon 
TYPEWRITER DEALER 
34 Rue des Petites-Ecuries 
PARIS, FRANCE 
is in the market for typewriter specialties 
and allied supplies for office use. 























Let the “All-Metal” Everlastingly Guide Your Correspondence 


A Few of 
Our 
Specialties: 
“All-Metal” 
G ulde Cards 
Telephone 
Holders 
Drawer 
Division 
Fasteners 


PRCA ott SS 


i 7 } > =. eS a 
A ; er 

“ ay \ ot g 

; re > 

: Ae ; 


Le. 
mr a Calendars 








USING ORDINARY MANILA 
OR PRESS BOARD GUIDES 


Note the removable tab protected bv celluloid. It is also interchangeable with the different sized guides. 


FY Ls Goodline *‘All-Metal’’ Guide does not become soiled and broken as does the ordinary manila or press board 
guide. 

Sagging folders mean mussy files Their sturdy construction enables 
them to divide the weight of the folders on either side of them, so the folders can’t sag, but allows them to stay at a direct 
angle from the bottom of the file, even when the follower block is slack. 

Take a‘‘TIP” from the Goodline and Write today for free sample of “All-Metal” Guide, discounts, etc. 


THE GOODLINE MFG. CO., 427 River St., KENT, OHIO 


The Goodline “All-Metal” overcomes this. 














The Chair YOU 
Are Looking for— 









If not this, some other design 
in our widely varied line of 
substantial construction, 
solid comfort and exquisite 
harmony of design and finish. 


You will find our dealers’ 
proposition an attractive one, 
covering, as it does, every line, 
including a fine display of 
typewriter chairs. 


Our Catalog Tells 
The Whole Story 
Write for it 

To-day 


No. 1900—6W 


“The Chair That Feels 
as Good as It Looks” 


S. K. PIERCE & SON 


Gardner, Mass., U.S.A. 


New York Warehouse—273-281 State St., Brooklyn 
Boston Warehouse—96-102 Cross Street 








Station ‘‘A”’ 
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Oh Dsante | eS 





GEES 
The DEALER looks for goods which sell quickly 
‘ and stay sold because of undeniable merit. 


This is reason enough for his purchase of U. S. Steel 
Their beauty attracts; their service- 
giving equipment appeals; their fire-resisting struc- 
ture convinces; and this combination of sane busi- 


Roll Top Desks. 


ness qualities wins. 


Finishes in perfect wood effects 
or in plain Olive Green. 


U.S. STEEL DESKS AND TABLES 


od ‘Safi easa. Safe 









U. S. Steel 7+ 
Furniture Co., 
400 S. West St. 
Syracuse, N. Y. 


for Catalog 
and prices. 
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Pwr 


Dealers are re- 
quested to write 








-" PO a ge ee > i. . 
TM ere Oe agai. : 
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SAFE INVES! 


PLACE YOUR ORDERS ait 


“h 


mer ane po 
os dott eee fan — { 
‘e “ ad 


fe r a | 
i > FR fe fo 
0 135 . v “4 ay 

is € deeatheetl 
MAKERS GF 


HALF TONES ~ ZINC ETCHINGS 
wooD CUTS ~ DESIGNS 
MECHANICAL RETOUCHINGS 


6TROH BLOC. 


MILWAUKEE 


Va 
Ma 


oom LEAF 
SS 


(By Special Correspondence.) 
Pp 


Chicago, Il. 
‘ ‘ the { 


Ht, Me igel f 
I «& mpany ! 
f la was made 
tor th M valle wl 
Pa nd Mini is He ret | 
she n Februar 
} ten I Coast \. Hi; 
ol I XW I st 
Me he ] 
I ly I W l Bev 
l mi we f Bo & I 
! Chicago ft my 
{ pre t f i] 
Aft r tl rt I 
ney I nu-l M i 
Kan M 1st <} 
Cincinnati, Ohi 
I I ‘ Manufactu g 
more ( nati a) vy 
See \I Specia ol 
a ra re bu it 
(HOS € t il ily 
Imuanut i miple hie f 
rhe « or pi wi 
press ital f 
loose le In 1 future 
ill be f all if 
! this vl 
lealer trad \ RB. I | ! 
! is u pleased tl 
l plant preset bu f 
ha da id for 
ae ta | 















































BUCKEYE RIBBONS 


and 
CARBONS 


are manufac- 





tured with a 
» meet the most exacting 
demands—a characteristic worth 
er’s knowledge. 
Supply Your Customers 
with a quality that will insure their 
satisfaction and continued patron- 
Talk quality first—then price. 
writer Ribbons for all ma- 


Carbon Paper 
vriter, Billing and _ pencil 
urposes. 
Our Specialty: 
Multigraph, Printograph, Writ- 
erpress Ribbons with perfect match 
Typewriter Ribbons 


Write for Samples and Prices 


The Buckeye Ribbon and Carbon 
Company *!' Sy" “’* Cleveland, 0. 











fs b 2 7 APPLIANCE 
The 
Boston 


Pencil 
Pointer 


4 


inches of combined cutting 





Here’s a pencil sharpener 
embodying the only prac- 
tical and therefore economi- 
cal principle of sharpening | 
Hardened steel twin milling cutt« 


Every Point in Its Favor 


‘rs do the work—not knives—57 
200°% greater than any other 
nake. The transparent receptacle catches all shavings and can 
be removed and emptied in a second. 

No adjustments. Never breaks the lead. 

Mark this:—Every set of cutters is g 
service. Machines installed 3 years ago are still in use and giv- 
ing satisfaction with the same cutters. 


uaranteed for at least 1 year’s 








rpeners were reached through our 
and reap the sales benefits by han- 


250,000 large consumers of pencil sha 
advertising this month. Act now 
dling the Boston. Retail price $6.00. 
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or crayons—hard or soft. 





















261 Broadway, New York 





TERRELL’S STEEL CUPBOARD 


Makes Your Office Papers Fire and Theft-Proof 

















Office and factory supplies 
demand safeguarding as a 
part of your working cap- 
ital. By keeping your 
records, papers and all in- 
flammable articles of value 
in a Terrell’s Steel Cup- 
board, you can feel safe 
against any emergency, for 
it protects your smaller 





valuables as securely and 
efficiently as a watchman 
does your vault. 





Shelves and spacing accord- 
ing to requirements. Baked 
enamel finish—black, olive 
green or maroon 


Dealers will find their profits 
on this line assured by 
a steady demand. 


Hilton Stree 


TERRELL’S EQUIPMENT CO., Gronaiapics, mich 





Boston Pencil Pointer 
Address Nearest Branch 


508 Hearst Bidg., Chicago, Ill. 















6 Beacon St., Boston, Mass. 













Adding Machine Rolls 


PERFECTED AT LAST 
The Plugless Roll for Any Machine 


AN IMPROVED ROLL WITHOUT 
INCREASED COST 








We have removed a heretofore troublesome 
feature in ADDING MACHINE ROLLS b 
eliminating the wooden core or plug 

No uneven running of rolls , a to imperfect 
holes in the same 

No dust or dirt on edges to clog machine. 

No splices or breaks in OUR rolls. We guaran- 
tee all rolls to be perfect, and one continuous strip, 
full length. 

Our 2 5-16 in. plugless rolls contain 250 lineal 
feet each. 

Our rolls are made from white wove, hard sized 
Writing Stock, 18 Ib. Folio basis. 

» Bewe we will furnish same diameter rolls 
on wooden cores at the same price. Write for 
samples and prices. 








Manufactured by 
GEORGE IRISH PAPER COMPANY 
BUFFALO. N. Y. 
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THE DURABILT FLAT OPENING 
Loose Leaf Minute and Record Book 








It opens like a spring back book. Note how the sheets throw up into a curve 


instead of remaining straight; this permits writing close to the inside of the sheet and 


makes reference easy to any portion of the record. 


] 


At Last, a Loose Leaf Type- 
writer Record That Opens Flat 


THE DURABILT 


FLAT OPENING LOOSE LEAF MINUTE 


and RECORD BOOK is built on entirely new principle, actually open- 








brass or steel posts. 


the flat opening position. 


203 Broadway 


ing like a spring back book. The posts are flexible spring steel, throw- 
ing the leaves upward into a round when open, and forcing them into 
the round of the back when closed. 

No flat opening or spring back can be attained by employing solid 
THE DURABILT FLEXIBLE STEEL POST 


construction is the only method that makes the leaves throw up into 


A handsome four page circular in colors is just off the press, as well 
as a price list covering the line. Shall we send you this literature 
together with our discounts? 


STATIONERS LOOSE LEAF CO. 
“Sells to the Trade Only” 


346 Broadway 
MILWAUKEE, WIS. 











NEW YORK CITY 





= 
se 





Sell to the Trade Only 


We carry in stock a large assort- 
ment of all makes of typewriters, 
and do not draw stock for retail 
purposes; therefore enabling deal- 
ers to secure good stock at right 





B. D. Underwood Typewriter Exchange 


170 W. Randolph Street, CHICAGO, ILL. 





If you have not our latest price 
let us hear from you im- 
mediately. 

We can interest you. 

















| 
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RIBBON 


(By Special Correspondence.) 





Chicago, Ill, 


Melville Mune the well known ty] 
and carbon pape I who has beer 
for a year or more, has taken a position wit 
stone Carbor Paper Manufacturing Com 
travel in the West About two years ago M 
went to Los Angeles Cal on account 


During most of the time since then he 
the California City, and now declares tt 
tirely recovered and is stronger than he 
fore He is prepared to put up a strong 
the Keystone products 


Mr. Mundell’s mat friends throughout t 
will rejoice to know that he has recove 
and is back aga tilling on the trade 

. 


Cincinnati, Ohio. 
Lyle R. H s successor to W. K. Noi 
States representative of The Ault & Wiborg ( 
writer ribbon and carbon paper manufact 


cinnati, Ohio M Hill makes his headquart 
Cleveland branch of the company and 
Michigan Norther Ohio and Western P 
He is already making good progress 


this territo 


Oo. T. Wheaton, formerly manage! 
Dayton Carbon Company Dayton, Ohi 
aequisition to the western territory staff 
of The Anlt & Wiborg Company W 
Oklahoma, Texas and Colorado, having his 
with the company at Cincinnati He 
experienced carbon paper man, having 


with the business for a number of yea 


London, England. 


The Columbia Ribbon ind = Carbo M 
Company of New York City have oy: 
warehouse t St Paul's Buildings iT P 
Square, London, under the management f | 
Allen In establishing a branch in Great B 
in securing the services of Mr Aller 
Company has displayed its usual aggressiy 
Mr Allen has had a long experience 
market, having been for many years I’ 
Arnold. He has a large number of friends I 
who will be terested in his chang: 

He is thoroughly conversant with 
earbon business, and is well adapted to t! 
sales manager for Great Britain Before 


duties of his new position, Mr. All 
with the Columbia people in New Y 
close study of their lines and their met 
Montreal, Canada 
Exelusive rights on the products 
pliance Manufacturing Company of P 


n the Dominior f Canada have bee 
Lombardo & Co. of St. Francois Xavis 
Among the good sel g office device 


White stamp iffixe! W hite sealing 
memograph 


Muncie, Ind 


Under the corporate name of A. | B 
the old Hoosie Printing Company of M 


doing a large ind more profitable | 
ing the trade with bank and office supp { 
of the new ompany ire A I Boyes 
treasurer J R. ¢ ns, vice president : 
ager; M \ MeCat secretary and : 
office supply department Miss Maud ¢ 
iger of the stations and engraving 
J. P. William factory manager 
San Francisco, Cal, 

Mr Dearing ‘ st traveler for the 

irbons of the Carter's Ink Co., is spending 
it headquarters aft« ealling on the 
Calife 1 

4. G. Wilsor f Blake, Moffitt & To 

nding his time ind energy for the 
devising and planning how to sell carb : 
! SI led building up a big | { 
department He 1 ¥ has four tons of « 


the way to the coast, and in the meantime 


orders for sever » follow immediat 





























The Proof of 
the Quality of 





Ribbons and 


Carbon Papers 


is in the ever - widening 
market for these brands. 
The degree of Service Effi- 
ciency which they give has 
earned for them unusual 
prestige. 

Thus, the Dealer who 
handles the Du-Ra- Bul 
lines is assured the profits 
which come from the sale 
of dependable products at 
reasonable prices. He 
knows he may tell his cus- 
tomer that 


DU{ |RA) )BUL 


Ribbons and 
Carbon Papers 


will do all that is asked of them, 
ind more than is usually expect- 
ed of ordinary makes. 

The Secret is in the name. 
Du-Ra-Bul quality means Maxi- 
mum Service for every square 
inch. 

If YOU want the profits of 
Co-operating with us in intro- 
ducing Du-Ra-Bul Ribbons and 
Carbon Papers in localities not 
yet thoroughly acquainted with 
their quality 


Write today for Samples 
and Special Terms 





REPUBLIC - DODGE 
MFG. CO. 
Pearl and Prospect Streets 


Brooklyn, N. Y. 
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individual needs. 


Think 
of the 


Saving! | 


All Files 
Interchangeable 


Cheap 


Priced Alike 
Oak or Mahogany 


| In COST. 


In CAPACITY. 


INTER-INTER 


{Lioensed by the Macey Co., under 
Tobey Patent, June, 1907. 


Write for new catalog 
and agency plan. 


CUTLER DESK CO. 
BUFFALO, N. Y., U.S. A. 








Business men, lawyers, doctors, all professional, railroad and 
insurance men may select the ideal equipment for their own 


30 desks in 4 different grades and patterns to choose from. 
40 different combinations of filing in each desk. 
2 file sections will demonstrate perfectly. 


A desk with adjustable files at 4 less than desk and 


separate files, top and base. 
alike in quartered oak or mahogany. 


Vertical or systematic storage will take 3 times 
the contents of ordinary desk drawers, 


In CONVENIENCE. 











The user’s hand goes instantly to the 
papers wanted and finds them in compartment under proper index. 


ADJUSTABLE 
FILE DESKS 


Any Fundamental Type of 

Scientific Commercial Fil- 

ing within the Pedestal 
Space of Any Desk 


1 desk and 


All adjustable files cheap and priced 

















DUGGAN-RIDER CO. 








KEEP YOUR PAFERS SAFE 


in a DURICO Strong Box 


It furnishes absolute protection to its contents; adaptable 
toany line of business or in the home. 

This box is made of heavy cold rolled steel; reinforced 
with angles and riveted with heavy cone head rivets. It is 


substantial and artistic. 
Size 12” long, 8” wide, 64” high 
Provision is made for fastening the box to the table, floor 


copper. 


Handsomely finished in o 
inside. 


or desk drawer with bolts or screws from the inside so that it 


cannot be carried away. 


ts on these 


D EALERS : ——— "They gent and 


are ready sellers. 


FIREPROOF OFFICE SPECIALTIES 


Write for circulars and prices. 


ERIE, PA. 














— 
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The een, 
DUPLICATOR | 


The cheapest machine on the market for the purpose. 
Simple in construction. Simple to operate. 
Results always satisfactory whether type or 
hand-written circular. Neat, clean, compact. 

Lineograph machines are sold without restric: 
tion regarding supplies. However, we make the 
best scientifically adapted materials and are not 
bothered by outsidecompetition. Send for prices 
and descriptive booklet. 

Agents and Dealers Wanted 


The Lineograph Company 
Makers of Duplicators and Supplies 


112 Fulton St., 


New York, U. S 





(1HE NEW IMPROVED 
UNIVERSITY BOOK RING 


The Ring with the Deep Locking Joint— 

A Feature Unknown to Other Rings 
It meets every requirement for the temporary 
binding of student’s and stenographer’s note 
en strong, 
, 1} inches 
diameter, light weight; No. 1, Ree ds weight, 1} 


books, and various loose leaves. 
and neat. Made in four sizes. No. 


inches; No. 2, 14 inches diameter, light weight: 
inches diameter, heavy weight Unjointed 
inches diameter, Write for particulars. 


ae. 


Otto Kellner, Jr., 4028 State St., Chicago 






0.2.1, 


1% 


Fully Protected 
Patented Feb. 4, 1902 

















SINGLE SPACE 





UNDERSCORE 





FOR MULTIGRAPH OR FLEXOTYPE 


The only Single Space underscore made for 
rotary machines 


FULL SET $3.00 
Sent prepaid on receipt of price 


0. K. ADDRESSING CO. 


BETZ BUILDING, PHILADELPRIA, PA. 


ANCHOR exe’ MFG. CO. 


CINCINNATI, O., U.S. A. 


BINDERS, HOLDERS or 
METAL PARTS only 


Sectional and Solid Post, Center and End Lock; 
Ledger Transfers, with Metal Hinges; 
Current Ledgers, Steel Back; 

Ring Book; Prong; Price Book; 
Aluminum and Canvas Bound Holders. 


All our Devices are interchangeable with goods 
of Other Manufacturers. 














Handiest 


Fastest 


- Cheapest Portable - Durable Reliable 


COMPUTING MACHINE 


Adds Subtracts 
Conveniently 


fixed to lesk or 


Request Instructive Booklet 


Multiplies 
brought 
carried 


FOR DESK USE 
Divides 
to work, hel 


in 


Carries Automatically Resets Instantaneously 
hand, moved over 


5x23x1 m Weigl 


Attractive Agen ts’ Proposition 


1 in page 


mY 


ket Ze, 56 OZ 


pow 


ARITHSTYLE COMPANY, Suite 53, 118 East 28th Street, New York 











HOWRERING MACHINES BAGGAGE CHECKS CORPORATE 





We are 


SEALS 





“MANUFACTURERS 


TRADE CHECKS RUBBER STAMPS 


not Agents for these Goods 


POCKET NOTARY 








123456 


CHECK PROTECTORS METAL CH 


SEALS, STENCILS, BADGES, STEEL STAMPS 
ECKS, POGKET COINS, RUBBER STAMPS, ETC. 











MEYER & WENTHE 


108 N DEARBORN ST CHICAGO 2410 








—=— fF acre 


30S sarvencen Sr 
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DUPL, ICATING | 





(By Special Correspondence ) 


Chicago, Il 
I W Ja rene Sales manager 
Multigrap! s Comy ently visit 
ny's Chiecag hi 
+ 
oO. H. Chan J trict s z \ 
Multigray > Com] y I 
Bismarck, N. D ! he pent a f 
s During ! l broth 
! office M i i said tl 
lary wer ex l t 
rhe Writ s Sale Com] s 
street eports ile Febru I 
bee s] illy zg tl ew Mo I 
whiecl " ! it ] ts dat dk 
bowls e ft tte sing in sig rT 
withal ertain physical evidence f \ 
work Thi s ‘ lisp] t 
woms 
Canners nd i ikers are starting 
eampaign to convince the publie that canned z 
sa fe It is said tl tl Writerpress pe 
ng this movement means of a machine 
ing cans—a_ cleve ind practical dev 
. 
The western manage! f the Roneo Cony ss 
Johnson f ¢ g ently visited 
of the compan 
> > > 
The Heyer Duplicator Company 118 N = 
street, have vided 1,000) square feet 
ind are doing a prosperous business Th : g 
weekly several thousand pounds of t 
refilled in 215 » and 10-pounds cans 
LATE NEWS. 
Syracuse, N. Y. 
The MeMilla Book Company held the 
tion February 17 J. I MeMillan, I Tl. MeM 
J. D. Green and F. ¢ Millspaugh wet t 
directorate The following officers were 
subsequent session f the directorate Presid 
MeMillan: Vice President iH ( Mung = 
E. J. Millspaugl rreasurer, J. D. Greer 
St. Louis, Mo, 
I E. Cowtin, traveling salesman for 
vriter Compar s bach in his territ 
enforced ibsen mnt of illness 
friends a glad to him in his aceusto 
. . * 
The value of good window display ivertising 
recently emphasized by the Printype winds a 
Oliver branch office S12 Pine street 
0 than ordinary attention 
- we 
( S. Brawner nd F. E. Berg 
e Oliver sale force Both look 
sessing the ab t nd haracter requisit 
Paris, France, 
I peal ID t I k f the I 
Cor iny has fti from I i 
! l will b located at number 59 Ru 
FINK RESIGNS POST 
\ than J I I founder of tl stat 
print busi ss ‘ kr ink-Gus4 Comy 
Nort Howard st t Baltimore, Md has resigned | 
positl is s ne general ll g t 
‘ I deals ottice 
levices ind general st 
They also do pt gx und engraving t i 
ibybe stamps I ning office : 
elude Max I iuyes vice -presidet » | 
Singer secreta treasure! | 
Mr. Fink states that his plans f 
re ure s yet nade ded 
KEEP WATCH FOR THIS peeeanmevie 
We are informed that Underwood I 
‘ numbe 95 SAG has beer Sto I ] 
Wortl rex Inf ition regarding the whe ibout ) 
f » ' id be forwarded t the VW | 
Cvp Ex ings 202 Main street 3 : 
i s off 
A New Adding Machine Office 
I American ¢ pany has opened 
t sale rf \ Adding Ma 
r Westminster building g 
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No. 1206AS 
No. 1206A 
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FURNISH YOUR OFFICE 


WITH A 


Siow 0S 


MATCHED OFFICE SUITE 


A variety of styles in oak and mahogany. 
prices. Catalog on request 


STOW-DAVIS FURNITURE CO. 


70 FRONT AVENUE GRAND RAPIDS 





No. 203 





No 53 


Popular 





No. 400 No. 6 








As Good as Any—Better than Many 


JOHN ALLEN & CO. 
478-480 yo na eo A + YORK 


Carbon Paper 





wR 


ao 


Typewriter, Pen, Pencil and Full 
Carbon. 
Guaranteed Non-Smut. 
Long-lasting, Clean Writings 





Typewriter Ribbons 


For all makesof machines. Will give 
best service and insure satisfac- 
tion to users. 


Write For Samples 
Prices, 




















THE SOLID RING MEMO BOOK 


“SOLID RINGS THAT DO NOT WEAR 
SLOTTED SHEETS THAT DO NOT TEAR”’ 


A REVOLUTIONARY IMPROVEMENT 





SHEETS GUARANTEED NOT TO TEAR OUT—eliminating an inherent defect of all 
ring books. Slotted holes have spring points that grip the rings. No opening or closing of 
rings. Rings are smooth and continuous. Entire metal part in one piece. No moving parts. 
Nothing to get out of order. Greatest improvement ever made in ring books. 


BOORUM & PEASE LOOSE LEAF BOOK CO. 


109-111 Leonard Street 4000 Laclede Avenue 
NEW YORK ST. LOUIS, MO. 








Hand Attachable 
Blotter 





Adjusted on Wrist. 


An Ideal Friend to All 
Pen and Ink Users 


Simple—durable—practical. 

Can be easily adjusted on either wrist 
or finger of hand you write with, giving 
free use of other hand at all times. 

COMPLETE SET 50c 
Satisfaction Guaranteed 

Mailed anywhere for 5 days’ trial upon 
receipt of price. Money refunded if not 
satisfactory. 

Dealers 


H. MARUI & CO., “Newvore’ 


write us for trade discounts. 





















THE “SIMPLE” 


GUM TAPE SEALER 


By PARCEL POST 


$2. 


Post-Paid 















Including 
ft. of 

14 in. wide 
Best Kraft 





Sealing Packages 
with Tape is Quicker 
Cheaper, Safer and 












ON THE Neater than with 
MARKET Twine. 

U. S. Pate 

No 1.016.906 60,000 IN USE IN U, S. 
Feb. 13, 1912. 





Lasts a life-time; Pays for itself in a month, 
Sent Postpaid to any Parcel Post Zone on seceipt 
of $2.00. 


SEND FOR ONE TO-DAY, 
CONSUMER'S SEALING TAPE CO. 


501 Federal Life Bidg., CHICAGO 
Jobbers — Sead .or our Dealer's Proposition 
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Manifold Paper for Billing 


leaving their office. 


qualities. 


is made with particular care for just such purposes. 


able from letter received—of light weight—will not w 
—insuring good handling and long wearing qualities. 
ally prepared for manifolding on the various billing and tabulating machines. 
paper is already cut in reasonable and convenient sizes for your especial purpose. 
For letter use, cut 8}x11—1 ream—500 sheets, 


“SHEN-KING” 


(Registered U. S. Patent Office) 


and Carbon Copies 


A carbon copy is required by most firms of every letter, telegram and message 
This copy, together with the letter to which it replies, is filed, 
and should be different in color from the letter, light in weight, but of wearable 


Mann’s “Shen-King” Manifold Paper 


Golden yellow in color—distinguish- 
astefully fill up file—tough in texture 


“SHEN-KING” is also especi- 
This 


40c. 


Please state sizes and quantities and how used, and allow us to send samples and prices. 





Mann Yale Cylinder Lock Ledger 


WILLIAM MANN 


Manufacturers of 


Ye 


529 Market Street, 


NEW YORK BRANCH 
105 Chambers Street 


FACTORY 
21 to 27 N. Sth St., 





May we mail you our booklet ‘‘The Interchangeable Leaf Ledger’’? 


COPYING BOOKS AND PAPERS 
LOOSE LEAF DEVICES 


Philadelphia 


Manco Yale Book Lock 


It will not obligate you. 


Wy 


Philadelphia 


SOPYING PAPER MILLS 
Lambertville, N. J. 


COMPANY 




















Only $2 per 100 


Beach’s 
“COMMON 
SENSE” 


Travelers’ 
Expense Book 


The Cheapest and Best 
Books in the Market. 
Traveling Men, Book- 
2 keepers, Business Men 
all like them. 








“The Man They All Know”’ 
Samples Free Uvoon Application. 


““L have used your books for several years. they are the 


best of the kind there is." —ARTHUR BARLOW 
PRICES: 


Weekly Common Sense Expense Books, per 100. . . $2.00 
Monthly Common Sense Expense Books, per 100 4.00 
Personal Expense Books, per 100.................. 4.00 


Liberal Discounts to Dealers. 


E. H. BEACH, Publisher 


DETROIT, MICH., U.S. A. 


MONDAY 

















Name..... e 
inne teinsnakssan ..19 
ITEMS AMOUNT 
ee 
See 


Mileage Books, 

Excess Baggage, 

Livery, . 

Sleeping Car, . . . 
Baggage Transfer, "Bus, Etc. 
Telegrams, Postage, Etc. . | 


Street Car, ‘*« * €] 











ao Expenses for the day, 








—> 











(By Special Correspondence.) 


Birmingham, Ala. 

W. C. Caldwell, for many years a expert 
accounting and auditing profession oft 
for the Comptograph Compapy in the B M 
building in this cit 

Detroit, Mich, 

On Monday February 10th, at the Bu g \dd 
ing Machine factory a conventior f eig 
and city salesmanagers from every state nd t itor 
in the United States and every section of Ca was 
held Although last year was the biggest y 
adding machine industry, Burroughs 1 y 
getting an i tart that 1915 
better record The conventio isted 
daily busine ons in the convent 
factory 

An elaborate ainment prog 
both for the mer ind for tl adies M g 
the visitors and fl Wives and com) tt 
tended a performance at the Temple theat 0 
Tuesday afternoon Mrs. A. J. Lauve 
general manage! entertained the visiting 
other guests at irds. On Wednesday ght tl 
attended “‘The High Road it th Detroit ‘ 

The banquet was held at the Tuller hotel W 
night, over 125 men attending Botl 
and a social point of view the nvent 
success 

, °@ 

Arvi Kuha, of Helsingfors, Finland 
of Oo. Y Systema A. B., is spending sor 
Detroit factory f the Burroughs Adding M 
Company He formerly director 
school in Helsingf but for a year s be ‘ FL 
Burroughs adding machines. Mr. Kuba is 
the salesmen’'s iss at the factory. He 
work in the hanical department, after 
examine carefully the organization 
different departments, such as the sales neg 
inspection and system service, consigume 
ete After having finished his work he 
» Findland 

> > 

Kurt Glogowski, head of the firm of Glog : & 
Company Burroughs adding machine . 
at Berlin, Germany recently visited the iB tL 
Adding Machine Company's factory Det t M 
Glogowski is at the head of an organ t ‘ 
employs 1,300 men Karl Egon Alma, Aust FL 
for Glogowski & Company, accompanied Hk (log 
on his trip. Both are here on business « I 
the development the Burroughs i G 
\ustria 

Mexico City, Mexico. 

On January 1 Thomas M. Packard 
nected with the selling force of the Oliver } 
Company, joined the sales force f the Bu Fg 
Adding Machine Company, and will be located Mex 
with his brother, William A. Packard Prior t ving 
for Mexico Mr. Packard spent two week D t 
studying the Burroughs adding machine and its var 
applications Mr. Packard was one of the 
cessful typewriter men the country 

San Francisco, Cal, 

W. W. Erskine, sales manager for the Dalt \ 
Machine Company eturned a short time bu 
trip to the factory He says January wus the best 
month's business ever done from this offic LH 
sold an electric machine to the Panama Exposition Com 
pany for use in the engineering department I 
city salesmen, H. D. Newell, Ralph Coxshead iA 
Cook are il kept busy The ompany has st 1 
on a Window display, similar to the one featured 
a few months ago the Edgar H. Barbe 
store in Oakland This store has } 
modeled and greatly improved 

. 

\ venti i j l g | 
by the local I tative of t I \ 
Machine Comy i tl St. Fra s | 
ng was in t thor yf ti 
busi dor t mpany g : 
in December and f l sim 
vent in v our other ties 

New Haven, Conn, 

Ex-Governor R S. Woodruff t 
the newly incorporated White Adding Machine ¢ 
capital $2,000 rhe tl officers are Rog P 
treasure! ind Edward S. Swift, secretary 
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An Expression 
of Gratitude 


to the dealer who has 
sold his customer 


World and 


Tuxedo Brands 
of 


Ribbons and 
Carbon Paper 


is a common occurrence, 
There are two contributory 
reasons: The quality of the 
goods and the fact that we 
have attractively printed his 
name and address on the 
container. 


There is nothing charitable 
in our method. You and we 
are mutually benefited. You 
get a profit on the sale of 
high-grade carbon paper and 
ribbons and also the increased 
business which comes from 
satisfying your customers, and 
we, through you, market our 
products the quality of which 
is attested by large yet ever- 
increasing sales. 


But, we can tell you more 
by samples and terms. 


Send us your letter-head 
and let us give you our 
proposition in definite form. 


International 
Carbon Paper 
Company 


22 Quincy St. 
Chicago 


206 Broadway 
New York 























MEILINK’S 
Swinging Desk Stand 


Rigidity is its superior quality. Nostrain 
on your knees. 
Car. be locked solidly in any position. 
No knee-rest or braces needed. 
Any writing machine can be operated on 
it with the same speed as if it were on 
top ot a desk. Can be used on either side of a 
des k. 
It gives the needed desk-room fer reference 
books, card boxes, typewriter, etc. 


- e . 
The Only Stand With A Positive 
Locking Device 
By a quarter turn of a large thumb-screw the stand is positively locked in any position. 
Tops enameled steel, golden oak or mahogany finish; your option, Size 14 by 18 inches. 


The rods and hinges are finished in nickel, oxidized copper or black enamel. 


’ 







Each stand packed complete in separate 


carton ready to reship to your customer. 


THE MEILINK MFG. CO. 


1738 Oakwood Ave. TOLEDO, OHIO 








JMpAN Maperold 


The Perfect Manifold Copy Paper 


Made from Pure Mitschfibre Superfine 





It is strictly Pure Mitschfibre, a cellulose 
fibre produced by our special chemical for- 
mula which invests it with the greatest 
strength producing and back-bone giving 
qualities known in the paper world. 


Japan Folio is our new sheet that we have 
developed especially for use in making car- 
bon copies of letters. 


You have heretofore probably used french 

r J 
olio or railroad writing, both good papers, 
but not especially adapted to this particu- 


lar use 


Exceptionally light weight, but stiff 
enough to support itself upright in a verti- 
cal file. 


A specially rough texture on one side, 
takes the carbon perfectly—no blur—no 
smut—no rub-off. 


Made in Gold, Blue, Pink and White, all 
pleasing colors to use. 


We used both in our own office and found 
from experience their short-comings. 


We began experimenting and kept on ex- 
perimenting until at last we found how 
to make the perfect carbon copy sheet 


JAPAN FOLIO, 


A trial of JAPAN FOLIO is the only thing that will " 
convince you, and we are willing to stand the expense = 
Fill out the attac hed coupon and Parcel Post will bring 1 Detroit Sulphite Pulp & Paper Co. 
you enough to satisly you our Claims ar¢ honest : Detroit, Mich 
Try JAPAN FOLIO once, and we won't have to bother | roit, Mich. 
you again PRE AEE CE Fe oe sie I Please send me tést package of Japan Folio 
ma: SO ee yous 1 advertised in February Office Appliances. Color 
We await the coupon. I preferred ; 
1 y o3er ' l 
DETROIT SULPHITE PULP 
& PAPER CO. 1 Name 
Makers of Papers of Strength I 
DETROIT, MICH. 1 Addrees 
] 
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Your Business Is 


NEWS 
Publish It Yourself 


People want to know and it pays 
to tell them—It costs little 
and an office-boy’s 
direct to thou- 
daily announce- 


more 
than 
time to 
sands of 


postage 
send out 
names 
ments, price lists, personal letters 


when you have an 


UNDERWOOD 


Revolving Duplicator 


The cheapest and most telling local 
The new 
improve- 


advertising you can use. 
1913 model many 
ments. It is clean, 
and duplicates at the rate of fifty 
Saves 


has 


neat, compact 


perfect copies a minute. It 


time and money every day—all 
the delay and expense of having 
your office forms, circulars, bills, 


etc., printed outside your office. 





The price of* the Underwood 
Revolving Duplicator is so insig- 
nificant when compared with its 
usefulness, that no office business 
can afford to do without one. New 
stvle 1913 no license 


re strictions. 


supplies 


for booklet and specimens of work. 


Send 
UNDERWOOD TYPEWRITER CO. 
(INCORPORATED ) 


Underwood Building 
New York Cit 


Branches in all Principal Cities. 


Dept. B 








| a ae 








With your 


Own Bric 


| 

! 

| There is a value not to be under- 
| estimated in building a business 
|} with goods of your own imprint 
and brand. Prominent dealers in 
all parts of the country attribute a 
|; large measure of their success to 
| having their goods sold under their 
| private brands. 


| 
| In the ribbon and carbon field 
|) this advantage is plain. There are 
so many cheap grades on the mar- 
|| ket that when a man gets hold of a 
ribbon or a box of carbon paper 
which gives satisfactory service he 
| rants to know where he can get 
more of the same kind. That 
|| means repeat orders. 

Goods made by the U. S. Type- 
writer Ribbon Mfg. Co., put up un- 
der your own brand, will bring you 
repeat orders. They are made up 
to a standard which will satisfy the 
|} most particular customer you have. 
And if your ribbon and carbon de- 

partment is booming it will influ- 
ence and accelerate the sale of 

every article you carry. 
The first step toward this 
proposition is for you 
to-write for samples. 
There is no time 













like the pres- 
| ent, so do it 
today. 









| oy peare ace Ora | 


PURTING 


‘IHSANSON.c 61/STHEETS 
| @Philadelphia 
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(By Special Correspondence.) 


Idaho, 


manager for one of 


Boise, 


the 


G, D. Roe, recently 
with offices in this city, 
under the directior 


branch 


has resinzne 


known typewriters 
his position to take a territory 
Harry I. Seddon, manager of the Portland 
the Remington 


* * * 


Stewart, a well typewiter mar 
at St. Louis where he held an import 
typewriter 


known 


H. J 
merly located 
position with one of the 
has resigned to take a position under the direction of 
H. I. Seddon at Portland, Ore., where Mr. Seddon 
manager of the Remington Typewriter Company's 
branch office. Mr. Stewart is said to be an exceptiona 
expert as a billing and will be 
from in his new position 


leading companies 


machine specialist 
Ohio. 


McDermott of the 
Kentucky territory, 


Cincinnati, 
Cincinnati Olive 
business 


rraveler T. J. 
office, covering a reports 


f 
fa 











and from his sales reports s 


in excellent condition 
of t 


this year, he is making good in landing his share 


| 

business. Good, Mac! Keep on “‘bringing hom« 

| bacon.”’ 

| > . > 

| Kirtley Cannon, who recently joined the traveling 
| force of the Cincinnati Oliver office, is taking hold 

| his work in great shape, and he promises before man) 


the sales 


| months to rank among the top-notchers of 
division Cannon, as his name implies, makes ‘em sit 
up and take notice by the force of his demonstrations 
and the signing of the order immediately follows 
Cleveland, Ohio, 
W H. Matthews, who is on the first lap of the 


local agency, visited his 


sixteenth of his Oliver 
and reported satisfactor; 


headquarters on the 16th inst 
far for 1913 He is the 


year 


oldest agent 


business so 
Oliverized 


Ohio and has his territory thoroughly 
. . . 
| 
| L. W. Sweetland, cashier of the Oliver branch office 
Cleveland, recently transferred from San _ Francise 
misses the flowers, but likes the crisp, wintry breezes 


of Lake Erie. 


7 > 
his brother-in-law, W I 


Charles Drudge is visiting 
Oliver forces Mr 


dean of the 
expresses himself well 
splendid success of his genial kinsman 


Hartford, Conn, 


sales 


Branson, the 
with the sixt 


Drudge pleased 


city and the 


The Hartford branch of the Royal Typewriter ¢ 
| pany has moved its sales offices into larger and bette 
| quarters at 265 Asylum street, the old location at 757 

Main street having proved inadequate to hanidl 
increasing business 
Lincoln, Neb. 

L. L. Fike, formerly with the L. C. Smith & Bros 
| Typewriter Company at Lincoln, and later witl 
| Wales Adding Machine Company in Denver, has taker 

charge of the Lincoln office of the L. C. Smith & B 


ympany 


Mansfield, Ohio, 


rypewriter C 


H. S. Fickes, of H. S. Fickes & Company 
Chicago during the middle of February on _ busine 
matters While here he ealled on the jobb@ig trad 
The firm of H. 8S. Fickes & Company are prominent 


dealers of Mansfield, handling rebuilt 


office equipment 


typewriters, office supplies, commercial stationery 
| Minneapolis, Minn. 
| Local Agent D. ¢ Holst, Bruno, Minnesota, has 
promoted to the sales force of the Oliver, where 
doing some extra-fine work 


Kansas City, Mo, 
The Kansas City branch of the Royal Typewr 
recently removed its office from 15 | 


Company 
at S15 Wa 


| Ninth street to new and better quarters 
street Manager George W. Center is pleased with t 
new offices Window display space is much larger 


new premises is to thei 


appearance of the 
main distributing point 


Kansas City is the 


the general 


advantage 


for the field department shipments to the west 
soutl 
London, England. 
| Managing Director Ritter of the London office 
Royal Typewriter Company, with his sales force, mad 


six per cent increase in Jar 


a record showing sixty 
1915, over January 1912 The sales in the 
| London proper were more than double those of 
| previous montl 
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and we will 














Sold bv stationers If yours isn’t We have an atiractive proposition for statione 
supplied, send us his name and 50c, 

send you one Belden BELDEN MFG CO 
Handypad complete with four 100 ss ° 
leaf pads, postpaid 


A specialty that is perfect 


aN Gives your ’phone 


A MEMORY 


The BELDEN HANDYPAD 


It cannot injure, disfigure nor interfere with the efficiency of 
he telephone instrument It takes a standard 3” x 5” pad of 
paper, carried in stock by all stationers. The strong writing 
base makes possible the use of even larger sheets which are held 


firmly by the powerful spring clip. 


The Belden Handypad is simplicity itself 

any man or woman can adjust the 
Handypad in two minutes. Its construction 
makes it too simple to get out of order—too 
useful to be in the way. All punched steel 
parts designed for simplicity and greatest 
The spring clip holds the paper 
firmly, 1 sheet or 150 equally well, and also 
forms a pencil rack or cigar holder. Hand- 
somely finished in black enamel Its 
weight too light to be noticed when lifting 


rength. 


SPECIAL 50c OFFER the phone, yet ne is so strong that the phone 


ay be lifted by the Handypad. 


ner 


2303 So. Western Ave., Chicago 











TELL CITY 


DESK CO. 


TELL CITY, 
INDIANA 





Built To 
Uphold a 
Standard 


—not to meet 
aprice. Tell 
City Desks 
are made just 
a little better 
than seems 
necessary— 
with much 
care devoted 
to those many 
little details 
of construction which lend the finished product a 
character that cannot be veneered on. 


TELL CITY DESKS 





Style 5 shown above is made of Tell City Desks come in many 
plain oak—with solid,sanitary flat styles and sizes—giving the parti- 
top. Top drawers lock lower ones. cular man a wide range of choice. 
Length—42 inches FREE Write us you are interested 
) ee . : : and we will send a copy of 
[ epth 32 inches our illustrated catalog showing the 


Height—31 inches many Tell City styles. No matter what 
W eight—140 lbs. you want we have it 
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THE “SATELLITE” TYPEWRITER STAND 


DEALERS 


There Are Big Profits 
in This Business for You 


As an illustration, The Larkin Company, 
of Buffalo, placed their initial order for 
only two “Satellite” stands. A few 
months later they placed orders for nine. 
In another month or two they ordered 100. 
They are now using 282 ‘Satellite’ stands. 


THE REASON 


The “SATELLITE” Adjust- 
able Stand increases the effi- 
ciency of typewriter and 
operator 100 per cent. 





A typewriter on a “Satellite” stand can be 
placed in position best suited to the oper- 
ator. The stands can be easily moved at 
will to get the best results from lighting 
and other conditions. When the machine 
is not in use it can be pushed aside, thus 
allowing use of all parts of the desk for 
other purposes. 


The “Satellite” Adjustable Stands are 
made of metal and are practically in- 
destructible. 


We make strong claims for the “Satellite,” 
but we can prove them. We know what 
it willdo. The stands have been demon- 
strated in thousands of offices and have 
made good every claim. Many of the 
largest concerns in thé country have 
placed trial orders for “Satellite” stands 
and followed them with repeat orders for 
larger quantities, just as the Larkin 
Company did. 


Any dealer who will take hold 
of this line and push it intelli- 
gently and vigorously will find 
this one of the best sellers 
and profit makers he has ever 
handled. 


WRITE FOR OUR PROPOSITION 


Adjustable Table Co. 
Mt. Vernon Ave. & G.R. & L.R.R. 


Saas 











Grand Rapids, Mich.,U.S.A. 
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2 COOKE’S PATENT TIME STAMP ® 


No. O, PRICE $2.50 
For Timing Letters, Telegrams, Orders, Etc.-Eliminates all Questions | 
This Stamp can be used for FIVE Different Purposes, | 


There is an opening below the arrow, so that the names can be interchanged, a 
1] 
| 


I making the one stamp answer for five, such as REO'D ANS’D FILED ENT’D DEL'D 





aids 







STATIONERS 





| GOOKE'S PATENT TIME STAMP | 


Te egrams Leriers, Ove Remuttar Ve ae Deane 





SPECIAL 


ms STAMP OW ran Ta FIVE i ENT PURPOSE 
SIN ONE R 9 Delivered 


“No. ° PRICE $2 50 





Packed in 
Cartons containing Six Stamps | 
each with dates. 


HENRY BAINBRIDGE & CO., 99 witliam St..NEW YORK U 
KIMPTON & HAUPT, 130 Witte: Se. NEW YORK 
FRANK A. WEEKS MFG. CO., 93 John St. NEW YORK 


cee IRI) 


Placed in a Counter Easel, 





 Saidty 


SX) \ a) | a) 























6fe Handy Baling Press 


Will Bale All Kinds of Waste 


CHEAPEST — BEST 


SIMPLEST 


‘ioe Rubber 
Scrap Metal 
Scrap Tin 
Scrap Leather 
Tobacco Stems 


Waste Paper 
Waste Rags 
Canvas Cuttings 
Cloth Cuttings 
Glove Cuttings 


Turn Your Waste Into Money. 
SEND FOR CATALOGUE. 


The Handy Press Co. 
435-441 Ionia Ave., S. W. 


GRAND RAPIDS, MICHIGAN 
U.S. A. 

















Drawing Inks, Blacks and Colors 
Eternal Writing ink 

Engrossing Ink 

Taurine Muoliage 

Photo Mounter Paste 

Drawing Board and Library Muollage 


Office Paste 
Liquid Paste 


HIGGINS’ 


Strictly Original Goods of the Highest Grade Only. 

Show Cards, Color Cards and Imprinted Matter Supplied to the 
Trade. Discounts and Trade Prices give good profits. 

Consumers, emancipate yourselves from the use of corrosive and 
ill-smelling inks and adhesives and adopt the Higgins’ Inke and 
Adhesives. They will be a revelation to you. 


We protect the trade by referring 
all orders: and inquiries thereto. 


~ CHAS. M. HIGGINS & c 











Originators and Manufacturers 
*9 Refined Inks and Adhesives 


New York—Chicago—London 














Main Office and Factory, Brooklyn, N. Y., U. S. A. 








| Almost 99 per cent of the sales so far obtained in 

; 191 out of t M eapolis branch, call for the new 

{ Printype Oliv 

' . > . 

| C. A. Hou V for years has been an expert 

} trical engineer, has sworn his allegiance: e Oliver 
city sales force f Minneapolis 

{ Hartford, Conn. 

Frank Morhardt is been appoin 

| of assistant supe tendent of the Rova typewriter 

| t t M I 1, W I t 

; 





{ FRANK MORHARDT. 
the positior f superintendent Mr. Morhardt is an 

executive who has developed capacity rapidly in his 

} hosen line of work ind is one of the most va 
in the Royal factory organization 

| M. H. Flynn, who has recently been made 
} tendent of the Ro factory, is a man of strong person 
} ility and exceptiona ibility He was foreman of the 


draftsmen and of the factory experimental department 





| from 1907 to 


1911 i ater wa mad is tant 
| superintendent 
| , . " . : . 
| Charles B. Cook is genera charge of the Ro 
| factory at Hartford 


New York, N, Y. 

territories were rece 
vecial representative 
and the men in 


Royal field department sntly sult 


divided into six divisions, with a sf} 


in charge of each These divisions, 

charge of them are as follows: Texas, R. L. Bornwell; 
Oregon, Montana and Eastern Washington, Ellsworth 
panty Oklahoma, J. M. Veazey; Utah, Colorado, Idah 
and Wyoming, A. I Armstrong; North Carolina, South 
Carolina and Florida, H. L. Burch; Tennessee, Western 
Kentucky and Northern Mississippi, L. W. Schultz 
Arizona is under the management of J. H. Bowling 
while New Mexico is handled by Capt. O. A. Burtney 
who is already well known to the readers of Office 


Appliances. 
Omaha, Nebr. 
E. E. Hunter, who formerly operated the Nebraska 
Typewriter Company at Lincoln, and represented the 
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Cook’s Chairs Mean ROTOSPEED 


Increased Profits on es 
SERVICE Da SUPERIORITY 


_— Equal at 
The Rotospeed duplicating ma- : EXCLUSIVE FEATURES— 
chine is extensively used for the Any Price Semi-Automatic paper feeding 
production of facsimile form let- Sim ple device, unlimited head spacing 


ters, office and factory forms, drawings, adjustment, positive ink pad, stencil at- 

































notices, descriptions, price schedules, a - tachment and impression adjustment, 
st ok forms, scho ; forens. 4 tc. It will print E f fi cient cient. anes oad SIMPLE, EFFI- 
in quantity a facsimile reproduction of any- SIE and ACCURATE. Anybody can 
thing produced with pen and typewriter Accurate operate it. 



















ECONOMY 


Its use means a great saving of printing ex- 


OUR PROPOSITION 


WE WILL SHIP THE ROTO- 


pense. The COST does not exceed 20 PER 7 2 . . 

THOUSAND -compare this with your SPEED with —- included for a 
printer's charges of from $2.50 to $5.00 ten-day trial and examination, F. O. 
per thousand. The B. Dayton, Ohio, upon receipt of your check 
expense that can for $25.00. If it does not give entire satisfac- 


be saved by 
using the 
Rotospeed 


tion—return it at our expense and we will 
refund your money. 


is a big 
item wore The Rotospeed 
thy o our 
considerat ion. Company 
A TIME 73" 
but a few 
SAVER mats’ time 545 W. 
to prepare for print- Fifth St. 
ing and the copies may be printed at 
the rapid rate of 75 to 100 per minute. DAYTON, 


Consider the value of this machine 
in your office, when itis possible to 


OHIO 
produce printed matter of this char- es 
Na just when you need it. 
CRANE’S LADIES’ STATIONERY 


Sold by All Stationers and Booksellers 


These goods are suited to the tastes of the most select trade. 
Their merits are known the world over, and they yield a prof- 


Price $27.50 delivered 
west of the Misstssippt 














A live line is like a live wire—it magne- 
tizes all around it. And the house that 
sells a single Office Appliance line that 
really brings the trade 100% satisfaction 
soon finds that demand spreading through- 





out every article in its stock. That’s our This Trade Mark it to the dealer. Once tried, the purchaser becomes ar 
success secret for act customer. 
> . 7 J * 
COOK S Presented in the Following Styles and Qualities: 
SUPERFINE QUALITY. EXTRA SUPERFINE QUALITY 
UA LITY INE Inlight Blue Boxes, containing } ream of Note Paper each, in Lavender Colored Boxes, containing 4 ream of Extra 
and in separate Boxes } thousand Envelopes corresponding. Fine Paper each; in like Boxes are En to match. 
CHAIRS ALL THIS STATIONERY CAN BE RELIED ON AS REPRESENTED. MANUFACTURED BY 


Clalties by EATON, CRANE & PIKE CO., Pittsfield, Mass. 

Our specialties—SPRING BACK TYPE- cou ‘5 Fitts Aver New Yorks whose boxes bear'tme’ word, O& W.M. CRANE, Dalton, Mass. 
WRITER AND OFFICE CHAIRS—are CRANES" conteniag Gur 500s. 

designed for durability and comfort and 
meet the most exacting requirements of 
your customers. 


A large stock of Gnished goods always ||| McM MULTIPLE-RING PRICE BOOK 














hand ass der PROMPT 
DELIVERY. Sheets Do Not Tear Out 
C A COOK COMPANY Seven rings scientifically made 4 
o—— Automatic openers for rings 
Manufacturers 1-8" thinner than other books 


Cost no more than the old kind 
OVER 350 STOCK SIZES AND STYLES 


Does a book which corrects the trouble 
you have had—sheets tearing out— 
appeal to you? 





16-28 OSBORN ST. CAMBRIDGE, MASS. 











Dealers should provide this 
book. It corrects trouble and 
broadens the field for Ring 


SHEETS DO NOT TEAR OUT Book uses. 


McMILLAN BOOK CO., Syracuse, New York 
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DDING MACHINE ROLLS 


FOR ALL MAKES OF MACHINES 


GOOD QUALITY WRITING STOCK 
Free from LINT and BREAKS 


We wind our own papers which enables us 
to quote lowest possible prices consistent with 


ROLLS of No. | quality 


SAMPLE ROLL SENT UPON 
APPLICATION 


EXCEEDINGLY LOW PRICES 
TO THE TRADE 


In addition to furnishing rolls for Standard 
Adding Machines we have facilities for sup- 
plying special rolls of all descriptions. 
























Write for Catalogs on 
Typewriter Papers — Letter Copying 
Books—Shorthand Note Books 


Rockwell - Barnes Company 


600 Munn Building, Chicago, Illinois 





MORDEN SWIVEL RINGS 


For Perforated Sheets and Eyeletted Covers 


Wherever loose sheets are to be held together these rings are in- 
valuable. They are durable, easily operated, open wide, close 
securely. By using them stationers can prepare their own lines 
of stenographers’ and student note books Jnequalled for loose 
leaf price lists, catalogs and sample books. 

Ten sizes, 4 in. to 2in., inside diameter. Price $5 up 
dred. Liberal discount tothe trade. Try asample box 


Manufactured Solely by 


The Morden Manufacturing Corporation 
WATERBURY CONNECTICUT 


per hun- 


(100) 


ANCES 


























gone up in smoke 


Said the manager of the Cambria Steel Com- 
pany, Cincinnati. A great fire had swept 
through the fireproof skyscraper (Union Trust 
Building), devastating his. office and many 
others. Mr. F. H. Cordes (office shown in 
oval) kept his valuable papers in 


THE SAFE-CABINET 


“On opening my SAFE=CABINET I 
the contents to be in perfect 
condition,’’ said Mr. Cordes. 


found 





—— reports of fire tests in which 


has demonstrated its supremac 


Write today for 
The Safe-Cabinet 


Dept. A, Marietta, Ohio 


























' L. C. Smith & Bros. Typewriter Company on 
there, has seld t his business and has |} } 

f the Omaha bran ft f the I S . I 

[Typewriter Compan) 
| O. J. Jeffries, fort 1 sales 

ing typewriter nv is pted 
| the L. C. Smith & Bros. Typewriter ( I 
| travel from the Or flice The O ha g 
of the company t way I t x 
i good business 
. . . 

( E I 1 Oliver ive r 
Hills, has t tr s d to the Ma i 
territory, Ray ¢ 1 taking his plac 

> > > 

\ D. Kinni tered tl Oliv 
Omaha and has bes issigned to a I 

> * > 

Marion R. Hammer. Jr ocal agent fo 
it Newton lowa I a spl d 
territory so fa I ar 

> . > 

Seott A Ballangee oeal agent for 
Lusk, Wyo., for five years, was a caller 
office. Mr. Ballangee has recently added 
by securing the exclusive business of tt 
organized in W ming of whieh Lusk 

ounty seat 

San Francisco, Cal 

The Rebuilt Typewriter Company is 
rated in San Francisco with a capital stock of S5(4).04) 
by J. N. Depue, E. G. Camel, W. I s ! W 
Palmer and W. D. Creightor 

. . . 

R. S. MeKay. formerly with the Underwe 
writer Company this city. has heer 
Sacramento to ssume charge of 
succeeding W J Dunt an account f vt 
ippeared in the last issue of Office Appliar 

> . . 

The Underwood Typewriter Company is prey g 
move about April to the new Crocker Estat £ 
which is nearing completion at Ecker and Ma 
streets It wil cupy a large corner 
ground floor, which is up-to-date in every 

> . . 

Manager T. E. Hancock of the San Franci 
office of the Oliver Typewriter Company, returne: 

a trip to Chicago in January On his way back 

visited Mr. J. P. Wingo, the Oliver salesma ve g 
Utah While Mr. Wingo was assigned to Ut 
few months ago he is doing splendid work t 
state Mr. Hancock also visited the Moo Rook & 
Stationery Company who are local dealers f 
Oliver Typewriter in Salt Lake City and 
very pleasant visit with Mr. F. S. Grant, manager 
this firm. He also visited the very popular [dal 
man for the Oliver Typewriter Company Mr WW 
Estabrook, who not only doing big ng 
territory, but wh s well knowr ind 
everybody with whom he comes ir 

Syracuse, N. Y. 

A. A. Forres t of Union Typewriter ¢ 

in Syracuse Febr 11 on official business 
. . . 

During the week of February 17 t) M 
writer works broke a former records in ordé ely 
and machines shipped rhe works were 
Washington's birthday is in forn 
of orders on hand 

> > . 

The famous sig xtending tt g 
Monarch typewriter works r ; I I 
erected at the time tl building wa my \ 
that time passenger travel was eav W 
Shore Railway Since the service 

has served its pury 

“a 

Fifty girls i: f lep f M 
typewriter factor ‘ throwr pa I 
13 when a can of g e being I 
gnited The presen mind I y t 
the can through a w 10W iv | 
possible serious fire Denk was ¢ ya ‘ 

spark ignited the f from t a H 

ed about and ind 

*_ * * 

I J Avres ‘Y né 
Ww \. Fitzsimmo lepartmen t 
Syracuse Febru 24 ing I 

gard to ty ‘ tl Ie zZ 
Burns Lyman 8&1 I ( S! \ 
wri Compat t itl 

extended trip t West 
* 

rhe I ( Smith & Br ry 
w ybliged ft he facto ght 
vith increasir They a ‘ i g 
na es tha me t 
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IDEAL 
Tubular Stands 


—_—_——_7 






Burroughs 
Adding 
Machine 
On Our 
Stand 


now used by practically all leading 

manufacturers of office machinery of every 
kind for which a stand is necessary. 

If you are interested in a stand that will 
increase the value of your product, send 

; your specifications and we shall be 
pleased to submit sample with quotations 
at our risk. 

[The cuts herewith show but two of a 
great variety of styles. 


Just Out 


New model No. 3 combination portable 
nd rigid typewriter stand. Same model 
with all its advantages will be furnished 
for any other office machinery. 


Mount your machine on our stand, roll 
to your work, throw the crank to other 
ide, and you have a rigid stand. 


Write for circular with prices and discounts. 











No. 3 Combination 
Typewriter Stand 


Fowler-Manson-Sherman Cycle Mfg.Co. 
Lake and Peoria Sts., Chicago 














Whether You Buy or Sell 


in the Great Office Appliances Field Today 


Here Is Our Contract with You: 


We positively guarantee satisfaction, to you or to your 
customers, from every line and style of Gunlocke Chair 








To the Buyer: 


You will realize why we ad- 
vertise the Gunlocke as a 
“different” chair when you 
first sit down in one. There 
is solid comfort in every de- 


To the Dealer: 


he staunch construction and 
striking design, combined with 
co mfort ofthe Gunlocke Line 
of Office Chairs make it a top- 
notch seller to the trade every- 


where. You willadd tail, from the slant and curve 
Strenglh to your present of the seat to the strong but 
siock as well as profit to supple back and the easy up- 


youe business by handling and-down adjustment. 


this line. 
Observe carefully in the 
photograph the comfortable 
outline of the back and the 
generous seat. Here is ease 
that helps lighten the strain 
of the day. 


You can test our claims for 
yourself by ordering a small 
quantity as a trial order. 
Put us to the proof in the 
market itself. 


You Will Find 
Our Catalogue 
Worth Study 


Write Us Today 
for Prices 
and Terms 
No. 710 Gunlocke Typewriter Chair. 


W. H. GUNLOCKE CHAIR CO., Wayland, N. Y. 








Office Desks 


Designed and 








eee 





Executed by 


Bentley 
& Gerwig 


are backed up by the reputa- 
tion and guarantee of a firm 
which has always been known 
for its high standards of 
workmanship and finish. 
The Bentley & Gerwig 
line is complete in every de- 
tail, comprising the whole 


range of popular designs, 
sizes and styles in office 
desks. We carry a large 


stock on hand and can make 
immediate shipment. 

All desks are constructed 
with our patented knockdown 
feature, which allows them to 
be shipped at a great saving 
in freight. Setting them up 
is child’s play. 


Our claim is simply this: z 
“‘We make the pest desks in the world for the money. 


Write for catalogue and prices and see for yourself. 


BENTLEY & GERWIG FURNITURE CO., Parkersburg, W. Va., U. 8. A. 
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The “‘Irreducible Minimum”’ in 
Production Cost is the big factor 


had 
s 
+ 
@ placed to your advantage in 
* 
= 
e 
* 


NEIDICH PROCESS 


Unique methods produce superior 
cleanliness, durability, depth of color, 
and ‘‘Absolute Permanency’’—i. e., the 
finest qualities at the lowest prices. 


Another factor: 
Promptness! 


Every 





sheet of 


our Unre 
You have nothing to | 


Write us TODAY 








single ribbon. and 
carbon is backed by 
served Guarantee 


ose! 


We pledge 


you the 


attention YOUR CONFIDENCE commands 


Neidich Process Co. 


Burlington, New Jersey 























! We have agencies that claim they have 

e a e r Ls @ increased their sales 400% since they changed over 

to our line of Office Filing Devices and Supplies. 

the same for you. Will you give usa chance? We will be pleased to send you our full set 


of catalogues, with agency proposition on request. 





Filing Cabinets 


Our line of Filing Cabinets consists of one hundred and 
sixty different pieces, such as Vertical Upright Cabinets, 
Standard Sectional Line, Wagemakerettes or small Sectional 
Line, Solid Card Index Cabinets, Check 
Files, Report Files, etc. We havemany 
new features embodied in our Filing 
Cabinets which you should know about 
before deciding ona permanent line. We 
also manufacture a full line of Supplies. 


Office Wardrobes 


The Wardrobe shown is 82” high, 
which is much higher than most ward- 
robes. It will take care of the longest 
ulster. Every part of the construction is 
made of built-up veneered stock so that 
we can guarantee this piece of furniture t 
equipped with the best fixtures, such as hat s! 


fixture with six wishbone coat hangers, etc. S 


P.S. All goods made in Quarter-Sawed W 
Finish and Solid Mahogany. 


WAGEMAKER CO., Ltd., 





whisk broom holders, comb and brush tray, nicl 





» last indefinitely. It is 

elf, mirror, umbrella and 
| plated extension coat 

nd for catalogue. 

‘hite Oak, Birch-Mahogany 


Grand Rapids, Mich., U. S. A. 


We can do 


€ 
o 
@ | | A Word with the House Organ 
ca 
@ The latest issue of Baer Facts leads ff wit in 
article on the inauguration It appears that Baer 
e Facts has been placed on the mailing list of Preside 
& | Wilson, and since this number was the first to g 
address it was called the Inauguration Numb 
ee auguration, too, being about due in Washingt Bue 
© idea of an inauguration is to start somet Zz 
other words, the last number of Baer F 
€& start something number 
= | . * * 
The X-Reminder is the title of the interesting 
& | organ of the Exline-Reimers Company of Fort W 
& Texas The February number of this ttle g 
|} is now in our hands It contains sixte¢ pages of 
te teresting matter The leading articles in 
| of the annual sales convention of the Ex 
s Company, a history of the Exline-Reimers is 
- | a considerable imber of anecdotes and st s ving 
direct bearing on business One 
& eresting articles is the address by M Re 
> dent of the mpany to the selling f 
convention rt ttle magazine is well 
* well printed 
& Wroe's Writing for February 
. ew dress It very attractive with its 
ind blue initial letters, and new styl 
S ip The leading editorial, of course 
> tion of the chang I he make-uy E 
house organ rhe p ipal art e 
@ | w. E. Wroe about President W 
ness, in which he approves of the sta 
a took in a recent address Tl nag 
+ ther interesting tures 
e We x l \ I t I 
* Weekl whic t sf the ft 
Universal St mpany Owensh« 
* publication appears i folder of fo g 
ee | stenotype which the bottom 
is pushing it ind paper itself are 
e infancy but in all cnree 
e growth and development with every indi 
have come to sta They gome to replac 
a friends in the oft Appliance family 
ew place fo elves Again we we 
Live Wire Weekly ind what t represents 
. 
| Those who get ! nd these who read I Y & 
I’ Idea,’ the Februat umber of whic 
feel proud of val which ilthough 
marily it seems the employes of the 
| yet so handsom oduction Something of t t 
iry quality of The Idea may be judged 


fact that there are 
Walt Mason's G 
atory talk by Geor 


ustrations and w 











Associated Advertising 


quoted a bit of Linecol 


uessing vs Knowing 
ge W Coleman, President 
ng Clubs of America (00d 


written articles dea wit 


individuals working for the company, applicat f 
filing system ind new needs sules 
* * 

In the January mber of The Chai Ma 
Murphy Chair Company of Detroit have a pape \ 
in make up and subject matter suggests and 
favorably with one the best selling wee es 

| America The president's message to customers pe 
|} on the first pag ind in a cordial way mentions 
company’s progress g the forty years of its exis 
ence making fact that moder bus 
iccess depends uy telligent co-operatio i or 
petition between ind buyer Besides the gener 
mus sprinkling good epigrams d t t 
umor there ure es on good nature is 

Designing a Chai Advertising in Small Tow 

How to Approach the Trade,’’ and reading tices f 
ew homes occupied the company’s custome | 

£ overed and t handling of subjects 
i ve tl object of per—t 

iff of tl ga i 1 the trad 

* 
( nes now to 1 lesk Lot 1, Grunt f 
Gardners pub it ie ¢ in ort Ss 
‘ pany of Sr gfield. M Th eading 

nt entitled I Beg ig,”’ | £ 

gs for e fut th 1agazine 
I A. S. Gard ‘Little ¢ 

xt page 1s a {fg 1] saying ‘ 

bot P rt I ( 

H. O. Mas: s on t lit 
getl with s This is t ¢ ¢ 
ison why dr he I 
Few Squeals f Ww i 
neces G t ( dners 1 
gan whi forget grul f 
y If f \ 
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rihke & 


REDUCED 


BESIDES 


WASTE TURNED INTO 


BY THE 


Steel Frame 


CONO 





RISKS 


PROFIT 





Waste Balers, Get Our Proposition 


ECONOMY BALER CO. 


Box 31, Ann Arbor, Michigan 








HUNGARY 


Gluck M. Odon 
Budapest, VI. 
Liszt Ferencz-tér 18. 
is always open for novelties as Dealer or Agent. 








THE REX CO., 


Established Dealers in Office Supplies and Agents 
for an American typewriter, 


VIENNA, AUSTRIA 


are always ready to consider agency propositions 
from American manufacturers 








Office Appliance Manufacturers 
who want active representation by an established 
house in Argentine Republic, the most important 
market in South America, should write to 
BILLIET & CIA., 


361 Reconquista BUENOS AIRES 








P. CASTELLI & CO. 


Via Dante 4, Milan, Italy 


with splendid offices and show rooms are 
open for exclusive agencies for Italy and Col- 
onies in all new and practical office appliances. 
Best references. 














IMPERIAL DESK CO., Evansville, Ind. 





-*«r7re** 
——+*orr 

“ore 

weeeereer™ 


No. 542 4 


Length 42 in., Width 30 in., Height 44 in. 


Our desks are Imperial in 


into our desks the workmanship 

material that always gives satis 

customer. You will find our price 
ree 





our patterns are made I 
trade in any territo! Writ 
particulars 


pete 
IMPERIAL 
DESKS 


detail. We put 
and quality of 
faction to the 
interesting and 

the demands of the 
lay for catalogue and full 








































NEW No. 8 MODEL 
Equipped with DECIMAL TABULATOR for which no charge is made 


ENSDERFER 
Typewriters 


Visible 
Writing 

Light 
Action 


Interchange- 
able Type 


Back- 
Spacer 





SEND FOR CATALOG THIRTY-TWO 








The Blickensderfer Mfg. Co. 


STAMFORD, CONN. 
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BELGIUM. 
’ L'O r Brussels) Feb .—This iss 
OFFICE SUPPLY DEALERS: DON’T OVERLOOK IT es ee eS 
WRITE QUICK FOR THE AGENCY ‘ chooks ‘“e number of diagrams showing ye eping 
| nethods ( find however an interesting editor 
| F tiv the influence of a well organized system f 
CJHLART STEEL txocasiner ND Sith ac 
: A ENGLAND. 
The British Empire Paper, Stationery and Printing 
Saves Time, Space, Rent and Materials and Increases Efficiency . 15 S Trades Journal (London), January and February, 1913 
) DESCRIPTION: This stand occupies only 4 DAY ’ rhis is one of the most interesting foreign publications 
“0 ared th the 10 square feet taken up by which have come to our desk recently The Journa 
style desk. Rigid steel a ghechetels inde struc at F Rk E E ntains much trade news regarding thé commer 
\ le space fo ll sek’s supply of station- ; é isiness of res 4 ai ogether wit 
ory, bet ~ at ohne to gather bale ne ts, use d . TRIAL | ee m Be, . ssihtadaen e a Ray ri Pree pad ‘ 
ribbon, odds-and-ends, gum, lunch remnant . ~~ | - - ae sag were 
etc. Always clean, wood platforms silent | Aceount Books, Ruling and Bindings gives instructive 
under operatior - ning a simple le war lraws up istorical notes on the development of books of account 
casters, chan ging it from the easiest moved One of the leading articles is on the making of lead 
to’ the most rigid nd immovable. Sides fold up. steel pencils, wherein this process is described thoroug 
top rolls down and locks. Itis WARNING! and intelligently 4 number of other articles and 
After perfecting the . tom al r . 7 > > 
pom cae . . | department covering all branches of the commer: 
100% PRACTICAL Pte a _ saghy 4 Stationery trade complete a number which is creditable 
—— being imitated by | in every way to the stationery trade of Britain 





. , Our 
Sold under an un- yes 
limited ‘‘Satisfac- 
tior r Money 


Back" guarantce 











national 
Days’ Free Trial, 
Sales Department in digging up prospects for you 
in your community, makes the agency for our 
Stand a source of big and steady profits for you. 







others made to 
1ook like it, but 
with wood roll 
top. Be sure | 
you get the original 


advertising, featuring the 15 
together with the work of our 


" Steel Cabi- 
net by looking for 
our name | 


. Write Today for Our Special Proposition 


THE TOLEDO METAL FURNITURE COMPANY, 2291 Dorr Street, 


Makers of Famous Uhl Act Steel Furniture 


TOLEDO, OHIO 








OFFICE 

Keep important records where you can 
Ord them—where you can refer to them 
atagiance. A glass top on vour desk 
enabies you to have your appointment 
sheet, price-lists, salesmen's schedules, 
maps, discount tables, etc., constantly 
before you—clean and unrumpled. In- 
valuable where busi..ess is done over 
the phone. 





Tell us now the size cover you need. 


dresser. WRITE TODAY. Dealers find this a profitable line to carry. 
Chicago Mirror & Art Giass Co., 


HOME 
Put a glass top on your dresser or 
chiffonier avd you'll wonder how you 
ever did without one. Easily cleaned 
and a protection to the woodwork. 


STORE 


Glass tops are the ideal covering for 
store counters. First: They keep the 
woodwork free from dirt and scratches. 
Give the store a neat and clean appear- 
ance-—are absolutely sanitary Glass 
does not absorb liquids like wood. No 
musty smelling counters. Always 
clean and fresh. 

Let us quote you a low price on glass tops—for desk, counter or 


223 N. Clinton St., Chicago / 











“pol 


Midd torah | uy tel 











The Carter’s Ink Co. 


» An Ideal Carbon 


always bears the name 


CARTER’S 


and can be relied. upon to 
bring profit to the dealer 
and satisfaction to the user 


Be sure your customer has the “‘Ideal’’ 
Carbon best suited to his needs— 
there’s a Carter’s “‘Ideal’’ for each 
different class of work. 


Carter’s ‘‘Ideal’’ Typewriter Ribbons 
stand alone for excellence. 


Catalogue on request. 


Boston New York Chicago 








(Paris) January. An 
championst 
both in 


La Revue Dactylographique 
portant place in this issue is 
ontests for and 
ountry and abroad 

A group of articles is worthy of 
with the reform of t French 
duties on fountain 
Payne-Aldricl 


given to 


} 


stenographers typists 


attention deals 


weights a 


which 
system of 


pen parts as classified 


measures, 


under the law. and a uniform monetary 


system for Europe 
A French syndicate of dealers in office equipment |} 
been formed by Messrs. Haendel, Demarest Raymond 


Soubiran, Mo on and others 





Just a refer some of the other subjects tre 

this number ad to the conelusion that it is 
in interesting one The Evolution of Technicél Edu 
tion in Germany \ Royal Typist,’’ ‘‘Single 
Double Keyboard The Fountain Pen Industry 


France ind others too numerous to mentior 


(Berlin), February Ist 
Balkans and We 
presented for office 


Buro-Bedarf Rundschau 
An article entitled The 


with the promising field which is 


appliances in the untries now at war with Turkey 
The typewriter, the author says, is used only in the 
offices of the largest ommercial houses, and pract 


eally nothing has been done to introduce computing 
machines multigraphs ind typewriter accessories 
Other shorter articles on the portable typewritet 


writer as a mediun for 


creditable 


and future—the type 
issue 


make up a 


* * 


February 15. 


show advertising, zg to 


Buro-Bedarf Rundschau, With the ex 


epti of the department of ‘‘New Foreign Invent 
this ssu ntains irticles which ought to he 
interest te iny business man in that none of t 
subjects is indled too highly technical a manne 
It seer hat bu ss suses universally experience 
American firm's tt getting customers to adhe 
» sales terms. f tl s in this number an artic 

rr Deduction of Unearned Discount.’ Othe 

but s ar t | ( ‘rning the Expositi 
I’ t Rights inventor's view of the governmer 
ittitude toward patent claims; ‘‘The Business Show 
Ss Lov D m -14 1912,’ and an obituary t 
James B. Hammond Notices of the passing away 


ins confined to the Amer 


Papier-und Schreib-Waren Zeitung Wien-Leipzig 
January 24.—Considered i technical weekly t 
' ws broade eption of subjects which 
erly diseus purely trade paper thar 
<hibited many Ar in publications. For instane 
t t Ill-Applied Nationalism.’’ 17 
progres le German iterature represents 
ggl between the tendency to adopt all that 
| gres g1 relationships and t 
uvinist whi efuses to borrow from inothe 
inguage words whicl though they may not be mor 
xpressiv i v inderstood by a larger per 
ntage of those to whom one wishes to convey inf 
iti I bly defends the stand that 
det ertain conditions it is preferable to use rat 
German we some foreign word which will 
Stoo l G t Selves and also by tl 
lities The surdity of the stand of the purist 
it ses where there is Gert 
rn t should be sed and where none exists one 
sed S illustrated by the statement 
ilthough the argument iy prove very useful in p 
g \ i fternoon tea party for gos 
ps, t ess me consideration sho 
tility rt sentiment Of universal interest 
t Cl | bank notes of 2697 B. ¢ 
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The Article Most in Demand 


isa 


PARCEL POST SCALE 


with a computing dial that shows everything at a glance 


TRINER “DISPATCH’ 







Capacity 
12 Ibs. by ozs. 


Price 


AND 


CUSHION PIN ROLLS 








$3.25 


Most practi 
pa kages f 
20,000 of 
and satisfied cu ; 
Order through your Jobber 


il and up-to-date scale for weighing 

r Parcel Post. U.S. Government » 
ur Parcel Post Scales in Dec. Large profit 
tomers by selling our scales. 


TRINER SCALE & MFG. CO. 


2716 W. 21st Street - - Chicago, III. 














CRESCENT BRASS & PIN CO. 


DETROIT, MICHIGAN 


ra 











wwey 
RUBBER BANDS 
LIBRARY ASSORTMENT NO68O 


RUBY RUBBER BANDS 








wannanree <“@ > fre vane 


EBERHARD FAJVER 


band of the times. 


HIS brilliant red band, unusual not in color alone but in elasticity 
and strength, is now put up in twelve different assortment boxes 
retailing from 10 cents to $2.00 each. 

The boxes are 1n keeping. 


The RUBY is the best 


Samples and full information sent upon request. 











EBERHARD FABER: NEW YORK 











The “Cado” Brand “L. E. B.” 
BINDER CLIP 


Will instantly make a bock of any papers, 
with the title on its back. You can in- 
stantly remove any paper therefrom, or 
add any paper thereto. It is the simplest, 
cheapest and most handy filing system ever 
devised. It also adapts itself perfectly as 
a valuable auxiliary to present filing sys- 
Letter files are kept on shelves just 


diqDd w3aIaGNIag 





tems. 
the same as books 


PRICES 
*No. 2 ( %s in. capacity), 4c each; 40c per doz. 
No. 5 ( %in. capacity), 5c each; 50c per doz. 
*No. 6 ( %in. capacity), 5c each; 50c per doz. 


$1.00 per doz. 
$1.00 per doz. 


See illustration above 


No. 10 (1% in. capacity), 10c each; 
*No. 11 (1% in. capacity), 10c each; 
*With tabs on back for INDEX. 


Write for circular and trade prices. 


CUSHMAN @& DENISON MFG. CO. 
240-242 West 23rd St. $3 33 New York, U.S. A. 





Account for Every 
7-| LABOR MINUTE 


Here is the one logical method of keep- 
ing an accurate account of when you 
received and when you sent out letters, 
orders, contracts, etc. It will avoid all 


disputes, as it records 
Follett’s < 





every minute of the 
day or night. 








an 


NEW MODEL Absolutely autematic, 
Ti requires no attention 

me nd is th eonly POSI- 
STAMP *VELY ACCURATE 


register on the mar- 
ket 














LIBERAL 
PROPOSITION 
TO LIVE 
AND 
RESPONSIBLE 
DEALERS 
AND AGENTS 


WRITE 
FOR FULL 
INFORMATION 











FOLLETT TIME REC. CO. 
671 Mudsen Street, NEW YORK CITY 
Western Offcie: 126 Russ Bidg., San Francisco, Cal. 
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| Crown Steel Furniture 
FOR OFFICE USE 


The Crown products are modern, convenient, sanitary and ever- 
lasting. The line is complete, embracing: (Filing Cabinets, Flat and 
Roll Top Desks, Crown Modern Safes, and Special 
Equipment for Offices, Banks, Court Houses and Public 
Buildings. 


The drawers in Crown Furniture operate without 


friction and are not affected by climatic changes. 





lao 


The Crown Modern Safe has more than twice Crown Modern Safe 
the capacity of the ordinary safe. It is designed for Office use and offers 


security to papers and records without being cumbersome. 


CROWN METAL CONSTRUCTION CO. 


JAMESTOWN, N. Y. 





4-Dwr. Vertical Pile 























f \ \ “Steel-tye” Expanding Envelopes 





FASTEN instantly, securely, automatically. 
They save 90% time, 25% space and 50% labor expended in fast- 
ening the old style expanding envelopes, because there are 


NO tapes, strings or rubber bands. 
The flexible steel band adjusts itself instantly to the thickness of the 
package. Holds securely from one to hundreds of papers. Send for 
tree illustrated catalogue. 


George B. Graff Company, Boston, Mass. 


Manufacturers of Leatherlike Flat Wallets, Expanding Envelopes of all 
kinds, the Vise Paper Clips, Index Tabs, Etc. 























THE FRIEND to the book- 
keeper and every other 
user of pen and ink. It 


\ erases quickly and smoothly, 
q ¢ } without the use of blades or 
0 0 acid, and does not injure the 
fabric of the paper. 
ow ae The cutting surface is a brush 
Perfect composed of scientifically pre- 


The pared fibres that cannot duil. 

Simple Saves The eraser is always ready for 
eZ ee immediate use. 

Practica . a OUT, Now used in The White House 

n n and various departments of the 


leonomical juan time U.S. Government at Washirg- 
raser ton, D. C., and in State and 





Effective temper City Departments in almost 
raser Every State of the Union and 
Neat and by all the largest Banks and 


Corporations in the country. 


Quick 
Use | DEALERS 
T H E B E E G E E Endorsed’ all practical Book he cpeny Every user of a pen is a pros- 


C Oo M P A N yY j pective buyer and a demon- 
stration means a sale. 
1133 Broadway Write us for further informa- 
NEW YORK tion and dealers’ discounts. 


work 












































| Broome’s Folding 
Typewriter Table 

| Made of oak. Golden or Mission finish. Com- 

| PGozen to crate. Size: 17283 inches 26 inches 

\ high. 








AMONEY MAKER FOR DEALERS 


THE BROOME MEG. CO. 


PERU, INDIANA 

















| 











Catalogues and Bulletins 





A pamphlet called ‘‘Retyco Rebuilt Typewriter 
should prove of value to the prospective purchaser f 
a rebuilt typewriter r to anyone who is intereste 
the subject I this bulletin the Rebuilt Typew 
Company of Cl go describes by cut and reading mat 
ter the process through which a mac 
rough’’ is put to make it a genuine rebuilt 
rhe descript ~ convincing advertisement 

+ * * 

Back Rest s the title of a most at ctive 

talogue re« tly ssued by the Davis Chair Con 
pany of Marysy Ohio This is catalogue numb 
ten, which describes and illustrates the celebrated M 
Cloud adjustable ring back office chairs A larg 
number of different varieties of office and typew 
chairs are show An interesting new feature 
hygienic seat W a division through the cent 
the upholstering and with springs under the 
ends of each divisior A constant circulation 


keeps the chair cool and the construction of the ea 
t he numbness which frequent 


is said to preve 


sults from sitting for a considerable time in one | 


tion The catalogue also includes, in addition 
regular lines of office and typewriter chairs, sor 
teresting special chairs for photographers, for telep! 
operators, for bookkeepers’ desks, and an operating 
chair for the use of nose and throat specialists rh 
dealers who are interested in office chairs should s¢ 
eure a copy of this catalogue and inspect the very great 
variety of different types of chairs offered 

ese 


A tastefully irranged booklet which bears on ts 


cover a goose-quill pen design and the luring title rhe 
Goose, the Typewriter, and the Wizard,’ comes to us 
from Thomas A. Edison, Ine., Orange, N. J An 


troduction and seven chapters tell in a logical manner 
the steps from the goose-quill of our great grandfat 

to the typewriter and the dictating machine of today \ 
curate figures support the argument for the economy f 
the device, and the closing chapter crystallizes tt 
reader's interest by the offer of expert advice as to the 


application of the system to particular needs A sé 
rate folder wit uts describes the dictating mac! 
and accessories 
* . > 

Dealers who are interested in loose leaf goods, and all 
live dealers are necessarily so, should have on file a 
copy of the Plew & Motter Company's catalogue of 
loose leaf metals This catalogue embraces a very wide 


range of goods, and mtains much information of pra 
tical value to dealers in loose leaf appliances A letter 
addressed to this company at Center Avenue and Mon 
street, Chicago, w receive prompt attention 
. * > 

The Kalamazoo Loose Leaf Binder Company of Kala 
mazoo, Michigan, has recently gotten out a well bound 
book containing 12 pages, eight of which bear clever 
advertising suggestions for the use of dealers in pusl 


ing Kalamazoo goods These advertisements are 
produced from some of the company’s magazine l 
vertising. They « ta many hints to dealers on how 
to demonstrate and push Kalamazoo goods 
> > > 
On Saturday, the fourth of January, the J G 

Company of Portland, Ore sent to its friends a cir« 

for 1913 calling their attention to the Gill service rhe 


circular was mailed so that the addressees would receive 
it on Monday morning, January 6. It invited them to 
look over their respective offices and note the new 
equipment needed for 1913, and called attention to what 
the house of Gill can do in supplying equipment of all 
kinds for the office The letter made very definite and 
practical suggestions, which, coupled with its time! 

ness, undoubtedly made it a producer of orders. 

. - al 


The General Supply Company of Danielson, Connecti 
cut, proprietors of the exclusive patents under which the 
Eclipse ink well is made, have found the demand f 
their 1913 catalogue of Eclipse pneumatic ink wells so 
great that they have been obliged to issue another 
edition, which is now ready for distribution. The new 
edition is beautifully illustrated throughout with costly 
euts showing in minute detail the principles under 
which the Eclipse ink well works, and likewise some of 
the beautiful effects which are obtained by the manu 
facturers in producing this ink well with sterling silve 
brass, and copper scroll work trimmings. 

The General Supply Company is showing a great deal 


of energy in pushing the sale of this ink well. It Is 
their endeavor to co-operate in every way with station 


ers to help them move these goods and make money 
on their lines. The company cheerfully forwards sug 
gestions as to window decorations, local advertising 
ete., with cuts and circulars bearing the imprint of the 
local stationer. It is suggested that the sterling silver 
ink wells would form a useful line as Easter gifts 
and for wedding presents. Any dealer who may be in 





Var 2 
t sted i lw ( 1 Supply 
Company f i x 

e o * 

Office Appliance s ret I very interesting 
eatalogue, designates s Catalogue Numbe 1, showing 
ratum loose eat igers, t f binders, sheets nad 
ndexes This is pt the st dard of the Sam’! 
(. Tatum Compar ther catalogue nd shows a most 
interes x leaf spec rhe company 
by the way, hav t pu ) tw new 
binders, tl I the D t wh i 
announced a e f the Z tion I 
he Elsino1 ind t D seribed in t 
nev talog 1 st T 
lustrations are I l fine e general appea 
ance of the cat gz ind the matte t contains 

ind to make I le wl handle 
wse leaf gz ] sect 4 sued a SOM 

ssil W s ind te e gen 
é itak 

 <@ 

A i est s tiv t 

y has recent ee! ssued b the Cott DPrinting and 
Indexing Company of Columbus, Ohi rhe title of this 
brochure is Recording Put Records by Modern 
Methods.’ It includes a fu description of the well 
known Peerless loos eaf record s, Peerless Minut 
Books etc witl a descripti f thel mechanical 
features and advantages Prices nd much information 
of interest are give! On the b ver page is an il 
teresting picture showing i ‘ t shipment of Cott 
patent indexes to Ohio and Pet vania counties for 
the use of the lers f deeds the respective coun 
ti 


HANDSOME STEEL GOODS CATA- 
LOGUE. 


One of the neatest catalogues that has 
come to our desk for a long time 1s that 
of the United States Furniture Company 
of Syracuse, N. \ 

The cover of this catalogue, which 1s a 
booklet of some twenty-four pages, 1s done 
in brown with gold lettering, and panel 
ornaments in reliet The frontispiece con 
tains a handsome picture in colors of the 
company’s factory The foreword is a 
statement with regard to the increasing us 
of. and demand for, metal furniture and 
pres¢ nts some yf the advantages of steel 
a base for office furniture \moneg the ad 


vantages claimed for steel 1s its economy 


from the standpoint of wear; a considerabl 
degree ot tire protection; protection against 
the inroads of rats and mice, and the sta 


bility of the goods 
Some of the features of the United States 
steel desks and tables include the following 


All desks are of the sanitary typ Rigid 


angles are preserved, but sharp corners ar: 
done away with Tops and binding to 


writing bed are all in one piece, with corne 


joints welded. The writing bed 1s made 
high grade battle ship linoleum. It 1s said 


that a cloth moistened with oil will remove 


all stains from the toy r any other part 
of the desl legs are of one piece ol steel 
with weldec rners, i! d aré¢ two inclhe 
square wit! st bro treet Drawers atl 
equipped with an inget s suspension de 
ict and interlock with curtain or t 
drawet! vith respective pedestals (ther 
features a ( illy « ent and sightly 


The catalogue includes roll top desks 


] 


flat top desks with single and double ped 


estals, typ rite! sks bookkeepers 
desks. Imnce table Ss, St el security boxes 
vault tables typewritetl stands. et ()ne 
page is devoted to reproduction 

the finishe showing the beautiful grat 
which is obtained by the processes em 








Four Products That Stand 
the Most Exacting of Tests: 


SATIN FINISH [CARBON PAPERS 
COBWEB CARBON PAPERS 

SATIN FINISH TYPEWRITER RIBBONS 
GOLD). seni atialiaip ible: RIBBONS 


, isin the eating, and the test of 

cy is by constant use. The four lines 

Wherever they are fairly tried, 

nater ials, expertly handled by skillful 

LE” lines this permanent prestige. 
gives the “LITTLE” dealer a 
tage in catering to his trade. 
the re-order, and you get the 
ngrun. That’s “LITTLE.” 


les to prove it. 


‘ P. LITTLE 


Main Office and Factory 
ROCHESTER, N. Y. 


Branch Offices: NEW YORK, PHILADELPHIA, PITTSBURGH, 
CLEVELAND, WASHINGTON, D.C 
Distributing Offices for Chicago and the West: 
ROCK WELL-BARNES CO., CHICAGO 
For London and the Continent: WM. HOARE & CO., 
28 Basinghall Street, London, E. C. 

For Australia: SCOTT & HOARE, 426 Collins St., Melbourne. 

I Jew York Off pacious ground floor at 287 Broadway, 
Cor. Reade St., vest, finest and best equipped offices in the 
world. devoted l'ypewriter Supplies. Dealers, Typewriter 
Men, Purchasing Asx ilways welcome. 
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PATENTS ; 





1,048,044 Calculating Instrument William Wal Copies of any one of these patents can be obtained by 1,050,548 a g¢ Mechanism for Typewr 
lace Craig, Chatham, New Brunswick, Canada sending 15 cents in stamps to E. G. Siggers, patent Machines Oscar Kavle, Syracuse _~-o assig! 
1,048,056 Index or File irving Fisher, New Haven, lawyer, Suite No. 33, N. U,. Building, Washington, to Harvey A. Me Syracuse 3 
Conn D. C., by mentioning Office Appliances. 1,050,574 [ypewriting Machin Herbert H. Stee 
1,048,057. Index or File. Irving Fisher, New Haven, — Marcellus, N. ¥ ssignor to The Monarch Typewr 
Coun _ ; Company, Syracuse N. ¥ a corporation of New Yor 
1.048.058 Index or File Irving Fisher, New Haven 1 O49, 560 Typewriter Carriage Construction George 1,050,582 : Envelor Fastener Nelson Werts S 
Cone William Davis, Westmount, Quebec, Canada M or 
irys io 
: . 4 p4 Carbo 4 or an “iller esse S. - 
1.048088 Account Cabinet Bert ¢ Maxwell, Can kt - “— - . oo an _ and Fill / 1.050 596 May Chart and Geographica Diagra 
ton, Ohio sarteagdyainey . = Yeorgwe «) rtor aco! ondon ‘nglan 
1,049,716 Calculating Machine William W Hoy ' rge Washingt -- London, England 
1,048,005 Adding Machine Heber ¢ Peters, In = : . 1.050. 609 Petr Frank Bumer, Monessen, Pa 
dianapolis, Ind wsignor to Burroughs Adding Ma kins, St. Louis, Mo., assignor to Moon-Hopkins Billing 1,050,642 Temporary Binder John E Gi 
. Machine o " St aouis oO f corpor? oO Oo 
chine Company, Detroit, Mich., a corporation of Mich — ! = Company s Louis, M i ! ition f Philadelphia, Pa 
igan @ 50.6 ymbinatior dvertising Label ilet 
Sa . B 1,049,741. Method of Copying Letters. Edmund Las. ce ten Advertoing Sane, © 
1,048, 125 Com Mailing Card Gustav A Sachmann, ne seaetiaeal Berit ect ind Pen-Wiper En Gjorup, Chicago, Ill 
Baltimore, Md agerongeyes Aso hapg AACR Tei 4), TOO mbines ble nd Map Rack 
ow » . : 1.049.760 Cash Register Charles Palme Londot 1,050,700, Cembined Ta and {aj Rack Ix 
1,048,217 Combined Loose-Leaf Clip and Note-Book , - Y “ee rl \ at 4 h R aie a William Sechwarz, Little Rock Ark 
Holder. Homer R. Shafer, Detroit, Mich ng - ok a a ee “ Se 1,050,733 Pelescoping Pocket Rule Frederick 
O48, 221 Compression Mes for ountain Pens pany, Dayton, Ohio, a corporation of Ohio arles Great} er, Colo 
- ~ oe - l . :* i : leans t Fountain Pen 1 049.768 Typewriting itnetahnn Joseph Albert Charles Greathead, Denver, Col 
2. Smith. Paris. Texas 0.737 flotter Holde Julian Lee Hayes, Butt 
"S06 or * L Mac! Nel Reonchetti, Woonsocket. R. I assignor by mesne as 1,050,737, Blotte Holder Julian I Ha Bu 
8.249 dding am isting ac " ‘Ison pone . ‘ 
. we or —- =e ~— toes . signments to The Noiseless Typewriter Company, Mid Mont 
White, Detroit M assignor to Burroughs Adding lletown. Cont rporatior ; f ( ' ticut : 1.050, 747 Desk Pad Ernest Oldenbusch, New Y 
dleto } onn., a& corpora ono onnectiet 
Mechine Compar Detroit Mich a corporation of aan ‘ : 
oe ‘ ; ’ ; , _ 1,049,767 Escapement Mechanism for Typewriting N Y. _ , 
Michigan Machines. Joseph Albert Ronchetti, Woonsocket, R. I 1.0%), 754 [ypewriting Machine. Burnham ¢ Stick 


1,048,265. Type-Writing Carriage Feeding Mechanism wssignor by mesne assignments to The Noiseless Type ney, Elizabeth. N. J 


Jesse Alexande New York, N. ¥ assignor of wtit writer Company Middletown, Conn., a corporation of 1,050,770 Pen sharpener _Emile Hertz Klabe 

half to Charlies G. Willis. New York, N. Y¥ Connecticut London. England ind Samuel Whitehead, Berlin, Ge 
1,048,266 Cvpe-Writer Action Jesse Alexander New 1.049.785 Boose-Leaf Binder Richard M. Watson many; said Whitehead assignor to said Klaber 

York N ‘ ssig of one-half to Edward J. tal Detroit. Mic 1.050, 845 Attachment for Adding Machine and Re¢ 

lagher, Pittston, Po 1.049.700. Field Desk. Smith M. Winsett. Sayler ording Machines. William H. Pike, Jr., South Orange 
1.448 267 Cype-Writing Machine Ribbon Operating Park. Ohio N J assignor by mesne assignments to Burroughs 

and Feeding Mechanism Jesse Alexander, New cork 1.049.908 Stamping Machine William J. Pannier. Adding Machine Company, Detroit, Mich., a corporatior 


of Michigan 


= i a ~~" ¥, . a Sees ¢. Cee It Philadelphia Pa assignor to Pannier Brothers 1 050,884 a Frank A Weeks Plainfield 
, , Stamp Company Pittsburgh Pa a corporation of — F , _ —— eae 
1,048,321 Adding Machine, George Koenig, Gautzsch, Pennsylvania Ny. 2 
meee Langeng, German; 1,049,911, Adding and Recording Machine. William 1,050,997. Ribbon Attachment for Typewriters. 
1,048,544 Ink-Well Harvey Risbon, Langdondale H. Pike, Jr., Orange, N. J., assignor by mesne assign Charles J. Paulsor New York, N. Y¥ assignor by 


: < sne assigr its to Sterling Typewriter Co an 
Pa ments to Burroughs Adding Machine Company, Detroit, mesne assignment erling Typewriter wou 


1,048,350) Ink-Eraset Joseph Kk. Rush, Syracuse, Mich 1 corporation of Michigan P ay orga > reg 2 a . 
i 2 1,049,921 Adding Machine. Frank C. Rinsche, St 1,051,002 Cred Register Fredolf J. Peters 

1,048,585 Manifolding Sales-Book William Asshe Rents Mo Salem, Ohio, assignor to The American Case & Register 
ton, lIlichester, Md., assignor of one-half to Charles J 1.049.982. Money Separator for Cash Registers. Ben Company. Salem, Ohio, a corporation of Ohio 
Carrol!, Baltimore, Md 1.051.085 Pencil Joseph N. Turner, New York 

Ange ; ; jamin F. Blake, Marion, Ohio “ Y ; 2 Eber » Meher B 1 

1,048,556 Envelop William Mackie, Sydney Mills, 1.049.997 Calculating Device Certie P. Cor Mc assignor therhare aber encil Company 

Cape Breton, Nova Scotia, Canada Minnvil oO : Brooklyn. N. Y a corporation of New York 
u ‘ egon 


1.051.047 Bookholder Henry Ellsworth Wood, Der 


ver, Colo 


1,048,577 Document File Avern Pardwe Ji To 1.050.020 Adding Machine cakes i Peters. New 


ronto, Ontario, Canada York. N. ¥ assignor to Burroughs Adding Machine 




















LO4AS.S54 Cyvpewriter John F. Murdock and William Company, Detroit, Mich., a corporation of Michigan 3 ODO OTT rypewriting Machine Lyman David 
J MeFarland Paterson N J said Murdock assignot 1.050.041 Caleulating Machine Frank Rinsche Broughton Hartf rd Cont or to Underwood 
to sald MeFaria o: Senle We 84 eeigesd Company New Yor y 1 corporation 
1.048. S0) Cash Register and Money Changer Wil 1.050.089. Typewriter Key and Type-Bar Movement ‘ New sonny 5 ae : "i 
liam Il. Muzz Dayton, Ohio, assignor to The National Ferre Alexander. New York. N. ¥ ssig > of one-half I _ — Loose-Lea en mam ( David, Pitts 
Cash Resists ( puny Dayton, Ohio, a corporation to Chasian CG. Wiltte. Mew York, MN. ¥ opine Pa iad or to Republic Bank Note Company 
<«o 1,050,129. Slide Rule. Robert M. Hamby, Austin, 'ttsbureh. Pa.. a corporation of Pennsylvania 
1AMS SO] (ash Register William H. Muzzy, New enen 1.051.108 Card File John Vankirk Hemstreet 
zane. 2». 3 ssigner to The National Cash Register 7 — , . : : ‘ Hierkimer, N. ¥ 
Company, Dayton, Obio, a corporation of Ohio. 1.000, 106 Follow Block for Doc ument Files Fre de if 1.051.287 Flexible Tape Loose-Leaf Binder ili 
1,048 D56 ‘y wse-Leaf took Frederick Willingron Petersot Salem, Ohio, assignor 0 The American ( — J. Sonnenburge. Riverside. Cal 
Gostick, Eckington, near Sheffield, England & Register Company, Salem, Ohio, a corporation of 1,051,345, Envelop. Milan S. Mitroviteh, Gaston, Ca 
1.048 074 ypewriter Iwan E, Jones and Frank J On! 1,051,414 Enveloy Oscar 1 Johnson, Loret 
Tanne ser tor Pa issignors to International Text 1,050,253 ; Tuk Charles a. Schmitt Boston Mass Saskatchewan, Canada 
Book Company, Scranton, Pa., a corporation of Penn assignor to The Carter Ink Company, Boston, Mass 1,051,436. Cash Register. William H. Muzzy. Day 
eylvani orpora ton or Massachusetts ’ : I Ohio, assignor to The National Cash Register ¢ 
14S 070 lypewrite Attachment Jumes ( Lodor, 1.0, 245 fypewriting Machine Arthur W. Smit! pany. Dayton. Obio corporation of Ohio 
Wilmingtor “ 4 New York N ‘ issignor to Yost Writing Machine 1.051.452 Marazit Bindet Gastes A. Bovddi Va 
1,040,657, Adding and Recording Machine. James L Commany. Hon, N. ¥.. s corporation of New York mver, British Columbia, Canada 
Dalton and John Magnus, Poplar Bluff, Mo., assiguors EAESS. Typeuriiing Macias. ehert MH. mse 1,051,463. Filing Appliance, Albert F. Staples and 
to Dalt Adding Machine Company, St. Louis, Mo., a Montelair, N. J ussignor to Union Typewriter Com Harry J Hick Allianes Ohi assignors to The 
corporal t pany of New Jersey Jersey City N. J a Coepeene MeCaskey Register ¢ npany Alliance his 1 corpora 
1,040.00 ind Writing Machine Hubert : Ne " ve — d tion of Ohio 
Hopkins. St assignor to Addograph Mar 1,050,295. Fountain Pen, Felix Reisenberg, New 1.051.474. Cash and Autographic Register. John A 
ufacturing ¢ pany " rperation of Missouri York. N Y = Werner Dayton, Ot ssignor to The National Cas 
Loaded Book Support or Holde Ralph E. Jones LOTS vypewriting Machine Samue Willian Register Company Da n, Ohie, a corporation of Ol 
ri eS rurner, Canonbur Londotr Londo England issignor 1.051.495 Calendar John I. Fisher. Louisville Ky 
1.040.137. Pencil Case. ‘George V. Orran ana ‘ Yost. Writing Machine Company, Illon, N. ¥., a 1.051.524. Holder for Pencils, Probes, Needles and 
togumil Silberstein, New York, N. Y corporation of New York . the Like Thomas Tarleton, Wembley Park, England 
Whee ee Means for Treating Typewriter Ribbons 1.050.224 [vpewriter Desk Fred Wvrekoff Che 1.051.527 “pau . Sitindins Earl Thompsor tea 
Charlies Owens, Chattanooga, Tenn mopolis, Wyo Ist N. %¥ 
1,049,275 Card Case Attachment for Pencils 1 050,527 Education Appliance Herbert = Austit 1.051.541. Ta Leaf Bind William P. J 
Alonze Bunt Seott, Fairmont, W. Va \ikins, Cleveland, Ohio ‘ Farmersvill lex 
1,049,201, Typewriting Machine. William H. Clay 1.050.347. Adding Attachment for Typewriting Ma 1.051.658, Peneil Sharpen John L. Alkire, D 
ton, Poplar Binff. Mo aussignor to Dalto Adding Ma nines Mansfield ¢ Crewley, Orcutt, Cal oapeee S ver, Ce 
chine Comya St. Louis, Mo., a corporation of Mis Addcgraph Company. a corporation of Californi 1,051,670, Fountain i Claes William Bor 
eourt 1.050, 409 Map Filing Cabinet Tames Milton Wads Brooklw: N \ . we to Eagle Peneil Comp 
1,049,428. Memorandum Pad Calendar. Frank A a Elmer George Brus. Gekiand, ‘ New York, N.Y 
Weeks, Plainfield, N. J 1.%0.440, Loose Leaf Binder. Max 8. Ers 1.051.671. | I Claes W. Boman, Brook 
1,049, 465 Self-Filling Pet W im l Durvea e I vr N \ issigne t Eagle Vs | Comp y New 
Slackensack. N. J ! W446 envelop Seal Seth HT. Geer, Racine Wi York. N. ¥ 
1.449.479, Loose-Sheet Holder. John C. Hedges, Des 1.000.404. Book Support. Henry H. Senders. East 1.051 M n ind Seal , 
Moines, low Ringeten. . 5 Nort M ssignor to C. F. Roper & 
Bac 1.000) 44 I'vpewriting Machine Hubbard N. Josleyt 
1rd, 5007 Per Extractor Frank SS McManigal Seimaeee “ Y sasignor to The Monarch Typewriter Compat Mass 1 copartnership 
Thermopolis W ve Coens tuscan yy a corporation of New York 1,051,764 Holder for Fountair Pens Penei nd 
140 527 Calculating Machine Arthur Pentec st 1.050.547 Paper Feed Mechanism for Typewriting the Lik Charles ¢ Robinson, Fairport, Mo 
East Orange. N. J., assignor by mesne assignments, t Machines. Osear (¢ Kavle, Syracuse VY. Yy assignor 1,051,827 Caleulating Machine Charles H ra 
Burroughs Adding Machine Company, Detroit, Mic te Harv \. Mover and Emmit G. Latta. Syracuse madge, Chicago, I by esne assignments to Williar 
a corporation if Michigan wy Y¥ R. Heath. Buffa N. 3 
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. 1,052,362. 

la N 1,049 ’ A device which enable t sed typew 

eset Patent No. 1,051,527 LOOSE eaf binder w i manufactured at low st; patented Ja 

Patent N 1,051,658 |’ sharpener of simple nstruction wl ms to eliminate bre g 
I Alkire, Denver, Col Patent No, 1,051,751 Enveloy stener and sealer; patented Janua 28, 191 
to ¢ k. Roper & Compa f Hopedale, Massachusetts opartnership Patent No, 1,052,012 { deta 
with reference the pla patented February 4, 191 l Jol Purdy, of Brooklyn, New York, ass 
York i I ition of Ne York Patent No. 1,052,362 Penholder device which aims t I ‘ 
quickly; patented Februar $4, 1913, by Michael N. Mishle Billings, Montana Patent No. 1, O27 

upper is position patented February 11, 1913, by Edw dt Griftin, of Syracuse, New \ ss 
sylvania rporatic c Ps sylvania Patent No 055.180 Plate reduce noise f striking ty 
Illinois Patent N« 1.055,404 Loose leaf account book fron vhich fl pages cannot be st 
February 18, 1913, by Mary S. Young, Washington, D t of Columbia Patent N 1,053.8 H 
Folge of Chicage I} d Asa M. Comstock f Muskeg Michiga issignors to Harry 8S. Folg 
1,053,879 Self-filling, non-leakable fountain pet patented February 18, 1915, by Ju s J S 





, Gg o. 





1,051,527. 


31, 1912, by Charles Owens, Chattanooga, Ten- 

y 28, 1913, by Earl Thompson, Syracuse, New York. 

ts in sharpening; patented January 28, 1913, by John 

onas Northrop, of Hopedale, Massachusetts, assignor 

cage to determine the widthwise position of paper 

the Monarch Typewriter Company, of Syracuse, New 

gers in point and also changing points 

¢ machine with improved device for locking in 

itional Text Book Company, of Scranton, Penn- 

February 18, 1913, by Alexander G. Hug, Chicago, 

tten upon with the ordinary typewriter; patented 

imp; patented February 18, 1913, by Harry 8S. 
Osear Rome], trustees, of Chicago, Illinois, Patent Noa 7 


removing 


> 
’ 


New Jersey. 
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A money-saver for every user of the 
Parcel-Post —the New 


OLIVER RATOMETER 





Gives instantly and absolutely accurate the cost of 
sending a package. 

No troublesome reference to a map (with the possibility of a 
wrong reading of the location) —and from the map to the scale 
of « ha irges. 

The RATOMETER eliminates the m: ip entirely, 
upon Government decisions which guarantee correctness. 

The binder fits the official Parcel Post Guide, giving the ship- 
per everything he needs to know “all in one book.’ 

$2.50 pays for the RATOMETER and the Binder 
charges prepaid—money back if dissatisfied. 


Special Proposition for Live Agents and Dealers. 


C. Howard Hunt Pen Company 
706 State Street, CAMDEN, N. J. 


and is based 


delivery 


























A GOOD IMPRESSION 
from a rubber stamp is only obtained with a good pad. 
THE SUPERB 


Best Ink 
Best Felt 
Best Surface 


ACCEPT 


them. 





is the standard by which all others are compared. 
dealers sell 


NO SUBSTITUTE, as all reliable 
Full size sample for 10c stamps 





WHAT TIME WAS IT? 


A constant dispute easily disposed 
of by the use of the 


AMERICAN 
TIME STAMP 


Simple — strong —durable. Every 
stationer and hand stamp dealer. 
Price, complete, $3.00. 








PROTECT YOUR BANK ACCOUNT 


The American Check Protector is most effective, is in- 
expensive. Description on application. 


WM. A. FORCE & COMPANY, Inc. 
59 Beekman Street NEW YORK 


I} 
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Equipment tor Business 








i you a piece of brown paper 


HAT would you think if a man hande 
with his name written on it, as his business card? You'd be rather 
: yep : 
i’tyou? At least 


aeons d wouldn t you would have a serious doubt 


as to his desirabi as a business connecti« In other words his equipment 
for business does have an effect on you. _Y yu do judge him by his equipment 
and every man is judging you in the same way. Just remember that. 


Just as a card is an advance over a piece of brown paper with writter 


name, so the 


Peerless Patent 
Book Form 
Cadr 







STEEL COMPANY 


PITTSBURGH PA 











FISHER BUILOIKG 
CHICAGO 


&.K. HARRIS 
SALES AcEnT 





loose, card. Y« 
ecause it is the best and cheapes 

ne to throw away because the} y 
Every « ard you pay for 


is an advance over the printed, ua need this peerless card ir 
your business equipment—and you need it t 
Cheapest because every card can be used—r 
have become soiled in the pocket or case—none lost. 
is available for the use for which it is intende: i. 

Send today for a sample of tab an ae see what the card is, and how tis 
detached from the book form with a sm 1edge. You will be surprised and 
pleased. 


The JOHN B. WIGGINS COMPANY 


Plate Printers 


CHICAGO 


Engravers Die Embossers 


51-53 EAST ADAMS STREET 

















The Seal of Approval 


set upon the goods you carry in the 
form of re-orders and increased pat- 
ronage can be assured and will be 
found a permanent asset if you handle 


Crown, Globe and Pioneer 'Brands 
TYPEWRITER RIBBONS AND CARBON PAPER 


Crown Carbons, 
non-smutting, 
non-drying, giv 
ing a medium 
hard, glossy sur- 
face, coated even- 
ly upon finest 
quality tissue, 
wear like -cloth, 
and always afford 
a clear, clean-cut 
impression, 


Crown Ribbons, 
guaranteed non- 
filling,non-drying, 
of staunch dura- 
bility, brilliant 
and fadeless col- 
ors, do clean, 
sharp. enduringly 
good work. 


Globe Ribbons— 
second only to 
Crown in quality 
—a popular me- 
dium-priced brand. 





Globe Carbons 
offer a hard, clean 
sharp impressions. 
Big quality at areasonable price. 


surface for 
Pioneer Ribbons, made from 
good quality domestic cloth; 
biggest value anywhere for the 
money. 


Pioneer Carbons are soft and 
manifold freely without smut. 


We want you to investigate our proposition carefully. 
The first step is to write for samples. Do it today. 


CROWN RIBBON & CARBON MFG. CO. 
Rochester, N. Y. 
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CLASSIFIED INDEX TO ADVERTISERS 





ADD MACHINE ROLLS. 


Irish, George, Paper Co. . reer 149 
Rockwell Barnes Co. iia & doit ale Ste! oy wri @ertinkad tel 16v 
ADDING MACHINES. 
Arithstyle Co. ab avert 152 
Burroughs Ade ling Mac ee GO asewssdsconuoaen’ 2 
Dalton Adding Machine Co . inoatens 3 
Mechanical Accountant Co Terre Ter 100 
ADDING TYPEWRITERS. 
Elliott-Fisher Co. ...... 15 
Moon-Hopkins Billing Machine Co 2 
Remington Typewriter Co. 5 
Underwood Typewriter Co 7 
ADDRESSING MACHINES. 
Addressograph Co. pave | 
Montague Mailing Machinery Ce . 14 
AGENCIES WANTED. 
Billiet & Cia 163 
Castelli, P., & Co 163 
Fournier-Forquignon Louis 147 
Heythekker, | W 123 
Odon, Gluck M 165 
Rex Co ‘ 163 
Werner, F. J & Co 135 
BALERS. 
Economy Baler Co 1638 
Handy Press Co., The 158 
BLANK BOOKS. 
Loewenbach;, B., & Sons Co 82 
BLANKS. 
Kibn Bros 112 
——. 
Marui & Co 153 
BOOK CASES. 
chram Bros. Co 20 
BOOK RINGS. 
Adams, H. T 22 
Kellner, Otto . 152 
Morden Mfg. Corporation .160 
BUSINESS SHOWS. 
Annual Business Show Company 8 
International Corporation 14 
CALCULATING MACHINES. 
Meilicke Calculator Co 81 
CASH BOXES, 
Duggan-Rider C<« 151 
CASH REGISTERS. 
National Cash Register Co 101 
CHAIRS, OFFICE. 
Cook, ¢ A., Co 159 
Gunlocke. W H , Chair Co 161 
Johnson Chair Co, .... 133 
Marble, The B. L., Chair Co 9 
Marble & Shattuck Chair Co., The 16 
Murphy Chair Co 6 
Nichols & Stone Co 116 
Pierce,  . rere 147 
CHECK PROTECTORS. 
Todd, G. W., & Co 67 
ee aa 
it Coin Wraper Co. . . 123-139 
cory. HOLDERS. 
We r The 110 
COPYING DEVICES. 
tureka Blotter Bath Co 175 
CUSPIDORS. 
Ireland & Matthews Mfg. ¢ 67 
sens mene ro TRANSFERS, 
Mevyercord (C« Ine 144 
= bag 
H. D 147 
DESK. ‘LAMPS. , 
112 


MecFaddin, H. G. & Co 
DESKS. 

Bentley & Gerwig Furniture Co 

Browne-Morse¢ Co 

Central Mfg. Co 

Clemetse { The 


Cutler Desk Co 
Dietz, J. 1 & ( 

Dornette, The & Bros. ( 
Imperial Desk ¢ 

Moon Desk ¢ 

Olsen ¢ oO. ¢ Ss 

St ng Desk Co 


rell City Desk (¢ 
DICTATION MACHINES. 
Dictaphone 
ron o rhos - inc 
al é Co Phe 


DICTIONARY STANDS, 


DUPLICATORS (COMPOSITION) 
me re gy I Mfg Co 


DUPL ICATE LETTER “MACHINES 


Ame graph Sales Ce 
Dick ‘ B. or 
Lineograph ¢ 
kK soupeee 2 Phe 
I wood Typewrite ( 
Wi ss-Lettergraph ( 
ENGRAVING 
ngraving (¢ 
ENVELOPE OPENERS. 
ghtning Letter Opener ¢ 
ENVELOPE SEALERS. 
American Multigraph Sales ¢ 
Rorger Mfg. Co 
Extensive Mfg. Co 
Saunders & (« 
Stimpsor i ] Co 
ERASERS. 
Automat Eraser Co 


Begee Co 
Turner Bros 
EXPANDING td ca ge 
Graff. Ge B., Co 
Smead Ms a ‘turing Company 
Tension Envelope Co 


EXPENSE hg 
Reach, E 
Bennett =" = 





EYELETS. 
Barrett Bindery C« 
EYE SHADES. 
Chicago Eye Shield ¢ 
FELT. 
Booth N. E 
FILING CABINETS, METAL. 
Art Metal Construction C 
Berger Mfg. Co 
Crown Metal Construction Co 
General Fireproofing Co 
Globe-Wernicke Co 
Safe-Cabinet Co. 
Van Dorn Iron Works Co., The 
FILING CABINETS, WOOD. 
Automatic File & Index Co 
Brown-Morse Co. 
Globe-Wernicke Co 
Imperial Methods Co 
Macey Co 
Wabash (¢ abinet Co 
Wagemaker Co., Ltd 
— Mfg. Co, ‘ 
Yawman & Erbe ‘Mfg Co 
FILING EDVICES. 
Cushman & Denison Mfg. Co 
Smead Manufacturing Company 
FOLDING MACHINES. 
Americ 7 Te, eps Sales Co 
Dick, nn oe 
FOUNTAIN PENS. 
D. W. Beaumel Co 
GLASS FOR DESK TOP. 
Chicago Mirror & Art Glass Co 
Ravenswood Office Specialties Co 
GOLD PENS 
Acme Gold Pen Co 
Gaydoul, Geo. P. 
GUM TAPE MACHINES. 
Consumers’ Sealing Tape Co 
HOTELS. 
Charlevoix, Detroit .. 
Commonwealth Hotel, Boston 
Herkimer, Grand Rapids 
INDEX GUIDES. 
Goodline Mfg. Co 
Simonson, R. A., & Co 
INKS, ADHESIVES, ETC. 
Carter's Ink Co 
Davids, Thaddeus, Co 
Higgins, Chas. M., & Co 
Sanford Mfg. Co 
Simplex Ink Co 
INK PADS. 
Force, Wm. A., & Co., In 
Meyer & Wenthe eee 
INKSTANDS, 
General Supply Co 
Sengbusch Self-Closing Inkstand Co 
LETTER DISTRIBUTORS. 
tristow, Frederick 
LINOLEUM, 
Wild, Joseph, & 
LITHOGRAPHIC SPECIALTIES, 
Black Litho. Co 
Goes Litho. Co 
LOCKERS, 
Terrell’s Equipment Co 
LOOSE LEAF 
Anchor Loose Leaf Mfg. Co 
Boorum & Pease L. L. Book Co 
Cc. 8S. & R. B. Co. .. ese 
Heinn Co, ...... 
Irving-Pitt Mfg. Co. 
Jones Improved L. L Spec Co 
Kalamazoo Loose Leaf Binder Co 
Mann Co., Wm 
MeMillan Book Co ° 
National Blank Book Co 
Plew & Motter Co... 
Proudfit Loose Leaf Co 
Sheppard, The C. E., Co 
Stationers’ Loose Leaf Co 


Tatum, The Sam’! C., Co 
Tenacity Mfg. Co.. 
Tengwall Co 


Webster Loose Leaf Filing ¢ 
MAILING ENVELOFES. 
Tension Envelope 
ane oe Fa ete UNDER CONTRACT 
aft-Peirce Mfg. Co 
MESSAGE owe 
Lamson Co., T 
METAL OFFICE AND BANK EQUIPMENT 
Art Metal Construction Co 
Berger Mfg. Co 
Crown Metal Construction Co 
General Fireproofing Co 
Safe-Cabinet Co 
Toledo Metal Furniture Co 
S. Steel Furniture Co 
Van Dorn Iron Works CC: 
NUMBERING MACHINES. 
Meyer & Wenthe 
OIL 
Morton Mfg. Co 
PAPER. 
Brown, L. L., Paper Co 
Crane, Z. & W. M 
Detroit Sulphite Pulp & Paper Co 
Eaton, Crane & Pike Co 
Greir Typewriter Paper Co 
Hampshire Paper Co 
Landsberg. A. 8 
Weston, $yron Co 
PAPER FASTENERS AND CLIPS. 
Clinch Clip Co 
Miller-Bryant-Pierce Co 
Oo. K. Mfg. Co 
PARCELS POST GUIDE. 
Hunt Pen Co., C. Howard 
PATENTS. 


Siggers E G 


146 
.166 


105-6 7- -§ 


PEN AND PENCIL CLIPS. 


Vom Varembete, Ga. Bis 6 co0csccvsewd csceasand 184 
PENCILS. 
Panes. Meee oss cusistecte es Xsasevassaenet 165 
PENCIL SHARPENERS. 
Boston Pencil Pointer Co...........-.+. cooccokae 
Mechanical Products Co...........sescesees ocoes OD 
PENHOLDERS. 
Centershaft Penholder Co..........+-..e+e0. ++ .123 
PINS. 
Crescent Brass & Fb. Gesi.<s sosccccsvtccences 165 
POSTAL SCALES. 
Pelouse MEP, OO. ccscsccccscccccsesiveseovtevee 92 
Triner Scale & Mfg. Co...........++ de cane® + 165 
REBUILT OFFICE MACHINERY. 
Chicamo Bate & BGG. (GO. cc ccdeccnesventacdess 135 
RIBBONS AND CARBONS. 
San Ae BGs sek kek 0006s Hk bv ebaseshaeee 153 
Amit Ge WU Clea die bis ong ccpntnsunicincles -. 32 
Buckeye Ribbon & Carbon Co............++. ¢oconee 
Cartes’s B6K. Oss. sccccucctonsadsscoanus sisnoesetde 164 
Columbia Ribbon & Carbon Mfg. Co.......... -. 76 
Crown Ribbon & Carbon Co.........+.. sceened -170 
eS O'S Pa ea assess .-139 
Indeliba BEES. CO. .cccecvesesedecessecesesesees 84 
International Carbon Paper Co.......... svccoesmee 
Thttin, DB, Bicecscopteivbs40ssebec0ssaueeee 167 
Manifold Supplies Co.............se0- gacdeves 62-63 
Mittamw & VORRGR eo. cccscccvcccescovicbeseness -» 61 
Neely G PORGOGR. 00 ccc ccccccccwscccssseseceue - 97 
Maidichs PEO Cis ociscciesccstece cubes tudone .162 
Newton-Rotherick Mfg. CO........cssceecessseee 29 
Republic-Dodge Mfg. Co..........++ceeeeee oo ese 
Snelling & SOM.....+sseceeeeecescceeeereeecees 139 
Union Ribbon & Carbon Co...........+sssceeees .129 
U. 8. Typewriter Ribbon Mfg. Co............ . 156 
Woebater, BF. Bun OOc ccccccciesscsccnvecoese oon 
RUBBER BANDS. 
Bierhnard FaRGP occ cc ccc ccccccctcvcescceseveses 165 
RULERS. 
ar OCCT CELT OP eee hdeédvoed - 98 
SHOW CASES. 
Detwets Boer Deed Gd. oc avc vcs echesdnssaseseeds 79 
SIGNS. 
Meyercord ©0.. EMC... cc srscccccsccccescococses 144 
STAMP AFFIXERS. 
Meme Te, Oise ksdawcisesviavtcazanpanteces 70 
Standard Stamp Afffixer Co..........ceseeseeeee 78 
STAMPS, HAND. 
Maret Bi Wemtheeicccccccccccsvctsassncecseens 152 
STANDS, METAL, ‘FOR OFFICE MACHINE. 
A<taotense eee GBs 6 aco x00 sa pessbeenren 122-157 
Fowler-Manson-Sherman Cycle Mfg. Co......... 161 
STAPLING MACHINES. 
OP reer occokal 
STENCIL MACHINE. 
Ideal Stencil Machine Co........cscccccsscecse 139 
STENOGRAPHERS’ —— BOOKS. 
Stationers’ Mfg. Sint, oe bebe bn 60sees-e4 -110 
SWINGING TYPE ITER STANDS. 
Mottinkt BGG, OOic cnc cc gnescctes oe dubenscseaye 155 
TABLES. 
ee I: a See Pere ey rere 1 
St. John’s Table 00. ....ccccvescccccsccccessece 
wow & Davis Furniture Co..........0-eeeeeees 183 
SB. Steel Purnitmre 00......c0.sccccsseededes 148 
TELEPHONE ATTACHMENTS, 
eS SE: Sear rr ree ee 157 
TIME STAMPS. 
a a a Pere errr re 158 
Pollet? Tine Wes, Oi. ci6ccccncivescsdscssecssad 165 
Force & Co., Imc., WM. A..s..sscccccceresecees 170 
Homgaon & O0,, B. Toc ccccecaccvvsdctvescartseves 134 
TYPEWRITER CABINETS. 
Celina Specialty O0......cccscccscccceddoccvees 97 
Marysville Cabinet Co........c.scccscsecccccvess 131 
Toledo Metal Furniture Co...........-..-se0008 164 
TYPEWRITER COVERS. 
Typewriter Spectaltv Co...........seseeeseces 135 
TYPEWRITER te 
Gosnuateem, TOR Ge Wile n 00 6.0.6 ccd deaeeastendenes 147 
Partem, GC. Wiiadnectsscccevscscodteeaensdaondest 97 
Typewriter Sundries Co..........s-secsesccvess 66 
TYPEWRITER SPECIALTIES. 
Imperial Moe. Ob. cccccecccssccccsvcctesvcssess 135 
Samuelson, Ben, & C0........-cecceveecrcecees 147 
Thorp & Martin Oo.........cccccscccvvesccscss 82 
Typewriter Speed Key Co......-.-seesceececees 129 
TYPEWRITERS, NEW. 
Blickensderfer Mfg. CO.....ccsscioccccssccseve 163 
Biblott-Widter GCbic oc ccwrccescacd sdsevansetesses 15 
Hammond Typewriter Co.........-eseeeeeseeees 9 
Monarch Typewriter .......sescsseseeces 30 
Oliver Typewriter Co.........scccescves Back “Cover 
Pittsburg Visible Typewriter Co..........+++. ok 
Remington Typewriter Co..........+sseeeeeeees 
Royal Typewriter Co... 1... sccesseccceccseces | 
L. CC. Smith & Bros. Typewriter Co...........-. 65 
Smith-Premier Typewriter ..........sseces-ee008 32 
Standard Typewriter CO......ccscccsccccccccees 20 
Tnderwood Typewriter Co..........ccccecvscece 7 
Victor Typewriter 00... cccccscsnsrseccoccsene 83 
Visigraph Typewriter Co., The.........+..-se0. 18 
TYPEWRITER PARTS. 
Ames By WE oc ccs cb vrcicscevenuanes Sida cela 
Cliestifie Ge., WR <ocg0 ceed ceccassvcpasonbeccocs 67 
Goodrich, The ee eee Ree 122 
TYPEWRITERS, REBUILT. 
American Writing Machine Co............ss.+. 16 
General Typewriter Exchange..............s.. 10 
Riess By Pi nica thctdeennss was exiédnspadee 122 
Rebuilt Typewriter 00..0.cccrscccesscsoess eee. 
Typewriter PMPOTIGM ccccscncetceccescvseps4 172 
Underwood, B. D., Typewriter Exchange....... 150 
Wholesaie TyGCWTMe Oss dviccsvnsencctssecks 3 
Young Typeweitet OO. ci cccpeccccvcccascccsess 144 
UNDERSCORE FOR MULTIGRAPH. 
O. K. MBGVOSEE: Dias ayccect ceecchaeseuetaasve 152 
WHOLESALE STATIONERS. 
Tower Bite, @& TO Bei ose ccccdesvcssviasee 22 
EMBOSSING AND ENGRAVING. 
Wiertus, Te Fa Mes Clb ds coeds hens seacsksae 170 
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Mr. Typewriter Dealer: 


Our Interests Are Mutual 


That’s a basis for a friendly acquaintanceshi; 
f You want to make money. We can help you 


of } UNDERWOOD L.C.SMITH REMINGTON 
Typewriters . OLIVER SMITH-PREMIER, etc. 


Rebuilt— | Prices so low you can resell at a good profit and 
In the Rough save your customers money. 


Our guarantee b vee the quality. Every machi 
perfect r money back. 


VISIBLE 
TYPEWRITER Emporium WRITERS 


OUR SPECIALTY. 
30-32 West Lake St. CHICAGO Let us supply your needs. 
Prices w lease you. The 


ce 
Largest Inde pe ndent Deale n the World _ whole story in our big cata- 
logue and price list W rite 


Established 1892 for them now. 
































o> SING 166 Styles of Stock Certificates 
a. 3 Designs suitable for Merchandise and Gift Certificates 


GOFS' LITHOGRAPHED STOCK CERTIFICATES ™ BOND BLANKS 











| GOF LITHOGRAPHED CALENDAR PADS 

| Send for Catalog and Prices. 

(j (\F Corporation Record 
Can be used in any STATE ohy 








Samples ano Prices on 45 Hlicalion 
63 STYLES 4° SIZES IN ORIGINAL DESIGNS 63 
THE GEST AND MOST UP-TO-DATE 


~~ THE ee ae 
our Pr2ees. 


GOES UTHOGRAPHING Co CHICAGO 


ESTAGLI EO t*&79 








Originators and Producers of 


The Blanks of Quality 


The Eureka Blotter Bath 


and 


The Eureka Sanitary Copying Cloth 


constitute a perfect sanitary system of letter press copies. The impregnated 


affords an 
time 


stone composition bath 
ure to the cloth, atthe same 


absolutely even distribution of moist- 
precluding bad oder, mustiness or mil- 


dew. The wire net in the composition makes the bath practically unbreak- 


able. 


They are furnished In all sizes from correspondence to waybill. 


The patent chemical surface cloth which ,we furnish with non-raveling 


edge, insures clean cut copies. 


There are more Eureka baths in use than all others combined 


Sold Exclusively Through Dealers 
Write for the Eureka Booklet 


THE EUREKA BLOTTER BATH CO. 


6215-17-19 Wentworth Ave., 


CHICAGO, ILL., U. S. A. 











ALPHABETICAL INDEX TO ADVERTISERS 





A 
Date Bek POR. Gheccccvcscccicsovesveassinees 
Acme Staple Co 
Adams, H. T... 
Addressograph Co. 


Adjustable Table Co........ccccsccccvcees 122- 
PE, Si IS gk dawenceas sine ocecemasuanma 
American Multigraph Sales Co rere 
American Writing Machine Co............... 
a Ma loi a7 1d. isla. ad dw rca Sia 
Anchor Loose Leaf Manufacturing ee 
Annual Business Show 


Se peer 
Arithstyle Co. bind nuda sepa aiemibie 
Art Metal Construction Co 
Ault & Wiborg Co ; 
Automatic Eraser Co. 


Automatic File & Index Co. 
B 

Barrett a ed io tadatsceose os saa neeane 
Beach, RE er re ee eer rT Terr ee 
Beaumel at Be ising cdndiovccnewu ait duaadiel 
Beegee Co. .. wah ik i ae ag ase: cal e 
a | SPP ee Tee eT Tree rT 
ES” EEE EG Ty eaens pene enE 


Bentiey & Gerwig Furniture Co 
Berger Mfg. Co.... 
Billiet & Cia... 
Black Lithographic Co..... 
Blickensderfer Manufacturing ‘Co. 
Boorum & ee L. L. Book Co 
Booth, N. 
Borger Mion Co. a 
Boston Pencil Pointer. . 
Bristow, Frederick 
Broome Manufacturing Co 
Brown Paper Co., L. L..... 
Browne-Morse Co. . 
Buckeye Ribbon & Carbon Co 
Burroughs Adding Machine Co 

Cc 


Carter’s Ink Co 

Castelli & Co., P... 
Celina Specialty Co 
Centershaft Penholder Co 
Central Mfg. Co. 
Charlevoix Hotel a 
Chicago Eye Shield Co. 


G 

144 Gaydoul, Geo. P... 
121 General Fireproofing Co 
122 General Supply Co..... 

17 General Typewriter Exchange. . 
157 Globe-Wernicke Co. ... are 
53 Goes Lithographing Co.......... 

13 Goodline Manufacturing Co., The.... 
16 Goodrich Co., The B. F......... os 
10 Grav Coe., George B....cceccses 
152 Greir Typewriter Paper — rere 

8 Gunlocke Chair Co., W. 


152 ay 


85 Hammond Typewriter Co................ 
B. Hampshire Paper Co.......... ae 
CUAMEY PVEOS Gi, TRG. cccccscscccas 
- 146 Pen Ge Gs Oe Miicnccbeccdcatcewsadsies 
a Seer ee Pee 
144 Herkimer Hotel weeeees 
154 Heythekker, F. W. oe hes outa re 
113 Higgins & Co., NN Tai code 
166 Hoggson & hy eee taney acai 
157, Hunt Pen Co., C. Howard........ 
114 POMS THUIOP Gi ccc ccsiccesae 
161 
146 ; : ’ 
163 Ideal Stencil Machine Co... “eee 
ee, eat. ere eee 
92 - 
“163 Co 8 Se See errr ee ie 
153 Imperial Methods Co............ 
135 Indeliba Manufacturing Co. ak eats 
19 International Carbon Paper “ages 
149 International Corporation ........ 
143 Ireland & Matthews Manufacturing Co 
166 Irish Paper Co., George. peneehad 
33 Irving- Pitt Manufacturing Co. 


Johnson Chair Co. 
2 Jones Improved ay * Specialty Co. 


K 
164 Kalamazoo Loose Leaf Binder Co 
. 163 Kellner, Otto ........ : , 
97 nN DIE ok. oncdicciecer ss 
123. Kinn & Peterson 
29 Krus Engraving Co 


144 a 
Lamson Co., The 


Chicago Mirror & Art Glass Co.............. 164 Landsber 
g, A. S.. 

ag ee ig Ng ~wapeeees Co ae Lightning Letter Opener | Co. 
I as CMO ciiccees caddies caaccweawee 126 gt sage nel ic 
} once lll a bahinae: ‘= Loewenbach & Sons Co., B. 
Columbia Ribbon & Carbon Mfg. Co......... 76 M 
Commonwealth Hotel ............-2-0eeeeee: 115 Macey Company .. .. 
Consumer's Sealing Tape Co................ 153 Manifold Supplies Co 
Cook Co.. A. Re ea se See 159 Mann Co., William ree 
OT Le ee 158 Marble, B. L., Chair Co., The 
Crane, Z. & W. M. .159 Marble & Shattuck Chair Co. 
Crescent Brass & Pin Co. .165 Marui, H., & Co ; 
Crown Metal Construction Co.............. 166 Marysville Cabinet Co 
Crown Ribbon & Carbon Co.................- 170 McFaddin & Co., H. G 
Cushman & Denison Manufacturing Co...... 165 McMillan Book Co. 
Cutler Desk Co owes one Mechanical Accountant Co 

D wiechanical Products Co 
Dalton Adding Machine Co ‘ioe Meilicke Calculator Co 
Davids Co., Thaddeus .....142 Meilink Mfg. Co 
Detroit Coin Wrapper Co .123-139 Meyer & Wenthe 
Detroit Show Case Co ... 79 Meyercord Co., Inc 
Detroit Sulphite Pulp & Paper Co 155 Miller-Bryant-Pierce Co. 
Dick Co., A. B . 75 Mittag & _Volger 
Dictaphone 94 Monarch Typewriter 
Dietz & Co.. J. F........ 2 Montague Maiiing Machinery Co. 
Dornette & Bro. Co., The J .123 Moon Desk Co. 
Dugaan-Rider Co. ; 151 Moon- Hopkins Billing Machine Co 
Duplicator Mfq. Co 178 Morden Manufacturing Corporation 
Durkin, Reeves & Co 123 Morton Manufacturing Co 

Ee Murphy Chair Co 
Eaton. Crane & Pike Co . 24 N 
Economy Baler Co . 163 National Blank Book Co 
Edison, Inc., Thos. A 119 National Cash ee | Co 
Elliott-Fisher Co. 7 Neely & Peacock ; 
Eureka Blotter Bath Co 173 Neidich Process Co... 
Extensive Manufacturina Co 70 Newton-Rotherick Manufacturing Co 

F Nichols & Stone Co.. ea ’ 
Faber, Eberhard .165 
A . BO OED Seer 139 Odon, Gluck M...... 
Follett Time Rec. Co 165 O. K. Addressing Co. 
Force & Co., Inc., Wm. A .170 O. K. Manufacturing Co. eu 
Fournier-Forquianon, Louis .................. 147 Oliver Typewriter Co Back 


Fowler-Manson-Sherman Cycle Mfg. Co.. 





Olsen, O. C. S., Co 


148 


P 
Pelouze Manufacturing Co............ssseeees 92 
Piette, . 06, Tid cad eenkeeblesscasvdeuseseaeedeee 147 
Pipres & Gam« Be lias <cikiasccbeccsdscttaanneues 147 
Pittsburgh Visible Typewriter Co............ 125 
Plow & HOUR Gis ind ccs sissvinstedeceuaee 19 
Proudfit Loose Leaf C0... .....ccccccccccccces 97 
Ravenswood Office Speciaities Co............. 142 
Rebuilt Typewrlter Ge... .cccccccccccccvcccses 14 
Remington Typewriter Co..........cesssseee> 
Republic-Dodge Manufacturing Co........... 151 
Met Chin Fee seat senccd 00504 44nneseuueae 163 
Rocicwiti«Dartes GO, .sccccsvcccacsastesusened 160 
eee ES. eer err eee 159 
Royal Typewriter GO. co cceccscedeccndvastsaas 11 
Ss 
Sale-Cabinet Gees aossibvs1idancnscddeasauee 160 
Samusionn GQ GO., BOR 6 osc ccccsccvisesvavesert 147 
Sanford Manufacturing Co...........ceeeeeees 175 
Baars G Ole. 02s sca cncacsvicnetesaenee 144 
ee re rere eee 20 
Sengbusch Self-Closing Inkstand Co.......... 24 
Sheard Co., TAS Gs. Bes cdicccesscedavcesrssss 98 
ee ee re rr re are 132 
Sipennen: Ms We, Te. Phas isc iices nds 2%000305008 134 
SIGNI SUE Ties 54.665 500.00 <ehece beeen tee 131 
Smead Manufacturing Co.........sscccccceces 69 
Smith & Bro. ae Gi, Bue. Go cs ccxesas 65 
Smith-Premier | an ee 32 
Sees Th Rs octane cto 600063405040 scenue 139 
Standard Stamp Affixer Co........ccccccccces 78 
Standard "THROM, Bais 206s cs vecescdmnceees 20 
Stationers’ Loose Leaf Co.........cccsccccecs 150 
Stationers’ Mfg. & Importing Co............. 116 
Sterling Desk CO......cceccccscccsccvecccseed 135 
Stimpson CO., G. Bo. .ccccccsccvcccvcesesecves 133 
St. JonN'S THUS GPs 6 icsedcscevsecese es conces 95 
Stow & Davis Furniture Co.........-.....06. 153 
7 
Taft-Peirce Manufacturing Co............-+. 83 
Tatum Co., The GSarmm’l C.....ccccccvcccccccese 25 
Tell City DOM Gis ic ccscccsecasvcrcncvnsee pes 157 
Tenacity Manufacturing Co...........+-eeee8. 65 
Tenge Goi. vedarcossacestesocdvcccatenceras 147 
Tension Envelope Co. .......cccccccscvccsvene 4 
Terreli’s Baquipment Co. .....ccsscccccsccccces 149 
Thorne @ Geir siinw co nisccscncansteakuuee 82 
ie oe SERPS) ere 67 
Toledo Metal Furniture Co.............e.ee0: 164 
Tower Manufacturing & Novelty Co......... 22 
Triner Scale & Manufacturing Co............ 165 
Tuense DPRK  oiccad oncadhonskapanddeansaeeree 122 
Tite, Cis. Glincicikewes xaees ae sane sanceerental 97 
Typewriter Emporium. ........--ssesccceccees 172 
Typewriter Speciality Co... ........cccsccscces 135 
Typewriter Speed Key Co.........ccccccseces 129 
Typewriter Sundries Co.........ccscccerscces 66 
U 
Underwood Duplicator .......260. cccccevsseos 156 
Underwood Typewriter Co............+eeeeeee 7 
Underwood Typewriter Exchange, B. D...... 150 
Union Ribbon & Carbon Co............-s.0e- 129 
U. S. Steel Furniture CO. .. oe ccccvecevcsscss 148 
U. S. Typewriter Ribbon Manufacturing Co. .156 
Universal Stenotype Co., The................ 18 
Vv 
Van Dorn Iron Works Ge. Cre Pre 121 
Van Vabicombeee,. Ba. Glace sc cascencsedcoseannen 134 
Victor Typewriter “Sg SPORT Cis Pe 83 
Visigraph Typewriter Co., The............... 18 
WwW 
Wabaoh GCoblnet G0. si5kcwnciverncnrsdcadve nee 80 
Wagemnicer Gen. GOO a6 cccknpcstaccncsabennen 162 
Weber-Knape Ge., THOsccccccecsvcccsécsesaune 110 
Wiebater Gaus Fie tis cscecs oceec0ssnsnenieneeauee 103 
Webster Loose Leaf Filing Co................ 114 
Weis Manufacturing Co.............6.. 105-6-7-8 
Werner Gite We Bieecicsst:0246))netheus saree 135 
Waste Bie Ms vccisist écueensacinatetene 
Wholesale TYROWETO? CO. cn cccccccveccesseees 
Wiaaing, Tie Bee Bis GOe ao dccccsves susan 170 
ee OE eee 79 
Wiiternrens- Larrea, a Ee ASP 77 
Yawman & Erbe Manufacturing Co.......... 31 
Young Typewriter Cec, BGs ..0c ccc cnvcsicccace 144 
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No. 20 
Oak, End Opening, Stationery Rack 





New profit-making desk utilities 


that fill a popular demand 


These Stationery Racks are meeting with favor everywhere. 


It will pay you to carry them in stock at all times. 


Write for catalog illustrating this and many more profit-making 


Liberal discounts to dealers. 


desk utilities 


Imperial Methods Company 
204 West Monroe Street 


CHICAGO 





No. 30 
Oak, Side Opening, Stationery Rack 








WANT S 


NOTE—“Want” Advertisements are received 
for this department at 4 cents a word. Mini- 
mum charge one doliar, payable In advance. 
Only legitimate advertisements received, and 
those relating to trade necessities. 


HELP WANTED. 





PERMANENT INCOME FROM SALE OF 
Transo (transparent face) envelopes. Every 
business house a possible customer. Commis- 
sion .basis. Local or traveling salesmen. State 
particulars. Transo Paper Co., Chicago. 


WANTED STEADY, SOBER REPAIR MAN 

with Underwood experience. Give references. 
wages expected and age in applying to United 
Typewriter Co., Underwood Dealers, Calgary, 
Canada. 


WANTED GOOD TYPEWRITER REPAIR- 
man for best lighted shop in Chicago. Address 
-18, care of Office Appliances, Chicago 


PROFITABLE SIDE LINE — A FEW LIVE 
agents, calling on large industrial corvora 
tions, wanted for East and Middle States to sell 
well advertised very popular high class Calcu- 
lating Machine. Large commission; state terri- 
tory. Address G. Kuhlmann, Room 63, 81 New 
St., New York. 


WANT MAN WITH THOROUGH KNOWL- 

edge of flexible loose leaf book binding. Must 
be capable of handling help. Splendid oppor- 
tunity for right party. Best of references re- 
quired. Do not answer unless you have quali- 
fications. Address W-18, care of Office Appli- 
ances, Chicago. 


DISTRICT SALES AGENTS - WE WANT 

high class specialty men for the following ter- 
ritories: Chicago, St. Louis, Detroit, Cincinnati, 
Pittsburg, Rochester and New York City. Lib- 
eral percentage paid: hundreds of inquiries now 
on hand. Some cash required for stock and 
demonstrators. Knowledge of costs preferred 
Address Elapsograph, 910 Hippodrome, Cleve 
land, Ohio 


WANTED—HIGH CLASS TRAVELING REP- 

resentative. Must be familiar with central 
territory: thoroughly posted in both loose leaf 
line and general stationers’ line Only high 
class man need apply State experience, refer- 
ence and salary desired Address “Loose Leaf,” 
care of Office Appliances, Chicago 











HELP WANTED—TWO FIRST-CLASS TRAV- 

eling salesmen, experienced in loose leaf bind- 
er line, giving full particulars in first letter as 
to reference, experience, salary wanted, etc. 
Address J-18, care of Office Appliances, Chi- 
cago. 


WANTED LIVE MANAGER FOR OFFICE 

supply and wall paper store. Splendid oppor- 
tunity for right man. Experience in both lines 
absolutely essential. Address Q-18, care of Of- 
fice Appliances, Chicago. 





AN ENERGETIC, EXPERIENCED OFFICE 

supply salesman can find an excellent open- 
ing in a middle western state. Well established 
business with first-class agencies. An excel- 
lent opportunity. Address G-19, care of Office 
Appliances, Chicago. 





WANTED—EXPERT TYPEWRITER REPAIR- 

man Must furnish good references as to 
ability and character; must be familiar with all 
makes. Permanent employment at good salary 
to right man. State full particulars in first let- 
ter. The Joseph Candioto Company, Lexington, 
Ky. 





WANTED—TYPEWRITER SALESMAN; ALSO 

combination repairman and = salesman. We 
have important positions to fill, When writing 
give full details. Wm. C. Kreul Co., 434 Broad- 
way, Milwaukee, Wis 








WANTED—STRICTLY HIGH-GRADE, SOBER 

man to take entire charge of japanning de- 
partment, employing twenty-five to forty men 
Must be one who has had charge in a similar 
capacity with at least one of the leading type- 
writer or adding machine companies. To re- 
ceive attention reply in confidence, stating ex- 
perience in full, references, salary desired, and 
any other information which would be of assist- 
ance to us in our selection. Address U 16, care 
of Office Appliances, Chicago. 


WANTED—A COMPANY MANUFACTURING 

an unexcelled line of filing cases and supplies 
wants several ambitious young salesmen, with 
previous experience in this line, to travel and 
sell direct to the consumer. An unusual oppor- 
tunity for qualified men. Give previous experi- 
ence, initial salary desired and full description 
of yourself. All inquiries confidential. Address 
A 22, care of Office Appliances, Chicago 





SALESMAN WANTED FOR HIGH-GRADE 

article Every office requires it. Sells on 
sight Can be handled as side line by office 
specialty and typewriter salesmen. Dept. A, 
Storms, 13 Vandewater Street, New York City 


AGENCIES WANTED. 





PHILIPPINE ISLANDS — OFFICE SPECIAL- 

ties for cataloging. Send us exclusive agency 
offer covering territory. References: Office Ap- 
pliances Frank & Co., Stamp Mfrs., Manila, 
r. 3 








SITUATIONS WANTED 


MANAGER OF OFFICE FURNITURE DE 
partment for commercial stationer or offi 
appliance dealer. Twelve years’ experience. F 
miliar with all lines of filing cabinets and desks 
References. Address L. {. S.. care of Offi 
Appliances, 508 Tribune Bldg., New York 


MANUFACTURERS OF LOOSE LEAF DE 
vices desiring the services of an experience 
capable foreman for their bindery department, 
kindly address D-20, care of Office Appliances, 

Chicago. 





EXPERIENCED TYPEWRITER AND OFFICE 

appliance salesman, now situated in the United 
States, desires to act as European representa 
tive for well established office specialty concern 
Nationality, German Has good education and 
speaks French and German. Can give excellen 
references. Address C-23, care of Office Appli- 
ances, Chicago. 








FOR SALE. 


FOR SALE — THE ONLY OFFICE SUPPLY 

store, also handling wall paper; hustling town 
15,000; doing fine business. Invoice $6,000. Good 
reasons for selling Address R-17, care of Of 
fice Appliances, Chicago. 





FOR SALE—NEW AND SECOND-HAND OF- 

fice machinery and devices of all kinds and 
makes, including duplicating machines, ad- 
dressing machines, folding machines, envelope 
sealers, stamp affixers, time recorders, gum 
tape sealers, pencil sharpeners, check protect 
ors, etc. Also supplies. Write us before you 
buy. We have several real bargains. Collins 
& Co., 1324 Arch street, Philadelphia, Pa 


FOR SALE—LEADING COMMERCIAL STA 
tionery and office equipment business 
diana city of 60,000 Established thirty-five 
Located in the heart of the business 


vears. 
district. Small competition. Clean stock of 
standard, well-known goods. Stock and fixtures 


‘ 


will invoice $16,000 Annual sales, $35,000 Can 
be increased to $50,000 by energetic manage- 
ment. This is an excellent opportunity to get 
in established business. Address M 21. care o 
Office Appliances, Chicago 


BUSINESS OPPORTUNITIES. 


ACME COIN MAILERS, TO CARRY 10c T‘* 

$2.60 per thousand; for six coins, $3: any 
printing desired 
Company, Fort Madison, Iowa 





SIDE LINE FOR TYPEWRITER REPAIRMEN 
Your income can be increased substantial 
without interfering with your regular duties 
We have an excellent specialty, now being sold 
by repairmen, which is a money make! A dol 
lar article that will fit any make of machine 
An unusual opportunity Write for particulars 
Address L 17, care of Office Appliances, Chicago 





Samples free. Dodd Printing 
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Sticks instantly. Pure white. 
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: This Is The 


\ 

' 

which is saving $500 to $2000 
a year for large and small con- 
cerns all over the country. 
It duplicates orders, reports, draw- 
ings, price lists, stock lists, sales in- 

| structions—everything from a small 

tag to an 18x24 sheet. Any business 


can utilize it. 





Our general advertising campaign is bringing us Some of the larger cities and their neighboring 
hundreds of good, live inquiries from all over towns are producing enough valuable mnquities 00 watraett & 
Inited Cy =e , man giving them all his time; other localities provide splen- 
" . ¢ Cc ¢ To « “oO , y - y as 6, *@ ye . 
the United States, and we are looking for men did side line opportunities. Write and tell us which propo- 
to follow them up and close sales. sition interests you. 


We give a mighty liberal commission to the right men 
with plenty of co-operation and backing. Address 


New York Office, 51 Church Street 


ST. LOUIS LOSANGELES SAN FRANCISCO BALTIMORE BOSTON MILWAUKEE CLEVELAND PITTSBURGH CINCINNATI KANSAS CITY 
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Sell What the People Want 


The new model No. 5 Oliver Typewriter is, without question, the best manufactured and most 
popular machine on the market. 


It will last a business lifetime, costs very little for repairs and turns out perfect work. 

Model 5 is equipped with all of the very latest devices, including a tabulator, back spacer, ruling 
device, an indicator showing exact printing point, etc., etc. 

Its interior mechanism is enclosed in a metal case, making it dirt and dust proof. 


These up-to-date features, together with our wonderful Printype, make The Oliver Typewriter 
Local Agency a valuable acquisition for any live office supply house. 


We Help You Sell 


Typewrit@r 


The Standard Visible Writer 


We give Local Agents our very best assistance at all times and will have our traveler help you 
make sales whenever we deem it necessary. Each Local Agency controls the sale of all new 
Oliver Typewriters in the territory assigned, during the life of the contract. 


Sell the Oliver for $5 and #5 


The Oliver “Easy Purchase Plan’’ enables the dealer to sell machines on the 
basis of $5 down and $5 a month, or “‘17 Cents a Day.”’ This widely adver- 
tised and immensely popular selling plan is of great assistance to Local 

Agents. We finance the plan. 


How to Annex the Agency 


Write a letter stating what facilities you have for handling Oliver Type- 
writer sales in your territory. We want the best possibl> represen- 
tation in every locality. Address 


Agency Department 


THE OLIVER TYPEWRITER CO. 


93 Oliver Typewriter Building, Chicago 




















